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Makii^  bad  new^ 
good  businessT 


Robert  C.  King,  Vice  President  for  Advertising 

The  Minneapolis  Star/Minneapolis  Tribune 


It’s  tough  once  in  awhile  when  the  newspaper  publishes  “bad 
news”  for  business.  But  the  nature  of  the  news  pages,  and  the  trust  they 
hold  for  readers,  are  the  important  characteristics  which  differentiate 
us  from  our  advertising  competition.  The  news  pages  make  us  the  best 
advertising  medium  going. 

Most  advertisers  know  that.  We  aren’t  always  the  cheapest  in 
cost  per  thousand,  but  we  give  them  a  quality  market.  Our  readers  pay 
good  money  to  find  out  what’s  going  on  in  the  community.  And  to  get 
the  facts  they  need  to  make  intelligent  buying  decisions. 

From  time  to  time  those  news  stories  are  going  to  put  business  in 
a  bad  light.  What  happens  then? 

Recently,  when  food  advertisers  complained  about  retail  price 
surveys  being  published  in  The  Minneapolis  Star,  the  managing  editor 
and  the  reporter  met  with  them  to  talk  about  it. 

After  the  meeting,  both  the  news  people  and  the  advertisers 
understood  each  other  and  their  businesses  a  little  better.  The  price 
surveys  continued,  but  with  improvements  which  made  them  even 
finer  pieces  of  investigative  journalism. 

In  some  newsrooms,  what  the  advertiser  is  speaks  louder  than 
what  he  has  to  say.  We  believe  an  honest  dialogue  is  better  business  for 
both  of  us. 


IS  SOMEONE 

WHO  READS  YOUR  NEWSPAPER 
GETHNC  MARRIED? 


Brides  and  Grooms  ••• 

and  everything;  else  your  readers  should  know  about 
planning;  those  June  wedding;s  is  found  in  this  Copley 
News  Service  special  bridal  package.  You’ll  get 
25  stories,  15  with  illustrations,  in  this  special  pack¬ 
age  for  only  $25.00. 

It's  the  perfect  tvedfling  gift  for  your  readers. 

Sewice 

Serving  the  needs  of  newspapers 


Copiry  News  Service 

P.O.  Box  190  San  Diego,  CA  92119 

(714)  299-3131 

Please  send  me: 

Additional  information 

Bridal  Package:  Camera-ready _ Scannerready  _ 


City _ _ State _ 

_ Zip  - 

P.O.  Box  190  San  Diego,  CA  92119 

(714)299-3131 


Phone  -- 


Doughnut-watching*The  virtue  of 
dissatisfaction*The  egalitarian  thrust 


When  it  comes  to  evaluating  the  performance  of 
the  American  economic  system,  it’s  hard  to  get 
some  people  to  look  at  the  substance.  They  get  so 
hung  up  on  shortcomings  that  they  fail  to  discern 
accomplishments.  Instead  of  comprehending  the 
doughnut,  they  become  fixated  on  the  hole. 

As  a  result,  they  come  out  almost  totally 
negative  and  conclude  that  we  ought  to  scrap  the 
whole  system  and  rebuild  from  scratch.  In  our  view, 
this  ignores  the  extraordinary  benefits  that  our 
system— perhaps  best  called  “democratic  capital¬ 
ism’’— has  produced  for  the  ordinary  person  over 
the  years.  It  also  ignores  the  question  of  what  to 
substitute  for  the  most  dynamic,  most  egalitarian, 
and  most  productive  system  in  history,  despite  all 
its  obvious  flaws. 

We  don’t  feel  any  theological  attachment  to 
the  American  economic  system.  Certainly  it  can  be 
improved.  And  this  is  exactly  the  point;  The  system 
has  improved  throughout  the  past  200  years,  no 
matter  how  unevenly,  is  still  improving,  and  seems 
likely  to  keep  on  improving  if  given  a  chance. 

The  best  way  to  gauge  any  system’s  improve¬ 
ment  is,  of  course,  to  monitor  its  performance. 

If  you  look  only  at  the  hole,  you’ll  find  that 
both  unemployment  and  inflation  in  the  U.S.  are 
still  far  higher  than  any  of  us  would  like. 

But  if  you  look  at  the  doughnut  over  the  1 0 
years  through  1977— a  decade  that  encompassed 
the  Vietnam  war,  the  oil  embargo,  and  other  afflic¬ 
tions— you’ll  find  this:  The  number  of  people 
employed  in  this  country  increased  well  over  twice 
as  fast  as  our  population  did. 

And,  as  Ben  Wattenberg  points  out  in  his 
book  The  Real  America,  family  income  in  the  U.S., 
after  adjusting  for  inflation,  has  doubled  in  a  gen¬ 
eration,  and  the  steady  upward  movement  of 
median  family  income  in  our  country  has  created  a 
“massive  majority  middle  class ...  something  that 
has  never  happened  before  anywhere . . .’’ 

This  is  not  to  say  any  of  us  should  be  com¬ 
placent.  On  the  contrary,  healthy  and  informed  dis¬ 
satisfaction  with  the  status  quo  has  underlain 


much  of  our  country’s  progress.  But  this  constant 
progress  itself  has  created  problems;  By  perform¬ 
ing  economic  miracles,  the  system  has  created 
enormous  expectations  and  a  growing  desire  for 
instant  gratification  of  those  expectations. 

The  key  to  this  dilemma  is  partly  one  of  tim¬ 
ing;  Our  system  is  indeed  able  to  work  wonders 
when  it  is  allowed  to  operate  within  rational,  realis¬ 
tic  timetables  for  change  and  with  minimal  govern¬ 
ment  intervention.  The  problem  often  lies  in 
expecting  too  much  too  soon,  and  this  in  turn  often 
leads  to  well-meaning  but  misguided  government 
intervention,  which  does  more  harm  than  good. 

Most  of  the  critics  of  our  system  agree  that  it 
is  wondrously  productive,  though  they  are  reluc¬ 
tant  to  comprehend  that  material  wealth  is  indis¬ 
pensable  if  a  society  is  to  support  such  essentials 
as  health  care,  education,  and  other  social  ser¬ 
vices.  They  fault  the  system  on  “moral”  or  other 
grounds— including,  sometimes,  esthetics.  And 
they  focus  disproportionately  on  the  short-term 
malfunctions  that  punctuate  the  system’s  long¬ 
term  performance. 

At  least  part  of  the  carping  at  our  economic 
system  is  sheer  intellectual  faddism;  it’s  easier  to 
criticize  than  to  learn  the  basics  of  economics, 
which  can  require  one  to  overcome  deeply  rooted 
biases.  Many  elitists  seem  to  feel  that  in  the  long 
run  our  country  will  be  better  off  if  the  decisions  are 
made  by  a  select  few  rather  than  by  the  masses  of 
people.  Since  our  economic  system  is  essentially 
egalitarian  in  its  thrust,  elitists  often  appear  to  fear 
and  distrust  it. 

Being  egalitarian,  the  system  naturally 
develops  a  constituency  that  is  large  and  loyal, 
even  if  not  as  vocal  as  those  bent  on  remaking 
society  in  their  own  image.  If  left  unchecked,  this 
tendency  of  people  to  think  for  themselves  will 
almost  inevitably  strengthen  both  our  economic 
and  political  systems. 

This  is  a  prospect  we  find  it  easy  to  live  with. 
We  believe  that  over  any  reasonable  period  of  time 
the  American  people,  no  matter  how  much  they 
criticize  their  economic  system,  will  devote  them¬ 
selves  more  to  appreciating  the  doughnut  than  to 
denouncing  the  hole  in  it. 
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Newsbriefs 


Mesa  (Ariz.)  Tribune  will  start  a  Sunday  edition  on  April  2, 
according  to  publisher  Charles  A.  Wahleim.  The  paper  is  part 
of  Cox  Enterprises. 

*  *  * 

El  \eiivo  in  San  Juan,  Puerto  Rico  started  publishing  a 
Sunday  edition  on  March  5,  making  it  a  7-day>a-week  paper. 
Alfredo  Arias,  vicepresident  and  general  manager,  also  re¬ 
ports  that  the  newspaper  has  moved  to  a  new  building  which 
is  located  on  404  Ponce  de  Leon  Ave.,  Puerta  de  Tierra,  San 
Juan  00902  and  the  new  telephone  number  is  (809)  724-7070. 

*  *  ♦ 

A  Superior  Court  Judge  has  ruled  that  a  group  of  produc¬ 
ers,  distributors  and  exhibitors  of  sexually  explicit  mov  ies  have 
cited  insufTicient  grounds  to  sue  theLo.v  Angeles  Times  because 
the  paper  had  refused  to  accept  their  advertising  for  hard-core 
pornographic  movies.  The  Judge's  decision,  in  effect,  upheld 
a  Los  Angeles  Times  policy  instituted  last  fall  that  banned  all 
advertising  for  hard-core  pornographic  movies.  The  group 
had  charged  the  Times  with  violations  of  the  First  and  14th 
amendments  and  was  seeking  $45.2  million  damages. 
‘■Reducing  it  to  its  essential,"  Times'  attorney  William  Niese 
said  of  the  decision,  "the  judge  said  the  complaint  as  drafted 
did  not  contain  any  allegation  to  show  that  newspapers  do 
not  have  the  right  to  discontinue  doing  business  with 
whomever  they  choose." 

Pennsylvania  newspaper  employes  who  refuse  to  cross  pic¬ 
ket  lines  become  participants  in  v'  ork  stoppages  and  are  inelig¬ 
ible  for  unemployment  c'ompensation  benefits.  This  ruling  by 
an  unemployment  compensation  referee  was  let  stand  by  an 
action  of  the  State  Unemployment  Compensation  Board  of 
Review'  which  in  effect  upheld  decisions  against  34  truck 
drivers  who  in  February  1977  refused  to  cross  Newspaper 
Guild  picket  lines  at  Philadelphia  Newspapers,  Inc.,  pub¬ 
lishers  of  the  Philadelphia  Inquirer  and  Daily  News.  The 
board  threw  out  without  further  review  a  test  case  for  the 
claims  of  the  drivers,  members  of  Local  628.  Philadelphia 
Newspaper  and  Magazine  Chauffeurs  and  Flandlers,  whose 
contract  was  still  in  effect  at  the  time  of  the  Guild  dispute. 
The  dispute  lasted  from  February  8  to  March  3,  1977.  Noting 
that  work  was  available  for  the  drivers,  referee  Reba  O. 
Bowie  ruled  in  refusing  benefits  that,  "An  employe,  who. 
although  not  a  member  of  the  striking  union,  honors  the 
picket  line  is  participating  in  the  work  stoppage,"  and  said 
that  such  participation  disqualifies  the  worker  from  receiving 
jobless  benefits  under  the  UC  law.  The  drivers  had  claimed 
jobless  pay  for  the  weeks  ending  February  12,  19.  26  and 
March  5,  1977.  In  throwing  out  the  test  case  appeal  without 
further  review,  the  appeal  agency  said  the  referee  had  ruled 
properly  and  further  review  would  serve  no  useful  purpose. 

♦  *  * 

A  cross-section  of  Phoenix  broke  bread  recently  when  the 
Phoenix  Gazette  hosted  more  than  300  letter  writers  at  an 
Adams  Hotel  luncheon.  The  occasion  was  for  writers  of  Let¬ 
ters  to  the  Editor  and  brought  young  and  old,  rich  and  poor, 
oldtimers  and  newcomers  together.  Called  a  Speaking-Out 
luncheon,  the  affair  provided  an  opportunity  for  concerned 
citizens  to  ask  questions  of  state,  country  and  city  officials. 
The  head  table  included  Gov.  Wesley  Bolin,  Senator  Dennis 
DeConcini,  Mayor  Margaret  Hance.  House  and  Senate 
Majority  leaders  and  the  chairman  of  the  Board  of  Super¬ 
visors.  Gazette  editorial  staff  members  were  seated  through¬ 
out  the  ballroom  and  took  advantage  of  the  opportunity  to 
sound  out  public  concerns. 
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MARCH 

19-22— International  Newspaper  Promotion  Association  circulation 
promotion  seminar,  Hyatt  O'Hare,  Chicago. 

19- 22— Southern  Newspaper  Publishers  Association  Foundation,  "News¬ 

paper  Research  and  How  to  Use  It,"  Harte-Hanks  Communications, 
Dallas. 

20- 22— American  Newspaper  Publishers  Association,  Labor  Negotiators 

Seminar,  Executive  House  Hotel,  Chicago. 

22-24— International  Circulation  Managers  Association,  circulation  semi¬ 
nar,  Virginia  Commonwealth  University,  Richmond. 

26-31— Oklahoma  Press  Association  advertising  short  course.  Oklahoma 
City. 

30-April  1— Oklahoma  Press  Association  newspaper  management  semi¬ 
nar.  Oklahoma  City. 

30-April  1— Pennsylvania  Society  of  Newspaper  Editors,  Seminar  on  Re¬ 
porting  Crime,  William  Penn  Hotel.  Pittsburgh. 

APRIL 

1- 2— North  Carolina  Press  Association  Mechanical  Conference.  Jane  S. 

McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  Raleigh.  N.C.  and  Hilton  Inn. 

2- 4— Suburban  Newspapers  of  America,  circulation  conference,  Marriott 

Hotel,  Cleveland. 

2-4— Central  States  Circulation  Managers  Association  Conference, 
Executive  Inn.  Evansville.  Ind. 

5— New  England  Advertising  Research  Day,  Advertising  Research  Foun¬ 
dation.  Sheraton-Boston. 

5- 9— Pacific  Area  Newspaper  Production  Association  annual  conference. 

Hyatt  Kingsgate  Hotel.  Sydney,  Australia. 

6—  New  England  AP  News  Executives  Association,  spring  meeting.  Shera¬ 

ton  Tara,  Framingham,  Mass. 

6— Newspaper  Readership  Council,  Capital  Hilton  Hotel,  Washington, 
DC. 

6-7— Tennessee  Press  Association,  advertising  conference,  Nashville. 
6-8— Southern  Short  Course  in  News  Photography,  Bordeaux  Convention 
Center,  Fayetteville.  N.C. 

6- 8— Seminar  for  Weeklies.  Pennsylvania  Newspaper  Publishers  Associa¬ 

tion  Press  Center,  Harrisburg.  Pa. 

7- 8— Editorial  Writing  Seminar,  Western  Newspaper  Foundation,  Univer¬ 

sity  of  Southern  California,  Los  Angeles. 

7-9— Society  of  Professional  Journalists,  Sigma  Delta  Chi  Region  2  Con¬ 
ference,  Greensboro.  N.C. 

9-13— American  Society  of  Newspaper  Editors.  Washington,  D.C.  Hilton, 
13-15— Pennsylvania  Newspaper  Publishers  Association/Interstate  Adver¬ 
tising  Managers  Association.  Display  Advertising  Conference.  Hotel 
Hershey,  Hershey,  Pa. 

13- 16— Louisiana  Press  Association  convention  and  trade  show.  New 

Orleans. 

14- 15— National  Press  Photographers  Association.  Mid-Atlantic  Regional 

Educational  Seminar,  Downtown  Sheraton  Philadelphia. 

14-16— New  Jersey  Press  Association  Advertising  Conference,  Taminent 
Resort,  Poconos. 

14-18— Midwest  Graphics  78.  Cincinnati  Convention  &  Exposition  Center, 
Cincinnati,  Ohio. 

16-18— Inter-State  Circulation  Managers  Association,  Hunt  Valley  Inn, 
Towson,  Maryland. 

16— Oklahoma  Press  Association  news  clinic,  Oklahoma  City. 

18—  Canadian  Press,  Royal  York  Hotel,  Toronto. 

19—  Oklahoma  Press  Association  co-op  advertising  workshop.  Oklahoma 
City. 

19- 22— Newspaper  Food  Editors  and  Writers  Association,  Hyatt-Regency, 

San  Jose,  Calif. 

20—  Canadian  Daily  Newspaper  Publishers  Association.  Royal  York  Hotel. 
Toronto. 

20- 22— Illinois  Press  Association,  in  conjunction  with  Southern  Illinois 

Editorial  Association,  Carbondale. 

21- 22— Nevada  State  Press  Association,  Reno. 

21-22— Society  of  Professional  Journalists,  Sigma  Delta  Chi;  Region  1, 
Hershey,  Pa.  Region  8,  Oklahoma  City.  Region  9,  Park  City,  Utah. 

21-22 — Georgia  Press  Association,  advertising  seminar,  Atlanta. 

21-23— New  England  Newspaper  Production  Conference,  57  Howard 
Johnson's  Motor  Hotel,  Boston,  Mass. 

21-23— Society  of  Professional  Journalists,  Sigma  Delta  Chi:  Region  10, 
Spokane,  Wash.  Region  11,  Costa  Mesa.  Calif. 

23- 26— Southern  Newspaper  Publishers  Association  Foundation, 

"Financing  State  and  Local  Government,"  Georgia  State  University, 
Atlanta. 

24-  Women  in  Communications,  Indianapolis  Chapter,  Matrix  Dinner, 
Stouffers,  Indianapolis. 

25- 28— Catholic  Press  Association,  Town  &  Country  Hotel,  San  Diego, 

California. 
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INTRODUCES  TWO  FEATURE  PRESENTATIONS 


a  world  of  $ense... 


3o 


your  consumer  news  center 


A  new  kind  of  consumer  information  and  news  service, 
designed  to  give  your  readers  a  thorough  knowledge  of  all 
aspects  of  consumerism 

Your  monthly  “info”  package  contains  24  “info:”  columns: 

2  Health  Line 
2  Food  Facts 
2  Shopping  Aisle 
2  About  the  House 
2  Money  Matters 
2  You  and  Your  Car 
2  Leisure  Time 
2  Travel  Line 

1  Energy  Update 
1  Doing  It  Yourself 
1  Apartment  Living 
1  Culture  Corner 
1  Woman’s  World 
1  The  Years  Ahead 
1  Family  Forum 
1  The  Teen  Scene 

AND: 

4  Different  cover  stories  and  photos 
8  Full  page  feature  articles  and  stories 
4  Half  page  (horizontal)  feature  articles  and  stories 
4  Original  cartoons 

4  Crossword  Puzzles  (using  words  from  each  month’s 
editorials) 


The  following  list  of  subjects  in  our  May  package  will  give 
you  an  insight  as  to  the  type  of  consumer  oriented  material 
that  you  can  be  passing  on  to  your  readership. 

Towing  Your  Car  —  “Don’t  Get  Taken  For  a  Ride” 
Planting  Spring  Flowers  —  “Every  Bloomin’  Thing” 

Buying  Fresh  Fish  —  “A  Fish  Story” 

“Understanding  the  New  Social  Security  Law” 

“Tuning  Into  TV  Buys” 

“Facing  Up  To  Plastic  Surgery” 

“Selecting  a  Summer  Camp” 


Together  with  your  own  staff  “info:”  can  do  the  job.  We’re 
ready,  the  next  move  is  yours. 


COUNTRY 
CORNER 

—  by  Doug  Davis 

Question: 

Why  are  Dolly  Parton  records  being  played  on  rock  radio  stations? 
Is  she  trying  to  be  a  rock  star  instead  of  country? 

Answer: 

Dolly  is  attempting  (and  is  apparently  succeeding),  to  cover  more 
territory  than  just  the  country  music  Held. ..and  in  the  same 
process — attracting  more  fans.. .which  means  selling  more  records, 
etc. 

You’ll  notice  that  the  sound  of  the  current  Dolly  Parton  records  are 
quite  different  from  those  of  several  months  back,  which  features  a 
much  more  “down  home”  country  flavor  in  both  lyrics  and 
arrangement.  Dolly  has  been  quoted  as  saying  that  she  is  not  leaving 
country  music,  but  instead  is  taking  country  with  her! 

Question: 

I  have  heard  that  Buck  Owens  married  the  female  fiddle  player  on 
Hee  Haw.  Is  this  true? 

Answer: 

Buck  did  marry  the  lady,  Jana  Jae,  but  the  knot  did  not  stay  tied. 
And  the  lady  fiddler  is  no  longer  his  wife,  nor  his  fiddle  player! 

Question: 

I  have  read  ads  in  which  they  offer  a  lot  of  money  for  the  Sun  Records 
made  by  Elvis.  I  thought  that  everything  recorded  on  Sun  was  also 
released  on  RCA.  But  if  so,  why  are  the  Sun  Records  so 
valuable? 

Answer: 

Simply  because  they  were  the  originals.  RCA  has  released  an  album 
of  all  of  Elvis’s  Sun  Sessions  from  the  original  master  recordings... 
and  even  though  the  sound  is  the  same,  the  original  Sun  releases  are 
collectors  items! 

Question: 

I  have  read  that  Loretta  Lynn  lives  in  Nashville  on  a  ranch,  and  also 
that  she  lives  in  Las  Vegas.  Which  is  correct? 

Answer: 

Neither  is  correct!  As  far  as  the  Nashville/Las  Vegas  part  is 
concerned,  I  think  you  are  confusing  Loretta  Lynn  with  Judy  Lynn. 
Judy  lives  in  Las  Vegas  and  is  one  of  the  bigger  country  music 
attractions  in  clubs,  in  addition  to  fairs  and  rodeos.  Meanwhile, 
Loretta  Lynn  and  husband  Mooney  reside  in  Hurricane  Mills, 
Tennessee — outside  of  Nashville.  It  is  a  ranch — in  fact  Loretta  bought 
the  entire  small  town  of  Hurricane  Mills.  And  in  case  you  were  going 
to  ask...no...  Loretta  and  Judy  are  not  related! 

A  country-western  music  Question  and  Answer  Column 
by  Doug  Davis — “America’s  most  widely  read  writer  about 
country  music” — Texas  Country-Western  Magazine. 
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Insidious  guarantees 

The  Mexican  constitution  Article  6  s’uarantees  freedom  of 
expression  as  follows:  “The  expression  of  ideas  will  not  be 
the  object  of  any  judicial  or  administrative  inquisition,  ex¬ 
cept  in  the  case  of  attacks  on  morality,  rights  of  third  par¬ 
ties,  transgression  of  law  or  disturbances  of  the  public  or¬ 
der.” 

Last  October  the  Federal  Congress  amended  that  article 
by  adding  the  sentence:  “The  right  to  information  will  be 
guaranteed  by  the  State.” 

Mexican  journalists  assumed  this  was  following  in  the 
footsteps  of  the  U.S.  Freedom  of  Information  Act  and  they 
would  be  able  to  i>ass  on  more  government  information  to 
readei's. 

But  they  were  wrong. 

It  seems  that  the  government’s  intention,  and  interpreta¬ 
tion  of  the  statute,  is  that  the  State  now  becomes  the 
guarantor  and  interpreter  of  what  informs  and  what  misin¬ 
forms. 

Thus,  if  iu  the  judgment  of  the  State  something  in  the 
press  is  mini nformatiou,  and  not  iuf<)rmatio)i,  the  State  does 
not  guarantee  its  dissemination. 

As  one  Mexican  editor  puts  it: 

“It  isn’t  the  case  that  the  citizen  or  the  journalist, 
through  the  right  to  information,  can  have  wider  access  to 
the  government,  but  on  the  contrary,  it  is  an  instrument  of 
the  latter  to  establish  itself  as  a  judge  of  what  people  can  or 
should  know.” 

It  sounds  like  our  Mexican  journalists  friends,  who  have 
enjoyed  such  a  high  degree  of  press  freedom  foi‘  so  long,  may 
be  in  for  some  trying  times. 

Licensing  journalists 

The  idea  of  licensing  journalists  and  requiring  them  to  be 
members  of  a  professional  association  in  order  to  practice 
their  profession  seems  to  be  catching  on  in  Latin  America. 

Colombia’s  law  to  that  effect  became  effective  January  1 
this  year.  In  the  Dominican  Republic  a  similar  bill  was  in¬ 
troduced  in  Congress  on  Dec.  2S,  1977.  As  it  is  pointed  out  in 
the  latter  country,  the  idea  that  a  small,  select  group  ap¬ 
pointed  by  the  government,  or  not,  should  have  the  right  to 
decide  who  may  or  may  not  work  as  a  journalist  is  uncon¬ 
stitutional  on  several  grounds. 

As  a  practical  matter,  here  is  how  it  is  supposed  to  work  in 
the  eyes  of  Colombia’s  president,  Alfonso  Lopez  Michelsen: 
He  gave  a  speech  Feb.  9  declaring  that  the  press  is  a  public 
service  and  newspapers  should  be  owned  and  opei’ated  by 
cooperatives  of  their  workers. 

Since  journalists  are  licensed  in  Colombia,  President 
Lojiez  was  given  his  cai’d  of  accreditation  as  a  professional 
journalist  at  that  time. 

In  otlier  words,  under  the  new  system  it  will  be  easy  to 
become  a  licensed  journalist  if  you  know  the  right  people. 
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Letters 


FOREIGN  NEWS 

In  his  Feb.  18  article  on  Barry  Rubin's 
study  of  foreign  correspondents.  1.  Wil¬ 
liam  Hill  casually  observed  that  news¬ 
papers  are  giving  less  space  to  foreign 
news.  Maybe  they  are  and  maybe  they 
are  not;  but  when  have  they  ever  given 
enoufih  coverage  to  foreign  news? 

A  1910  study  by  Frank  Luther  Mott  of 
10  major  newspapers  showed  that  they 
averaged  only  “2.4  columns  of  foreign 
news  in  each  issue.”  A  1950s  Gallup  sur¬ 
vey  of  93  American  newspapers  found  an 
average  of  4.4  foreign  news  columns  a 
day.  In  a  1973  study  the  American 
Newspaper  Publishers  Association 
discovered  that  newspapers  with  circula¬ 
tions  of  above  250,(KK)  reserved  only  1 1 .5 
percent  of  their  news  hole  on  the  average 
for  foreign  news.  For  all  the  dailies  sur¬ 
veyed.  the  average  was  10.2  percent. 

In  a  month-long  study  1  did  of  the 
morning  newspapers  serving  two  simi¬ 
larly  sized  American  cities  in  early  1975. 

1  found  that  one  paper  gave  just  8  percent 
of  its  news  space  on  the  average  to 
foreign  news  while  the  other  averaged 
only  4  percent.  Both  newspapers  aver¬ 
aged  two  foreign  stories  on  their  front 
pages,  but  these  were  primarily  one  or 
two  paragraph  items  of  a  sensational  na¬ 
ture. 

With  our  world  increasingly  interde¬ 
pendent.  it  is  deplorable  that  American 
newspapers  give  such  poor  coverage  to 
foreign  affairs. 

William  J.  Spaniel 
5112  Sepulveda  Blvd.,  Apt.  326, 

Sherman  Oaks,  Calif. 

3|c  sk  * 

NO  THREAT 

The  Newspaper  in  Education  program 
is  gaining  strength  rapidly  throughout  the 
United  States  and  Canada.  The  Ameri¬ 
can  Newspaper  Publishers  Association 
Foundation’s  major  program  in  recent 
years  has  been  to  assist  newspapers  in 
starting  or  improving  local  NIE  pro¬ 
grams. 

Most  school  systems  which  endorse 
the  classroom  use  of  newspapers  have 
been  frustrated  in  finding  money  to  pur¬ 
chase  newspapers  for  students,  even  at 
the  half-price  school  rate.  State  textbook 
regulations  often  allow  only  the  purchase 
of  “books,”  making  school  purchase  of 
newspapers  and  newsmagazines  (among 
other  valuable  materials)  difficult. 

Newspaper  and  educational  profes¬ 
sionals  in  several  states — Arkansas, 
Arizona  and  Missouri — have  convinced 
those  state  legislatures  and/or  boards  of 
education  to  designate  newspapers  as 
“texts”  eligible  for  purchase  with 
textbook  funds. 


Douglas  Donehue,  director  of  promo¬ 
tion  and  public  service  at  the  Charleston 
(S.C.)  Eveninf’  Post  and  News  & 
Courier,  in  an  E&P  article  on  January  28, 
voices  concern  that  official  recognition 
might  threaten  editorial  independence. 
No  such  threat  exists — unless  a  news¬ 
paper  allows  it.  It  is  possible  that  a  state 
legislator  or  educator,  reacting  nega¬ 
tively  to  a  newspaper's  content  or  pol¬ 
icy,  might  attempt  to  bar  that  newspaper 
from  school  use  or  to  force  a  change  in 
editorial  policy.  His  own  colleagues,  in 
most  cases,  would  stop  the  attempt  and 
uphold  the  First  Amendment.  But  if  the 
challenge  actually  reached  the  news¬ 
paper  it  would  be  analogous  to  similar 
challenges  which  sometimes  come  from 
subscribers  or  advertisers.  If  absolutely 
necessary,  a  newspaper  could  simply 
withdraw  from  the  program. 

NIF;  newspapers  already  are  pur¬ 
chased  with  government  funds — most 
frequently  local  and  federal  educational 
monies.  The  availability  of  state  funds 
for  purchase  of  newspapers  as  textbooks 
simply  adds  a  logical  source  of  money  to 
the  NIE  funds  already  available  to 
teachers. 

The  NIE  program  is  likely  to  remain  a 
“frill”  in  educational  circles  unless 
schools  can  purchase  newspapers  as 
legitimate  learning  materials.  We  esti¬ 
mate  that  newspapers  reach  about  I  out 
of  10  students  in  schools  now.  The  other 
nine  deserve  the  same  opportunity. 

Judith  D.  Hine.s 

(Hines  is  manager/educational  services 
for  American  Newspaper  Publishers 
Association.) 

♦  *  ♦ 

MORE  HISTORY 

That  was  a  fascinating  piece  about 
Chicofio  Daily  News  history  in  E&P 
March  4,  page  32,  but  two  statements 
need  to  be  clarified. 

Melville  E.  Stone  at  28  founded  the 
Chicago  Daily  News  as  a  penny  paper 
facing  4  evening  competitors  that  sold  for 
2^  or  more.  He  and  an  associate  rented 
press  space  from  Victor  Lawson's 
father,  who  ran  a  Norwegian-language 


newspaper.  When  Stone  found  he 
needed  help  he  went  into  partnership 
with  Victor  Lawson,  who  became  busi¬ 
ness  manager.  Stone  was  AP's  general 
manager  from  1893  to  1920,  but  was  by 
no  means  AP's  founder.  At  age  40  he 
came  out  of  the  Daily  News  with  a  for¬ 
tune  when  Lawson  took  control. 

Ben  Bassett 

(Bassett,  now  retired,  was  with  AP  40 
years). 

^ 

REALLY  HURTS 

So.  the  American  Society  of  News¬ 
paper  Editors  is  establishing  the  “An¬ 
nual  ASNE  Writing  Awards”  and  it 
hopes  to  see  it  become  “the  most  pres¬ 
tigious  award  in  journalism  (E&P,  Dec. 
17).” 

Funny  thing,  but  1  was  always  taught 
not  to  label  something  “annual”  until  it 
reached  its  second  birthday.  However,  I 
am  willing  to  overlook  that  part  of  the 
title.  What  really  hurts  is  the  fact  that  it's 
strictly  a  writer's  competition.  Haven't 
all  those  managing  editors  realized  by 
now  that  photographers  are  journalists, 
too? 

Morn  A  Moore 

(MiMirc  is  a  staff  photographer  for  the 
Ponf’hkeepsie  (N.Y.)  .loiinial.) 

^  ^ 

LOCKER  ROOM 

There  is  much  comment  on  whether 
women  reporters  should  be  allowed  into 
men's  locker  rooms  to  do  sports  stories; 
how  come  we  rarely — if  ever — hear  of 
any  men  being  admitted  to  the  locker 
rooms  of  women  athletes  for  sports 
stories? 

Isn't  it  time  that  male  reporters  over¬ 
come  their  shyness  and  insist  on  pushing 
through  dripping  swimmers  and  the  swe¬ 
aty  throng  of  girl  golfers,  tennis  players, 
shot  putters,  runners,  basketball  players, 
skaters,  wrestlers,  boxers,  weightlifters 
and  skiers  to  get  “the  story?” 

Ralph  Brem 

(Brem  is  managing  editor,  Pittsburgh 
Press. ) 


We  oppose  the  9  billion  dollar  Panama  gdve-away. 

We  oppose  unnecessary  dealing  with  dictators  who 
do  not  permit  FREEDOM  OF  THE  PRESS. 

Let  us  give  highways,  give  bridges  over  the  canal, 
promote  peaceful  commerce,  but  let  us  not  give  away 
Freedom. 

Do  not  haul  down  our  Flag. 

Scripps  League  Newspapers 

Washington,  D.C.  Office;  1395  National  Press  Bldg. 

Proclaim  liberty  through  all  the  land  unto  all  the  inhabitants  thereof. 
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**l  cover  the  waterfront- 
a  thousand  times  better  than  before^ 


John  Fitzgerald,  Reporter,  Newport  Bureau,  The  Providence  Journal 

Two  years  ago,  The  Providence  Journal  Company  converted  to  electronic  editing. 
This  made  their  30-year-old  teletypewriter  system  of  news  gathering  completely  obsolete.  So 
they  called  in  their  Bell  System  Data  Communications  Representative.  Bob  Aubin,  who 
recommended  Dataspeed®  40  terminals  in  all  remote  bureaus. 

"You  wouldn’t  believe  the  difference,”  says  John  Fitzgerald,  one  of  four  reporters  in 
the  Newport  Bureau.  "I  don’t  even  use  my  typewriter  as  much.  It’s  much  easier  to  compose  a 
story  on  the  screen.  I  can  correct  errors,  rewrite  whole  paragraphs,  type  phone  notes  without 
the  people  I  call  clamming  up  when  they  hear  the  clatter.  Then,  to  transmit,  I  just  dial  the 
Suburban  Desk  30  miles  away,  hit  the  SEND  key,  and  in  seconds  the  editors  have  my  story 
and  I  have  a  perfect  printout.  Most  reporters  would  give  their  right  arm  for  my  left  pinkie, 
my  key-sending  finger.” 

As  for  the  Main  Office,  it’s  receiving  50,000  words  a  day  of  clean,  accurate  copy, 
with  no  line  tie-ups,  no  re-keying  necessary  and  with  a  way  to  send  queries  and  background 
through  the  system  to  any  bureau. 

Solving  problems  for  newspapers  is  an  all-out  commitment  of  the  Bell  System. 

If  you  haven’t  talked  systems  lately  with  your  Bell  Account  Representative,  your  paper  is 
missing  something. 


The  system  K  the  solutioii. 


Bell  System 


f  lliese  are  some  of  the  people  to  ask 
'  when  you  hove  questions  about  Guli 


Finding,  producing  and  transporting  energy  are 
complicated  jobs.  Sometimes  the  reasons  we  do  things  one 
way  instead  of  another,  or  do  one  thing  instead  of  another, 
aren’t  clear  to  anybody  outside  the  business. 

But  the  people  and  the  press  have  a  right  to  know  what 
we’re  doing  and  how  it  will  affect  them. 

So  Gulf  Oil  Corporation  has  an  elaborate  system  for  supply¬ 
ing  answers  to  questions  about  our  company.  The  people  in 
the  picture  are  just  a  few  of  the  people  who  are  in  charge  of 
Gulf  Public  Affairs  offices  in  various  parts  of  the  country. 

Below  there  is  a  list  of  names  and  phone  numbers  of  the 
Gulf  people  to  call  when  you  need  information. 
We  hope  you’ll  use  the  system,  because  probably  one  of  the 
most  important  challenges  we  have  to  meet  is  maintaining 
a  free  and  open  dialogue  with  the  press. 


GuH  people: 
meeting  me  challenge. 


1.  Atlanta,  Georgia 
Michael  M.  Kumpf  •404'897'7738 

2.  Boston,  Massachusetts 
James T.  Morris  •617-227-7030 

3.  Denver,  Colorado 
James  W.  Hart,  Jr.  •  303-758-5855 

4.  Houston,  lexas 
James  1.  Gatten  •  713-750-2736 

5.  Raymond  Snokhous  •  713-682-1170 

6.  Los  Angeles,  California 
Ralph  E.  Lewis,  Jr.  •  213-553-3800 

7.  New  Orleans,  Louisiana 
Michael  H.  Nelson  •  504-566-2667 

8.  Philadelphia,  Pennsylvania 
Jack  Galloway  •  215-563-6633 
9,  Pittsburgh,  Pennsylvania 
Thomas  D.  Walker  •  412-263-5938 

10.  Santa  Fe,  New  Mexico 
A.  Samuel  Adelo  *  505-988-8905 

11.  Tulsa,  Oklahoma 
Jeffrey  P.  Harris  •  918-560-4305 

12.  Washington,  D.C. 
Nicholas  G.  Flocos  •  202-659-8720 


Gulf  Oil  Corporation 
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Every  Saturday  since  1884 


Hearing  ordered  on  joint  pian  in  Cincinnati 


I  Attorney  General  Griffin  Bell  (Febur- 
;  ary  24)  ordered  a  public  hearing  on  the 
'  pending  application  for  approval  under 
the  Newspaper  Preservation  Act  of  a 
joint  operating  agreement  between  the 
!  Cincinnuti  Post  and  Cincinnati  Enquirer. 

No  date  was  set  for  the  hearing. 

The  hearing  will  determine  whether 
the  Cincinnati  Post  will  suffer  financially 
'unless  it  is  permitted  to  operate  jointly 
^  with  the  Cincinnati  Enquirer.  The  news¬ 
papers  Sept.  28,  1977  applied  for  ap- 
'  proval  of  a  proposal  for  the  Enquirer  to 
handle  printing,  circulation  and  advertis- 
;ing  sales  for  both  newspapers.  Each 
newspaper  would  retain  individual  con¬ 
trol  over  its  news  content  and  editorial 
i  policies. 


Bell  appointed  Donald  R.  Moore, 
former  newspaperman  and  retired  ad¬ 
ministrative  law  judge  for  the  Federal 
Trade  Commission,  to  conduct  the  hear¬ 
ing. 

Meanwhile,  lawyers  for  131  Post 
printers  have  asked  for  a  declaration  that 
the  Post  has  already  violated  a  1974  con¬ 
tract  with  the  printers  by  agreeing  to  a 
joint  operation  with  the  Enquirer. 

That  request  was  made  in  an  amended 
complaint  filed  in  U.S.  District  Court. 
The  amended  complaint  repeats  all  of  the 
requests  for  relief  and  damages  made  in 
the  original  document. 

The  printers  filed  their  lawsuit  last  De¬ 
cember  in  federal  court  seeking  to  block 
the  proposed  joint  operating  agreement. 

The  suit  said  that  as  part  of  a  1974 


agreement  with  the  printers  union  the  ; 
Post  promised  that  1 19  printers  “will  be 
continuously  employed  for  the  remain-  s 
der  of  their  working  lives  by  the  Post  as  i 
printers  ...” 

The  printers  were  told  that  under  a 
joint  operating  agreement  they  would 
lose  their  jobs  with  the  Post,  the  suit 
charged. 

The  amended  complaint  also  added 
some  information  to  the  original  suit. 
Lawyers  for  the  printers  asked  that  the 
suit  be  advanced  on  the  court's  calendar. 

The  printers'  lawyers  also  filed  a  re¬ 
quest  that  their  lawsuit  not  be  dismissed. 

The  Post  and  its  parent  firm,  the  E.  W. 
Scripps  Co.,  have  asked  U.S.  District 
Court  Judge  Timothy  S.  Hogan  to  dis¬ 
miss  the  suit. 


Retail  ad  gains 
made  in  leisure 
oriented  areas 

Leisure  oriented  categories  of  retail 
advertising  in  daily  newspapers  tended 
to  show  the  largest  increases  last  year, 
and  there  were  also  strong  gains  by  ad¬ 
vertisers  in  the  housing  and  transporta¬ 
tion  related  fields,  according  to  the 
Newspaper  Advertising  Bureau,  Inc. 

In  the  Entertainment  and  Hobbies 
grouping,  for  example,  TV,  Radio  and 
Record  Stores  raised  their  newspaper 
advertising  by  33.9%  to  $176.1  million; 
Health  Clubs  and  Equipment  increased 
36.8%  to  $26.4  million,  and  Book, 
Stationery  and  Printing  establishments 
by  21.6%  to  $34.9  million.  Overall,  ad¬ 
vertisers  in  the  Entertainment  and  Hob¬ 
bies  classification  showed  a  14.8%-  in¬ 
crease  to  $953.4  million. 

Among  the  Housing  and  Decoration 
categories  there  were  increases  as  fol¬ 
lows:  Household  Appliance  Stores,  up 
18.9%  to  $83.8  million;  Home  Furnish¬ 
ings  Stores,  up  15.9%  to  $140.7  million, 
and  Building,  Hardware  and  Farm 
Equipment,  up  15.3%  to  $247.3  million. 
The  entire  Housing  and  Decoration 
grouping  went  ahead  10.2%  to  $1,058 
million. 

Tires,  Auto  Supply  Stores  and  Service 
Stations  devoted  $199.8  million  to  news¬ 
paper  advertising  last  year,  a  17.6%  gain. 

The  largest  grouping.  General  Mer¬ 
chandise  and  Apparel,  was  up  8.4%  to 
$2,786.4  million.  Tlie  biggest  gains  in  this 
classification  came  from  Major  General 


Dailies  jump  off 
to  a  good  ad  year 

Advertising  revenues  of  daily  news¬ 
papers  increased  16.1%  in  January  over 
the  same  month  last  year  and  were  run¬ 
ning  at  a  $12.1  billion  annual  rate,  ac¬ 
cording  to  the  Newspaper  Advertising 
Bureau,  Inc. 

Classified  advertising  led  with  a  23.3% 
gain  and  ran  at  a  $3.8  billion  annual  rate. 
Retail  advertising  went  ahead  14.3%  to  a 
$6.5  billion  annual  rate  and  national  ad¬ 
vertising  gained  8.6%  to  reach  a  $1 .8  bil¬ 
lion  annual  rate. 

Bureau  estimates  are  based  on  mea¬ 
surements  by  Media  Records,  Inc.  in  its 
index  cities  plus  other  data. 


Merchandise  Stores,  up  1 1.7%  to  $467.9 
million  and  from  Department  Stores,  up 
8.8%  to  $1,619.8  million. 

Food  and  Drug  Stores  increased  their 
newspaper  advertising  by  6.0%  to  $708.6 
million  with  the  food  stores  up  6.3%  to 
$556.4  million,  and  drug  stores  up  4.4% 
to  $152.2  million. 

Among  financial  institutions,  the 
Mutual  Funds  category  doubled  to  $4.4 
million  and  Loan  and  Credit  organiza¬ 
tions  showed  a  37.5%  gain  to  $5.5  mil¬ 
lion.  Cverall,  the  Financial  grouping  was 
up  10.6%  to  $187.4  million,  including 
gains  of  19.8%  to  $47.9  million  by  Sav¬ 
ings  and  Loan  Associations  and  a  5.1% 
rise  to  $88.8  million  by  Banks  and  Trust 
Companies. 

Other  categories  with  sizeable  in¬ 
creases  included:  Help  Wanted  (Display) 
up  34.6%  to  $21.0  million;  Jewelry 


.Stores,  up  19.5%  to  $68.5  million,  and 
Business.  Professional  and  Home  Ser¬ 
vices,  up  18.5%  to  $44.1  million. 

Total  retail  advertising  in  daily  news¬ 
papers  amounted  to  more  than  $6.2  bil¬ 
lion  last  year,  up  10.0%  over  1976. 

The  Bureau  bases  its  estimate  of 
newspaper  advertising  on  linage  mea¬ 
surements  by  Media  Records,  Inc.  in  its 
index  cities,  plus  other  data. 

Buckner  purchases 
Scoggins  group 

Buckner  News  Alliance,  Seattle, 
Washington,  has  purchased  the  Scoggins 
Publishing  Co.,  publisher  of  3  daily  and  3 
weekly  newspapers  in  Pennsylvania, 
Connecticut  and  Missouri. 

No  sale  price  was  disclosed. 

The  daily  papers  acquired  are:  York 
(Pa.)  Daily  Record,  Winsted  (Conn.) 
Citizen,  and  Excelsior  .Sprint’s  (Mo.) 
Daily  Standard.  The  weeklies  in  the 
transaction  are:  Record  Advertiser  and 
Record Eaitle,  both  in  York  County.  Pa., 
and  Oak  Grove  (Mo.)  Banner. 

Philip  F.  Buckner,  president  of  the 
Buckner  group,  said  David  B.  Marten, 
35.  publisher  of  Buckner’s  T////«  (Ohio) 
Advertiser-Trihane ,  will  succeed  J.  D. 
Scoggins  as  publisher  of  the  York  Daily 
Record  immediately.  Scoggins,  president 
of  Scoggins  Publishing  Co.,  said  he  will 
remain  in  York  County. 

The  Buckner  News  Alliance  also  owns 
the  Carlsbad  Carrent-Araas  in  Carlsbad, 
N.M.;  Pecay  Enterprise  in  Pecos,  Texas; 
the  Lewistown  (Pa.)  Sentinel;  and  the 
Fontana  Herald  News,  Fontana,  Calif. 


W.Va.  newspapers  start 
First  Amendment  fight 


By  Michael  M.  Murphy 

Five  Charleston,  W.  Va.  journalists  have 
been  indicted  by  a  Kanawha  County,  W. 
Va.,  grand  jury  for  violating  a  state  law 
that  prohibits  newspapers  from  publish¬ 
ing  the  names  of  juveniles  charged  with 
crimes  without  a  court  permission;  a  law 
that  is  “unconstitutional,  unfair  and 
stupid,”  according  to  the  Charleston 
Gazette  and  Daily  Mail  journalists,  who 
intend  to  fight  it  “all  the  way  to  the  U.S. 
Supreme  Court,  if  necessary.” 

In  its  February  10  edition  the  Gazette 
carred  a  front  page  story  of  a  14-year-old 
St.  Albans,  W.  Va.  youth,  Stewart 
Wayne  Perrock,  who  had  been  arrested 
after  a  petition  was  filed  charging  him 
with  murder  in  the  shooting  death  of  one 
of  Perrock's  fellow  high  school  students 
the  day  before.  The  Gazette  reported 
that  7  students  witnessed  the  shooting. 

The  Gazette  referred  to  Perrock  by 
name,  printed  a  picture  of  him  being  led 
away  by  police,  and  also  carried  a  front 
page  editorial  which  explained  that  pub¬ 
lishing  the  names  of  juveniles  charged 
with  crimes  is  against  the  law  in  West 
Virginia,  but  “we  decided  to  break  the 
law  .  .  .  the  existing  restrictions  on  print¬ 
ing  the  names  of  juveniles  charged  w'ith 
crimes  are  unwise  and  possibly  illegal." 

Since  the  shooting  incident  and  Per¬ 
rock's  subsequent  arrest  took  place  in 
the  morning  when  the  Gazette,  Charles¬ 
ton's  morning  paper,  was  already  printed 
and  out,  the  Daily  Mail,  a  P.M.  daily, 
was  able  to  break  the  Perrock  story,  but 
didn't  give  Perrock's  name  in  it's  first 
day  reports,  and  only  began  referring  to 
him  by  name  after  the  Gazette  did.  “Our 
morning  opposition  had  already  pub¬ 
lished  his  name  and  picture;  three  radio 
stations  that  we  knew  of  had  already 
used  his  name  in  their  broadcast  reports; 
our  legal  counsel  had  advised  us  that,  in 
his  opinion,  this  information  (Perrock's 
name)  was  now  in  the  public  domain;  so 
we  went  ahead  and  used  it,"  said  Jack 
Maurice,  Daily  Mail  editor  and  a  1975 
Pulitzer  Prize  winner. 

For  publishing  Perrock's  name  in  con¬ 
nection  with  a  murder,  Maurice  and  4 
others  have  been  charged  with  a  mis¬ 
demeanor,  and  each  faces  a  sentence  of 
up  to  six  months  in  jail,  and/or  a  fine  of 
up  to  $100,  according  to  one  of  the  jour¬ 
nalists  charged.  They  are  W.  E.  Chilton 
3d,  Gazette  publisher;  Don  Marsh, 
editor;  Leslie  H.  Milam,  a  reporter; 
Maurice;  and  Mary  Schnack,  a  reporter 
with  the  Daily  Mail. 

The  journalists  are  united  in  their  in¬ 
tent  to  create  a  test  case  situation  in 
which  the  merits  of  the  law  they  are  con- 
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sidered  to  have  violated  will  actually  be 
on  trial  during  court  proceedings,  with  a 
preliminary  hearing  scheduled  for  March 
2I. 

“We  think  this  law  is  an  unconstitu¬ 
tional  First  Amendment  limitation,  in 
that  it  inhibits  newspapers  from  report¬ 
ing  the  news  in  a  timely  fashion,"  said 
Gazette  editor  Don  Marsh.  “It  seriously 
hampers  our  effectiveness  if  we  have  to 
try  to  get  on  some  court's  schedule  every 
time  we  want  to  report  the  news." 

The  Daily  Mail's  Maurice  agrees  with 
Marsh,  and  points  to  an  obvious  inequity 
in  the  law;  newspapers  are  prohibited 
from  publishing  the  names  of  children 
involved  in  criminal  proceedings,  but  the 
broadcast  media  can  mention  the  names 
of  such  children  with  impunity.  “Not 
only  do  we  have  a  First  Amendment 
case,  pure  and  simple,  but  we  also  have 
an  equal  justice  case,  in  that  the  law  en¬ 
joins  us  from  publishing  the  boy's  name, 
but  not  the  broadcast  media — they  can 
do  what  ever  they  damn  well  please,” 
said  Maurice.  “We  can't  be  forbidden  to 
do  what  the  radio  and  tv  stations  can 
do." 

In  his  Gazette  front  page  editorial  of 
February  lO,  Marsh  explains  another  re¬ 
ason  why  the  Gazette  felt  justified  in 
breaking  the  law  and  running  Perrock's 
name  in  print:  “1  am  sure  that  everyone 
in  the  St.  Albans  area  (population  of 
about  15,0(K)  according  to  Marsh)  knows 
his  name  and  what  he  is  charged  with 
doing.  1  think  it  is  a  legalistic  fiction  for 
us  to  limit  ourselves  to  a  14-year-old 
youth  or  ‘the  juvenile  suspect'  when  we 
report  on  the  youngster  who  is  charged.” 

“1  am  not  in  the  habit  of  running 
around  breaking  laws,  but  this  law 
clearly  violates  the  press's  First 
Amendment  rights,"  says  Gazette  pub¬ 
lisher  W.  E.  Chilton  3d.  “As  I  interpret 
the  First  Amendment,  it  doesn't  say  a 
damn  thing  about  newspapers  not  being 
able  to  publish  the  name  of  anyone. in¬ 
volved  or  charged  with  a  crime."  Chilton 
explained  that  he  and  the  other  news¬ 
paper  people  are  prepared  to  pay  for  the 
consequences  of  their  actions.  “We  be¬ 
lieve  in  upholding  the  law,  and  that  any¬ 
one  who  violates  the  law  of  the  land  must 
be  prepared  to  suffer  the  consequ¬ 
ences,”  said  Chilton.  “We  are,  but  we're 
also  prepared  to  fight  to  have  this  bad 
law  appealed,  and  we  will  until  we're 
told  we  can  fight  no  longer,  or  until  we 
win  and  have  proved  our  point.”  Chilton 
went  on  to  explain  why  he  considers  the 
issue  so  important;  “What  it  ultimately 
comes  down  to  is  the  public’s  right  to  be 
told  about  news  of  all  sorts  .  .  .  including 
news  of  murder  and  other  crimes.” 


The  fight  has  already  begun.  Paul 
Chambers,  attorney  for  Maurice  and 
Schnack,  has  presented  initial  arguments 
to  the  West  Virginia  State  Supreme 
Court  that  the  Kanawha  County  pro¬ 
secutor's  case  should  be  set  aside 
(scheduled  to  commence  with  an  initial 
hearing  for  March  2 1 ),  and  that  the  entire 
matter  be  turned  over  to  the  State  Sup¬ 
reme  Court  for  consideration.  “Courts 
often  take  a  narrow  view  on  questions 
such  as  this,”  said  Chambers,  “but  it 
appears  that  they  (W.  Va.  Supreme 
Court)  will  offer  a  broad  ruling  on  the 
entire  question  of  the  limitation  of  First 
Amendment  rights.” 

Recent  cases  include  one  just  decided 
in  Massachusetts  where  a  Congrega¬ 
tional  minister  was  found  guilty  in  the 
rape  of  a  16-year-old  girl,  14  at  the  time 
of  the  attack.  The  Greenjield  Recorder 
successfully  petitioned  the  Mas¬ 
sachusetts  Supreme  Judicial  Court  to  be 
allowed  to  cover  the  proceedings,  even 
though  Mass,  state  law  bars  the  public 
from  any  trial  involving  sex  or  rape  when 
the  victim  is  18  or  under.  As  a  result  of 
the  Recorder's  petition,  journalists  were 
allowed  to  cover  the  trial,  even  though 
the  general  public  was  barred,  but  each 
news  reporter  permitted  inside  the  court¬ 
room  had  to  sign  an  agreement  that  he 
or  she  would  not  reveal  the  name  of  the 
victim,  or  of  relatives,  or  of  any  witnes¬ 
ses  to  the  attack.  Neil  Perry,  assistant  to 
the  managing  editor  at  the  Recorder, 
stated  that  reporters  in  his  area  have 
made  an  informal  agreement  among 
themselves  not  to  publish  the  names  of 
rape  victims,  and  would  not  do  so,  re¬ 
gardless  of  any  court  order  signed  or  un¬ 
signed.  He  also  indicated  that  Mass, 
state  law  doesn't  prevent  newspapers 
from  referring  by  name  to  juveniles  in¬ 
volved  in  serious  crimes,  and  that  his 
paper  has  referred  to  such  violators  by 
name  when  stories  developed  in  the  past. 

In  a  similar  case,  a  California  Superior 
Court  judge,  in  a  strong  “pro-press”  rul¬ 
ing,  denied  a  defense  motion  to  seal  the 
transcript  of  the  closed  preliminary  hear¬ 
ing  of  a  19-year-old  man  charged  with 
murdering  his  grandmother,  aunt  and 
two  cousins  (E&P,  Feb.  25). 

Tv  deal  canceled 

The  proposed  sale  of  Washington's 
WDCA-tv  (Channel  20)  to  Chicago's 
Tribune  Co.  has  been  canceled. 

The  Tribune  Co.  announced  last  week 
it  had  agreed  to  terminate  discussions 
with  Channel  20' s  owner,  Superior  Tube 
Co.,  of  Wynnewood,  Pa.  An  official 
statement  said  only  that  the  two  parties 
were  unable  to  reach  final  agreement  on 
financial  terms  of  the  sale. 

Other  sources  said,  however,  that,  as  a 
result  of  January  television  ratings  show¬ 
ing  a  sharp  increase  in  Channel  20  view¬ 
ers,  Superior  Tube  sought  more  money 
than  the  $12  million  figure  previously  re¬ 
ported. 
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Right  of  reply  raised 
in  syndicate  lawsuit 


A  civil  suit  filed  in  Atlanta  (February 
17)  asks  to  recover  special  damages  of 
$500,000  and  punitive  damages  of  $20 
million  from  Cox  Enterprises,  Inc.,  col¬ 
umnist  Jack  Anderson  and  United  Fea¬ 
tures  Syndicate,  which  distributes  the 
Anderson  column.  The  suit  states  the  de¬ 
fendants  refused  to  “print,  publish  and 
circulate  a  retraction”  of  an  Anderson 
column  published  in  the  Atlanta  Con¬ 
stitution. 

The  suit  was  filed  in  Superior  Court  of 
Fulton  County,  Georgia  by  the  plaintiff, 
Harley  Schlanger,  individually  and  as  the 
head  of  the  Atlanta  Chapter  of  the  Na¬ 
tional  Caucus  of  Labor  Committees. 

The  Anderson  column  was  published 
in  the  newspaper  January  30.  1978,  and 
the  suit  charges  the  article  “is  false, 
malicious  and  defamatory  in  that  by  im¬ 
plication  and  innuendo  it  intended  to 
state  and  did  state  that  the  Federal 
Bureau  of  Investigation  is  investigating 
the  NCLC,  which  statement  is  untrue 
and  was  untrue  at  the  time  it  was  pub¬ 
lished  and  was  known  by  the  Defen¬ 
dants,  and  each  of  them,  to  be  untrue  at 
the  time  of  publication." 

The  suit  in  part  contends  the  article 
was  “false,  malicious  and  defamatory 
...”  and  was  “calculated  to  and  did 
hold  Plaintiff  and  the  members  of  the 


NCLC  up  to  scorn  and  ridicule  .  .  .” 
Spokesmen  for  the  Atlanta  Constitution 
and  United  Feature  Syndicate  both  de¬ 
clined  comment  on  the  pending  litigation. 

A  U.S.  Labor  Party/NCLC  press  staff 
spokesman  in  New  York,  Charles  Tate, 
said  that  most  of  the  newspapers  to 
which  the  organization  sent  a  rebuttal 
had  agreed  to  run  it. 

The  rebuttal  issue  had  been  reported 
to  the  National  Council  of  Editorial 
Writers,  which  during  the  past  several 
years  has  been  urging  a  code  of  syndicate 
standards  regarding  right  of  reply  to  syn¬ 
dicated  articles.  While  the  NCEW  Ad 
Hoc  Committee  on  Syndicate  Standards 
terminated  its  work  late  last  year,  the 
co-chairman  of  the  NCCW  professional 
standards  committee.  Robert  D.  Reid  of 
Lindsay-Schaub  Newspapers,  Decatur. 
111.  said  he  was  writing  to  United  Feature 
editor  Sid  Goldberg  expressing  concern 
with  right  of  reply  policy. 

Goldberg  told  E&P  that  he  could  not 
comment  on  the  suit  at  this  time  since  the 
matter  is  being  handled  by  the  syndicate 
attorney.  He  did  say  that  UFS  doesn't 
give  out  client  lists  publicly.  “We  will 
distribute  a  reply  when  we  feel  it  has 
merit  but  can’t  distribute  every  reply  that 
comes  in  because  it  might  be  frivolous  or 
totally  lacking  in  factual  content.” 


Buffalo  papers 
back  in  court 
over  ad  motion 

U.S.  District  Court  Judge  Charles  L. 
Brieant,  Jr.  is  scheduled  on  March  20  to 
hear  2  contempt  of  court  motions  made 
by  the  Buffalo  (N.Y.)  Conrier-Express 
against  the  Buffalo  News. 

The  newspapers  have  been  battling 
ever  since  last  fall  when  the  new  owners 
of  the  Buffalo  News  announced  they 
would  start  a  Sunday  edition.  The  Sun¬ 
day  edition  made  its  debut  on  November 
13,  1977  and  since  that  time  charges  and 
counter  charges  have  been  flying  and  the 
papers  have  been  in  and  out  of  court. 

The  most  recent  charge  by  the 
Courier-Express  was  that  the  News  has 
been  attempting  to  solicit  advertising 
away  from  the  Courier-Express  through 
acts  of  intimidation. 

Daniel  Mason,  first  co-counsel  for  the 
Courier  Express,  produced  a  letter  writ¬ 
ten  by  a  News  salesman  to  a  Courier- 
Express  advertiser  that  stated:  “It  was 
very  disturbing  to  me  to  see  your  ...  ad 
that  appeared  in  the  Saturday  morning 
Courier  Express  on  February  4,  1978. 
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“It  was  very  inconsistent  with  the  pol¬ 
icy  that  has  been  stated  to  me  since  the 
advent  of  our  Saturday  morning  and 
Sunday  papers. 

“If  Sattler's  will  not  consider  advertis¬ 
ing  in  the  Sunday  News  with  a  circula¬ 
tion  based  from  a  zero  start  and  that  is 
162.000  and  growing.  How  can  you  pos¬ 
sibly  consider  advertising  in  the  Satur¬ 
day  morning  Courier  with  an  audited  cir¬ 
culation  of  only  125,252. 

“I  think  as  I  stated  last  week  that  you 
have  to  take  a  hard  look  at  the  fact  this  is 
now  a  two  Sunday  paper  town  and  that 
you  must  start  buying  the  paper  that  over 
the  years  has  delivered  the  customers  to 
your  door  step  daily  and  now  with  no 
exception  on  Sunday  for  Monday  or 
Sunday  business." 

The  letter  is  signed  by  Allan  J.  Cooper, 
account  representative  for  the  News  and 
was  sent  to  Dick  Stevens  of  Sattler's.  a 
local  retailer  in  Buffalo. 

“We  believe  this  is  a  violation  of  the 
preliminary  injunction  issued  in 
November,”  said  Mason.  In  that  ruling. 
Judge  Brieant  said  the  News  could  dis¬ 
tribute  only  two  free  Sunday  editions  to 
potential  subscribers  instead  of  the  five 
weeks  they  were  planning  to  distribute 
free.  The  judge  also  ruled  that  the  News 


must  withdraw  its  guarantee  to  advertis¬ 
ers  of  a  280,000  circulation  base.  The 
News  was  also  prohibited  from  making 
disparaging  remarks  against  the  Courier 
Express  to  the  effect  that  the  paper  was 
going  out  of  business  and  the  News  was 
told  not  to  raid  the  Courier  Express  for 
employes. 

After  obtaining  copies  of  the  letter  sent 
by  the  News  to  Sattler's  and  another  sent 
to  Jo  Ann  Fabrics  of  Beachwood,  Ohio, 
the  Courier-Express,  on  February  21, 
filed  its  second  contempt  motion  against 
the  News  for  violating  that  November 
injunction. 

“The  News,  in  those  letters,  make 
false  statements  as  to  the  circulation  of 
the  Sunday  Courier,”  Mason  said.  “The 
News  is  telling  advertisers  the  Courier  is 
losing  circulation,  while  the  Sunday  and 
Evening  News  is  gaining  circulation. 
These  are  false  statements.  The  News  is 
also  attempting  to  intimidate  advertisers 
into  pulling  out  of  the  Courier  Express. 

“There  is  no  question  that  the  News  is 
the  dominant  paper  in  the  market  and 
can  use  intimidation  to  force  advertisers 
out  of  the  Courier  Express.  This  is  to¬ 
tally  improper." 

In  its  motion  of  February  21,  the 
Courier  Express  seeks  to  enjoin  the 
News  from  “making  any  false,  deceiving 
or  misleading  statements,  directly  or  in¬ 
directly,  to  any  person  concerning  the 
actual  paid  circulation  of  the  Buffalo 
News”  or  to  state  that  paid  circulation  is 
growing. 

The  Courier  Express  also  seeks  to  en¬ 
join  the  News  from  making  “false,  de¬ 
ceiving  or  misleading  statements”  about 
Courier  Express  paid  circulation. 

Finally,  the  Courier  Express  is  seeking 
to  enjoin  the  Buffalo  News  from  making 
any  statements  of  intimidation,  “veiled 
or  otheiAvise,”  to  any  person  advertising 
or  seeking  to  advertise  in  the  Courier 
Express. 

News  attorney  Ronald  Olson  was  not 
available  for  comment. 

The  contempt  motion  by  the  Courier 
Express  against  the  News  is  the  second 
that  was  filed.  Attornies  for  both  papers 
met  with  Judge  Brieant  on  December  14. 
when  the  Courier  Express  originally 
charged  the  News  with  contempt. 

At  that  time,  the  papers  agreed  to  a 
compromise  and  a  hearing  on  the 
“merits  of  the  case”  was  delayed  (and 
will  now  be  heard  March  20.) 

The  Courier  Express  had  charged  the 
News  with  forcing  its  Sunday  paper  on 
people  who  did  not  want  it. 

The  News,  at  that  time,  agreed  to  have 
each  of  its  4,300  home  delivery  carriers 
submit  a  signed  statement  of  how  many 
subscribers  requested  the  Sunday  News. 
The  Courier  Express  had  asked  the  judge 
to  order  the  News  to  have  each  Sunday 
home  subscriber  sign  a  statement  saying 
the  paper  had  been  requested. 

(Continued  on  puf’e  12) 


11 


Peladeau  may  start  daily  in  Newark,  N.J 


13  Harte-Hanks 
newspapers  form 
election  team 

Representatives  of  13  Harte-Hanks 
Texas  newspapers  have  created  tht 
Harte-Hanks  Election  Team  to  bring  in- 
depth  coverage  to  over  half  the  counties 
in  Texas. 

The  Election  Team  is  a  pooling  of 
political  reporters  who  will  follow  the 
candidates  and  the  issues  leading  up  to 
the  Texas  primary  on  May  6. 

The  Austin  bureau  of  Harte-Hanks 
papers  will  serve  as  election  center  at  the 
state  capital.  Each  of  the  13  newspapers 
will  file  election  stories  breaking  in  their 
area  with  the  Austin  staff,  which  will  in 
turn  disperse  the  information  to  the  other 
Harte-Hanks  papers. 

Selected  staff  members  from  the  pa¬ 
pers  will  spend  time  on  the  campaign 
trail  to  help  develop  in-depth  stories  on 
the  candidates.  There  will  also  be  coor¬ 
dinated  coverage  on  the  night  of  the  elec¬ 
tion. 

“This  pooling  of  resources  by  our 
Texas  newspapers  means  readers,  and 
more  importantly,  voters,  who  live  in  142 
counties,  will  be  the  very  best  informed 
about  the  candidates  and  the  issues  of 
the  primary,”  Robert  G.  Marbut,  presi¬ 
dent  of  Harte-Hanks  Communications, 
Inc.  stated. 

“Cooperative  journalism  such  as  this 
effort  may  be  a  concept  that  will  receive 
more  attention  by  newspapers  as  they 
seek  better  ways  to  serve  their  readers,” 
he  added. 

In  addition  to  the  broad  coverage 
scheduled  to  start  the  first  of  February, 
the  Harte-Hanks  Election  Team  will 
have  one  reporter  focusing  exclusively 
on  campaign  financing. 

The  Texas  primary  includes  races  for 
the  governor's  seat,  one  U.S.  Senate 
spot,  plus  additional  state-wide  and  con¬ 
gressional  positions. 

The  newspapers  cooperating  in  the 
Harte-Hanks  Election  Team  include: 
Corpus  Christi  Caller-Times,  Abilene 
Reporter-News,  San  Angelo  Standard- 
Times,  Bryan  Eagle,  Big  Spring 
Herald-Banner,  Commerce  Journal,  De¬ 
nison  Herald,  Corsicana  Daily  Sun, 
Greenville  Herald-Banner,  Huntsville 
Item,  Marshall  News  Messenger,  Paris 
News  and  Wichita  Falls  Times  and 
Record-News. 


Booth  retires 

Robert  G.  Booth  has  retired  as  vice- 
president,  advertising,  of  Metropolitan 
Life  Insurance  Company,  concluding  17 
years  with  the  insurer.  Before  that,  he 
served  for  16  years  with  J.  Walter 
Thompson  Company  as  an  account 
executive. 


Newark,  N.J.  is  the  latest  city  to  catch 
the  fancy  of  Montreal  publisher  Pierre 
Peladeau. 

Peladeau,  who  recently  started  the 
Philadelphia  Journal,  and  who  publishes 
several  papers  in  Canada,  is  contemplat¬ 
ing  entering  Newark  with  a  morning  tab¬ 
loid  daily. 

Peladeau,  who  is  also  considering 
starting  morning  tabloid  in  other  U.S. 
cities  such  as  Boston,  Detroit,  Atlanta 
and  Miami,  met  with  Newark  Mayor 
Kenneth  Gibson  and  other  city  officials 
recently. 

Ever  since  the  Newark  Evening  News 
folded  in  1972,  Gibson  has  been  in¬ 
terested  in  getting  a  second  daily  back 
into  Newark  to  join  the  morning  Newark 
Star  Ledger. 

In  October  of  1972,  Mayor  Gibson  sent 
letters  to  50  of  the  nation’s  top  publishers 
in  hopes  of  finding  one  willing  to  start  a 
daily  to  replace  the  Newark  News.  Be¬ 
fore  issuing  appeals  to  out-of-town  pub¬ 
lishers,  the  mayor  wrote  to  S.  I. 
Newhouse  asking  whether  he  had  any 
intention  of  starting  an  evening  paper  to 


Buffalo 

(Continued  from  page  II) 

The  News  argued  that  “requiring  a 
large  metropolitan  newspaper  ...  to  ob¬ 
tain  written  orders  before  it  delivers  pa¬ 
pers  is  tantamount  to  telling  the  paper 
not  to  publish.”  If  the  judge  were  to 
grant  the  Courier’s  request,  the  News 
contended,  “it  would  be  tantamount  to 
making  the  News  fight  with  both  hands 
behind  its  back.” 

On  December  9,  a  few  days  before  the 
Courier-Express  first  charged  the  News 
with  violating  the  November  9  prelimi¬ 
nary  injunction,  the  News  filed  a  notice 
of  appeal  with  the  U.S.  Court  of  Appeals 
of  the  injunction.  On  February  28,  1978, 
however,  the  News  said  it  was  dismis¬ 
sing  the  appeal  of  the  preliminary  injunc¬ 
tion  without  prejudice,  which  means  the 
appeal  can  be  refiled. 

On  January  16,  the  News  also  filed  a 
counter  suit  to  the  Courier  Express’  orig¬ 
inal  suit.  The  News  suit  charged  the 
Courier  Express  with  extending  its 
monopoly  in  the  Sunday  field  and  obtain¬ 
ing  a  monopoly  in  the  daily  market. 

Mason  labeled  the  suit  “frivilous.” 

The  morning  Courier  Express  carried 
9,079,393  lines  of  advertising  in  1977  and 
the  Sunday  Courier  Express  ran 
12,735,902  lines  for  a  total  of  21,815,295, 
according  to  Media  Records. 

The  Evening  News  carried  32,833,080 
lines  of  advertising  in  1977  and  the  seven 
issues  of  the  Sunday  News,  which  began 
on  November  13,  carried  860,465  for  a 
total  of  33,693,545  lines. 

The  Buffalo  News  was  purchased  by 
Blue  Chip  Stamps  of  California  for  about 
$33  million  in  early  1977. 


join  his  morning  Star  Ledger.  The  reply, 
through  Newhouse’s  son,  Donald,  was 
that  the  organization  had  no  plans  to 
enter  the  evening  field  in  Newark  “at  the 
present  time.” 

The  city  of  Newark  was  given  the  10- 
story  building  that  housed  the  defunct 
Newark  News  in  early  1976.  In  Sep¬ 
tember  of  1971.  during  a  six-month  strike 
by  News  employes,  the  building  was 
purchased  for  $20  million  by  the  Newark 
Morning  Ledger  Company,  a  subsidiary 
of  Newhouse  Newspapers.  The  Morning 
Ledger  Company,  in  early  1976,  turned 
the  building  over  to  the  city. 

It  is  not  known  whether  Peladeau  met 
with  Gibson  in  order  to  seek  space  in  this 
building.  Peladeau  said  if  he  does  start  a 
daily  in  Newark,  it  will  be  operated  the 
same  as  the  Philadelphia  paper  in  that 
only  editorial  and  business  staffers  will 
be  hired.  Composing,  printing  and  deliv¬ 
ery  of  the  papers  will  be  contracted  out. 

Peladeau  said  a  decision  as  to  which 
cities  he  will  launch  his  newspapers  in 
will  be  made  “in  due  time.” 

Carrier  suit  in  KC 
awaiting  triai  date 

No  trial  date  has  been  set  yet  in  a  suit 
brought  against  the  Kansas  City  Star  last 
October  by  200  of  its  distributors. 

Star  independent  carriers  were  in¬ 
formed  September  26  that  the  paper  was 
switching  to  an  agent  delivery  system. 

Two  hundred  of  the  paper’s  dis¬ 
tributors  called  the  move  a  violation  of 
the  Sherman  Act  and  immediately  filed 
suit  in  Federal  District  Court. 

A  preliminary  injunction  was  issued 
October  26  enjoining  the  Star  from  ter¬ 
minating  the  distributor’s  old  indepen¬ 
dent  contracts.  The  paper  was  not  en¬ 
joined,  however,  from  signing  voluntary 
or  outside  distributors  to  the  agent  sys¬ 
tem. 

A  tentative  trial  date  for  January  16 
was  postponed,  but  a  Star  spokesman 
said  the  paper  is  hopeful  for  a  trial  in  the 
near  future. 

Pioneer  acquires 
3  Chicago  weeklies 

Three  Chicago  suburban  weeklies 
owned  by  Bruce  Sagan  have  been  sold  to 
Pioneer  Press  Inc.,  publishers  of  18  local 
community  weeklies. 

Sagan,  president  and  publisher  of  the 
Economist  Newspapers  group,  recently 
began  publishing  an  afternoon  regional 
daily,  the  Daily  Southtown  Economist, 
circulated  on  Chicago’s  South  Side  and 
its  south  suburbs. 

The  three  papers  sold  are:  Oak  Park 
(111.)  World,  Elmwood  Park  (III.)  World 
and  Forest  Park  (Ill.)  World.  All  three 
are  located  in  northwestern  suburbs. 

No  sale  price  was  disclosed.  Pioneer 
Press  is  owned  by  Time  Inc. 
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Court  overturns  verdicts, 
citing  news  coverage 


Twice  in  one  week,  the  5th  Circuit 
Court  of  Appeals  overturned  2  lower 
court  convictions,  both  times  citing  news 
coverage  as  possibly  biasing  the  jury. 

On  Wednesday,  March  1,  the  New 
Orleans-based  appellate  court  over¬ 
turned  a  5-count  drug  conviction  given  to 
the  former  road  manager  for  the  Allman 
Brothers  Band,  John  C.  “Scooter”  Her¬ 
ring.  The  June  1976  trial  was  held  in  fed¬ 
eral  court  in  Macon,  Ga.,  home  of  Cap¬ 
ricorn  Records  which  was  the  Allman 
Brothers  Band  label. 

Basically,  the  court  ruled  that  the  trial 
judge’s  denial  of  a  defense  attorney  re¬ 
quest  that  the  jury  be  polled  the  day  a 
newspaper  story  ran  about  the  trial  was 
cause  for  reversing  the  decision. 

And  on  Monday,  February  27,  the 
same  court  also  overturned  the  February 
1977  conviction  of  a  Georgia  deputy  who 
allegedly  beat  up  someone. 

The  court  said  2  jurors  at  the  trial  of 
George  Keith  Williams  in  federal  court  in 
Atlanta  heard  a  tv  news  broadcast  of  the 
trial.  The  story  included  the  fact  that  it 
was  the  second  trial,  the  first  one  in  May 

1976  having  ended  with  a  guilty  verdict. 
But  the  judge  then  overturned  that  con¬ 
viction  on  the  ground  of  erroneous  testi¬ 
mony. 

On  the  second  day  of  the  February 

1977  trial,  the  jurors  were  polled  to  see  if 
any  had  seen  the  tv  report  on  the  earlier 
trial.  Two  had,  but  they  said  it  would  not 
influence  their  decision. 

The  5th  circuit  court  did  not  accept 
that. 

“Indeed  we  are  hard  pressed  to  think 
of  anything  more  damning  to  an  accused 
than  information  that  a  jury  had  previ¬ 
ously  convicted  him  for  the  crime 
charged,”  the  court  said. 

“Accordingly,  we  hold  that  the  expo¬ 
sure  of  the  two  jurors  to  information  re¬ 
garding  defendants’  convictions  at  the 
first  trial  resulted  in  an  unfair  second 
trial,”  it  said. 

There  were  4  defendants  in  the  case 
but  Williams  was  the  only  one  to  appeal 
the  conviction. 

In  the  Macon,  Ga.,  case.  Herring  had 
been  given  the  maximum  75-year  sen¬ 
tence  one  month  after  the  3-day  trial  dur¬ 
ing  which  the  jury  had  not  been  seques¬ 
tered. 

The  story  in  question,  which  ran  June 
25,  1976,  in  the  Macon  Telegraph,  was 
headlined  “Allman  Under  Heavy 
Guard”  with  a  kicker  “Death  Threats 
Reported.”  Gregg  Allman  had  been 
given  immunity  to  testify  at  the  trial.  He 
said  under  oath  that  he  has  purchased 
about  $10,000  worth  of  drugs  from  Her¬ 
ring  during  a  two-year  period. 
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The  story  ran  the  day  after  Allman  had 
testified  and  the  day  Herring  was  to  take 
the  stand  in  his  own  defense. 

The  court  said  that  Allman’s  testimony 
was  “extremely  damaging”  to  Herring 
and  that  appearance  of  the  article  im¬ 
mediately  afterward  could  imply  to  a 
juror  that  the  death  threats  were  made  by 
Herring  or  an  associate. 

Herring’s  attorney,  Thomas  Santa 
Lucia  of  Buffalo,  New  York,  asked  U.S. 
District  Judge  Wilbur  D.  Owens  Jr.  to 
poll  each  juror  to  see  if  they  had  been 
biased  by  the  story.  He  made  his  request 
the  morning  the  article  ran.  Owens  had 
warned  the  jurors  when  the  trial  began 
not  to  read  or  listen  to  new  accounts  of 
the  case,  but  they  were  not  sequestered. 

Owens  denied  the  motion  to  poll  them. 

“In  our  view,  it  was  error  for  the  dis¬ 
trict  court  to  shun  this  motion  and  this 
error  requires  that  we  reverse  the  con¬ 
viction  in  this  case,”  the  court  said. 

The  decision  also  said  the  newspaper 
story  and  accompanying  headline  and 
photograph  were  “straightforwardly  fac¬ 
tual.”  Santa  Lucia  said,  “In  general,  I 
didn’t  find  much  fault  with  it  (Telegraph 
coverage)  but  on  that  particular  day. 
Prior  to  that,  it  was  just  accurate  report¬ 
ing,  not  that  this  day  (June  25,  1976)  was 
inaccurate.  I  don’t  know  if  it  was  true.” 

Billy  Watson,  then  editor  of  the  Macon 
Telegraph  and  now  executive  editor  of 
the  Macon  Telegraph  and  News,  part  of 
the  Knight-Ridder  group,  said,  “It’s 
pretty  farfetched  to  presume  that  it  (the 
story)  had  anything  to  do  with  the  verdict 
in  this  case.” 

And  a  survey  by  the  Macon  Telegraph 
the  day  the  appellate  court  decision  was 
announced  revealed  that  8  of  the  jurors 
said  the  newspaper  publicity  had  nothing 
to  do  with  their  decision.  One  juror  re¬ 
fused  comment  and  three  others  could 
not  be  reached. 

The  day  the  story  ran,  March  2, 
Owens  issued  a  gag  order  against  the 
jurors  telling  them  not  to  discuss  the 
nearly  2-year-old  case  with  anyone. 
Owens  said  that  because  of  possible  “fu¬ 
ture  proceedings”  in  the  case  which  was 
sent  back  to  the  trial  court,  he  issued  the 
order  “for  the  purpose  of  protecting  the 
rights  of  the  parties  to  a  full  and  fair 
evidentiary  hearing.” 

Federal  officials  still  have  not  decided 
whether  to  appeal  the  5th  circuit  court 
ruling  or  to  prosecute  Herring  again. 

Rejoins  Newsweek 

Peter  Derow,  who  relinquished  the 
presidency  of  Newsweek  Inc.  6  months 
ago  to  work  for  CBS  Inc.,  will  rejoin 
Newsweek  as  president  on  March  20. 


Maryland  shield  law 
upheld  by  judge 

A  U.S.  District  Court  Judge  recently 
upheld  a  Baltimore  (Md.)  News- 
American  reporter’s  right  to  protect  his 
confidential  news  sources. 

In  his  ruling  Judge  Alexander  Harvey 
upheld  an  82-year  old  shield  law  that 
states:  “a  person  .  .  .  employed  on  a 
newspaper  .  .  .  may  not  be  compelled  to 
disclose,  in  any  legal  proceeding  or  trial 
...  or  elsewhere  ...  the  source  of  any 
news  or  information  procured  or  ob¬ 
tained  by  him  for  and  published  in  the 
newspaper.”  . 

It  was  only  the  third  time  that  the 
statutory  privilege  was  construed  by  the 
Maryland  courts. 

The  plaintiff  in  the  case  had  sued  the 
News-American  and  its  reporter  Joseph 
Nawrozki  for  $23  million,  stating  he  had 
been  damaged  by  the  publication  of  a 
series  on  corruption  in  the  Baltimore 
police  department. 

Nawrozki  identified  his  non- 
confidential  sources,  but  refused  to  re¬ 
veal  the  identity  of  certain  confidential 
sources  who  supplied  information  for  the 
articles. 

The  plaintiff  in  the  case  contended  that 
Nawrozki’s  disclosure  of  his  non- 
confidential  sources  waived  the  statu¬ 
tory  shield  privilege. 

Judge  Harvey  stated,  however,  “such 
a  theory  of  waiver  is  much  too  expansive 
and  would  subvert  the  legislative  pur¬ 
pose  of  the  Maryland  statute.  It  is  well 
established  in  Maryland  that  the  statu¬ 
tory  privilege  (is)  broad  enough  to  en¬ 
compass  any  source  of  news  or  informa¬ 
tion,  without  regard  to  whether  the 
source  gave  his  information  in  confi¬ 
dence  or  not.  Consequently,  it  is  for  the 
newsman  to  determine  whether  he  will 
disclose  the  source  of  his  news  or 
information.” 

Judge  Harvey  added,  “In  light  of  the 
Court’s  holding  that  Joseph  Nawrozki 
possesses  a  statutory  privilege  against 
disclosure  of  confidential  sources  and 
that  such  a  privilege  has  not  been 
waived,  it  is  unnecessary  to  reach  the 
constitutional  issue  whether  compelled 
disclosure  of  a  journalist’s  confidential 
sources  violates  the  First  Amendment’s 
guarantee  of  freedom  of  the  press.” 

Bowater  orders  TMP 
for  Tennessee  plant 

Bowater  Southern  Paper  has  ordered  a 
490  ton-per-day  thermo-mechanical  pulp¬ 
ing  system  from  C-E  Bauer  Company. 
The  system  will  be  installed  in  Bowater’ s 
Calhoun,  Tenn.,  plant,  where  a  news¬ 
print  mill  expansion  program  is  under 
way. 
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280  reporters  jam  IRE’s  2-day  workshop 


Greene  cites  need  for  IRE  workshops 


An  Idaho  journalist  who  was  sen¬ 
tenced  to  30  days  in  Jail  for  refusing  a 
judge's  order  to  reveal  a  source  said  here 
the  news  media  must  fight  any  attempts 
to  abridge  freedom  of  the  press. 

Jay  Shelledy,  executive  editor  of  the 
Lewiston  Morning  Tribune,  told  about 
280  reporters,  editors,  journalism 
teachers  and  students  from  throughout 
the  Northwest  the  news  media  must  re¬ 
solve  to  “fight  any  necessary  battles  for 
a  free  and  rambunctious  press.” 

Shelledy  said  the  financial  price  of 
those  battles  may  cost  some  news  or¬ 
ganizations  their  very  existence,  but 
said,  “they  will  inspire  the  true  journalist 
and  will  maroon  the  happy  talkers  and 
the  pablum-spitters.” 

The  34-year-old  Shelledy  spoke  during 
a  reporters'  workshop  Feb.  18-19  spon¬ 
sored  by  Investigative  Reporters  and 
Editors  Inc.,  which  led  an  investigation 
of  organized  crime  in  Arizona  after  the 
murder  of  reporter  Don  Bolles  in  1976. 

Eugene  (Ore.)  Register-Guard  inves¬ 
tigative  reporter  Jerry  Uhrhammer,  who 
participated  in  the  Arizona  Project,  was 
chairman  for  the  two-day  workshop, 
which  presented  panel  discussions  on 
such  topics  as  public  records  laws, 
“white  collar”  crime  and  investigating 
state  and  local  government  and  the 
courts. 

Uhrhammer  said  the  conference  was 
intended  “to  make  us  better  watchdogs, 
which  in  turn  will  make  this  a  better 
place  to  live.”  Uhrhammer  said  the  at¬ 
tendance  (he  had  originally  expected 
175  reporters)  proves  journalism  “is  alive 
and  healthy  in  the  Pacific  Northwest.”  He 
said  any  money  left  over  after  the  con¬ 
ference  will  be  used  as  “seed  money” 
for  similar  conferences  in  the  future. 

Shelledy's  newspaper  was  sued  by  a 
former  agent  for  the  Idaho  Bureau  of 
Narcotics  and  Organized  Crime  after  a 
1973  article  by  Shelledy  charged  the 
agent  with  misconduct  during  a  narcotics 
arrest. 

Shelledy's  article  cited  an  unnamed 
“police  expert”  as  one  of  the  sources  of 
information  for  the  charge,  and  Shelledy, 
called  as  a  witness  in  the  agent's  $60,000 
libel  suit,  refused  to  reveal  the  identity  of 
his  source  and  was  sentenced  to  30  days 
in  jail  for  contempt  of  court. 

The  sentence  was  upheld  by  the  Idaho 
Supreme  Court,  and  last  year  the  U.S. 
Supreme  Court  declined  to  review  the 
case.  Shelledy  has  not  spent  any  time  in 
jail. 

In  his  conference  speech,  Shelledy  as¬ 
serted  the  protection  of  sources  who 
have  been  promised  anonymity  is  vital  to 
a  vigorous  press  and  said  if  he  had  been 
jailed  the  Morning  Tribune  had  been 
prepared  to  fight  back  with  editorials  and 
articles. 

“You  have  to  let  judges  know  that  if 


Bob  Greene  of  New’sday,  president  of 
Investigative  Reporters  and  Editors,  Inc. 
predicts  the  IRE  regional  workshops  like 
the  one  held  in  Eugene,  Oregon,  will  be¬ 
come  an  important  tool  in  teaching 
young  journalists  the  “nuts  and  bolts”  of 
reporting  that  is  not  being  taught  in  the 
journalism  schools. 

“Most  young  reporters  that  come  out 
of  journalism  schools  know  only  the 
basic  essentials  on  how  to  report,”  said 
Greene.  “When  they  go  to  work  for  a 
newspaper,  the  editors  are  so  busy  they 
don't  have  time  to  give  the  reporters  les¬ 
sons  or  teach  them  such  things  as  how  to 
look  up  land  deals,  what  to  look  for  when 
investigating  local  school  boards,  how  to 
uncover  medicaid  fraud  and  so  on. 

“There  is  a  huge  thirst  among  report¬ 
ers  to  learn  how  to  do  it,  but  there  is  no 
place  for  them  to  go  to  learn  it,”  he  said. 
“This  is  the  purpose  of  the  IRE  regional 
workshops.  The  programs  will  include 
bringing  in  accountants  to  tell  about 
where  to  find  soft  spots  in  budgets  and 
records,  government  officials  to  explain 
how  to  use  the  freedom  of  information 
laws  to  get  around  typical  barriers  that 
are  often  thrown  in  front  of  reporters  or 
simply  reporters  sharing  their  experi- 


they  get  high-handed  (with  the  news 
media),  it  will  result  in  an  editorial  bar¬ 
rage  like  they've  never  seen,”  Shelledy 
told  the  reporters. 

He  added:  “You  should  treat  the 
courts  fairly,  but  if  they  go  for  your  jour¬ 
nalistic  throat,  you  should  respond  with 
strong  counter-measures.” 

Shelledy  cited  the  protection  against 
forced  disclosure  of  confidential  infor¬ 
mation  afforded  the  relationship  between 
a  lawyer  and  a  client,  a  doctor  and  a 
patient,  a  minister  and  a  member  of  a 
congregation,  and  cited  the  protection  af¬ 
forded  the  trade  secrets  of  “big  busi¬ 
ness.” 

“Reporters'  confidential  harvests  cer¬ 
tainly  must  be  trade  secrets  to  be  care¬ 
fully  cultivated.”  Shelledy  said.  “Like  a 
company  whose  trade  secrets  are  re¬ 
vealed,  a  reporter's  worth  and  the 
effectiveness  of  his  organization  are  di¬ 
minished”  by  the  disclosure  of  a  confi¬ 
dential  source. 

However,  Shelledy  said  extensive  use 
of  unidentified  sources  should  be  avoided. 
Shelledy  admitted  that  in  the  story 
that  sparked  the  libel  suit  against  his 
newspaper,  the  point  made  by  the 
anonymous  source  was  also  made  in  an 
on-the-record  statement  by  the  state's  at¬ 
torney  general  in  the  story's  first  para¬ 
graph. 

The  statement  by  the  anonymous 
source  appeared  in  the  432nd  line  of  a 


ences  with  other  reporters — telling  them 
where  they  might  look  in  their  own 
towns  to  uncover  white  collar  corrup¬ 
tion. 

“This  is  the  real  guts  of  reporting  and 
you  don't  have  to  be  an  investigative 
reporter  to  want  to  learn,”  he  said. 

Greene  said  IRE's  13  regions  will 
begin  sponsoring  regional  workshops  fol¬ 
lowing  the  IRE  National  Convention  to 
be  held  June  16-18  in  Denver. 

He  said  the  goal  is  to  have  at  least  two 
workshops  per  year  per  region  and  said 
each  one  would  be  co-sponsored  by 
Sigma  Delta  Chi. 

Greene  said  of  those  attending  the  first 
regional  workshop  in  Eugene,  Oregon, 
more  than  Vs  paid  their  own  bill  as  op¬ 
posed  to  their  paper  paying  for  them. 

Greene  also  said  IRE  is  discussing  the 
possible  affiliation  with  a  university. 
“We  have  talked  with  both  the  Univer¬ 
sity  of  Missouri  and  Boston  University,” 
he  said.  “We  would  set  up  an  office  on 
campus,  put  all  our  records  there  and 
eventually  start  a  national  reference  li¬ 
brary  for  investigative  reporters.” 

Greene  stressed  that  IRE  membership 
is  open  to  all  reporters  and  editors,  not 
just  to  investigative  reporters. 


5()0-line  article  and  “wasn't  critical  to 
the  story,”  Shelledy  said. 

In  a  workshop  on  reporting  on  local 
government,  panelists  said  an  investiga¬ 
tive  reporter  may  have  to  work  under¬ 
cover,  use  “leverage”  to  get  information 
and  work  overtime  to  enlist  the  support 
of  editors  and  publishers. 

Panelists  on  the  local  government  dis¬ 
cussion  were  Bob  Greene  of  Newsduy,  a 
two-time  Pulitzer  Prize  winner  who 
headed  the  Arizona  Project;  Norm 
Udevitz,  chief  investigative  reporter  for 
the  Denver  Post,  and  Jim  Long,  an  inves¬ 
tigative  reporter  for  the  Oregon  Journal. 

In  their  presentations,  the  3  discussed 
possible  subjects  of  investigations, 
sources  and  means  of  gathering  informa¬ 
tion. 

“Presume  always  that  they  (public  of¬ 
ficials)  are  stealing,”  Greene  said,  add¬ 
ing,  “Don't  measure  success  in  indict¬ 
ments  or  convictions.  The  people  under¬ 
stand  right  and  wrong  whether  there's  a 
penal  law  violation  or  not.” 

In  response  to  a  question,  the  three 
reporters  said  posing  as  someone  else 
during  an  investigation  is  legitimate  if  re¬ 
porter  doesn't  pose  as  someone  with  a 
legal  right  to  compel  information. 

“There  seems  to  be  a  great  concern 
over  the  fine,  fine  points  of  ethics,” 
Greene  said,  “usually  voiced  by  those 
who  don't  do  it  (investigative  reporting). 

(Continued  on  page  56) 
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IRE  head  criticizes 
“Arizona  Project”  book 


By  John  Consoli 

Investigative  Reporters  and  Editors 
president  Bob  Greene  issued  a  stinging 
criticism  this  week  of  a  book  by  Detroit 
News  reporter  Mike  Wendland  about 
ire’s  investigation  and  resulting  series 
on  corruption  in  Arizona  which  was 
triggered  by  the  death  of  reporter  Don 
Bolles. 

Wendland.  who  was  a  full-time 
member  of  the  IRE  team  that  went  to 
Arizona,  wrote  the  first  book  on  the  IRE 
Project  titled:  “The  Arizona  Project: 
How  a  Team  of  Investigative  Reporters 
Got  Revenge  on  Deadline.”  (Published 
by  Sheed,  Andrews  and  McNeel,  Inc., 
$9.95) 

“The  Arizona  Project  (book)  by  Mike 
Wendland  is  a  sometimes  fictional,  often 
inaccurate  rewrite  of  portions  of  the  IRE 
Arizona  Project  series  (which  appeared 
in  newspapers  around  the  country  last 
March),”  said  Greene.  "A  number  of  the 
incidents  he  cites  simply  did  not  happen 
including  some  of  those  mentioned  in  his 
highly  romanticized  visit  over  the  Mexi¬ 
can  border.  Much  of  the  work  he  cites  or 
infers  as  his  own  was  actually  the  work 
of  other  people  on  the  team.  Some  of  the 
sources  he  cites  were  disregarded  by  the 
IRE  because  they  had  proven  to  be 
notoriously  inaccurate.  Many  of  his 
quotes  are  total  fabrication.” 

Greene  also  charges  Wendland  with 
“needlessly  revealing  confidential 
sources,  none  of  them  his.  unprofession- 
ally  exposing  them  to  retribution  or  em¬ 
barrassment.” 

Wendland  was  totally  surprised  by 
Greene's  blast  of  his  book  and  said  it  is 
probably  the  result  of  a  dispute  he  and 
Greene  had  during  the  IRE  investigation 
in  Arizona. 

Wendland  said  he  and  Greene  argued 
over  who  should  have  access  to  IRE 
files,  with  Wendland  claiming  Greene 
unethically  allowed  FBI  agents  and 
politicians  to  come  in  and  look  at  confi¬ 
dential  files  and  the  names  of  sources  of 
information. 

“Bob  Greene  was  capriciously  giving 
FBI  agents  access  to  our  files,”  Wend¬ 
land  said.  “Two  agents  from  Tucson 
came  up  (to  the  reporters’  suite  in  the 
Adams  Hotel  in  Phoenix)  late  at  night 
and  were  going  through  the  narcotics  in¬ 
vestigation  files  when  1  walked  in.  They 
said  Greene  gave  them  permission.  Then 
there  were  state  legislators.  Greene  let 
them  take  the  files  into  another  room. 

“1  questioned  Greene  about  this  and 
he  said  it  was  necessary  for  the  success 
of  the  series,”  Wendland  said.  “I  don’t 
really  want  to  say  anything  bad  about 
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him,  but  the  thing  is  Bob  Greene  is  sup¬ 
posed  to  be  the  big  guru  of  investigative 
reporting,  yet  we  found  him  orchestrat¬ 
ing  reaction  to  stories  and  giving  report¬ 
ers’  tiles  and  notes  to  the  police. 

“1  feel  sorry  for  him  if  he  feels  that 
way  (about  the  book),”  Wendland  said. 
“Apparently  Bob  Greene’s  ego  matches 
his  physical  size.  He’s  a  good  guy,  but  he 
has  a  massive  ego  problem. 

“I’m  a  very  big  believer  in  what  the 
reporters  did  in  Arizona,  but  1  don’t  be¬ 
lieve  in  IRE,”  said  Wendland,  who  is  not 
a  member.  “There  is  too  much  politics 
involved.” 

”ln  Arizona  I  was  not  working  for  Bob 
Greene  (who  was  the  project  director),  1 
was  working  for  my  paper.  There  was  a 
book  in  the  project  and  no  one  else  made 
a  move  to  do  one,  so  1  did.” 

Greene  said  Wendland  had  “agreed  to 
operate  under  a  directive  that  no  one 
who  participated  in  the  Arizona  Project 
“was  to  make  personal  profit  from  the 
death  of  Don  Bolles.” 

Greene  said  this  directive  “was  fre¬ 
quently  mentioned  to  Wendland  who  of¬ 
fered  no  objection.  There  was  also  a 
clear  understanding  that  no  files  would 
be  copied  or  removed  without  the  ap¬ 
proval  of  the  project  director  (Greene.)” 
Greene  said  Wendland  violated  these 
agreements  and  understandincs. 

Greene  claims  to  have  a  written 
agreement  from  all  the  Arizona  Project 
members  stating  they  would  not  profit 
from  the  investigation.  He  said  to  take 
Wendland  to  court  would  only  give  his 


book  more  publicity. 

Wendland  said  there  was  no  written 
agreement  that  prevented  anyone  from 
profiting  from  the  investigation.  The  only 
thing  he  said  he  agreed  to  was  that 
nothing  would  be  written  about  the  in¬ 
vestigation  until  after  the  series  appeared 
in  March  of  1977. 

Greene  claims  Wendland  was  working 
on  the  book  long  before  the  investigation 
was  completed. 

“We  learned  in  January  of  1977  that 
Wendland  and  (then  IRE  president  Ron) 
Kozial  had  secretly  contacted  a  pub¬ 
lisher  and  offered  to  write  a  book  for 
their  own  personal  profit,”  said  Greene. 
“Wendland  also  lied  to  his  fellow  team 
members,  telling  them  he  was  taking 
background  interviews  from  them  on 
tape  for  use  in  a  .Sunday  Magazine  article 
for  his  paper,  when,  in  fact,  his  primary 
purpose  was  to  get  material  for  the  book 
that  he  and  Kozial  intended  to  write.” 

“Kozial  had  nothing  to  do  with  the 
book,”  said  Wendland.  “1  did  not  start 
writing  the  book  until  March,  after  the 
investigation  was  over.” 

Wendland  said  Greene  wanted  to  get 
an  outsider  to  do  an  “authorized  ver¬ 
sion”  of  the  Arizona  Project  investiga¬ 
tion.  “He  wanted  to  bring  an  outsider  in 
and  give  that  person  only  the  files  and 
information  he  wanted  released.  This  is 
no  different  than  government  censorship 
of  documents.” 

Greene  said  whoever  was  brought  in 
would  be  given  access  to  all  the  records 
and  if  legal  defense  funds  were  needed  to 
defend  the  project  members  against  any 
suits  that  were  filed,  the  money  would 
come  from  the  book’s  profits.  The  re¬ 
maining  profits  would  go  to  the  author. 

Wendland  said  it  is  ironic  that  Greene 
has  criticized  him  for  profiting  on  the 
project.  “He’s  yelling  at  me  for  profiting. 
Greene  has  been  on  a  non-stop  tour  of 
the  country  since  that  series  ran  and 
Alex  Drehsler  (a  team  member)  worked 
for  the  BBC  for  two  weeks  pay  doing  a 
piece  on  the  Arizona  investigation. 
Others  are  profiting,  the  difference  is  no 
one  else  criticized  Bob  Greene.” 

Wendland  also  feels  Greene  has 
criticized  his  book  because  there  are  por¬ 
tions  where  he  exposes  how  the  report¬ 
ers  used  some  questionable  methods  to 
gather  information. 

“Greene  apparantly  feels  the  media 
should  not  be  criticized,”  said  Wend¬ 
land.  “1  say  the  people  who  read  the 
series  have  a  right  to  know  how  we  got 
the  story.  Some  of  the  faults  we  made  in 
getting  the  story  should  be  told.” 

Wendland  said  the  only  sources  he  re¬ 
veals  in  the  book  that  were  previously 
confidential  were  Attorney  General 
Bruce  Babbitt,  who  Wendland  said  al¬ 
ready  endorsed  the  book,  and  F.  M. 
McCown,  a  source  of  Ron  Kozial’s.  “I 
checked  with  Kozial  before  1  used  his 
name  and  he  said  it  was  all  right  to  do 
so.” 
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Market  Guide  estimates  accurate  to  1 .48% 


The  1 978  edition  of  the  Editor  &  Pub¬ 
lisher  Market  Guide,  released  last 
month,  includes  a  rundown  of  14  exclu¬ 
sive  items  of  market  data  on  each  of  the 
1,500-plus  markets  in  the  U.S.  and 
Canada  where  daily  newspapers  are  pub¬ 
lished.  The  504-page  Market  Guide  also 
includes  statistical  tables  for  each  of  the 
50  states  and  for  Canada  showing  popu¬ 
lation,  income,  households,  farm  prod¬ 
ucts,  and  retail  sales  providing  data  for 
all  Standard  Metropolitan  Statistical 
Areas,  all  counties,  and  those  cities 
where  daily  newspapers  are  published. 

In  the  individual  market  surveys,  the 
14  items  covered  are:  1 — location; 

2 — transportation;  3 — population; 

4 — households;  5 — banks;  6 — passenger 
autos;  7 — electric  meters;  8 — gas  meters; 

9 — principal  industries;  10 — climate; 

11 — tap  water;  12 — retailing;  13 — retail 
outlets;  and  14 — newspapers. 

In  detailing  the  location  of  the  market, 
the  survey  tells  the  county  in  which  the 
market  is  located,  fixes  its  location  on 
the  map  located  at  the  beginning  of  each 
state  listing,  and  tells  the  distances  from 
other  cities.  For  transportation  data,  the 
Guide  tells  of  airlines,  rail,  bus,  and 
motor  freights  available  to  each  market. 
Population  aata  includes  tne  latest  U.S. 
or  Canadian  Census  figure  for  the  corpo¬ 
rate  city,  plus  any  special  local  estimate 
or  special  census,  population  figures  for 
the  ABC  city  zone,  retail  trading  zone, 
county,  and  City  and  RTZ.  Household 
data  includes  counts  for  both  city  and 
county,  CZ,  RTZ  and  C&RTZ,  for  both 
the  1970  Census  and  1977  estimates. 

Banking  data  includes  the  number  of 
commercial  banks,  savings  banks,  sav¬ 
ings  &  loan  associations,  plus  total  de¬ 
posits  for  each. 

Passenger  car  registration  figures  are 
given  for  each  county. 

A  count  of  residential  gas  meters  and 
electric  meters  in  each  market  is  pre¬ 
sented  for  the  current  year,  as  a  measure 
of  the  sales  potential  of  appliances. 

Principal  industries  located  in  each 
city  zone  include  the  names  of  indus¬ 
tries,  number  of  employes,  and  where 
available,  average  weekly  wages  for  each 
industry. 

Climate  data  for  each  market  includes 
maximum  and  minimum  temperatures  by 
season,  and  dates  of  first  and  last  frost. 

Tap  water  information  tells  whether 
water  is  hard  or  soft,  fluoridated,  al¬ 
kaline,  neutral,  etc. — useful  for  market¬ 
ing  of  detergents,  water  softeners,  chem¬ 
icals,  etc. 

Retailing  information  includes  names 
and  locations  of  principal  shopping  cen¬ 
ters,  neighborhood  shopping  centers — 
each  with  the  number  of  stores;  principal 
shopping  days,  store  closing  data. 

Retail  outlet  information  shows  names 
of  department  stores,  discount,  variety, 
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forecasts  population,  households, 
income  and  retail  sales  data. 


chain  food  supermarket  and  other  chain 
stores. 

Final  item  in  each  market  survey  is  the 
name  of  the  daily  newspapers),  current 
circulation,  name  of  local  advertising  or 
merchandising  contact,  and  the  paper's 
national  advertising  representative. 

A  special  feature  of  the  Market  Guide 
is  Editor  &  Publisher’s  forecast  of  popu¬ 
lation,  income  and  retail  sales  for  the 
current  year,  included  in  two  tables  in 
each  state  section.  A  population,  house¬ 
hold,  income  table  shows  population  for 
each  SMSA,  county  and  daily  newspaper 
city  as  of  the  1970  (latest)  U.S.  Census, 
with  E&P’s  estimate  as  of  Jan.  1,  1979. 
Disposable  personal  income  data  is  in¬ 


cluded  with  both  1970  and  1978  estimates 
shown  for  each  SMSA,  county  and 
newspaper  city;  while  household  esti¬ 
mates  for  the  same  geographic  areas  is 
shown  for  1979,  along  with  E&P  income 
per  household  estimates.  Farm  income 
data,  with  number  of  farms,  and  value  of 
crops  and  livestock  is  shown  using  1974 
U.S.  government  figures. 

This  year’s  edition  of  the  Market 
Guide  is  the  first  reporting  Disposable 
Personal  Income  data,  rather  than  total 
income  shown  in  previous  editions. 

In  response  to  an  increasing  demand 
among  marketing  organizations  for  an 
income  measure  that  is  more  directly  re¬ 
lated  to  the  retail  sales  figures,  the  Mar¬ 
keting  Economics  Institute,  Ltd.,  the 
consulting  firm  preparing  E&P’s  market¬ 
ing  estimates,  has  made  a  complete  revi¬ 
sion  of  all  income  data. 

“This  involves  taking  the  total  per¬ 
sonal  income  figures  and  analyzing  them 
to  exclude  federal,  state  and  local  taxes, 
because  disposable  personal  income  is  a 
more  direct  measure  of  potential  con¬ 
sumer  purchasing  power.  It  includes  not 
only  net  cash  income  but  also  imputed 
income — payments  in  noncash  goods 
and  services,  such  as  food  and  housing 
as  well  as  the  imputed  rent  of  owner- 
occupied  housing,’’  said  Alfred  Hong, 
president  of  MEl. 

This  year,  MEl  also  incorporated 
some  revisions  made  by  the  Bureau  of 
Economic  Analysis  of  the  U.S.  Depart¬ 
ment  of  Commerce  in  its  estimates  of 
county  income  for  1970. 

A  review  of  Market  Guide  projections 
for  the  past  three  editions  has  been  com¬ 
pleted,  to  indicate  their  accuracy  against 
actual  economic  performance  during  the 
same  periods.  The  following  table  shows 

(Continued  on  page  26} 


Comparison  of  Projections  vs.  Actuai  Performance 
for  the  United  States 
Editor  &  Publisher  Market  Guide 

1975  Edition  1976  Edition  1977  Edition 

Population  Projection,  Jan.  1,  '76  214,002  Jan.  1,  77  215,646  Jan.  1,  78  216,984 
Census  Bureau  Population,  Jan.  1, 76  213,960  Jan.  1,  77  215,547  Jan.  1,  78  217,259 


Projections  vs.  Census 

+  0.02% 

+  0.05% 

-0.13% 

Personal  Income  Project.  1975 

1,265,809 

1976 

1,386,270 

1977 

1,537,001 

BEA  Personal  Income  Est.  1975 

1,253,400 

1976 

1,382,700 

1977 

1,536,100 

Projections  vs.  BEA 

+  0.99% 

+0.26% 

+  0.05% 

Total  Retail  Sales  Proj.  1975 

585,711 

1976 

663,321 

1977 

713,164 

Census  Total  Retail  Sales  1975 

580,445 

1976 

642,507 

1977 

708,123 

(exclusive  of  sales  tax) 

Census  Total  Retail  Sales  1975 

593,331 

1976 

656,771 

1977 

723,846 

(adding  back  sales  tax) 

Projections  vs.  Census 

-1.28% 

+  1.00% 

-1.48% 

(add  000  to  population^  add  000,000  to  income,  retail  sales) 

EDITOR  &  PUBLISHER  for  March  11,  1978 


★  Wife  ★ 


!  IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION.  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


TuTT 


Rockwell  Goss  offset  press  capable  of  40,000  IPH 


CHICAGO  —  Ron  White,  presi¬ 
dent  of  Rockwell’s  Graphic  Systems 
Division,  announced  today  the  avail¬ 
ability  of  a  new  Rockwell-Goss  press: 
the  Signature  HV,  a  one-page- 
around,  horizontal- vertical,  web 
offset  press.  White  described  it  as  "a 
product  of  our  advanced  research  and 
engineering  coupled  with  our  com¬ 
pany’s  vast  newspaper  and  commer¬ 
cial  press  experience.”  He  attributed 
the  successful  development  to  con¬ 
centration  on  one  goal.  "At 
Rockwell-Goss,”  he  said,  "we  are  to¬ 
tally  committed  to  supplying  equip¬ 
ment  for  printing  production  —  and 
nothing  but  printing  production. 


both  newspaper 
and  commercial.” 

White  said  the 
Signature  HV 
was  specifically 
designed  in  re¬ 
sponse  to  custom¬ 
er^  needs  for  in¬ 
creased  press 
utilization.  "This  Ron  White 
new  press,”  he  said,  "can  provide  pub¬ 
lishers  and  printers  with  high  pro¬ 
ductivity  and  quality  printing,  on 
newsprint  and  similar  stock,  from 
straight  black  to  four  color.  And  the 
special  characteristics  of  the  press 
make  it  very  suitable  for  printing  a 


wide  variety  of  newspaper/commer¬ 
cial  products,  such  as  brochures, 
catalogs,  books,  pulp  magazines, 
flyers,  inserts  and  much  more.” 

Richard  Segel,  v.p.-engineering, 
called  the  new  press  the  first  of  its 
kind  capable  of  40,000  IPH  produc¬ 
tion.  "The  Signature  HV,”  he  said, 
"was  designed  using  the  latest 
technology  to  optimize  the  design  of 
printing  cylinders  and  other  compo¬ 
nents  for  high  speed  operation.  This 
includes  a  unique  new  Rockwell- 
Goss  invention  —  the  Dyna-Damp 
cylinder  (patent  pending),  which 
provides  an  added  margin  of  printing 
(continued  on  page  2 ) 


The  Rockwell-Goss  Signature  HV  press. 
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New  Signature  HV  Press 

(continued) 


performance  at  speeds  beyond  those 
of  other  presses. 

"But  there’s  more,”  continued 
Segel.  "Our  Signature  HV  was  en¬ 
gineered  from  the  ground  up  to  be  a 
fast,  easy-to-operate  press,  capable  of 
delivering  a  variety  of  products.  It 
has  a  superior  100  to  0  inking  sys¬ 
tem;  a  new,  specially  designed  jaw- 
type  folder  with  three  modes  of  fold¬ 
ing;  and  flexibility  that  permits  floor 
mounting  in-line,  or  stacking  units. 
It  offers  a  free-standing  electronic 
control  console  and  can  be  serviced 
more  easily.  Dollar  for  dollar,  the 
quality  and  productivity  of  this  new 
press  will  be  a  giant  step  ahead  of 
any  other  press  available.” 

The  Signature  H  V  at  a  glance 

The  single-width,  one-page- 
around  press  is  designed  in  a  new 
configuration  capable  of  efficiently 
producing  4-and  4-color  products  and 
multiple  web  products  by  combining 
the  best  features  of  both  horizontal 
web  and  vertical  web  presses.  The 
press  unit  prints  blanket-to-blanket 
for  normal  printing  or  plate-to- 
blanket  for  direct  printing.  Unit 
geometry,  with  proper  number  of 
units,  allows  printing  color  in  any 
location  in  the  product.  And  the 
unit  contains  all  rollers  necessary 
to  print  direct  on  any  couple.  Units 
are  designed  to  be  stackable  to 
allow  for  a  shorter  press  row. 
Dyna-Damp  cylinders 

The  Dyna-Damp  concept  provides 
a  maintenance-free  vibration 
damper  completely  contained  inside 
the  Signature  HV  cylinders.  A  pre¬ 
cisely  designed  mass  within  the 
Dyna-Damp  mechanism  is  set  into 
motion  when  the  plate  and  blanket 
lockup  gaps  meet.  This  mass  pro¬ 
duces  out-of-phase  impacts  that 
quickly  damp  out  unwanted  vibra¬ 
tion.  Unlike  many  vibration  control 
systems,  Dyna-Damp  is  not  "tuned” 
to  a  specific  operating  condition  but 
functions  effectively  at  all  press 
speeds, 
inking  system 

The  ink  roller  train  is  arranged  in 
100  to  0  ink  split  fashion.  The  main 
charge  of  ink  is  delivered  to  the  plate 
by  the  first  form  roller,  leaving  the 
second  form  roller  to  remove  excess 
ink  and  eliminate  any  pattern  left  by 
the  first  form  roller. 

The  inking  system  incorporates  a 
swing-away  ink  fountain  for  easy 


cleaning  and  quick  changeover. 
Lever-style  keys  provide  visual  indi¬ 
cation  of  ink  film  thickness  between 
the  continuous  blade  and  the  motor- 
driven  variable  speed  fountain  rol¬ 
ler,  for  the  first  time  providing  a  true 
manual  preset  capability. 

Dampening  system 
The  unit  uses  a  continuous  feed 
dampening  system.  The  motor- 
driven  water  pan  roller  features  a 
proportional  controller  which  follows 
a  specially  designed  curve.  This  elec¬ 
tronic  system  maintains  proper  ink 
and  water  balance  by  compensating 
for  varying  dampening  needs  as 
speed  changes. 

New  2:2  ratio  jaw-type  folder 
The  new  jaw-type  folder  was  de¬ 
signed  specifically  for  the  Signature 
HV  press,  with  speed  and  fold  accu¬ 
racy  as  its  main  goals.  It  can  deliver 
the  product  in  half-fold  and  quarter¬ 
fold  modes  and  it  offers  a  full  com¬ 
plement  of  optional  features  includ¬ 
ing  double  parallel  fold  at  30,000 
IPH,  stitcher  and  crosshead  per¬ 
forator.  It  is  capable  of  running  eight 
webs  of  newsprint  or  uncoated  stock 
of  equivalent  thickness. 


Rockwell-Goss 
Signature  HV 
specifications: 

Web  width . 23"-36 " 

Cutoff  .  22.776" 

Printed  length  . 22.1" 

Rated 

press  speed . 40,000  IPH 


Controls 

Press  operation  is  controlled  from 
the  prewired  electronic  console 
which  is  free  standing  and  connected 
to  the  press  by  a  wiring  harness.  Lo¬ 
cation  of  the  console  can  be  specified 
by  the  customer  at  no  extra  cost,  pro¬ 
vided  it’s  within  maximum  length  of 
the  harness. 

Paperfeed 

Manually  operated,  stackable 
rollstands  are  standard  equipment 
on  the  Signature  HV  However,  paper 
feed  and  tension  control  for  the  press 
can  be  provided  by  optional 
Rockwell-Goss  2-Arm  Reel  Stands 
with  automatic  pasters. 


This  roll  feeding  system  features  a 
motor-driven  assembly  to  rotate  the 
rolls  in  loading  and  running  posi¬ 
tions;  push  buttons  to  control  reel 
rotation  for  makeready  and  for  side 
margin  control;  and  a  cocking  roller, 
handwheel  operated,  for  control  of 
webs  from  unevenly  wound  rolls. 
Web  tension  is  provided  by  driven 
running  belts  and  sensed  by  a 
pneumatically  loaded  dancer  roller. 
Roller  position  information  is  fed 
into  a  control  system  which  mod¬ 
ulates  the  speed  of  the  driven  belts. 

During  pasting  cycles,  tension 
control  of  the  running  roll  is  trans¬ 
ferred  temporarily  to  an  electric  core 
brake  system,  then  resumed 
automatically  by  the  driven  belts. 

The  five-function  automatic  pas¬ 
ter,  monitored  by  solid  state  elec¬ 
tronic  controls,  assures  supply  of  a 
continuous  web  of  newsprint  to  the 
press. 

Press  drive 

The  press  drive  is  designed  to  pro¬ 
vide  efficient  performance  with  con¬ 
trol  flexibility  under  all  operating 
conditions.  Each  unit  is  driven  from 
a  horizontal  drive  shaft,  assuring  di¬ 
rect  drive.  The  exclusive  unit-to-unit 
register  mechanism  (optional)  can 
vary  unit  timing  for  precise  color-to- 
color  register. 

And  more 

An  optional  infeed  is  offered  for 
printing  close  register  4-and  4-color 
work.  It’s  designed  to  insure  con¬ 
trolled  and  even  tension  in  the  web  at 
all  speeds  and  to  hold  print  register 
between  two  adjacent  printing 
couples  to  .003." 


For  more  information,  contact 
Graphic  Systems  Division,  Rockwell 
International,  3100  South  Central 
Ave.,  Chicago  IL  60650.  Telephone: 
(312)656-8600. 


Rockwell  International 

...where  science  gets  down  to  business 


Jackson,  Miss,  editor 
wins  1977  Lovejoy  award 


A  Jackson,  Miss.,  weekly  newspaper 
editor  known  for  his  reporting  of  corrup¬ 
tion  in  Mississippi  government  and  busi¬ 
ness  circles  will  receive  the  1977  Elijah 
Parrish  Lovejoy  Award  for  courage  in 
journalism. 

Wilson  F.  Minor,  55,  editor  of  the 
weekly  Jackson  Capital  Reporter,  will 
be  honored  by  Southern  Illinois 
University — Carbondale’s  School  of 
Journalism  for  reporting  that  has 
triggered  death  threats,  repreated  van¬ 
dalism  of  his  newspaper  office,  a  cross- 
burning  by  nightriders  and  a  continuing 
advertising  boycott. 

Minor  will  receive  the  Lovejoy  award 
and  present  the  annual  Lovejoy  lecture 
Thursday  (March  9)  in  SlU-C’s  Morris 
Library  Auditorium. 

A  veteran  political  correspondent  for 
the  New  Orleans  Times-Picayune,  Minor 
began  editing  the  Capital  Reporter  in 
1976  after  the  Times-Picayune  closed  out 
its  85-year-old  Mississippi  bureau  and 
left  him  without  a  job.  He  turned  the 
Reporter  into  what  he  calls  "Mississip¬ 
pi’s  first  alternative  newspaper,”  and 
has  since  specialized  in  probing  miscon¬ 
duct  and  corruption  in  Mississippi  gov¬ 
ernment  and  commercial  activities. 

Minor’s  investigative  stories  have 
linked  prominent  Mississippi  bankers  to 
a  federal  jury  tampering  investigation 
and  to  a  suppressed  police  investigation 
of  drug  smuggling.  Other  stories  have 
exposed  a  state  judge’s  illegal  extra¬ 
curricular  law  practice  and  led  to  the 
reorganization  of  a  state  regulatory 
commission  charged  with  regulating  a 
savings  and  loan  institution  which  failed 
under  suspicious  circumstances. 

Minor  claims  stories  such  as  these 
have  led  to  a  continuing  four-month  ad¬ 
vertising  boycott  which  threatens  the 
Rjeporter’s  existence,  even  as  the  paper’s 
circulation  climbs  to  6,000 — nearly 
double  what  it  was  when  Minor  took 
over.  He  also  says  underworld  sources 
tell  him  a  “contract”  has  been  offered  to 
do  him  “bodily  harm.” 

Minor’s  penchant  for  digging  into  the 
dark  underside  of  political  and  business 
life  in  Mississippi  didn't  begin  with  his 
editing  of  the  Reporter.  During  more 
than  n  years  as  Mississippi  correspon¬ 
dent  for  the  Times-Picayune,  he  reported 
many  instances  of  official  and  commer¬ 
cial  misconduct. 

A  1951  story  he  wrote  brought  free¬ 
dom  for  a  black  man  who  had  served 
three  years  in  prison  for  a  crime  he  didn't 
commit.  In  1962  he  reported  figures  from 
Mississippi’s  state  department  of  educa¬ 
tion  demonstrating  wide  disparities  be¬ 
tween  salaries  paid  white  and  black 
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teachers.  During  the  civil  rights  drives  of 
the  early  1960s,  Minor’s  reporting  of  civil 
rights  incidents  triggered  bomb  threats 
and  open  hostility  from  segregationists. 

In  1972  he  revealed  a  longstanding  ar¬ 
rangement  of  padded  prices  and 
kickbacks  surrounding  building  materials 
bought  by  county  supervisors.  His 
stories  resulted  in  several  criminal  in¬ 
dictments  and  tighter  laws  governing 
purchasing. 

SlU-C’s  Lovejoy  award  and  lecture 
are  annual  observances  of  the  death  of 
editor  Lovejoy,  who  was  killed  in  1837 
while  defending  his  newspaper  from  an 
anti-abolitionist  mob  in  Alton,  III.  The 
award  honors  courageous  journalism  by 
weekly  newspapers. 


Newspapers  to  build 
hq  for  Memphis  CofC 

The  homeless  and  nearly  bankrupt 
Memphis,  Tenn.  Chamber  of  Commerce 
has  accepted  an  offer  from  the  Memphis 
Publishing  Co.  to  build  a  new  headquar¬ 
ters  on  the  newspaper’s  property. 

The  company,  which  publishes  the 
Press-Scimitar  and  Commercial  Appeal, 
will  construct  a  $250,000  officer  building 
for  the  chamber  and  let  is  use  it  rent-free 
for  3  years. 

The  chamber,  which  recently  was 
reorganized  to  devote  itself  to  develop¬ 
ing  75,000  new  jobs  in  Memphis  over  the 
next  5  years,  moved  out  of  its  old  head¬ 
quarters  because  it  could  no  longer  pay 
the  rent.  The  chamber  has  a  negative 
fund  balance  of  about  $150,(X)0. 

The  chamber  building  will  be  at  the 
west  end  of  the  Memphis  Publishing 
Co.’s  15-acre  tract,  where  the  new  office 
building  and  plant  are  located. 


Ft.  Worth  section  in  Dallas  News 


Dallas  Morninfi  News  will  begin  publi¬ 
cation  Sunday,  April  2,  of  a  weekly  sec¬ 
tion  entitled  Fort  Worth/metro. 

Fort  Worth/metro  will  be  devoted  ex¬ 
clusively  to  Fort  Worth  and  surrounding 
cities,  and  will  be  a  focal  point  of  the 
News’  expanded  efforts  in  the  Fort 
Worth-Tarrant  County  area. 

Carl  Freund,  chief  of  the  paper’s  Fort 
Worth  bureau,  will  edit  the  section  and 
write  a  front-page  column  of  opinion  and 
analysis. 

“The  decision  to  begin  Fort  Worth/ 
metro  is  further  recognition  of  the  con¬ 
tinuing  growth  and  expanding  impor¬ 
tance  of  Fort  Worth  and  Dallas,”  said 
Joe  M.  Dealey,  president  of  the  News. 

“It  is  our  firm  belief  that  as  Dallas  and 
Fort  Worth  grow  closer,  the  News  will 
emerge  as  the  truly  metropolitan  news¬ 
paper  for  the  two  cities,”  Dealey  said  in 
announcing  enlarged  news,  advertising 
and  circulation  operations  in  Fort  Worth. 

The  circulation  of  the  News  in  Fort 
Worth  and  Tarrant  County  has  grown 
substantially  since  morning  home  deliv¬ 
ery  became  available  throughout  the  area 
in  early  1977. 

Fort  Worth/metro  will  have  an  initial 
circulation  of  40,000  papers,  some  of 
which  will  be  distributed  in  a  systematic 
sampling  program. 

The  editorial  thrust  of  Fort  Worth/ 
metro  will  be  an  expansion  of  Fort  Worth 
area  features,  photographs  and  analyses, 
said  Tom  J.  Simmons,  executive  editor 
of  the  News. 

“This  Sunday  section  will  be  an  addi¬ 
tion  to  the  paper’s  present  daily  coverage 
of  city  and  county  government,  politics, 
and  lifestyles  in  Fort  Worth  and  Tarrant 
County,”  Simmons  said.  “Because  of 
our  ties  to  the  Dallas  and  Fort  Worth 
communities,  we  feel  that  the  News  can 
present  a  particular  local  perspective 


which  complements  our  national  and  in¬ 
ternational  coverage.” 

News  and  business  operations  in  Fort 
Worth  are  centered  in  enlarged  offices  in 
Suite  1 1 10  of  the  Executive  Plaza  Build¬ 
ing,  6th  and  Throckmorton.  An  editorial 
assistant  and  photographer  will  join  the 
3-person  news  staff,  and  features  by 
free-lance  writers  will  be  incorporated  in 
Fort  Worth/metro. 

Several  full-time  advertising  represen¬ 
tatives  will  work  out  of  the  Fort  Worth 
office.  Complete  home  delivery  and 
single-copy  circulation  services  will  con¬ 
tinue  to  be  provided  by  local  indepen¬ 
dent  contractors  under  agreements  with 
the  News. 


Worrell  Newspapers 
ownership  acquired 

Through  an  intra-family  transaction, 
Thomas  E.  Worrell,  Jr.  has  acquired  sole 
ownership  of  Worrell  Newspapers,  Inc., 
a  15-state  communications  group  based 
in  Charlottesville,  Va. 

The  joint  announcement  was  made 
February  28  by  Thomas  Worrell  and  his 
father.  Gene,  both  of  whom  are  now 
Charlottesville  residents. 

As  a  part  of  the  transaction.  Gene 
Worrell  has  resigned  all  officer  and  direc¬ 
torships  in  the  Worrell  Newspapers 
group,  but  has  retained  his  ownership  of 
the  newspapers  in  Bristol,  Va.-Tenn., 
where  the  organization  had  its  beginning. 

The  corporate  name  of  the  Bristol 
company  has  been  changed  to  Bristol 
Newspapers,  Inc. 

The  corporate  headquarters  of  Worrell 
Newspapers,  Inc.  will  remain  at  Pantops 
on  Route  250  East,  Charlottesville,  Va. 


Michigan  triai  proceeds 
behind  ciosed  doors 


Michigan  Press  Association  has  filed  a 
brief  of  amicus  curiae  with  the  Michigan 
Supreme  Court  in  support  of  a  case  of 
the  Detroit  Free  Press  against  a  Macomb 
County  Circuit  Court  decision  closing  its 
doors  to  the  public  and  press. 

The  brief  of  amicus  curiae — providing 
informational  and  supportive  back¬ 
ground  materials — cites  Michigan  law 
and  numerous  supportive  cases  guaran¬ 
teeing  the  press  the  right  of  access  to 
judicial  proceedings  under  Michigan  and 
common  law. 

The  case  involves  the  trial  court  clos¬ 
ing  proceedings  involving  a  Royal  Oak 
schoolteacher  and  alleged  relations  with 
students.  The  Court  of  Appeals  affirmed 
a  lower  court's  decision  saying  the  right 
to  a  public  trial  is  a  personal  right  and 
cannot  be  invoked  by  a  third  party. 

Free  Press  attorneys  challenged  the 
closing  of  the  trial  on  the  basis  of  Michi¬ 
gan  law,  notwithstanding  the  First 
Amendment  right  of  freedom  of  the  press 
to  public  information  without  prior  re¬ 
straint. 

Michigan  law  states:  “The  sittings  of 
every  court  within  this  state  shall  be  pub- 
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lie  except  that  the  court  may,  for  good 
cause  shown,  exclude  from  the  court¬ 
room  other  witnesses  in  the  case  when 
they  are  not  testifying  and  may,  in  ac¬ 
tions  involving  scandal  or  immorality, 
exclude  all  minors  from  the  courtroom 
unless  the  minor  is  a  party  or  witness. 
This  section  shall  not  apply  to  cases  in¬ 
volving  national  security.” 

in  an  appeal  to  the  state's  highest 
court,  the  Free  Press  argues  the  idea  that 
trials  can  be  closed  at  the  whim  of  the 
defendant  is  contrary  to  long  practice 
and  sound  legal  precedent  in  the  state 
and  country. 

While  the  Free  Press  suit  cites  Michi¬ 
gan  Law,  MPA's  amicus  curiae  concen¬ 
trates  and  draws  major  arguments  from 
the  guarantee  of  the  First  Amendment. 

MPA  executive  director,  Warren  Hoyt, 
in  announcing  the  filing  of  amicus  curiae, 
said  a  democratic  society  must  be  an  in¬ 
formed  public  and  the  burden  of  keeping 
the  public  informed  falls  chiefly  upon  the 
news  media. 

“In  order  to  carry  out  its  function  of 
disseminating  information  concerning 
governmental  activities  to  the  public,  the 
press  must  have  access  to  judicial  pro¬ 
ceedings  and  be  free  to  report  thereon 
without  censor  or  prior  restraint,"  Mr. 
Hoyt  said. 

He  added  the  issues  of  the  Free  Press 
case  greatly  affect  and  are  of  extraordi¬ 
nary  importance  to  each  and  every 
member  of  MPA  and  the  decision  of  the 
court  will  have  a  profound  effect  upon 
the  operation  of  the  state's  newspapers. 

MPA  is  a  trade  association  represent¬ 
ing  more  than  300  daily  and  weekly 
newspapers  throughout  Michigan. 

Chinese  to  establish 
journalism  institute 

New  China  News  Agency  reported 
that  the  Chinese  Academy  of  Social  Sci¬ 
ences  will  set  up  an  Institute  of  Jour¬ 
nalism  to  train  professional  researchers 
in  the  study  of  history  of  modem  jour¬ 
nalism,  Marxist-Leninist  theories  on 
journalism,  practice  of  journalism,  his¬ 
tory  of  the  Chinese  Communist  Party 
newspapers  and  history  of  Chinese  jour¬ 
nalism. 

Coors  names  JWT 

Adolph  Coors  Company,  the  nation's 
fifth  largest  brewer,  has  named  the  Cor¬ 
poration  Communications  Division  of  J. 
Walter  Thompson  as  its  consulting 
agency  for  public  affairs. 

Coors  is  located  in  Golden,  Colorado 
and  its  beer  is  distributed  in  14  western 
states. 


Repetition  key 
to  print  ad  results 

Frequent  repetition  of  advertisements 
in  the  print  media  is  essential  to  achieve 
maximum  effectiveness,  according  to 
David  P.  Forsyth,  vicepresident  of 
McGraw-Hill  Research  for  the 
McGraw-Hill  Publications  Company. 

Speaking  at  the  media  workshop  of  the 
Association  of  National  Advertisers  at 
the  Plaza  Hotel,  Dr.  Forsyth  noted  that 
research  conducted  throughout  the  years 
on  business  publications  and  consumer 
magazines  shows  that  “advertising  is 
quickly  forgotten  if  the  reader  is  not  con¬ 
tinuously  exposed  to  it.”  He  cited  sev¬ 
eral  studies  that  indicate  that  repeitition 
of  print  advertising  does  not  bore  the 
reader,  but  attracts  his  attention  even 
when  repeated  in  the  same  publication 
seven  or  more  times. 

Dr.  Forsyth  told  the  audience  of  ad¬ 
vertising,  agency  and  media  executives 
that  advertisers  must  realize  that  not  all 
readers  see  every  page  of  every  issue  of  a 
magazine.  He  said  that  this  sporadic 
readership  was  another  important  reason 
for  repetition. 

Regarding  the  correct  number  of 
placements  of  a  single  advertisement. 
Dr.  Forsyth  said  that  a  minimum  of  5 
pages  a  year  in  a  magazine  were  neces¬ 
sary  to  “increase  a  share  of  the  market,” 
while  some  research  indicates  that  the 
most  efficient  advertising  in  newspapers 
occurs  after  the  l.*ith  appearance  of  the 
ad. 

“High  levels  of  repetition  are  very  ef¬ 
fective  in  preventing  decay  of  initial 
learning  and  changes  in  attitude,”  he 
said. 

Dr.  Forsyth  was  named  vicepresi- 
dent-Research,  McGraw-Hill  in  1977  and 
directs  all  research  activities  and 
the  Laboratory  of  Advertising  Per¬ 
formance  program  for  the  Publications 
Company.  A  specialist  on  the  impact  of 
research  on  successful  advertising  in 
business  publications.  Dr.  Forsyth  has 
written  extensively  for  business  and  pro¬ 
fessional  magazines.  He  is  responsible 
for  developing  McGraw-Hill's  new  re¬ 
search  program  to  measure  advertising 
affectiveness. 

Retired  Sears  exec 
to  sell  newspaper  ads 

Ben  Serber,  57,  a  retired  advertising 
executive  with  Sears  Roebuck  and  Co.  in 
Chicago,  has  joined  the  Santa  Fe  New 
Mexican  as  display  advertising  manager. 

Serber,  who  worked  for  Sears  for  30 
years,  w'as  director  of  internal  communi¬ 
cation  and  creative  director  for  the  com¬ 
pany.  He  was  responsible  for  the  prepa¬ 
ration  of  advertising  materials  to  be  used 
in  newspaper  promotions  by  Sears  stores 
across  the  country. 
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The  Panax  Slule 


A 


The  Panax  Style  is  Gary  Farrugia,  editor, 
who  helped  make  the  Dearborn 
Press  &  Guide  Michigan  \ 

Press  Association’s  weekly  ^ 
newspaper  of  the  year. . .  ( 

It’s  John  Dickson,  '\A^ 

photographer  of  the  ^  "f 

Mt.  Pleasant-Alma 

Morning  Sun,  who  Sj]./  '  ^ 

won  Michigan’s  best  A 

spot  news  picture. . .  '1 m 

It’s  reporters  Bob  f 

Campbell  and  John  "  /' 

Cusumano,  and  editor^ ;  ' 

Mitch  Kehetian,  fjm'-  "Vv '  :• 

who  brought  the 

Macomb  Daily  State 

awards  in,  best  series  .. 

enterprise  reporting 

and  editorial  comments. . . 

It’s  the  people  at  Melius  Newspapers  who 
won  first  place  in  sports  coverage  and 
the  Utica  Advisor  with  an  award  for  best 
weekly  feature  story  in  Michigan. 


And  it’s  400  other  Panax  reporters,  writers, 
editors  and  photo  journalists  who  have 
brought  real  meaning  to  the  Panax  Style! 


RANAX 

NEWSPAPERS 

148  East  Grand  River  Avenue 
East  Lansing.  Michigan  48823 
(517)  349-4100 


Thole’s  our  style 


Entries  grow 
in  Speiiing 
Bee  contest 

Something  extraordinary  is  happening 
to  one  of  America’s  oldest  newspaper 
promotions,  the  Scripps-Howard  Na¬ 
tional  Spelling  Bee.  now  in  its  51st  year. 
At  this  writing.  105  finalists  will  compete 
in  June  in  Washington,  each  child  spon¬ 
sored  by  a  daily  or  Sunday  newspaper. 
This  compares  with  94  last  year.  87  the 
year  before,  and  79  the  year  before  that. 

James  H.  Wagner.  Scripps-Howard's 
editorial  promotion  director,  who  runs 
the  event  nationally,  says: 

“We  haven't  reached  the  point  where 
we're  turning  down  papers,  but  if  this 
growth  continues  we  may  need  to 
examine  a  new  format — like  extending 
the  competition  an  extra  day.” 

This  would  not  appeal  to  Wagner,  who 
believes  the  5  days  the  spellers  spend  in 
Washington  at  the  National  Spelling  Bee 
should  be  a  mix  of  business  and  pleasure; 
if  anything,  weighted  to  pleasure.  The 
present  ratio  is  314  days  sightseeing  to 
l'/>  days  spelling,  and  it's  a  balance  he  is 
reluctant  to  upset. 

The  Louisville  Courier-Journal 
founded  the  National  Spelling  Bee  in 
1925  with  9  sponsoring  newspapers,  in 


John  Paolo,  Pittsburgh  Press,  1977 
national  champion. 


1941,  Scripps-Howard  acquired  the 
rights.  By  then  there  were  28  sponsors. 

With  time  out  for  World  War  II  years, 
the  program  enjoyed  steady,  if  not  spec¬ 
tacular,  growth  over  the  next  IVi  de¬ 
cades,  ultimately  leveling  otT  at  70  to  75 
sponsors. 

It  was  1976  that  the  situation 
exploded.  The  Des  Moines  Register  & 
Tribune,  which  sponsored  four  national 
champions,  1930-46,  but  dropped  the 
promotion  in  1951,  renewed  its  sponsor¬ 
ship.  In  1977,  the  Bee's  founding  father, 
the  Courier-Journal,  which  had  also 
dropped  the  program,  returned  after  an 
absence  of  33  years.  These  were  among 
the  big  papers  which  swelled  the  rolls. 
With  them  came  a  host  of  other  new 
daily  and  Sunday  sponsors  with  circula¬ 
tions  large  and  small. 

“People  ask  why  such  new  growth  for 
something  as  antiquated  as  a  spelling 
bee?”  says  Wagner.  “I  think  it  is  evi¬ 
dence  that  education  has  made  the  full 
circle.  For  both  teachers  and  students  it 
is  back  to  the  basics,  and  that  means 
spelling  as  well  as  the  Three  R’s.” 

The  only  way  a  child  may  participate  is 
through  the  sponsorship  of  a  daily  or 
Sunday  newspaper.  This  means  no  tv  or 
radio  station  is  ever  sold  a  sponsorship, 
and  every  year  Wagner  turns  down  re¬ 
quests  from  both.  Thus,  he  maintains  the 
Bee  as  a  “uniquely  newspaper  promo¬ 
tion.” 

He  has  no  objection,  however,  to 
sponsoring  papers  televising  or  broad¬ 
casting  local  finals,  and  has  gone  on  TV 
with  his  national  finals  twice,  once  via 
Public  Television  and  another  time  on  a 
syndicated  basis.  He  has  no  true 
yardstick,  but  feels  “both  probably 
stimulated  some  additional  sponsor 
interest.” 

The  sponsor  with  the  largest  circula¬ 
tion  is  the  New  York  Daily  News;  small¬ 
est,  the  Port  Jervis  (N.Y.)  Union- 
Gazette.  According  to  the  1977  Editor  & 
Publisher  Year  Book,  the  aggregate 
daily  circulation  of  sponsoring  news¬ 


papers  is  12,369,378,  and  Sunday, 
13,254,378. 

An  estimated  8  million  children  par¬ 
ticipate  in  the  National  Spelling  Bee  at 
the  grassroots,  where  there  is  no 
minimum  age  or  grade  in  school,  but 
neither  can  a  student  be  beyond  the 
eighth  grade  or  more  than  15  years  old. 
In  the  modem  history  of  the  program, 
the  youngest  child  to  win  nationally  was 
a  sixth  grader,  but  that  was  unusual.  No 
child  having  once  won  the  National  Spell¬ 
ing  Bee  can  compete  again.  Sponsoring 
papers  have  the  option  of  permitting 
local  winners  to  repeat  as  long  as  they 
are  eligible. 

Wager  does  not  view  the  Bee  as  a 
newspaper  circulation  builder.  Some 
new  circulation  may  rub  off,  he  says,  but 
mainly  the  program  is  a  newspaper  pub¬ 
lic  service  designed  to  help  young  people 
improve  their  spelling,  increase  their 
vocabularies,  and  develop  correct  En¬ 
glish  usage.  And  he  hopes,  of  course,  it 
will  enhance  public  appreciation  of 
newspapers,  particularly  among  the 
young  people  who  participate. 

The  program  last  increased  sponsor's 
fees  in  1975.  Principal  reason  for  being 
able  to  hold  the  line  is  revenue  from  a 
practice  spelling  booklet.  Words  of  the 
Champions,  which  the  National  Spelling 
Bee  publishes  and  sponsors  have  the  op¬ 
tion  of  buying.  It  is  a  little  best-seller; 
nearly  435.000  copies  being  sold  this 
year. 

Wagner  has  one  full-time  assistant. 
Laurel  Maag.  During  Bee  Week  in  Wash¬ 
ington,  June  5-9,  as  many  as  450 
people — contestants  and  their 
families — will  be  their  responsibility.  To 
help  them  bridge  the  generation  gap  in 
Washington,  Wagner,  who  is  56  and 
began  directing  the  program  in  I960,  will 
hire  a  number  of  college-age  men  and 
women  as  parttime  assistants.  Hardly  a 
year  passes,  he  says,  that  some  of  the 
spellers,  who  are  then  13  or  14  years  old, 
don't  touch  him  for  jobs  as  staff  part- 
timers  when  they  become  old  enough. 

His  staff  will  have  one  this  year  in 
Barrie  Trinkle,  now  a  Fort  Worth  high 
school  senior,  who  was  national  champ¬ 
ion  in  1973.  She  hopes  to  attend  MIT 
next  fall,  majoring  in  either  aerospace  or 
physics. 

Bright  kids,  these  National  Spelling 
Bee  graduates! 


Sunday  edition 

Beaver  County  (Pa.)  Times,  a  44,000 
Circulation  afternoon  daily,  will  begin 
publication  of  a  Sunday  edition  April  2, 
the  Saturday  edition  will  be  dropped  at 
that  time.  The  edition  will  include  Family 
Weekly,  a  full  color  comic  section,  a 
television  tabloid.  Common  Cents,  a 
consumer  oriented  magazine;  sports, 
lifestyle,  entertainment  and  a  business 
and  stock  report.  The  times  is  a  member 
of  the  Calkins  Group. 
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New  York  publishers 
brace  for  strike 


By  John  Consoli 

With  the  contracts  of  all  the  major 
unions  expiring  the  end  of  this  month  and 
negotiations  floundering  somewhat,  pub¬ 
lishers  of  New  York  City's  3  major 
dailies — the  Neww,  Timex  and  Post — are 
gearing  up  for  a  possible  strike. 

For  the  first  time  the  News  and  the 
Post  have  sent  non  craft,  management 
type  people  to  the  Newspaper  Produc¬ 
tion  &  Research  Center  in  Oklahoma 
City  to  learn  how  to  put  out  a  paper 
should  there  be  a  strike. 

The  News  has  also  sent  management 
personnel  to  “cooperating  newspapers” 
for  training. 

The  Times  had  sent  its  personnel  to 
the  school  prior  to  the  1974  negotiations 
and  the  paper's  director  of  corporate 
communications  Barry  McCarthy  said 
“for  the  last  four  years  we  have  made  no 
secret  about  the  fact  that  we  can  publish 
(should  there  be  a  strike.)” 

I'he  3  newspapers  are  negotiating  as  a 
group  with  each  of  the  unions  and  as  a 
result  are  taking  a  firmer  stand  than  in 
the  past.  Two  of  the  publishers  Arthur 
Ochs  .Sul/berger  of  the  Times  and  Rupert 
Murdoch  of  the  Post  have  publicly 
criticized  what  they  call  overmanning  in 
their  pressrooms. 

Management  at  all  three  papers  has 
cited  the  need  to  cut  costs  in  an  attempt 
to  become  more  competitive  with  the 
suburban  dailies  that  circle  (he  city. 

“We  have  to  be  competitive  with  our 
suburban  competitors,"  said  Joseph  Bar- 
letta,  vicepresident  and  general  manager 
of  the  News.  “That  means  eliminating  a 
lot  of  the  artificial  contract  conditions. “ 
he  said.  Barletta  said  management  wants 
to  be  able  to  get  rid  of  incompetent 
employes  now  protected  by  the  unions. 
Fie  said  management  would  also  like  to 
do  away  with  built  in  overtime  and  “to 
eliminate  the  assignment  of  more  men  to 
a  press  than  are  actually  needed  to  run 
it.” 

“We've  trained  people  in  different 
places,”  said  Barletta.  “We  sent  some 
management  personnel  to  the  News¬ 
paper  Production  School  and  we've  also 
sent  some  to  cooperating  newspapers  for 
training.  We've  trained  enough  people  so 
we  think  we  can  put  out  a  regular  edition, 
full-scale  newspaper  on  a  continuing 
basis  should  there  be  a  strike.” 

Ray  Dittrich,  vicepresident  and  sec¬ 
retary  of  the  Post  said  his  paper  has  sent 
about  14  “management  type”  people  to 
the  Oklahoma  City  production  school. 

The  Times  was  ready  to  publish  a 
paper  without  the  unions  in  1974  when 
the  last  contract  was  negotiated  and,  ac- 
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cording  to  McCarthy,  is  ready  to  do  so 
again. 

“In  1 974,  during  the  negotiations  we 
took  Bert  Powers  (president  of  the 
Typographical  Union)  through  our  plant 
and  showed  him  we  were  ready  to  pub¬ 
lish  should  there  be  a  strike."  McCarthy 
said. 

“If  we  have  to,  we  have  the  capability 
to  publish,"  he  said.  “Our  program  is 
cold  type — automated.  By  the 
summer,  we  will  be  totally  photocompos¬ 
ition.  We  are  totally  equipped  to  produce 
our  own  paper  if  we  have  to." 

Dittrich  agreed.  “All  three  papers  in 
the  last  three  years  have  had  some  form 
of  new  technology  installed — cold  type, 
plastic  platemaking.  All  of  us  are  in  a 
better  position  to  attempt  to  publish  in 
the  event  of  a  strike  than  we  were  three 
years  ago." 

While  all  three  newspapers  are  pre¬ 
pared  to  put  out  a  paper  should  there  be  a 
strike,  the  managements  are  not  as  con¬ 
fident  about  how  they  will  get  the  papers 
distributed. 

Barletta  said  the  News  “has  a  number 
of  contingency  plans.  All  the  papers  do.  1 
think  we've  covered  every  possibility.” 

In  all  there  are  10  unions  negotiating 
with  the  publishers.  The  Newspaper 
Guild  is  the  largest  and  is  reportedly 
seeking  at  each  paper  a  one  year  con¬ 
tract,  shorter  work  week,  an  improved 
cost-of-living  provision  and  a  2(Y/f  salary 
hike.  The  Post  unit  of  the  Guild  is  report¬ 
edly  seeking  a  259^  pay  hike  that  would 
bring  it  in  line  with  salaries  earned  at  the 
other  two  papers. 

The  Typographical  Union  has  a  long 
term  contract  which  runs  until  1984,  but 
there  is  a  clause  that  permits  the  union  to 
terminate  the  agreement  as  of  March  30. 
1978  or  to  submit  to  arbitration  unre¬ 
solved  proposals  for  contract  improve¬ 
ments. 

Commenting  on  the  negotiations,  Bert 
Powers  said.  “What  should  have  been  an 
orderly  negotiation  with  the  News, 
Times  and  the  Post  has  fallen  into  a  mire 
of  complex  litigation.” 

He  said  he  would  like  to  see  the  cur¬ 
rent  contract  continue  while  the  unresol¬ 
ved  issues  are  decided  before  an  arbit¬ 
rator. 

“Instead,  the  employers  have  thrown 
all  kinds  of  retrogressions  onto  the  bar¬ 
gaining  table,  even  though  the  contract 
provides  that  only  the  union  may  pro¬ 
pose  contract  changes,”  Powers  said. 
“In  addition,  the  employers  refused  to 
arbitrate  the  dispute  and  the  Union  had 
to  go  into  court  to  compel  the  employers 
to  arbitrate  the  question  of  whether  or 
not  they  may  propose  changes.  Until  that 


question  is  determined,  all  contract  dead¬ 
lines  must  be  deferred. 

“Meanwhile,  the  publishers  have  ex- 
cercised  their  option  to  challenge  the 
wage  and  cost  of  living  formula  in  the 
contract,”  Powers  said.  “To  be  success¬ 
ful,  they'll  have  to  prove  that  some  sub¬ 
stantial  economic  or  competitive  change 
not  foreseen  in  1974  has  occurred  which 
has  had  a  serious  adverse  effect  on  the 
papers. 

“If  the  real  purpose  of  the  publishers 
is  to  obfuscate  and  delay,  they  are  suc¬ 
ceeding."  Powers  said. 

Another  New  York  City  based  paper, 
the  Wall  Street  Journal  is  involved  in 
contract  negotiations  with  its  inhouse 
union  the  Independent  Association  of 
Publishers'  Employees  (lAPE.)  The 
union  covers  all  reporters,  salesmen, 
clerks  and  secretaries. 

The  union  is  asking  for  a  179^  pay  hike, 
while  management,  in  its  initial  proposal, 
of  fered  49^  the  first  year  and  39f  toward 
the  end  of  the  second  year. 

In  response  to  the  lAPE's  contract 
demands,  the  company  presented  the 
bargaining  committee  with  one  particular 
proposal  that  raised  ire  among  lAPE 
members.  Management  proposed  that  it 
be  given  the  right  to  use  lie  detector  tests. 
The  old  contract,  which  expired  February 
1,  prohibits  this. 

A  management  spokesman  said,  how¬ 
ever,  that  it  has  agreed  to  leave  the 
clause  prohibiting  the  use  of  lie  detector 
tests  in  the  new  contract. 

“In  our  initial  offer,  we  went  through 
the  contract  and  proposed  deleting  any 
parts  or  clauses  that  placed  restrictions 
on  the  company,"  the  spokesman  said. 
“Since  our  initial  proposals  were  made, 
the  lAPE  has  convinced  management 
that  the  clause  on  lie  detector  tests 
should  not  be  changed.  The  company  has 
never  used  lie  detector  tests  and  has  no 
plans  to.” 

In  a  memo  to  lAPE  members  from  the 
bargaining  committee  it  was  stated: 
“The  Bargaining  Committee  considers 
the  company's  economic  proposals  a 
starting  point  for  discussion  and  no  more 
than  a  starting  point.  They  are  far  from 
satisfactory  even  as  an  initial  offer  and 
they  fail  to  deal  with  the  many  important 
lAPE  demands,  from  a  cost  of  living  ad¬ 
justment  to  a  pension  plan  to  improved 
health  benefits.” 

The  spokesman  for  the  company  said 
he  anticipated  no  problems  despite  the 
fact  that  the  contract  had  already  ex¬ 
pired.  “We  historically  have  extended 
the  terms  of  the  contract  while  we  are 
bargaining,”  he  said. 

AMC  to  Grey 

American  Motors  Corp.  passenger  car 
account  was  assigned  to  Grey  Advertis¬ 
ing  in  New  York.  The  previous  agency, 
Cunningham  &  Walsh,  was  dropped. 
Compton  Advertising  will  continue  to 
handle  AMC’s  Jeep. 
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Pa.  daily  cuts  p.m. 

In  the  wake  of  the  coal  miners’  strike 
and  resultant  energy  problems,  the 
Greenshurg  (Pa.)  Tribune-Review  will  be 
published  only  once  on  weekdays  begin¬ 
ning  Friday  (March  3). 

The  conservation  effort  will  mean  that 
all  subscribers  will  receive  their  news¬ 
paper  in  the  morning. 

The  primary  goal  of  the  edition  con¬ 
solidation  is  to  reduce  electricity  con¬ 
sumption  by  the  Tribune-Review.  Mov¬ 
ing  to  a  single-edition  concept,  it  is  be¬ 
lieved,  will  provide  greater  efficiency 
and  also  reduce  the  use  of  some  major 
electric-powered  equipment  within  the 
operation. 

The  action  by  the  newspaper  is  volun¬ 
tary  and  will  continue  at  least  through 
the  duration  of  what  West  Penn  Power 
Co.  has  described  as  a  crisis  situation. 
Distribution  of  Saturday  and  Sunday  edi¬ 
tions  will  continue  as  usual. 

Other  potential  energy-saving  alterna¬ 
tives  considered,  but  ruled  out,  were  a 
reduction  in  the  overall  page  content  of 
the  newspaper,  and  elimination  of  the 
Saturday  edition. 

The  ANPA  Research  Institute 


edition  to  conserve  power 


suggests  the  following  measures  may  be 
taken  by  newspapers  if  necessary  to  re¬ 
duce  electrical  consumption: 

•  Reduce  plant  light  and  heat  to  a 
minimum.  Cut  off  all  non-essential  night 
lights,  storage  lights  and  outside  lighting. 

•  Turn  heat  off  in  areas  of  plant  not  in 
heavy  use,  if  the  area  can  take  severe 
cold,  i.e.,  no  water  sprinkler  system. 

•  Reduce  hot  water  temperature. 

•  Reduce  or  shut  down  air  handling 
equipment. 

•  Cut  off  loading  dock  electrical  heat¬ 
ers,  and  all  others. 

•  Shut  off  air  compressors  except 
when  production  plant  is  operating. 

•  Cut  back  to  single  edition  particu¬ 
larly  if  on  stereo.  If  using  other  pro¬ 
cesses,  power  also  will  be  saved  by  reduc¬ 
ing  press  starts  and  stops.  If  voltage  is 
reduced,  reducing  press  starts  and  stops 
will  minimize  damage  to  controls  and 
wiring. 

•  Run  press  straight  instead  of  collect 
where  possible.  Less  power  will  be  used 
by  the  pressroom  and  mailroom. 

•  If  you  have  a  master  stereotype  pot 
operation,  shut  it  down;  use  only  the 


pots  adjacent  to  the  stereotype  machine. 

In  Indiana,  newspapers  served  by  Pub¬ 
lic  Service  of  Indiana  are  exempted  from 
reductions  in  electricity.  Several  news¬ 
papers  in  that  state  report  they  have  im¬ 
posed  voluntary  conservation  measures 
in  their  plants.  The  Columbus  (Ind.)  Re¬ 
public  has  reduced  its  electricity  con¬ 
sumption  by  30%,  by  reducing  heat, 
lighting  and  relying  on  sunlight  heat  for 
their  all-glass  facility.  Indiana  &  Michi¬ 
gan  Electric  Co.  has  assured  its  custom¬ 
ers  that  newspapers  are  included  in  the 
foremost  priority  of  service. 

According  to  the  Public  Service  Com¬ 
mission  of  Ohio,  newspapers  in  Ohio 
have  been  generally  exempted  from  cur¬ 
tailments  in  electricity.  Southeastern 
Ohio  and  northern  West  Virginia  are 
faced  with  approximately  20  days  supply 
of  remaining  coal.  Further  mandatory 
curtailments  are  expected.  No  exemp¬ 
tion  for  newspapers  has  been  announced 
by  the  power  utilities  there.  In  western 
Maryland,  Potomac  Edison  Co.  also  has 
only  an  approximate  20-day  coal  supply. 
Cuts  of  30%  may  go  into  effect  later  this 
week. 


Gap  between  national 
and  local  rate  widens 


By  Michael  M.  Murphy 

In  an  American  Association  of  Adver¬ 
tising  Agencies  survey  of  more  than  400 
newspapers  across  the  country,  just- 
tabulated  results  show  that  the  rate  dif¬ 
ferential  between  most  newspapers’  na¬ 
tional  or  general  advertising  rates  and 
their  retail  or  local  ad  rates  continued  to' 
creep  wider  apart  in  1977,  with  the  aver¬ 
age  national  ad  rate  getting  still  more 
expensive — 50.6%  more  expensive — 
than  the  average  retail  rate.  This  com¬ 
pares  with  a  50.5%  rate  differential  in 
1976;  50.3%  in  1975;  49.5%  in  1974;  and  a 
37.9%  differential  in  1933,  the  first  year 
the  4As  began  such  a  newspaper  survey. 

One  of  the  most  common  complaints 


raised  against  newspapers  over  the  years 
by  national  advertisers  and  advertising 
agencies  is  the  wide  disparity  that  exists 
between  most  newspapers’  national  and 
local  ad  rates,  with  national  rates  usually 
much  more  expensive  than  local  rates. 

Survey  results  showed  that  larger  cir¬ 
culation  papers  had  the  widest  different¬ 
ial  between  national  and  retail  rates;  or 
63.57%;  papers  with  the  smallest  circula¬ 
tions  had  the  smallest  differential,  or 
37.83%. 

The  4As  surveyed  445  papers  across 
the  country  in  cities  with  A.B.C.  city 
zone  populations  of  50,000  or  more;  401 
papers  in  374  cities  responded.  Rates  re¬ 
ported  were  based  on  an  annual  contract 
of  20,000  lines  per  year. 


Cox  publishes  paper 
for  rock  diggers 

Cox  Enterprises,  which  has  a  semi¬ 
weekly  in  Blythe  (California),  recently 
started  the  Quartzsite  Nugget,  a  monthly 
in  the  community  of  Quartzsite  with  a 
circulation  of  5,000. 

Quartzsite,  a  community  in  the 
Arizona  desert  and  a  mecca  for  rock 
hounds,  attracts  people  from  California 
and  Arizona  to  dig  for  rocks.  Weekend 
crowds  can  swell  to  an  estimated  250,000 
making  the  area  look  like  the  world’s 
largest  swap  meet. 

Quartzsite  is  approximately  25  miles 
from  the  Palo  Verde  Times’  plant  in 
Blythe.  Production  of  the  new  product  is 
handled  out  of  the  Blythe  office. 

Pulitzer  winners 
to  be  named  April  17 

Ten  juries  in  journalism,  consisting  of 
50  writers,  editors  and  publishers,  con¬ 
cluded  the  examination  of  985  exhibits 
for  the  62nd  annual  Pulitzer  Prizes  at  Co¬ 
lumbia  University. 

The  number  of  entries  this  year  was 
the  largest  in  the  history  of  the  prizes, 
Columbia  University  public  relations  di¬ 
rector  Fred  Knubel,  said. 

All  prizes  are  made  on  the  recom¬ 
mendation  of  the  Advisory  Board  on  the 
Pulitzer  Prizes,  which  will  consider  the 
reports  of  all  jurors  next  month.  The 
awards  will  be  announced  on  April  17. 
EDITOR  &  PUBLISHER  for  March  11.  1978 


Rate  differentials  since  1933 
(national  vs.  retail) 


YEAR 

% 

YEAR 

% 

1933 

37.9 

1970 

50.7 

1935 

38.3 

1971 

50.0 

1940 

46.3 

1972 

48.3 

1946 

50.0 

1973 

48.2 

1950 

55.7 

1974 

49.5 

1955 

55.9 

1975 

50.3 

l%0 

59.5 

1976 

50.5 

l%3 

61.7 

1977 

50.6 

1965 

55.7 
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Tah Star’s  New  T-RB4 
text  processing  subsystem: 


the  economical  way  to 
automate  your  remote  bureaus. 


It’s  the  ideal  solution  for  news 
coverage  of  state  capital,  city  hall, 
police/fire  headquarters,  con¬ 
ventions  and  sports  events;  or 
additional  reporter  workstations 
in  your  newsroom. 


Now,  save  time  and  money  with  the 
T-RB4.  Reporters  can  edit,  manage 
files  and  communicate  from  their 
VDTs  without  restricting  creativity. 
Normal  costs  and  time  for  moving 
text  to  production  centers  are  drasti¬ 
cally  reduced. 


TheT-RB4  is  a  microprocessor-based 
system  using  floppy  disks  for  copy 
storage  and  supports  up  to  four  inde¬ 
pendent  VDTs.  Optional  equipment 
such  as  hard  copy  printers,  cassette 
tapes,  paper  tapes  and  communica¬ 
tion  interfaces  are  available. 

The  T-RB4  is  backed  by  the  success 
of  Tal*Star  systems  serving  over  fifty 
newspapers  for  the  past  seven  years. 
With  theT-RB4  there'll  be  no  missed 
deadlines  or  lost  copy— because 
news  moves  faster! 


TAL*STA1\. 

Computer  Systems,  Inc. 

THE  SINGLE  SOURCE  SUPPLIER 

(609)  799-1111 
BoxT-1000 

Princeton  Junction,  NJ  08550 


The  T-RB4  is  a  total  system  with  the 
power  and  advanced  features  to 
speed  reporting  and  copy  process¬ 
ing.  News  can  be  written,  edited  and 
stored  in  theT-RB4,  then  batch  trans¬ 
mitted  to  the  host  front  end  system 
usingUPI  or  APhigh-speed  communi¬ 
cation  protocol.  The  T-RB4  can 
‘talk’  to  most  front  end  editorial  sys¬ 
tems.  It's  also  an  economical  means 
of  adding  VDTsin  your  newsroom. 


A  General  Automation  Company 


NNA  needs  money  to  continue  its  lobbying  work 

National  Newspaper  Association  is  result,  “We  can  report  that  there  have  quests  per  day  in  addition  to  lobbying 


making  a  special  appeal  to  publishers  for 
contributions  to  pay  for  lobbying  ac¬ 
tivities  in  Washington,  D.C. 

Members  are  asked  to  contribute  a 
minimum  of  $50.00  to  NNA. 

Harold  Hudson,  president  of  NNA, 
said  the  association,  which  is  the  largest 
newspaper  trade  group  in  the  U.S.  with 
about  7.000  weekly  and  daily  newspaper 
members,  is  “just  about  out  of  money” 
to  continue  its  fight  against  the  proposed 
postal  rate  hikes. 

NNA  secured  about  $40,000  two 
years  ago  through  a  special  appeal  for 
funds  to  wage  the  postal  battle.  As  a 


Market  Guide 

(Continued  from  page  16} 

projections  two  years  ahead,  versus  the 
corresponding  record  of  actual  perform¬ 
ance.  These  latter  figures  usually  be¬ 
come  available  about  two  months  follow¬ 
ing  year-end.  As  the  table  shows.  Market 
Guide  population  projections  were,  for 
all  practical  purposes,  “right  on  the 
nose.”  The  total  personal  income  and 
total  retail  sales  projections  deviated 
from  the  actual  by  such  a  small  percen¬ 
tage  difference  that  the  Market  Guide 
user  can  treat  them  as  if  they  emanated 
from  the  actual  time  frame  with  essen¬ 
tially  no  loss  in  validity.  There  would  be 
little  need  to  make  ex-post  adjustments, 
although  this  should  be  standard  operat¬ 
ing  procedure  in  updating  forward  mar¬ 
keting  programs. 

“In  general,  population,  income  and 
retail  sales  projections  presented  in  the 
E&P  Market  Guide  are  not  only  compre¬ 
hensive  in  scope  but  have  also  proven 
sound  and  realistic  information  profiling 
future  outlook  for  each  market,”  said 
Alfred  Hong,  president  of  Marketing 
Economics  Institute,  Editor  &  Pub¬ 
lisher’s  consultants  in  projections  for  all 
3,100  counties,  newspaper  cities  and 
SMSA’s  since  1974. 

“Users  of  the  information  have  some¬ 
time  lamented  that  the  data  does  not  por¬ 
tray  a  consistent  trend  from  year  to 
year,”  he  added.  “This  apparent  lack  of 
consistency  is  actually  the  reflection  of 
the  actual  processes  of  change.  Each 
year,  in  preparing  projections,  MEl’s  re¬ 
searchers  recognize  that  new  develop¬ 
ments  which  are  beginning  to  emerge  will 
impact  on  the  local  market,  and  yet,  their 
expected  impact  in  the  next  two  years 
may  never  materialize,  or  may  be  far 
greater  than  anticipated.  Realistic  proj¬ 
ections  based  on  current  information, 
available  when  the  projections  are  made, 
therefore,  will  only  occasionally  conform 
exactly  to  a  specific  trend  or  pattern,” 
Mr.  Hong  said. 
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been  million  of  dollars  saved  for  pub¬ 
lishers  through  second  class  postal  sav¬ 
ings,”  Hudson  said.  NNA  has  spent 
nearly  $90,000  in  the  last  2  years  on 
postal  matters. 

“As  of  December  31,  1977,  NNA  had 
spent  a  total  of  $89,000  on  postal  rate 
matters  alone  (compared  to  the  $40,000 
collected  for  this  purpose).  In  addition 
we  spent  another  $66,550  for  other  legis¬ 
lative  work  in  1977.  In  response  to  the 
demands  of  our  members,  we  have  two 
full-time  attorneys  working  on  legislation 
and  legal  matters  for  NNA  members. 
They  handle  an  average  of  10  special  re- 


“We  are  extremely  proud  of  our  track 
record,  and  the  accuracy  of  our  proj¬ 
ections  published  in  the  Market  Guide,” 
he  added. 

The  E«&P  Market  Guide  was  created 
54  years  ago  with  national  advertisers 
and  agencies  in  mind,  providing  them 
with  comparative  data  on  all  markets  in 
which  daily  newspapers  were  published. 
In  1952,  the  Guide  won  the  support  of  the 
AAAA  Newspaper  Committee  and  the 
Bureau  of  Advertising  as  the  successor 
to  the  standard  market  data  folder  re¬ 
quested  by  agencies  from  all  U.S. 
dailies.  That  same  year,  NAEA,  the 
forerunner  of  INAE,  officially  adopted 
the  Guide  as  its  source  of  standard  data 
during  the  final  session  of  its  summer 
meeting  in  Daytona  Beach,  Fla. 

Since  that  time,  with  the  growth  of 
chain  store  operations,  franchise  outlets, 
and  the  development  of  shopping  centers 
and  malls,  more  and  more  retailers  have 
been  using  the  Guide. 

A  survey  made  a  few  years  ago  indi¬ 
cated  that  90%  of  chain  store  buyers  of 
the  publication  used  it  in  planning  new 
outlets,  stores  plants,  or  warehouses, 
while  other  advertisers  showed  only  a 
32%  use  for  this  purpose.  The  rapid 
growth  of  these  chains  is  evident  from 
the  data  on  the  60  largest  department  and 
chain  stores  that  use  the  Market  Guide, 
operating  a  total  of  more  than  15,000  in¬ 
dividual  stores  and  outlets. 

In  addition,  64  specialty  store  chains 
use  the  Guide  for  site  selection  purposes, 
and  the  same  is  true  for  52  major  super¬ 
market  groups  with  19,000  individual 
outlets  across  the  country. -In  all,  the 
Guide  is  being  used  by  7()0  chains  with 
about  45,000  outlets. 

The  publication  is  also  used  by  70%  of 
the  nation's  leading  national  advertisers 
and  80%  of  top  ad  agencies  (with  billings 
of  more  than  $7-billion.)  The  Market 
Guide  survey  showed  that  they  used  the 
book  for  market  comparisons,  test  mar¬ 
keting,  media  information,  market  plan¬ 
ning  and  comparisons  of  specific  target 
areas. 


efforts  on  bills  in  process.  If  NNA  is  to 
continue  to  work  we  have  to  secure  more 
money  immediately  because  we  now 
face  a  shortfall  in  association  finances  of 
serious  proportions. 

“Our  dues  income  is  sufficient  to 
maintain  the  NNA  offices,  staff  and 
many  other  services  provided  our  mem¬ 
bers.  but  if  we  are  to  continue  waging  the 
fight  in  the  area  of  postal  rates  and  legis¬ 
lation,  we  must  have  more  money  at 
once."  Hudson  disclosed. 

The  1977  annual  report  for  the  associa¬ 
tion  shows  the  year  closed  in  December 
with  a  $70,000  deficit. 

Press  Club  presents 
annual  awards 

City  editor  Lee  Craig  of  the  Long 
Beach  (Calif.)  Independent,  Press-Tele¬ 
gram  has  received  the  Bill  Hunter 
Memorial  Award  for  outstanding  con¬ 
tributions  to  journalism  from  the  Pacific 
Coast  Press  Club. 

Craig,  a  29-year  staffer  in  Long  Beach, 
was  honored  at  the  club's  lOth  annual 
awards  and  installation  banquet.  The 
award  is  presented  annually  by  the  club 
poll  in  memory  of  Hunter,  a  police  report¬ 
er  who  was  accidentally  shot  and  killed 
by  a  police  officer,  while  at  work  in  the 
Long  Beach  police  station  press  room  in 
April  l%4. 

Mary  Neiswender,  veteran  1,  P-T  re¬ 
porter,  won  top  news  honor,  the  first 
Sherm  Williams  Award  for  Investigative 
Reporting,  for  a  story  on  a  Long  Beach 
woman's  attempt  to  buy  and  refurbish 
the  Pacific  Coast  Club,  a  defunct,  ocean- 
front  social  and  athletic  facility  which 
had  been  closed  for  some  years.  Wil¬ 
liams,  a  reporter  and  rewrite  man  who 
had  founded  the  press  club  and  based  it 
in  the  Pacific  Coast  Club,  died  last  year. 
Entries  were  judged  by  the  El  Paso  Press 
Club. 

John  Edwards  of  the  Gardena  Valley 
News  was  installed  as  president  of  the 
Pacific  Coast  Press  Club,  succeeding 
Ralph  Hinman  of  the  1,  P-T. 

Newspaper  to  cover 
amateur  boxing 

The  Amateur  Boxer,  a  newspaper  de¬ 
voted  to  amateur  boxing  in  the  U.S.  and 
overseas,  has  begun  publication  with  a 
March  issue.  Publisher-editor  Robert 
Taylor,  former  freelancer  and  editorial 
writer  for  the  Providence  (R.l.)  Journal 
and  Evening  Bidletin,  says  the  tabloid 
paper  will  come  out  monthly  except  for 
combined  June/July  and  August/ 
September  issues.  Correspondence,  says 
Taylor,  can  be  directed  to  The  Amateur 
Boxer,  P.O.  Box  249,  Cobalt,  CT  06414. 
EDITOR  &  PUBLISHER  for  March  11,  1978 


Compared  ¥filh 
phelopelymers, 
magnesium  or  stereo# 
the  Harris  DiLMio’ 
System  con  save  you 
$3^000-$1Zr000 a  month 


If  you  publish  in  the  20,000- 
150,000circulation  range,  using 
newsprint  tonnages  up  to 
20,000,  we  have  proof  positive 
that  the  Harris  DiLitho  System 
will  give  you  better  reproduc¬ 
tion  for  less  money  than  exist¬ 
ing  plate  methods. 

Even  with  slightly  increased 
paper  waste,  Harris  DiLitho 
offers  these  advantages  over 
NAPP,  Letterflex,  Dynaflex  and 
Hercules  plastic  plates  or  any 
magnesium  or  stereo  plate 
processes: 

•  Less  expensive  negatives. 

•Lower  plate  costs. 

•Reduced  Ink  consumption. 

•Improved  b&w 

reproduction. 

•  Better  process  color 
reproduction  leading  to 
increased  advertising 
revenue. 

•  Fewer  web  breaks. 

•  Manpower  savings. 

Harris  also  has  the  edge  over 


competitive  DiLitho  Systems. 
Our  proven  brush  dampener 
design  eliminates  Ink  or  lint 
feedback.  There’s  less  overall 
system  maintenance.  Our 
water  tracking  design  reduces 
paper  waste.  And  crew  train¬ 
ing  is  easier  for  later  conver¬ 
sion  to  web  offset. 

Let  us  prove  to  you  that  the 
Harris  DiLitho  System  can  save 
you  money.  We’ll  provide  you 
with  comparision  charts,  cost 
analysis,  print  samples... what¬ 
ever  It  takes  to  convince  you. 
Call  Dick  Bell,  General  Sales 
Manager-Newspaper  Press 

S  599-1500,  or  write  Harris 
.  oration,  Web  Press  Divi¬ 
sion,  Mechanic  Street, 
Westerly,  Rhode  Island  02891. 

'DiLitho  is  a  registered  trademark  of  ANPA/RI. 


COMMUNICATIONS  AND 
INFORMATION  HANDUNG 


Editorial  Workshop  By  Roy  H.  Copperud 


k  Sense  of  Humor-No.  528 


The  term  Mack  humor  easily  lends  it¬ 
self  to  ambiguity.  Something  of  a 
novelty,  it  is  listed  in  the  Barnhart  Dic¬ 
tionary  of  New  English  Since  1%3,  in  the 
1971  Addenda  Section  to  Webster  III, 
and  in  American  Heritage  (1969),  but 
evidently  in  nothing  earlier.  It  came 
along  just  about  when  Mack  began  to 
displace  Negro. 

But  Mack  humor  does  not  mean  what 
some  writers  seem  to  think  it  does,  that 


is,  humor  concerning  or  characteristic  of 
blacks.  American  Heritage  gives  us 
“The  humor  of  the  morbid  and  the  ab¬ 
surd,  especially  in  its  development  as  a 
literary  genre.”  Barnhart  says,  “A  form 
of  humor  in  literature  based  on  absurd, 
grotesque,  or  morbid  situations.”  Web¬ 
ster’s  version  is  “Humor  marked  by  the 
use  of  usually  morbid,  ironic,  gro¬ 
tesquely  comic  episodes  that  ridicule 
human  folly.” 


Reporting 

Business/^ 

Davenport  Fellowships  in  Economic  Reporting 


REPORTING  THE  AMERICAN  ECONOMY 

The  University  of  Missouri  School  of  Journalism  is  now  accepting  applica¬ 
tions  for  the  1978  Herbert  J.  Davenport  Fellowships  in  Business  and 
Economics  Reporting.  Classes  begin  June  5  and  end  June  30.  Editors  and 
reporters  with  at  least  five  years  experience  in  either  print  or  broadcasting 
and  who  seek  improved  skills  in  reporting  the  business  and  economic  scene 
are  prime  candidates  for  the  fellowships.  The  Davenport  Fellowships  pay  for 
room,  board,  tuition,  books  and  travel.  In  addition.  Fellows  receive  a  stipend 
of  $200  to  cover  incidentals. 

Fellows  review  the  tools  of  business  and  economic  reporting— annual  re¬ 
ports,  market  indicators,  10-Ks,  8-Ks,  and  other  economic  analyses— with 
leading  business  and  economics  reporters,  economists,  finance  specialists 
and  accountants.  Under  the  guidance  of  University  of  Missouri  professors 
from  the  schools  of  journalism,  business,  accountancy  and  agriculture  and 
from  the  departments  of  economics  and  finance.  Fellows  get  a  detailed  look 
at  such  core  issues  as  inflation,  unemployment,  taxation,  consumerism  and 
energy.  These  subjects,  along  with  applied  economics,  finance  and  account¬ 
ing,  are  all  staples  of  the  Davenport  curriculum. 

Applications  for  the  Herbert  J.  Davenport  Fellowships  must  be  submitted 
before  April  1 .  Notification  of  selection  will  be  made  by  April  10.  Please  send 
the  following  material  with  each  application: 

—A  letter  of  nomination  from  the  employer 
—Two  other  letters  of  recommendation 

—A  resume  of  applicants’  education,  journalism  career  and  future  plans. 

College  Credit:  except  for  a  record  of  demonstrated  reporting  ability,  no 
further  educational  requirements  are  necessary;  however.  Fellows  have  the 
option  of  taking  the  Davenport  course  for  three  hours  college  credit. 

For  further  information  about  the  Herbert  J.  Davenport  Fellowships,  contact: 

William  McPhatter,  Director 
Business  Journalism  Program 
School  of  Journalism 
University  of  Missouri 
Columbia,  MO  65201 
Telephone:  314/882-7862 

An  Equal  Opportunity  Institution 


To  me  Mack  humor  looks  like  a  mod¬ 
ern  displacement  of  gallows  humor, 
which,  oddly  enough,  only  Random 
House  lists:  “ghoulish  or  macabre 
humor.”  Thus  the  movie  The  Godfather 
might  be  cited  as  containing  examples  of 
black  humor,  such  as  the  mot,  “Make 
him  an  offer  he  can’t  refuse”  (i.e.,  an 
offer  whose  refusal  would  have  fatal 
consequences  for  the  refuser).  But  we 
could  not  cite  Porgy  and  Bess  or  Green 
Pastures  as  examples  of  black  humor 
without  confusing  matters,  since  their 
humor  is  of  blacks  but  is  not  macabre, 
morbid,  or  ghoulish.  In  a  word,  black 
humor  does  not  necessarily  have  any¬ 
thing  to  do  with  blacks. 

Wayward  Words 

Probably  the  two  most  familiar  ges¬ 
tures  by  which  verbal  meaning  is  con¬ 
veyed  are  the  nod  and  the  shake  of  the 
head.  Yet  there  are  journalists  who  evi¬ 
dently  do  not  know  the  difference  and 
write  things  like  “He  would  nod  his  head 
‘no’.”  Nodding  is  moving  the  head  up 
and  down,  and  always  means  “yes,”  un¬ 
less  the  nodder  is  nodding  as  a  prelude  to 
falling  asleep,  in  which  event  it  means 
nothing.  Shake  his  head  is  what  the  wri¬ 
ter  of  the  example  meant:  rotating  the 
head  from  side  to  side,  a  gesture  whose 
meaning  is  “no.” 

^  lit  Hfi 

Nod,  in  addition,  has  taken  on  a  mean¬ 
ing  that  seems  to  be  peculiar  to  jour¬ 
nalism  and  one  that  the  dictionaries  have 
overlooked,  perhaps  on  purpose.  Its  par¬ 
ticular  habitat  is  Newsweek,  where  the 
reader  comes  on  sentences  like  “With  a 
nod  to  the  chairman,  he  suggested 
another  meeting.”  This  is  not  the  nod 
that  indicates  assent,  but  one  that  de¬ 
notes  recognition,  acknowledgment,  or 
deference.  It  is  hard  to  tell  exactly  what, 
because  the  meaning  must  be  deduced 
from  the  context. 

♦  *  * 

Sometimes  the  press  takes  on  the  func¬ 
tion  of  a  museum  of  obsolescent  words. 
That  seems  to  be  the  explanation  for  the 
continued  use  of  brickbat,  as  in  “threw 
brickbats”  or  "dodged  brickbats.”  The 
reader  senses  that  a  brickbat  is  a  missile 
of , some  kind,  but  does  he  know  what  it 
is?  I  didn’t  until  I  looked  it  up  a  minute 
ago,  although  1  have  been  reading  it  all 
my  life,  which  only  goes  to  show  how 
lazy  I  am.  And  since  I  have  never  seen 
the  word  except  in  newspapers  1  suspect 
most  readers  do  not  know  either.  A 
brickbat  turns  out  to  be  a  fragment  of  a 
brick.  Of  course,  the  term  can  be  used 
figuratively,  and  often  is,  to  indicate 
abuse.  Then  it  often  becomes  verbal 
brickbat,  although  the  context  usually 
makes  verbal  redundant.  My  brief  re¬ 
search  leads  me  to  conclude  that  the 
term  was  once  in  general  use  among 
literary  writers,  at  a  time  when  its  mean¬ 
ing  was  familiar  to  readers. 
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AD  EXPO  BOARD  OF  ADVISORS: 
Mr.  Barton  CtMMTiInQt 
Cna^rman  0^  f xacufwa  ConMTMfvo 

Complon  Atfva(t«ng.  Irtc 


PrwMta^m  tna  Ch$9f  f  lacutrva  OMcar 
BBOO  imtrnational.  Inc 
Mr.OavMB.MeCMI 
Cftmmtn  anO  Cn*#/  f  xacudva  OAcar 
McCaffray  and  McCaH.  Inc 
Ma.  Lola  Oorad  Cmat 
Pr9$nHni.  Craaova  Dtnctof 
Advartitmg  lo  Woman.  Inc 


San^  Vk9  PfBSi^ent 
Lao  Bumafl  Advanisi.  ig.  Inc 
Mr.  WiNlamQilMan 
M«a  Cnafrman  0/ ma  Board 
Katchum,  MacLaod  A  Grova.  Inc 
Mr.  Jonah  Oltlltx 
fxacuitva  Vic9  PresiOfit 
Amencan  Advertising  Federation 
Ma.  CardynWaH 
PubkstW.  ANNY 
Or.  Homar  F.  FIglar 
Chmm^n 

New  York  Board  d  Trade 

Mr.  Loula  Oorfiman 

Sr  Vice  Pres  .  CraaOva  Ov  Adv  A  Oasrgn 

CBS  Broadcast  Group.  CBS  Irtcorporsted 

Mr.  Thomas  R.  Cos.  Jr.. 

Charrman  and  Chraf  f xacufiva  Omcar 
Wilson.  HaigM  A  Walch.  me 
Mr.  Joaaph  F.  Bartolona.  Prasidanr 
HaMzar  Advanismg.  me 
Mr  Bud  FranM.  Prasidanr 
Abaiton-Franiiai.  Inc 
Mr.  R.M. 


A^an 

)rt  Oavampmanr  I 


Braakfast  Foods  Ganarai  Foim  Corp 
Mr.  John  E.  Cochran.  Pr^stOent 
Owip  Systems 

On  ot  Elion  Eniarpnsas.  me 
Mr.  WNItam  Danis  Fugaiy  PrwsiO^fH 
Fugary  Traval  A  Incan.iva  Corp 


Salas  Promotion  Manager 

Royal  Down  Cola  Co 

Mr.  Robart  Hamm,  Prasidanr 

John  Blair  Madiaiirtg.  me 

Mr.  PaulLaMang 

Sarvor  Yfca  ProsiOorn.  Markaft/tg 

Saks  Fifth  Avanua 

Mr.  Joaaph  Canhaall.  Vrea  Prostdont 
AdvamsAW  and  Salas  Promotion 
Bankars  Trust  New  York  Corp 


...to  be  “celebrated”  during 
the  pre-Christmas  period  in  New  York 
(the  advertising  center  of  the  world). . . 
when  the  city  is  at  its  most  festive. 


Amancan  Can  Company 
Mr.  Robart  Landau  Prasrdanf 
Robart  Landau  Assooaias 
Mr.  John  McMannamin 
VP  Research  Now  Products  Otoctor 
Nonon  Smon  CommurKations.  Inc 
Mr.  WINiam  Barlow 
Prosidentond  Pubkstter 
Media  Industry  Newsletter 
Mr.  LatUa  Lawla,  Prasidanr 
Eihibitgroup  of  New  Vbrk.  Inc 
Or.  Don  AMom-Charaa.  Prasrdanr 
Strtfmar  Systems.  Inc 
AdtunetProtessor  of  MarkaTirtg. 

Pace  Llnvarsitv 

Mr.  Jerry  Moaa.  Prasrdanr 

Jerry  Mms.  Incorporated 

Mr.  Gllbart  A.  Robtrtaon.  Prasrdanr 

Gahnrt  A  Robinson,  me 

Mr.  Oavid  A.  Chrltlartaon 

fiacufrva  Vice  Prosfdent 

Prirtgie  and  Booth,  tne 

Mr.  Ed  Burnett.  Prasrdanr 

Ed  Burrtelt  ConsuMants.  me 


. .  .the  place  for  your  company  to  be  seen 
by  over  30,000  purchasing  decision-makers 
in  the  $60  billion  advertising,  sales  promotion 
and  related  industries. 


AO/EXPO 
Michel  $■  Schwarta 
Prasrdanr 

AD  EXPO  Industry  Seminars  A  series  of  highly 
professional  marketing  seminars  will  be  held  each  day 
prior  to  AD/ EXPO  opening.  Programs  to  be  announced. 

Advertising  Museum  A  first-time  ever  MUSEUM  OF 
ADVERTISING,  showing  milestooes  in  the  development 
of  the  industry. 

Free  Transportation  Transportation  to  and  from  AD/ 
EXPO  bringing  visitors  from  the  heart  of  the  advertising 
district  right  to  the  door  of  The  Coliseum. 

International  Lounge  AD/EXPO  will  feature  exhibi¬ 
tors  from  all  over  the  world.  The  International  Lounge  will 
be  reserved  for  overseas  visitors  to  entertain  prospects 
in  a  comfortable  and  relaxed  atmosphere. 


unprecedented 
"  ^  trade  promotions 

Direct  Mail  Multiple  mailings  to  over  150.000  advertis- 
ing/marketing  and  sales  promotion  executives,  right  up 
to  opening  day. 

Trade  Advertising  Major  ad  campaign  is  planned  for 
all  the  leading  trade  publications  lo  reach  the  widest  pos¬ 
sible  readership. 

Pre-registration  Tickets  Over  1 .000.000  admission 
tickets  will  be  mailed  throughout  the  country. 

Public  Relations  There  will  be  a  constant  flow  of 
press  releases,  photographs,  public  appearances  and 
trade  announcements,  all  geared  to  attracting  the  largest 
number  of  visitors  from  the  United  States  and  the  rest  of 
the  world. 

. .  .and  for  exhibitors’  convenience: 

Hotel  Bookings  Headquarters  for  AD/EXPO  will  be 
the  Hotel  St.  Moritz  and  the  prestigious  Essex  House, 
overlooking  Central  Park  and  known  for  their  Conti¬ 
nental  atmosphere  and  elegance... Both  hotels  are 
located  near  the  Coliseum  and  New  York  s  entertain¬ 
ment  district. 

Exhibitors’  Lounge  AD/EXPO  has  set  aside  a 
hostess-attended,  comfortably  furnished  area  for 
EXHIBITORS  AND  GUESTS  ONLY  for  relaxation  and 
quiet  Informal  chats. 

Show  Management  Professional,  experienced  show 
management  thoroughly  familiar  with  exhibitors'  needs 
and  requirements. 

Directory  A  directory  of  exhibitors,  printed  in  4-color 
process,  will  be  prepared  well  in  advance.  Advertising 
space  will  be  available. 

Design  Assistance  AD/EXPO  offers  complete 
design  and  production  facilities  to  create  outstanding 
environmental  exhibits  and  all  the  necessary  collateral 
material,  such  as  signs,  brochures,  ads,  mementos, 
publicity  requirements,  etc.,  if  desired.  Information  on 
request. 

Press  Lounge  Conveniently  located  Press  Room, 
complete  with  refreshments,  will  be  available  to  all 
accredited  trade  and  consumer  publications  and  other 
media. 

Stock  Booth  Rentals  AD/EXPO  will  otter  several 
booth  designs  for  modest  rental  fees  Information  on 
request. 


. .  .the  largest  attendance  in  history 
I  is  expected  for  an  advertising/marketing 
trade  show... over  30,000  representatives  of 
advertising  agencies,  sales  promotion  compa¬ 
nies  and  related  industries,  “in-house”  ad 
departments  will  be  there  to  look  for  “what's  new 
and  exciting”... all  under  one  roof... among  them; 

•  Presidents  & 

Vice  Presidents  •  T raftic  Supervisors 

•  Directors  of  Marketing  •  Photographers 

•  Account  Supervisors  •  Audio-visual  Experts 

•  Creative  Directors  •  Office  Managers 

•  Purchasing  Agents  •  Promotion  Consultants 

•  Production  Managers  •  Premium  Buyers 

•  Media  Managers  •  Display  Specialists 

•  Art  Directors  •  Systems  Analysts 

•  Copy  Chiefs  •  Research  Directors 

...responsible for  purchasing  over 
$40,000,000,000  (that's  $40  BILLION)  in  goods 
and  services  of  all  kinds,  each  year! 

Including: 

•  Media  Space  &  Time  •  Computer  Systems 

•  Printing  &  Publishing  •  Research  Consulting 

•  Office  Furniture  &  -Art  Supplies 

Equipment  •  Studio  Equipment 

•  Copying  Machines  •  Banking  & 

•  Business  Machines  Financial  Services 

•  Typositors  •  Licensing  Services 

•  Photographic  Equipment  •  Typography  and 

•  Intercom  Systems  Engravings 

•  Messenger  and  •  Color  Separations 

Delivery  Services  •  Packa^ng  and  Design 

•  Point-of-Sales  Displays  •  Paper  Requirements 

•  Trade  Exhibits  •  Fulfillment 

•  Premiums  and  Incentives  •  Outdoor  Advertising 


DID  YOU  KNOW...? 

that  when  AD/EXPO  is  happening  at  the 
Coliseum. 


africa'78 


TRADE  FAIR  &  EXPOSITION 

will  bring  thousands  of  African  and  American 
businessmen  to  the  same  facility,  from  Dec¬ 
ember  6th  to  10th,  1978 


africa'78 


a  great  opportunity  to 
meet  Africa's  financial,  industrial  and  commu¬ 
nity  leaders  in  New  York.  Take  advantage  of 
AD/EXPO'S  International  Lounge  to  get  ac¬ 
quainted.  One  more  reason  to  be  at  AD/EXPO. 


CALL  COLLECT;  (21 2)  682-1243  •  TELEX:  127706 

T  Send  tor  AD  EXPO  Brochure  and  Space  Order  Form  to  i 

)  AO  E  X PO  S51  Fifth  Ave.  NewYork.  NewYork  10017  | 


FIRM 


new  york  salutes 
the  world  of  advertising 

The  City  of  New  York  has  proclaimed 
the  week  of  December  4-11, 1978  as 

ADVERTISING  COMMUNICATIONS  WEEK 


TITLE 


TYPE  OF  BUSINESS 


Far  forward  position 
for  editoriais  urged 


By  Gerald  B.  Healey 

Are  editorial  pages  dull?  Don 
Goreham.  managing  editor  of  Townsend 
Communications,  Inc.,  Kansas  City. 
Mo.  thinks  many  are.  And  he  is  steering 
his  suburban  newspapers  out  of  that 
dubious  category. 

Goreham,  participating  in  the  Feb¬ 
ruary  22-24  editoiial  conference  of  Sub¬ 
urban  Newspapers  of  America  at 
Phoenix,  Arizona,  believes  the  editorial 
page  can  and  should  be  one  of  the  pa¬ 
per's  most  important  presentations  each 
week — or  in  each  edition  published. 

“If  it  is  well  laid  out.  full  of  informa¬ 
tive,  interesting,  entertaining  and 
humorous  material  with  local  signifi¬ 
cance.  then  why  hide  it  in  the  back  por¬ 
tion  of  your  publication,”  he  emphasized 
to  members  from  26  states.  “Let's  be 
proud  of  it;  let’s  demonstrate  how  we 
feel  about  it;  let's  put  it  up  front,  say  at 
least  on  page  6.  7  or  8,  and  in  small 
papers,  page  4  or  5." 

Flow  many  papers  promote  editorial 
pages?  Not  enough.  Goreham  said.  And 
it's  a  pity,  in  his  view,  especially  if  there 
is  some  truly  outstanding  work  done  in  a 
particular  week. 

“Let's  place  a  teaser  on  page  one  like 
we  do  for  an  exceptional  feature  story,  a 
community  survey,  or  a  major  sports  at¬ 
traction,"  he  said.  “And  if  your  editorial 
page  develops  into  one  of  your  paper's 
strongest  assets,  start  promoting  it  out¬ 
side  the  pages  of  your  newspaper." 

Goreham  suggested  that  the  suburban 
editor  should  be  his  own  severest  critic, 
urging  that  the  editor  peruse  and  review 
in  detail  his  editorial  page. 

“See  that  there  are  no  mistakes,  and  if 
there  are,  prepare  yourself  on  how  to 
handle  comments.  Read  it,  too.  as  one  of 
your  readers  would.  Is  it  interesting?  Is  it 
informative — educational,  truly  enter¬ 
taining,  worth  reading?  Did  the  editorial 
succeed  in  making  its  point?  Will  this 
week's  letters  to  the  editor  self-generate 
more?  Flow  could  we  have  done  better 
and.  finally,  how  will  we  do  better  next 
week? 

■■ 


For  Powerful  Year-Round  Promotions 

AMERICAN  FLAG  KITS 

3'  X  S'  Double  Stitched  Flag 
W  6  Ft.  Jointed  Metal  Pole  A  Accessories 
Made  in  U  S  A. 
Immediate  Delivery 

FLAG 

HEADQUARTERS 

for  Newspapers 

Write  or  call  Today 
for  Catalog  Sheet 

ATLAS  FLAG  CORPORATION  OF  AMERICA 

Eldorado,  III.  62930  •  618  273  3376 


Enlarging  on  the  entertainment  factor 
that  should  be  part  of  editorial  pages, 
Gorham  said  most  are  void  of  humor, 
“something  we  drastically  need  in  our 
papers  today.  Editorial  page  material 
should  be  written  and  presented  so  that 
as  much  reader  interest  and  reaction  as 
possible  is  assured." 

Another  factor  to  be  considered,  once 
the  entertainment  purpose  has  been 
achieved  is  public  relations  effort — on 
the  page.  Goreham  believes — properly 
utilized — “our  editorial  page  is  one  of 
the  best  places  to  bring  our  readers 
closer  to  us,  closer  to  our  routine  duties, 
our  responsibilities,  giving  them  an  op¬ 
portunity  to  share  them  with  us  and  even 
perhaps  let  them  feel  it's  their  paper." 
He  elaborated; 

“When  John  S.  Knight  some  years  ago 
referred  to  ‘an  abominably  bad  job  of 
public  relations'  as  reason  for  ‘con¬ 
stantly  growing  skepticism  of  news¬ 
papers,'  he  put  his  finger  on  one  of  jour¬ 
nalism's  most  pressing  needs.  ‘News¬ 
papers,'  Knight  said,  ‘are  kicked  about 
with  complete  impunity  and  few  of  us 
ever  bother  to  meet  the  challenge.’ 

“It  has  been  a  paradox  (Goreham)  that 
newspapers  which  play  an  important  part 
in  the  public  relations  activities  of  other 
organizations  and  groups,  have  largely 
neglected  their  own  public  relations.  So 
why  can't  we  think  of  using  our  editorial 
page  occasionally  for  public  relations? 
It's  a  natural;  and,  we're  not  committing 
any  sins. 

Goreham  referred  to  rules  that  test  a 
newspaper's  capacity  for  leadership — a 
challenge,  an  obligation  which  it  must 
meet  with  aggressive  and  intelligent  ef¬ 
fort. 

More  than  ever  before  the  newspaper 
must  demonstrate  that  it  is  worthy  of 
leadership.  Goreham  observed,  and  has 
got  to  tell  readers  that  a  good  newspaper 
is  more  than  a  product  to  be  sold;  that  it 
regards  freedom  of  the  press  not  as  a 
special  grant  to  publishers,  but  as  a  right 
belonging  to  the  people. 

“Are  we  going  to  tell  readers  of  our 
high  ideals  every  week  on  the  front 
page."  Goreham  asked.  “Or  on  the 
editorial  page?  No.  We're  lucky  to  get  it 
done  during  Newspaper  Week.  But,  subt¬ 
ly.  now  and  then,  this  technique  and 
that,  we  can  get  our  message  across. 

“So,  now  that  we’ve  expanded  the 
purpose  of  our  editorial  page  a  little  bit 
from  the  norm,  let’s  plan  it.  Assuming 
we  have  a  weekly  product,  start  planning 
elements  of  the  next  week’s  editorial 
page  by  Thursday  or  Friday.  Let  staff 
members  assist  with  ideas  and  writing,  if 


Columns  are  needed  and  some  of  the 
best  read  columns  are  well-written  ones 
on  local  situations,  either  serious  or 
humorous,  or  both  in  one.  Incidents  and 
names  of  local  people  that  readers  can 
relate  to  insure  success.  Such  columns 
can  be  developed  by  a  staff  member,  or  a 
good  free-lance  writer  who’s  about  town. 

Goreham  recommended  use  of  short 
notes  by  staff  members — in  column  form 
or  otherwise — the  type  of  material  that 
cannot  be  included  by  a  reporter  in  a 
news  story  or  the  type  that  may  be 
appropriate  as  subject  for  an  editorial. 
Such  handling  also  serves  as  a  safety 
valve  for  reporters — an  outlet.  From  the 
experience  the  Townsend  papers  have 
had,  these  are  among  the  best  read  items 
in  the  paper. 

It  also  gives  the  reader  an  opportunity 
to  become  more  acquainted  with  staff 
members,  as  the  individual  items  are 
signed.  A  staff  member  becomes  a  real 
person  in  the  eyes  of  the  reader  through 
this  approach,  not  just  a  front  page 
byline. 

Keynoting  the  3-day  program,  R.  S. 
Bosworth,  Jr.,  publisher  of  Phoenix- 
Times  Newspapers,  Bristol,  R.l.  said 
that  efforts  of  daily  newspapers  with 
zoned  editions  in  suburban  communities 
do  not  get  public  understanding  because 
the  news  that  goes  into  these  editions  is 
generally  of  the  soft  variety.  Conversely, 
suburban  newspapers  appear  to  have  the 
feel  of  the  community. 

Feedback  from  community  readers 
convinces  local  (suburban)  newspapers 
that  they  are  living,  breathing  and  under¬ 
standing  the  particular  communities  they 
circulate  in,  Bosworth  said. 

“Meanwhile,  in  competing  with  daily 
zoned  editions,  we  seem  to  be  dealing 
with  the  token  news  coverage  of  the 
60’s,’’  Bosworth  said.  Even  where  we’re 
faced  with  a  daily’s  suburban  news  staff 
they  can’t  do  the  job  that  the  suburbans 
are  doing.” 

In  the  suburban  vs.  daily  battle,  com¬ 
munity  independents  and  groups  must 
“forever  maintain  the  editorial  side  as 
No.  1  priority.  It  is  time  we  buried  the 
philosophy  of  editorial  vs.  advertising, 
particularly  with  special  issues.  Sure 
we’ve  got  to  single  out  certain  merchants 
for  what  looks  like  straight-out  puff  stuff 
because  we  should  look  at  this  type  of 
copy  as  part  of  the  business.  There’s 
nothing  wrong  with  this  and  the  re¬ 
porter  who  thinks  so  is  misleading  him¬ 
self.  You  don’t  stop  at  some  waterline — 
you’re  dealing  with  an  economic  problem 
and  competition." 

Bosworth,  whose  4-paper  group  sur¬ 
rounds  the  city  of  Providence,  said  that 
metro  dailies  around  the  country  are  sell¬ 
ing  advertising  at  lower  rates  than  subur¬ 
bans  and  many  with  zoned  editions  are 
not  making  the  cost  of  production. 
“They’re  still  talking  about  marketing 
(Continued  on  page  32) 
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Editor  and  Publisher 
August  6,  1977 


Yes,  said  the  Oregon  state  legislature, 
your  carriers  need  not  be  under 
worker’s  compensation,  but  they’ll 
need  $250,000  in  accident  protection! 

Where  else  but 
Hickey-Mitchell  Company 


$250,000  in  unallocated  medical  benefits  isn't  the 
common  thing  for  companies  that  write  newspaper 
carrier  accident  programs.  Except  industry  leader 
Hickey-Mitchell  Company. 

When  Oregon  publishers  needed  it  we  had  it  for 
them.  In  fact,  as  insurance  people,  we  helped  devise 
the  program  they  proposed  to  the  legislature  as  a 
counter  to  Worker's  Compensation.  And  24  Oregon 
publishers  now  use  our  services. 

Most  important  to  the  publishers  and  the  news¬ 
paper-reading  public  in  Oregon,  our  ability  to  write 
such  coverage  helped  save  the  Little  Merchant  Plan 
in  the  state.  Says  Roger  W.  Williams,  executive  di¬ 
rector,  ONPA:  "The  cost  of  (Worker's  Compensa¬ 
tion)  premiums  for  these  youngsters  would  have 
been  so  horrendous  as  to  force  the  consideration  of 


eliminating  them  from  delivery  for  many  news¬ 
papers." 

For  your  own  reasons,  you  may  want  such  extra¬ 
ordinary  excess  protection  (not  so  extraordinary  in 
these  days  of  rising  hospital  and  medical  costs)  for 
the  young  people  on  the  route  $100,000;  $250,000; 
$1,000,000.  Hickey-Mitchell  Company  can  provide 
it  for  you  at  a  nominal  premium  cost;  the  premium 
for  carriers  in  Oregon  runs  about  15%  the  cost  of 
Worker's  Compensation. 

Meeting  publisher  needs  in  circulation  organization 
accident  protection  has  been  our  specialty  since 
1919,  giving  circulation  organizations  the  insurance 
they  need  to  do  their  job,  which  is  why  we  are  the 
industry  standard,  serving  775  newspapers  in  the 
U.S.  and  Canada.  Does  this  include  yours? 


Hickey-Mitchell  Company 

Raymond  A.  Johnson,  Vice-President,  Director  of  IMewspaper  Sales 
4242  Linden  Blvd.,  St.  Louis,  MO  63108  Phone  (314)  652-1414 
In  California:  615  N.  Euclid  Ave.,  Ontario,  CA  91762  Phone  (714)  983-8411 

We're  the  biggest  in  the  field  ...  always  a  representative  near  you. 

SINCE  1919  ■  CREATIVE  INSURANCE  PROGRAMS  FOR  PUBLICATIONS 
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ureas  and  are  not  focusing  on  the  com¬ 
munity  market.” 

John  L.  Fournier,  president  and  pub¬ 
lisher  of  the  Valley  Publishing  Co.,  Kent, 
Wash,  which  competes  with  Seattle 
dailies,  cautioned  that  if  “you  lose  your 
ad  base  you  lose  your  editorial  base.” 
He  said  he  ran  promotion  ads  in  the  Seat¬ 
tle  Times  and  Post-Intellinencer  while 
the  Times  was  in  the  planning  stage  of  a 
south-zoned  edition.  He  said  the  daily's 
edition  “doesn't  do  much  business  and 
doesn't  seem  to  understand  suburbia.” 

Fournier's  Valley  papers  “won  this 
one,”  the  publisher  said,  which  proves 
that  it  sharpens  the  news  staff  to  have 
zoned  competitors. 

In  order  to  continue  winning,  Fournier 
added,  “we  must  get  the  dailies  to  play 
the  game  according  to  our  rules — not 
theirs.  We  concentrated  on  municipal  af¬ 
fairs,  women's  and  sports  news,  as  we 
always  had  done,  and  it  wasn't  long  be¬ 
fore  the  community  came  to  the  realiza¬ 
tion  that  the  Times  zoned  edition  was 
just  another  newspaper." 

SNA  secretary  and  program  chairman 
Thomas  F.  Noonan,  Community  Publi¬ 
cations  Co.,  Denver,  Colo.  (Bosworth  is 
SNA  president)  said  suburbans  have  the 
“ability  to  act  and  react — an  ability 
which  the  dailies  either  don't  have  or 
haven't  developed.  Daily  zoned  cover¬ 
age  usually  consists  of  soft  news,  he 
said. 

Other  suburban  editors  said  dailies  do 
hit  the  hard  news  with  gusto  but  it  is 
more  of  the  surface  variety,  whereas  the 
suburbans,  with  superior  knowledge  of 
the  community  and  sources,  get  under 
the  hard  news  surface  and  dig  to  the  bot¬ 
tom  of  the  story. 

Bosworth,  closing  out  this  program 
segment,  said  suburbans  are  in  the 
favorable  position  now  (financially)  to 
have  access  to  “all  the  newspaper 
technology  we  need  and  thus  we  have 
the  flexibility  to  do  an  even  finer  Job  than 
we  are  now. 

“Now  we've  got  to  have  the  guts  to 
deal  with  unfair  competition — and  that  is 
reduced  advertising  rates." 

Ruth  Wirtz,  managing  editor.  Sun 
Newspapers,  Valley  View,  OH.,  cited 
two  cases  which  she  said  were  examples 
of  success  in  getting  readers  to  respond 
with  their  own  input  to  what  is  being 
written  in  the  papers. 

Mentioning  the  Chagrin  Valley  Herald 
Sim  and  the  Solon  Herald  San  whose 
editorial  departments  she  runs,  Wirtz 
said  they  were  not  afraid  to  jump  in  and 
speak  out  editorially  when  something 
appeared  that  might  adversely  affect 
those  communities. 

A  year  ago  this  month  the  trustees  of  a 
tax-supported  college  based  in  another 
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AD  RECORD —  Recently  the  New  York  Daily  News  presented  Paramount  Pic¬ 
tures  and  its  advertising  agency,  Diener-Hauser-Greenthal,  with  plaques  in 
recognition  of  a  new  advertising  record  set  by  the  motion  picture  company  in 
The  News.  On  3  consecutive  Fridays  "Orca"  was  promoted  with  big  double-page 
ads  in  Friday,  the  amusement  section  of  the  Daily  News.  Shown  (I.  to  r.)  at  the 
presentation  to  the  agency  are:  Arthur  Sullivan,  News  amusement  salesman; 
Steve  Morris,  News  amusement  ad  manager,  who  made  the  award  to  Hank 
Weintraub,  president,  Diener-Hauser-Greenthal;  Ed  Zolnier,  News  classified 
display  advertising  manager;  Weintraub;  and  Lee  Frank,  account  executive, 
Diener-Hauser-Greenthal. 


Cleveland  suburb,  Warrensville  Town¬ 
ship,  came  to  the  Village  of  Orange 
council  with  a  plan  to  build  its  eastern 
Cuyahoga  County  campus  there. 

The  college  board  had  selected  a  100- 
acre  site  in  a  comer  of  the  village  for  the 
new  college  buildings,  projecting  enroll¬ 
ment  of  6,000  students.  If  true,  the  stu¬ 
dent  body  would  outnumber  residents  3 
to  1 .  Orange  had  been  chosen  because  of 
its  easy  access  to  2  freeway  interchanges 
and  had  easy  accessibility  from  all  over 
the  county. 

The  existing  campus  is  located  on 
leased  county  land  and  the  county  com¬ 
missioners  didn’t  want  to  sell  the  land  to 
the  college  while  refusing  to  provide  ad¬ 
ditional  adjoining  county-owned  land  for 
the  needed  expansion. 

College  officials  made  their  presenta¬ 
tion  to  Orange  council,  answered  a  few 
questions,  told  village  officials  it  was  all 
settled — Orange  was  the  place  for 
them — and  left,  Wirtz  said. 

The  Orange  mayor  and  village  solicitor 
said  the  village's  chances  of  fighting  the 
college  were  slim. 

It  was  evident  to  the  Sun  Herald  that 
the  college  would  completely  change  the 
complexion  of  tiny  Orange — and  not  for 
the  good,  what  with  additional  traffic, 
need  for  more  police,  sanitary  sewers, 
storm  sewers,  streetlights  and  added  fire 
protection — all  not  good  for  the  tax¬ 
payers. 

Wirtz’  newspapers  waged  a  3-months 
battle  to  keep  the  college  out  and  in  the 
process  convinced  the  community  of  the 
logic.  Sparked  by  the  papers'  opposition, 
a  citizens  committee  circulated  petitions 


house-to-house,  one  of  3  county  com¬ 
missioners  went  over  to  the  side  of  col¬ 
lege  opposition,  and  the  college  au¬ 
thorities  buckled.  The  latter  agreed  to 
stay  where  they  were  if  the  county  would 
sell  them,  not  lease,  the  land  they  were 
on  and  the  additional  land  they  needed 
for  expansion. 

Another  situation  that  “cried  out”  for 
readers  to  get  involved  arose  in  Solon- 
which  had  a  city  administration  with  a 
negative  attitude  toward  industry.  To  the 
point  of  putting  a  clamp  on  further  indus¬ 
trial  development. 

A  fight  developed  over  keeping  a  cor¬ 
poration  from  building  an  89-foot-high 
hotel  at  the  freeway  interchange  across 
from  its  frozen  food  plant.  Groups  pro¬ 
tested  the  council's  resistance  and  the 
Sun  Herald  reported  these  meetings  with 
the  council.  But,  said  Wirtz,  “we  wanted 
to  know  what  the  silent  majority 
thought.” 

The  paper  ran  a  story  and  coupon  for 
two  consecutive  weeks  inviting  readers 
to  respond  to  the  citizen  poll  and  tell 
whether  they  wanted  the  high  rise  and 
national  office  complex  in  Solon  or  they 
didn’t — and  why. 

An  astounding  18%  of  readers  re¬ 
sponded  and  approved  the  project,  high 
rise  hotel  and  all.  In  last  November’s 
election,  voters  tossed  out  of  office  the 
mayor  and  council  members  who  had 
been  fighting  the  proposed  complex,  and 
industrial  expansion  in  general. 

Wirtz  cited  the  college  and  hotel  cases 
as  2  examples  of  Sun  Herald  success  in 
getting  readers  to  respond  with  their  own 
input  to  what  was  being  written. 
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Gartner  named 
president  of 
Des  Moines  R&T 

Earnings  and  operating  revenue  of  the 
Des  Moines  Register  and  Tribune  Co., 
rose  to  records  in  1977,  stockholders 
were  told  at  the  annual  meeting  February 
23.  The  company  also  announced  a  re¬ 
alignment  of  top  officers. 

Michael  Gartner,  39,  has  been  ele¬ 
vated  to  president  and  chief  operating 
officer,  and  David  Kruidenier,  56, 
former  president,  was  elected  chairman 
of  the  board  of  directors  and  chief  execu¬ 
tive  officer. 

Gartner  joined  the  Register  and 
'Tribune  in  1974  as  executive  editor.  He 
was  named  editor  in  January,  1976  and 
executive  vicepresident  in  January, 
1977.  He  continues  as  editor  of  the  Des 
Moines  Register  and  Tribune  news¬ 
papers  and  chairman  of  the  company's 
broadcasting  operations. 

Prior  to  joining  the  Register  and  Trib¬ 
une,  Gartner  served  on  the  staff  of  the 
Wall  Street  Journal  as  Page  One  Editor 
from  1970  to  1974.  He  joined  that  paper 
in  1960,  holding  various  writing,  editing 
and  reporting  posts.  He  is  a  member  of 
the  bar  of  the  state  of  New  York. 

It  is  the  first  time  since  Gardner 
Cowles,  Kruidenier's  grandfather,  pur¬ 
chased  the  company  in  1903  that  the  of¬ 
fice  of  president  has  been  held  by  some¬ 
one  other  than  a  member  of  the  family. 

Gary  G.  Gerlach,  36,  secretary  and 
general  counsel,  was  named  a  vice- 
president. 

Kruidenier  told  the  annual  meeting 
that  earnings  rose  nearly  14%  to 
$3,871,000  or  $2.86  a  share,  from 
$3,400,000  or  $2.52  a  share  in  1976. 

Operating  revenue  in  1977  rose  to 
$51,801,000  from  $45,660,000  in  1976. 
The  1976  earnings  and  operating  revenue 
figures  were  the  previous  records. 

Kruidenier  said  the  earnings  gain  re¬ 
flected,  in  part,  an  increased  profit  on 
newspaper  operations.  The  margin  had 
declined  for  several  years,  he  noted,  and 
is  still  below  5  years  ago. 

He  added  that  all  phases  of  the  com¬ 
pany's  operations  contributed  to  the 
profit  improvement.  However,  while  ad¬ 
vertising  revenues  rose  20%  from  the 
previous  year,  circulation  revenues  rose 
only  2%. 

Kruidenier  said  the  company  is  con¬ 
tinuing  to  seek  newspapers  and  broad¬ 
cast  stations  for  acquisition.  He  said  the 
company  would  confine  its  purchases  to 
the  media  field  and  become  a  “com¬ 
munications  company.” 

The  Des  Moines  Register  and  Tribune 
Co.  publishes  the  Des  Moines  Register, 
the  Des  Moines  Tribune,  the  Des  Moines 
Sunday  Ref^ister  and  iht  Jackson  (Tenn.) 
Sun.  It  also  owns  WQAD-tv,  the  ABC 


Kruidenier  Gartner 


affiliate  in  Moline,  ill.  and  has  contracted 
to  purchase  radio  stations  WIBA  and 
WlBA-fm  in  Madison,  Wise.,  and 
weekly  newspapers  in  Independence, 
Iowa. 

Stockholders  re-elected  the  board  and 
added  one  director,  James  L.  Heskett, 
head  of  the  master's  of  business  adminis¬ 
tration  program  at  the  Harvard  School  of 
Business.  Heskett,  43,  is  a  native  of 
Iowa. 

Re-elected  to  the  board  were 
Kruidenier,  Gartner,  Morley  Cowles 
Ballentine,  Carolyn  S.  Bucksbaum,  John 
Cowles  Jr.,  Luther  L.  Hill  Jr.,  J.  Robert 
Hudson,  Kenneth  MacDonald  and  Louis 
H.  Norris. 

Paul  Kritzer,  35,  was  named  associate 
counsel  and  assistant  secretary.  He  has 
been  a  lawyer  on  the  corporate  staff. 

Reporter  barred 
from  murder  trial 

A  New  York  Times  reporter,  who 
played  an  instrumental  role  in  the 
reopening  of  a  case  which  resulted  in  a 
New  Jersey  physician  being  charged 
with  the  killing  of  5  patients,  has  been 
barred  from  the  courtroom  by  the  presid¬ 
ing  judge. 

Reporter  M.  A.  Farber,  who  is 
scheduled  to  be  a  witness  during  the 
trial,  was  told  by  Bergen  County  (N.J.) 
Superior  Court  Judge  William  Arnold 
that  he  would  be  treated  like  the  others 
scheduled  to  give  testimony  in  the  case 
and  would  not  be  permitted  to  cover  or 
attend  the  courtroom  sessions. 

Judge  Arnold  gave  Farber  the  option 
of  presenting  his  testimony  prior  to  the 
start  of  the  trial  so  that  he  would  be  able 
to  cover  the  remainder  of  the  trial,  but  he 
refused. 

The  Times  has  assigned  another 
reporter  to  cover  the  trial  of  Dr.  Mario 
Jascalevich,  who  is  accused  of  killing 
five  patients  at  a  hospital  five  years  ago 
by  injecting  them  with  curare,  a  poten¬ 
tially  lethal  muscle  relaxant. 

Jascalevich's  defense  attorney 
Raymond  Brown,  in  an  opening  state¬ 
ment  at  the  trial,  said  his  client  was 
framed  by  his  fellow  doctors  and  said  the 
Times  was  an  ally  in  the  alleged  frame. 

“There  are  a  number  of  characters  in 
this  travesty,”  Brown  said.  “You  will 
find  they  range  from  newpaper  report¬ 
ers  to  ambitious  doctors.” 


E&P  article  helped 
spur  IRE  formation 

A  favorable  response  to  comments 
made  by  Chieufio  Tribune  investigative 
reporter  Ron  Kozial  in  a  January,  1975, 
article  in  Editor  &  Pi  blisher  was  one  of 
the  motivating  factors  that  led  to  the  cre¬ 
ation  of  Investigative  Reporters  and 
Editors,  Inc. 

In  his  book  on  the  Arizona  Project 
about  how  a  team  of  investigative  report¬ 
ers  went  to  Phoenix  following  the  mur¬ 
der  of  reporter  Don  Bolles  and  prepared 
a  23-part  series  on  corruption  in  the 
state,  Mike  Wendland  of  the  Detroit 
News  tells  about  how  Kozial' s  phone 
rang  steadily  after  the  E&P  article. 

Wendland  relates;  “In  January  1975, 
during  the  height  of  the  (Patty)  Hearst 
case,  Chicago  Tribune  investigative  re¬ 
porter  Ron  Kozial  suggested  in  a  story 
appearing  in  Editor  &  Publisher  that  in¬ 
vestigative  reporters  around  the  country 
should  get  together  more  as  a  group. 

“As  he  envisioned  it,  once  a  year  in¬ 
vestigative  reporters  would  gather  to 
swap  story  ideas  and  voice  common 
concerns  in  an  informal  atmosphere 
away  from  their  beats. 

“His  remarks  were  printed  in  Editor  & 
Publisher.  Kozial  was  surprised  to  find 
his  phone  at  the  Tribune  ringing  steadily 
from  other  reporters  who  agreed  with  the 
idea. 

“About  the  same  time  Kozial's  pro¬ 
posal  appeared  in  the  trade  magazine 
(E&P),  a  similar  idea  had  arisen  at  the 
Indianapolis  Star,  where  reporters  had 
received  a  $5,(KK)  grant  from  the  Lilly 
Foundation,  the  philanthropic  arm  of  the 
huge  pharmaceutical  firm,  to  arrange  for 
a  caucus  of  investigative  reporters.  This 
meeting  was  held  in  Reston,  Virginia,  the 
weekend  of  February  22  and  23,  1975. 

“Though  Kozial  was  not  present  at  the 
Reston  meeting,  his  Editor  &  Publisher 
piece  had  been  read  there.  He  was  called 
during  the  conference  and  asked  to  sit  on 
the  executive  committee  which  was  al¬ 
ready  being  referred  to  by  its  acronym, 
IRE.” 


Harris  moves  offices 

Harris  Composition  Systems  division 
has  relocated  their  New  England  district 
office  from  760 Totten  Pond  Rd.,  to  5  Old 
Concord  Road,  Burlington,  Mass. 

Eastern  marketing  office  has  been  re¬ 
located  to  800  Second  Ave.,  N.Y.,  while 
the  Central  district  office  has  been 
moved  to  2600  Virginia  Ave.,  N.W., 
Suite  800,  Washington,  D.C. 

Edward  S.  Ridgway,  marketing  direc¬ 
tor,  Eastern  region  said  Ralph  F.  Phipps 
would  represent  the  firm  in  the  New  Eng¬ 
land  area  and  Mike  J.  Connell  would  be 
the  representative  in  the  Washington 
area. 
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Introducing  HNMS  (Hendrix  Newspaper 
Management  System)  The  first  3rd-gener- 
ation  system  for  daily  newspapers  of 
75,000  circulation  and  under. 


HNMS  will  give  you  complete  fingertip  control  of 
your  newspaper  for  the  first  time. 

Imagine  having  complete  circulation  &  cus¬ 
tomer  service  reports . . .  daily! 

Complete  financial  reports . . .  daily. 

Plus  the  most  up-to-date  editorial  &  classified 
capability  in  use  today. 

HNMS  is  not  a  blue-sky  dream.  It  is  a  totally 
integrated  3rd-generation  system  in  use 
now.  It  is  being  offered  for  sale  for  the  first 
time  ever  to  Publishers  of  daily  newspapers 
with  circulations  of  10,000  to  75,000. 

HNMS  can  literally  mean  the  difference 
between  profit  &  loss  in  the  future  of  your 
publication. 

Briefly,  HNMS  is  a  publishing  system, 
marketing  system,  and  financial  system. 


645  Harvey  Road 
Manchester,  N.H.  03103 
(603)669-9050  Telex  943480 

HNMS  is  produced  only 
by  Hendrix:  first 
to  transform  words 
from  fingertip 
to  computer 
to  print . . . 
instantaneously. 
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See  HNMS  at  America  East 


for 

■  Editorial 

■  Classified 

■  Composition 


for 

■  Circulation 
■  Paid-in-advance 
ABC  reporting 
■  Customer  Service 
■  Total  Market  Coverage 
Demographics 


for 

•  Payroll 

■  Accounts  Receivable 
■  Accounts  Payable 
General  Ledger  ^ 
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P.O.  Box  120.  Miami  Beach,  Fla.  33139 
)ept.  123  305/373-2090 


Newspeople  in  the  news 


Allen  C.  Jackson,  publisher  of  the 
weekly  Anne  Arundel  Times, 
Annapolis — elected  president  of  the 
Maryland-Delaware-D.C.  Press  Associa¬ 
tion.  He  follows  in  the  footsteps  of  his 
father  Elmer  M.  Jackson,  Jr.,  and  his 
late  brother,  Elmer  M.  Jackson  111,  both 
past  presidents. 

Other  officers  elected  were;  Roy  W. 
Anderson,  business  manager,  Baltimore 
News  American,  president-elect;  Doris 
S.  Thompson,  vicepresident,  Stromberg 
Publications,  Ellicott  City,  vicepresi¬ 
dent;  James  M.  Schurz,  publisher  of  the 
Hagerstown  (Md.)//er«W  'and  Mail,  sec¬ 
retary;  Robert  Reid,  publisher  of  the 
weekly  Bowie  Blade,  treasurer,  and  Ray 
Hamby,  association  manager,  assistant 
treasurer. 

♦  *  * 

Larry  Brinton,  Nashville  Banner 
chief  investigative  reporter — named  as¬ 
sistant  to  the  editor  responsible  for  the 
newspaper’s  day-to-day  news  operation. 


Steven  Brandt — named  personnel  di¬ 
rector  of  the  Greenville  (S.C.)  News- 
Piedmont  Company.  He  previously  was 
assistant  production  manager  in  Silver 
Spring,  Md.,  and  Orlando,  Florida  for 
Dow  Jones  and  Co.,  Inc.  and  worked  as 
a  reporter  for  the  Pittsburg  (Kans.) 
Morning  Sun. 


Leonard  Klrtz — named  business 
manager  of  the  Elgin  (111.)  Courier-News. 
A  lO-year  veteran  with  Copley  News¬ 
papers.  he  previously  worked  at  the  San 
Pedro  (Calif.)  News  Pilot  and  Culver 
City  (Calif.)  Star-News 

Marsha  MacKenzie — promoted  to  data 
processing  manager  from  assistant  de¬ 
partment  manager  of  the  Courier-News. 


Wii.LiAM  C.  Morgan — named  city  cir¬ 
culation  manager  for  the  Courier-Journal 
and  Louisville  Times.  Morgan  has  been 
with  the  newspapers  for  20  years,  both  as 
a  division  manager  and  recently  as  assis¬ 
tant  state  circulation  manager.  He  re¬ 
places  Walter  D.  Hancock,  Jr.,  who  will 
concentrate  on  long-range  projects  in 
circulation  services. 


Horst  Faas,  veteran  Associated 
Press  photojournalist  and  winner  of 
two  Pulitzer  Prizes,  has  been  ap¬ 
pointed  European  photo  editor,  based 
in  London.  He  will  be  assisted  directly 
by  Charles  Lane,  assistant  chief  of 
bureau  for  photos,  as  London's  photo 
responsibility  increases  to  include  the 
entire  AP  European  picture  network 
plus  the  Middle  East,  Africa,  and  other 
points.  Faas  has  been  with  AP  since 
1956  and  Lane,  since  1940. 


Gene  Gaillard,  staff  photographer  for 
the  New  Iberia  (La.)  Daily  Iberian — to 
staff  photographer  for  the  Greenville 
(S.C.)  News  and  Piedmont. 


Mark  R.  Ivancic,  assistant  city  editor 
of  the  Miami  Herald — to  copy  editor  at 
the  Pittsburgh  Press. 


Michael  E.  Julianelle — named  gen¬ 
eral  manager  of  the  Imperial  Beach 
(Calif.)  Reminder,  one  of  the  Sun  Group 
newspapers. 

:fc  ]|c  9|( 

Ted  Beitchman,  sports  editor  of  the 
Washington  Star — Joining  the  San  Fran¬ 
cisco  Examiner  in  the  same  capacity. 
Beitchman  previously  worked  for  the 
Los  Angeles  Times. 


Stig  Wiren,  who  has  been  associated 
with  the  Kenosha  (Wise.)  News  advertis¬ 
ing  department  for  50  years — retired. 

Rali'h  W.  Perry,  formerly  a  copy 
editor  for  the  Kenosha  News — promoted 
to  the  position  of  news  editor. 


John  Martin — elected  to  the  board  of 
directors  of  the  Dubuque  (Iowa)  Tele¬ 
graph  Herald,  Inc.  He  has  been  with  the 
Telegraph-Herald  for  17  years  and  estab¬ 
lished  the  department  he  now  manages, 
T-H,  Inc.  Data  Systems. 


James  C.  East — appointed  United 
Press  International  regional  executive 
for  Tennessee,  based  in  Nashville.  He 
succeeds  Fred  A.  Parker,  on  leave  of 
absence.  East  has  been  regional  execu¬ 
tive  for  Georgia  for  the  past  year. 


Richard  Lakes,  Worcester  (Mass.) 
Telegram  and  Gazette — elected  presi¬ 
dent  of  the  New  England  Association  of 
Circulation  Executives,  with  Robert 
Marcille  of  the  Portland  (Me.)  Press- 
Herald,  first  vicepresident,  and  William 
Hentschel,  Keene  (N.H.)  Sentinel,  sec¬ 
ond  vicepresident.  Richard  Kelley,  Bwr- 
lington  (Vt.)  Free  Press,  secretary 
secretary-treasurer. 


Three  promotions  have  been  an¬ 
nounced  at  the  Tonawanda  (N.Y.) 
News: 

Earl  E.  Grae — named  production  di¬ 
rector,  Joseph  P.  Armenia,  comptroller  and 
Lynn  Kerwin.  city  editor. 

Graf  previously  served  as  business 
manager,  Armenia  as  office  manager, 
and  Kerwin  as  wire  editor. 


Ron  Georgeee — named  editor  of 
“Happenings,”  weekly  leisure-time  tab¬ 
loid  supplement  published  in  New  Bri¬ 
tain  (Conn.)  Herald.  He  was  previously 
with  the  defunct  Hartford  Times. 


Speedy  relief  for  ^r 
tired  body  or  business. 
Trade  your  media  space 
for  space  to  paradise. 

•  Business  promotions. 
•Circulation  builders. 

•  Corporate  seminars. 

•  Employee  bonuses. 

•  Sales  incentives. 

•  Gifts  for  friends. 

•  Gifts  for  you.  ,  l 

Write  or  call  Cap'n 


Circulation  staff 
training 

can  make  all 
the  difference  .  .  . 
when  it's  done  by  a  pro. 


Bruce  Ellison,  former  business/ 
financial  editor,  Cleveland  Plain 
Dealer — named  industrial  liaison  rep¬ 
resentative,  New  Enterprise  Institute, 
Portland,  Me.  More  recently,  he  had 
been  editor  and  former  owner  of  Mon¬ 
day,  business  news  weekly  operated  in 
Maine  for  over  a  year. 


1815  Independence 
Ann  Arbor,  Ml  48104 
313/665-9632 


Peter  Gammons — returned  to  sports 
staff,  Boston  Globe,  after  18  months  as 
writer  for  Sports  Illustrated  magazine. 
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Richard  D.  G.  Wagland, 
former  advertising  director 
Hamilton  (Ont.)  Spectator, 
has  been  named  retail  ad¬ 
vertising  manager  of  the 
Sentinel  Star  Company, 
Orlando,  Florida.  Wag- 
land,  a  native  of  England, 
emigrated  to  Canada  in 
1964  and  subsequently 
joined  the  Spectator  as  a 
retail  salesman.  He  has 
been  a  director  of  the 
Newspaper  Advertising 
Bureau,  Canadian  Divi¬ 
sion. 


James  H.  Jesse  has 
been  named  president 
and  publisher  of  the 
Nashville  Banner,  in  a 
move  from  the  Pensacola 
(Fla.)  News  and  Journal, 
where  he  was  president 
and  publisher  for  five 
years.  He  succeeds 
Wayne  Sargent,  who  has 
been  named  a  general 
executive  at  Gannett 
Company  Inc.'s  corporate 
headquarters  in  Roches¬ 
ter.  Jesse  has  30  years  of 
newspaper  experience  in 
the  South  and  has  been 
with  Gannett  since  1967. 


Dolan  Plate 

Mary  Anne  Dolan  and  Thomas  Plate  have  moved  to  the 
West  Coast,  accepting  editorial  posts  with  the  Los  Angeles 
Herald  Examiner.  Dolan  is  the  new  assistant  managing 
editor  in  charge  of  features  and  entertainment,  and  Plate  is 
the  editorial  page  editor,  with  appointments  announced  by 
James  G.  Bellows,  editor. 

Dolan  was  at  the  Washington  Star  for  1 0  years  as  a  writer 
and  most  recently  as  editor  in  charge  of  arts  coverage  and 
features  in  the  portfolio  section. 

Plate  is  an  author,  lecturer,  and  for  several  years  was  a 
senior  editor  at  New  York  magazine  and  earlier  Viewpoints 
editor  at  Newsday,  Long  Island  and  a  staff  writer  for 
Newsweek  magazine. 

Rich  Heii.and,  managing  editor  of  the 
Piqua  (Ohio)  Daily  Call — appointed  gen¬ 
eral  manager. 

(Continaed  on  pane  40) 


James  Mitcheee,  San  Dieffo  (Calif.) 
Union  financial  writer — named  business 
editor  of  the  San  Jose  (Cal.)  Mercury  & 
News.  Charles  Ross,  Union  investigative 
reporter — appointed  Union  assistant  fi¬ 
nancial  editor. 

Hi  Hfi 

William  Flrlow,  city  editor,  Cincin¬ 
nati  (Ohio)  Post — named  assistant  city 
editor,  San  Diego  (Calif.)  Union.  George 
Condon,  Jr.,  Cleveland  Plain  Dealer 
reporter — to  Union  politics  writer.  Carl 
Cannon,  Columbus  (Ga.)  Ledger 
reporter — to  Union  general  assignment. 
*  ♦  * 

Craig  Barnes,  Fort  Lauderdale  (Fla.) 
Sun  Sentinel  sports  writer — won  the 
1977  John  Hervey  Award  of  the  United 
States  Trotting  Association.  He  was 
runnerup  for  the  $1,000  prize  the  previ¬ 
ous  year. 

William  deBerniere  Mebane,  business 
manager  of  the  Greenville  (S.C.)  News- 
Piedmont  Co. — named  a  vicepresident  of 
the  company.  He  was  assistant  business 
manager  from  1972  to  1976. 

♦  *  * 

Stephen  B.  Hess,  a  recent  University 
of  Kansas  graduate — named  to  reporto- 
rial  staff  of  the  Nocona  (Tex.)  News. 

*  *  * 

O.  G.  Nieman,  publisher  of  the 
Hereford  (Tex.)  Brand — named  presi¬ 
dent  of  the  Deaf  Smith  County  Chamber 
of  Commerce. 


Richard  Weintralb — appointed  night 
foreign  editor  of  the  Washington  Post. 
Weintraub  joined  the  Post  in  1974  as  an 
assistant  foreign  editor  and  earlier  was 
with  the  Boston  Globe  and  Chattanooga 
Times. 

*  *  * 

Angus  Twombly — appointed  assistant 
to  the  president  of  the  Washington  Post 
Company.  Twombly,  with  the  Post  since 
1975,  was  named  manager  of  the  sales 
information  project  in  advanced  systems 
a  year  ago.  Earlier  he  was  a  reporter  and 
assistant  city  editor  of  the  Albany  (N.Y.) 
Knickerbocker  News. 

*  jjc  * 

Tom  Fenton — to  correspondent  for  the 
new  Associated  Press  bureau  established 
in  Panama.  Lew  Wheaton — to  news 
editor  for  the  Caribbean,  San  Juan,  from 
Caracas.  Fenton  has  been  in  Mexico  City 
for  the  past  year. 
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In  Newspaper  Research 

M0R=  Creativity 

In  its  36  years.  Market  Opinion  Re¬ 
search  has  established  a  strong  repu¬ 
tation  for  custom-designed  survey 
research. 

Using  innovative  techniques, 
strictly-controlled  interviewing  and 
data  processing  procedures,  coupled 
with  insightful  analysis,  MOR  has 
helped  newspapers  around  the 
country  understand  their  readers, 
build  circulation,  and  increase  ad¬ 
vertising  revenue. 

These  same  MOR  skills  could  be 
helping  you  better  understand  your 
market. 

To  learn  why  daily  and  weekly 
newspapers  and  magazines  in  more 
than  4()  markets  rely  on  Market 
Opinion  Research,  and  what  MOR 
can  do  for  you,  call  Lisa  Nielsen, 
Senior  Media  Analyst,  or  Frederick 
Currier,  President,  toll-free  at  800 
521-0482.  In  Canada  call  John 
Geffken,  Canadian  Opinion  Re¬ 
search  Ltd.,  in  Toronto  at  416  868- 
0135. 


MARKET  OPINION 
RESEARCH 

28  West  Adams 
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Newspapers  are  beginning  f 


UETTERFLEX  SYSTEMS 


The  Ncw^brk  Times 


LETTERFLEX  SYSTEMS 


LETTERFLEX  SYSTEMS 


'V' 


The  Los  Angeles 
Herald  Examiner 


Lt  I  I  tl-n-LEX  SY5TEIVIS 


The  Boston 
Herald  American 


Cal  Graphics 


LETTERFLEX  SYSTEMS 


The  Indianapolis 
Star  &  News 


Come  join  the  conversation  with  these  and  all  other  Metropolitan  news¬ 
papers  using  Letterflex  equipment  that  have  converted  to  100%  direct 
printing  so  you,  too,  can  talk  about  the  new  290 A  automatic  photopolymer 
platemaking  system  and  reliability;  simplicity;  superior  print  quality;  low 


o  speak  the  same  language 


LETTERFLEX  SYSTEMS 


The  Atlanta  Journal 
Constitution 


LETTERFLEX  SYSTEMS 


LETTERFLEX  SYSTEMS 


The  Baltimore 
News  American 


The  Pittsburgh  Press 
&  Post-Gazette 


initial  investment;  90  plates  per  hour;  one-man  operation,-  low  plate  cost; 
Letterflex  recycle;  no  incremental  paper  waste  over  stereotype;  24  hour 
service;  and,  especially,  profits  for  1978  and  the  future. 


For  more  information  contact:  R.J.  Camlin,  W.R.  Grace  &  Co.  Letterflex  Systems 
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Newspeople  in  the  news 


New  personnel  assignments  at  the 
Greenville  (Tex.)  Herald  Banner, 
Harte-Hanks  Communications,  Inc.,  in¬ 
clude: 

A.  T.  O'Dki.i, — from  planning  coor¬ 
dinator  and  credit  manager  to  business 
manager. 

Kii*  Cl  rrenns.  veteran  of  21  years  in 
sports,  general  assignment  and  colum¬ 
nist,  and  former  publisher  of  the  Mid- 
eounty  Chronicle  Review,  Port  Neches, 
Tex. — named  sports  editor. 

Jack  Dai  ry,  sports  editor  of  the  Mesa 
(Ariz.)  Tribune — to  night  wire  editor. 

Melva  Geyer,  night  wire  desk — 
reassigned  to  education  and  general  as¬ 
signment. 

Editor  Ann  Faragher — to  head  the 
Herald  Banner's  new  readership  survey 
committee  activated  in  January. 

*  ♦  * 

Bruce  Page,  former  chief  of  the  Lon¬ 
don  Sunday  Times  “Insight”  team — to 
editor  of  the  New  Statesman,  London. 
He  succeeds  Anthony  Howard,  who  re¬ 
signed  after  five  years  as  head  of  the 
weekly. 

sft  *  ♦ 

Cameron  Irwin  McIntosh,  publisher  of 
the  North  Battleford  News-Optimist,  a 
weekly — appointed  lieutenant  governor 
of  Saskatchewan,  Canada. 


Gaii.  Tyi.er — trom  feature  writer  to 
Today’s  Living  editor  of  the  New  Jersey 
Herald,  Newton.  Nannette  Miustead — 
from  copy  editor-writer  to  news  editor. 

♦  *  ♦ 

Staff  changes  at  the  Jersey  Journal, 
Jersey  City,  N.J.  include: 

Mh.t  Kerzner,  former  night  sports 
editor — named  managing  editor.  Frank 
Goodman,  former  night  city  editor — to 
night  news  editor.  Pete  Wevurski, 
former  sports  reporter — named  night 
sports  editor. 

Hi  tit 

Nancy  Ray,  San  Diego  (Calif.)  Union 
assistant  city  editor,  and  Laurie 
Becklund,  San  Diego  Evening  Tribune 
reporter — joined  the  Los  Angeles  Times 
staff  preparing  to  open  a  San  Diego 
bureau  early  in  April.  George  Ramos. 
Union  general  assignment  reporter — to 
The  Times  metropolitan  news  staff  in 
Los  Angeles.  Jennifer  Williamson, 
Union  general  assignment  reporter — 
Joined  the  Spokane  (Wash.)  Chronicle. 
John  Burrus,  Union  religion  writer — 
retired  after  10  years  on  the  paper. 

Hi  Hi  Hi 

Leonard  Strub,  reporter-photographer 
for  the  McKinney  (Tex.)  Courier- 
Gazette — promoted  to  city  news  editor. 


Kurtz  Rietzel 


Robert  Y.  Kurtz,  general  manager  of 
the  Pottstown  (Pa.)  Mercury,  has  been 
named  chief  operating  officer  following 
the  retirement  of  Ellis  Rietzel  os  pub¬ 
lisher  Kurtz  began  his  newspaper  career 
at  the  Mercury  in  the  mailroom  in  1946, 
advancing  to  circulation  manager,  and 
being  named  business  manager  in 
1973.  He  became  general  manager 
last  year  and  retains  that  title  as  chief 
operating  officer. 

Rietzel  has  been  Mercury  publisher 
10  years,  moving  to  Pottstown  when  In- 
gersoll  Publications  bought  the  news¬ 
paper  and  named  him  general  man¬ 
ager.  Earlier  Rietzel  was  associated 
with  newspapers  in  the  northeast  and 
also  the  Baltimore  Post  and  Sunday 
American.  His  name  will  be  retained  on 
the  Mercury  masthead  and  he  will  serve 
in  an  advisory  capacity  to  the  Ingersoll 
organization. 


I;  FOR  REMOTE  NEWS  ENTRY 
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Judith  W.  Brown,  editor  and  publisher 
of  the  New  Britain  (Conn.)  Herald — 
named  chairman  of  the  board  from 
executive  vicepresident. 

Lindsley  Wellman.  general 
manager — elected  president  from  vice- 
president  and  secretary  of  the  corpora¬ 
tion. 

Hedy  Bialobrzeski,  formerly  assistant 
secretary — named  secretary.  She  is  of¬ 
fice  supervisor  of  the  Herald.  Walter  F. 
Mayer,  controller — re-elected  treasurer. 

*  ♦  * 

Harold  A.  Rice — senior  employee  in 
terms  of  service  at  the  LuPorte  (Ind.) 
Herald-Argus — retiring  as  pressroom 
foreman.  Ronald  G.  Ulrich — succeeds 
Rice. 

Omar  Ketchum,  composing  room 
foreman — appointed  to  the  new  post  of 
Herald-Argus  production  manager.  He 
will  be  succeeded  as  foreman  by  Ronnie 
Haberman. 

Hi  Hi  Hi 

Mary  Koch — named  state  editor  for 
the  Associated  Press  in  Washington 
state,  based  in  Seattle.  She  has  been  with 
AP  since  1975,  first  in  the  Spokane 
bureau. 

Hi  Hi  H^ 

Tom  Borrup,  former  editor,  Hardwick 
(Vt.)  Gazette,  founder  of  St.  Johnsbury 
(Vt.)  Television  Cooperative  and  Ver¬ 
mont  Association  of  Media  Producers 
(Montpelier) — appointed  coordinator  of 
National  Conference  on  F*ublic  Access 
Cable  Television,  San  Diego,  Calif. 
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Newspaper  Fund  offers 
guide  to  scholarships 

The  1978  “Journalism  Scholarship 
Guide  and  Directory  of  College  Jour¬ 
nalism  Programs,”  published  by  the 
Newspaper  Fund,  lists  226  departments 
and  schools  of  journalism  in  the  United 
States  and  Canada.  The  new  directory 
provides  information  about  more  than  $2 
million  in  scholarships  and  aid  for  ap¬ 
proximately  2,700  students. 

Information  is  provided  on  accredited 
areas  of  Journalism  study  at  each  school, 
as  well  as  names,  addresses  and  phone 
numbers  for  department  heads. 

One  section  of  the  directory  is  devoted 
to  financial  aid  particularly  for  minority 
students,  and  for  those  professional 
newspeople  and  teachers  continuing 
their  education. 

Single  copies  of  the  Guide  are  free. 
Bulk  copies  (more  than  one)  may  be  or¬ 
dered  at  50c  a  copy  from  the  Newspaper 
Fund,  Box  300,  Princeton,  N.J.  08540. 
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^  dependable 
roll  handling 


for  printers  and  daily  newspaper  publishers 

The  medium-size  printer  and  printers  rolls  5  high,  easy  serviceability  since 
of  daily  newspapers  are  especially  most  parts  are  locally  available  and 
attracted  to  Lektro’s  Model  30-24,  power  to  handle  the  tough  grades.  All 

3,000  lb.  capacity,  sit-down,  battery  of  this  at  about  half  the  price  of 
powered  lift  truck.  They  like  its  low  competitive  trucks, 
price  and  outstanding  roll  handling  The  Lektro  Midwest  30-24 
features.  Features  such  as  a  360°  is  the  answer  to  a  printer’s 

rotating  roll  clamp,  an  ability  to  stack  paper  roll  handling  needs. 
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CompuScan  (OTC)  . 
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Digital  Equipment  (NYSE)  . 

Domtar  (AMEX)  . 
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Dymo  (NYSE)  . 

ECRM  (OTC)  . 

Eastman  Kodak  (NYSE)  . 
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Elk  Grove  Village, 
Illinois  60007 
312  364-1055 


OTHER  LEKTRO  MIOWEST 
fSfjg  MOOELS 


RSC-360-40 
LIGHT  DUTY 
PAPER  ROLL  CLAMP 

For  lighter  rolls,  this  360° 
rotating  clamp  speeits  roll 
handling.  The  arms  provide 
for  selecting  or  discharging 
rolls  on  end  or  bilge. 


RSC-360-50 
HEAVY  DUTY 
PAPER  ROLL  CLAMP 

Performs  the  same  as 
the  clamp  above,  but  has 
a  load  capacity  of  2,600 
lbs.  Damage  to  roll  stock 
virtually  eliminated  with 
these  clamps. 


For  lighter  duty 
down  truck  with  a 

2,000  lb.  capacity.  For  heavier  duty,  the  Lektro 
Midwest  Modei  EC  30-24  standup  with  end 
controi  capabilities  is  proving  itself  daily. 
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Cut  film  and  pap>er  processing  time 
to  less  than  3  minutes.  Get  consist¬ 
ent,  accurate  developing,  fixing  and 
drying  with  Chemco  PowerMatic 
T-65  rapid  access  processors:  stand¬ 
ard  model  for  film  and  photographic 
papers  to  25"  wide;  phototypesetting 
m(^el  for  daylight  developing  of 
resin  coated  papers  and  film  in  cas¬ 
settes,  with  two  11V4"  loading  sta¬ 
tions  that  operate  independently  or 
simultaneously. 

Dry-to-dry  finishing  time  for  the 
standard  T-65  and  the  phototype¬ 
setting  model  is  under  three  minutes. 
Both  feature  variable  speed  control 


Phototypesetting  Model 


and  automatic  replenishment  of 
developer  and  fix. 

Chemco  PowerMatic  Rapid 
Access  Systems  include  films, 
papers  and  chemicals  to  insure 
superior  performance.  Ask  your 
Chemcoman  for  full  details  or  a 
demonstration  of  these  compact, 
economical  systems.  Or  use  the 
coupon. 

Chemco 

PowerMatic  T~65 

Rapid  Access  Processors 
With  Variable  Speed  Control 

Standard  T-65 
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photoproducts  co. 

Division  of  Powers  Chemco.  Irx:. 
Chorles  Street,  Glen  Cove.NY  11542 
Telephone  (516) 676-4000 


Visit  Chemco  at  Booths  12U~125,  America  East 


system  would  best  fit  in  with  new  stack¬ 
ers,  conveyors,  and  tyers  since  the  ob¬ 
jective  was  on-line  inserting. 

While  the  Journal  and  Courier  has  ex¬ 
perienced  some  success  with  unassisted 
on-line  inserting  using  a  Hall  stacker, 
much  depends  on  the  configuration  of 
the  jacket.  Doss  is  confident,  however, 
they  one  day  will  be  performing  on-line 
bundle  inserting  “untouched  by  human 
hands.” 

The  production  manager  credits 
George  R.  Hall  Inc.  for  the  engineering 
design  of  the  newly-automated  mail- 
room,  one  which  had  to  be  designed 
within  limited  floor. space.  Despite  the 
limited  space,  workflow  follows  a 
straight  line  with  no  crossovers. 

Paramount  in  the  minds  of  Journal  and 
Courier  management  was  the  speed 
needed  for  automatic  inserting.  Doss  ex¬ 
plains;  “We  schedule  22  trucks  for  de¬ 
liveries,  allow  2Vi  hours  for  the  press 
run,  and  the  same  for  inserting. 

“If  there  are  minor  problems  we  usu¬ 
ally  can  make  up  the  time  by  slightly 
speeding  up  the  inserter.  But  the  drivers 
can't  catch  up  like  a  machine,  so  it  is 
vital  to  get  consistency  and  reliability. 
Besides,  we  pay  drivers  for  waiting  time 
at  the  dock,  an  uneconomical  practice  if 
it  happens  frequently.” 

Lafayette’s  production  department  be¬ 
lieves  in  thorough  recordkeeping,  but 
from  such  orderliness  comes  a  true  pic¬ 
ture  of  what’s  happening  on  the  floor. 
“We  always  think  in  terms  of  net  prod¬ 
uction  speeds,”  says  Doss.  “This  in¬ 
cludes  every  good  run  and  every  bad 
run.” 

(Continued  on  pane  44) 


Equipment 


Ind.  daily  finds  answers 
to  limited  time  inserting 


When  the  publisher  assigns  you  the 
responsibility  of  automating  the  mail- 
room,  the  equipment  choices  and  final 
decisions  must  be  carefully  weighed  and 
all  eventualities  covered. 

This  was  the  challenge  faced  by  Den¬ 
nis  A.  Doss,  production  manager  of  the 
Lafayette  (Ind.)  Journal  and  Courier, 
more  than  a  year  ago. 

At  the  time,  the  Lafayette  daily  was 
inserting  by  hand,  using  22  part-time 
people  in  a  six-day  operation.  Now,  with 
a  new  Sunday  paper  on  the  drawing 
board,  the  time  seemed  right  to  find  a 
configuration  which  would  process  the 
bulk  of  the  42,000  circulation  in  2Vz 
hours,  seven  days  a  week. 

The  move  to  the  Sunday  paper  on  Feb. 
29,  1976,  was  at  least  partly  responsible 
for  a  28%  preprint  increase  in  1977.  It 
also  created  a  higher  than  ever  labor  de¬ 
mand  in  an  area  noted  for  its  low  un¬ 
employment  (about  3%)  and  for  people 
(primarily  housewives)  who  traditionally 
do  not  like  night  work. 

The  mailroom  was  expected  to  per¬ 
form  under  conditions  which  precluded 
hand  stuffing — and  Doss  began  his 
search  for  “a  mkl-range  inserter  for  a 
mid-circulation  paper.” 

An  outside  source  suggested  inspec¬ 
tion  of  the  McCain  660  stuffer,  one  which 
incorporates  in-line  stations  that  gather 
the  inserts  together  and  then  inserts  them 
all  into  the  jacket  at  one  time. 

According  to  the  production  manager, 
“This  looked  like  the  best  approach  to 
our  needs  because  an  automatic  jacket 
hopper  loader  could  be  easily  incorpo¬ 
rated  into  the  layout.  We  reasoned  that 
the  loader  would  vastly  speed  up  prod¬ 
uctivity  and  this  was  critical  to  our  whole 
plan.” 

Doss  considers  the  loader  one  of  the 
keys  in  the  entire  system.  “It  would  be 
difficult.”  he  says,  “for  a  single  worker 
to  keep  this  hopper  loaded  at  the  speeds 
we  run.”  The  automatic  device  loads  a 
stack  of  papers  coming  by  conveyor 
from  the  stacker  every  few  seconds,  as¬ 
suring  a  continuous  supply  of  jackets 
available  at  all  times  to  the  system. 
Further,  the  loader  is  not  dependent  on 
human  productivity. 

The  McCain  system  is  unique  in  that 
all  inserts  are  stuffed  into  the  jacket 
simultaneously.  Two  lines — the  jacket 
feed  and  the  insert  feed — meld  at  the 
stuffing  point,  which  the  engineers  main¬ 
tain  results  in  fewer  jams.  (The  Journal 
and  Courier  now  averages  about  three 


jams  a  day  at  the  point  of  insertion.) 

In  effect,  the  insert  line  acts  as  a 
gatherer,  with  the  insert  stations  aligned 
in  tandem.  The  preprints  are  fed  by 
suction-cup  feeders  onto  a  chain  carrier 
raceway  and  are  accumulated  one  on  top 
of  the  other. 

The  jacket  station,  also  equipped  with 
vacuum  suction  feed,  will  feed  from  a 
very  thin  (4  pages)  to  a  very  heavy  (124 
pages)  jacket.  Initial  separation  of  a  jack¬ 
et  from  the  pile  is  made  by  suckers.  The 
paper  is  then  squeezed  between  the 
rotating  surfaces,  which  drive  it  straight 
out  and  forward. 

Lafayette  developed  a  sword  device 
for  opening  the  jackets  at  the  insertion 
point,  which  Doss  found  would  function 
well  at  the  system’s  high  speeds.  Papers 
are  held  open  just  long  enough  for  one 
accumulation  of  preprints  to  be  inserted. 

The  complete  paper  then  moves  to  a 
conveyor,  and  on  to  stacking  and  tying. 
The  receiving  conveyors  may  be  either  at 
left  or  right  angles  or  straight  away  from 
the  inserting  system,  depending  on  the 
configuration  of  the  mailroom. 

Lafayette  began  working  with 
templates  to  determine  how  the  McCain 


McCain  660  stuffer  in  action  af  Lafayette  (Ind.)  Journal  and  Courier.  Automatic 
hopper  loader  (right)  feeds  jackets  to  a  point  on  the  line  (center  foreground)  where 
gathered  inserts  are  stuffed  into  jacket  at  one  time. 
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Inserting 

(Continued  from  pane  43) 

Lafayette  has  documented  net  produc¬ 
tion  on  the  McCain  660  at  12,500  papers 
inserted  per  hour  on  an  average  day.  The 
highest  net  run  was  19,200  per  hour  for  a 
single  insert. 

"These  are  realistic  figures."  says 
Doss.  “They  reveal  why  we  have  a  good 
run  as  well  as  why  we  have  a  bad  one." 

But  like  the  shakedown  of  all  systems 
there  is  much  to  be  learned,  trial  and 
error,  and  operating  tricks.  Here  Doss 
credits  dedicated  people  in  the  mailroom 
for  acquiring  "an  affinity  for  the 
machine." 

The  machine  operator  keeps  a  “pink 
sheet"  on  the  performance  of  the  660, 
which  shows  misses,  doubles,  stops, 
speeds,  and  other  assorted  data.  He 
makes  his  entries  as  they  happen,  com¬ 
menting,  “It's  the  only  way  to  do  it. 


When  the  run  is  over  you  can't  re¬ 
member." 

Tricks  of  the  trade?  Lafayette  person¬ 
nel  have  learned  many  of  them.  They 
discovered  that  by  putting  the  biggest  in¬ 
sert  on  the  back  hopper,  everything 
would  feed  better.  Small  inserts  jump 
around  a  lot;  this  technique  gives  them  a 
heavier  one  to  ride  on. 

There's  also  less  trouble  at  the  feeding 
stations  if  the  edges  of  a  new  pile  are 
matched  up  with  the  expiring  one.  Slick 
inserts  will  cause  fewer  problems  if  they 
are  sandwiched  between  other  inserts. 

The  Journal  and  Courier's  660  system 
consists  of  three  inserting  stations  and 
one  refeed  station.  While  this  imposes 
limitations  when  more  than  four  inserts 
are  scheduled,  in  practice  it  does  not. 

“When  this  happens,"  explains  Doss, 
“and  it  frequently  does  on  the  Sunday 
paper,  we  simply  revert  to  a  pre¬ 
gathering  process."  For  example,  the 


comics  section,  serving  as  the  jacket,  is 
fed  through  the  main  hopper.  Three  in¬ 
serts  are  than  stuffed  into  the  thin  jacket. 
This  package  is  then  assigned  to  the  re¬ 
feed  station  for  the  main  Sunday  run, 
during  which  three  additional  preprints 
can  be  inserted. 

“Our  Thanksgiving  edition  had  12 
pieces,"  notes  Doss,  “which  required 
two  pre-gathered  packages.  If  insert  vol¬ 
ume  continues  to  rise  we  also  have  the 
option  of  installing  additional  insert  sta¬ 
tions  to  the  line." 

Asked  to  evaluate  automatic  inserting 
versus  hand  stuffing  draws  these  com¬ 
ments  from  management: 

“If  an  insert  arrives  late  we  no  longer 
have  a  large  crew  awaiting  its  arrival. 
With  a  machine,  you  can  insert  at  any 
hour. 

“We  just  couldn't  get  the  number  of 
people  in  our  mailroom  to  give  us  this 
kind  of  productivity." 
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Introducing  CPS  300 

Dymo’s  newest  text  management  and  Whether  this  information  is  defined  as 
composition  system  designed  to  “fit”  “commercial”  or  “newspaper”,  both 
the  special  operational  requirements  of:  share  similar  production  procedures, 
magazine  and  book  publishers,  daily  Certainly  layouts  and  formats  will  differ, 
and  weekly  newspapers,  financial  and  but  common  tasks  still  exist:  input, 
statistical  printers  and  ad-type  and  trade  manipulation  of  copy  and  output, 
typographers.  CPS  300  is  a  cost  effective,  labor 

That  may  sound  like  a  bold  and  reducing  composition  system  that  will 
farfetched  statement,  but  think  about  it  assure  you  of  faster,  more  efficient 
for  a  moment.  production  cycles,  greater  accuracies 

Composition  and  typography,  as  we  and  less  proofing.  It  is  modular  in 
know  it  today,  is  much  more  than  just  design,  so  that  it  can  be  custom  fitted  — 
the  arrangement  and  appearance  of  at  any  time  —  to  your  ever  changing 
type.  Better  defined  and  more  important,  needs  ...  at  Dymo,  it  has  to  be  right 
it  has  become  a  means  of  recording,  for  you!  Write  or  call  toll  free,  (T800-225- 

storing,  retrieving  and  handling  0945,  except  Mass.)  for  brochure  or 

information.  demonstration  appointment. 


Dymo  Graphic  Systems,  355  Middlesex  Ave.,  Wilmington,  MA.  01887;  Tel.  (617)  933-7000 


Voice  controlled  terminal 
searches  data  bank 


The  present  status  of  voice  imprint 
technology  was  demonstrated  by  Centi¬ 
gram  Corporation  of  Sunnyvale,  Calif.,  at 
DataComm  78  conference  and  exposition 
held  February  21-23  at  the  Sheraton  Park 
Hotel  in  Washington.  D.C. 

A  microprocessor  computer  terminal 
called  “Mike”  that  learns  and  recognizes 
up  to  16  user-designated  words  or 
phrases  spoken  by  an  operator  who  has 
trained  the  system  to  his  voice  patterns, 
can  output  an  ASCII  signal  to  drive  a 
machine,  control  an  instrument,  or  ac¬ 
cess  a  local  or  remote  data  base. 

At  the  conference  individuals  could 
train  Mike  to  recognize  their  voice  by 
saying  the  command  words.  Antitrust, 
AT&T,  Carter,  Computers,  IBM,  Mod¬ 
els,  News,  Rates,  Satellities  and  Tele¬ 
phone. 

The  system  learns  each  word  by 
generating  a  pattern  from  the  sound 
waves  and  storing  that  pattern  in  mem¬ 
ory.  Then  the  system  (Mike)  compares 
the  patterns  of  each  word  it  hears  against 
those  stored  in  memory.  When  an  ac¬ 
ceptable  match  of  patterns  is  found,  the 
system  can  transmit  to  a  data  base. 

At  DataComm  78  thd  system  searched 
files  of  the  New  York  Times  Information 
Bank  located  some  200  miles  from  the 
conference  site.  Seconds  later,  abstracts 
of  stories  in  the  Bank  were  displayed  on 
the  video  terminal.  Mike  communicated 
with  the  Information  Bank  over  a  half¬ 
duplex  leased  line  through  1200  baud 
Anderson-Jacobson  modems. 

On  the  technical  side  the  output  func¬ 
tion  associated  with  each  word  or  phrase 
Mike  learns  is  determined  by  microcode 
resident  within  2K  bytes  of  programm¬ 
able  read-only  memory.  That  PROM  also 
contains  microprocessor  instructions 
controlling  operation  of  the  system  in 
both  learn  and  recognize  modes. 

Each  word  or  phrase  to  be  learned  is 
stored  in  one  of  16  memory  positions, 
assigned  within  the  2K  bytes  of  random 
access  memory  available  in  accordance 
with  microprogrammed  instructions. 

To  train  Mike  one  touches  a  learn 
switch  on  the  control  panel  and  indicates 
through  similar  numeric  switches  the 
memory  position  in  which  the  word  is  to 
be  stored.  Each  word  is  repeated  2  or  3 
times  to  insure  maximum  reliability  in 
recognition. 

When  the  system  is  in  the  learn  mode, 
the  audio  signal  resulting  from  each 
spoken  word  is  converted  to  a  pattern 
through  a  spectrum  analysis  process  and 
stored  in  the  designated  memory  posi¬ 
tion. 

During  that  spectrum  analysis  the  in¬ 
coming  signal  is  sampled  at  an  8kHz  rate. 
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The  output  from  the  spectrum  analyzer  is 
a  signal  representative  of  the  frequency 
components  in  the  input  analog  signal. 
Those  components  are  in  16  frequency 
bands  logarithmically  spaced  between 
300Hz  and  3  kHz. 

When  Mike  is  not  specifically  placed 
in  the  learn  mode  the  system  remains 
constantly  in  the  recognize  mode.  Each 
subsequent  spoken  word  or  new  incom¬ 
ing  waveform  is  automatically  analyzed 
in  precisely  the  same  way  that  learned 
words  are  analyzed. 

A  temporary  pattern  is  formed  and 
compared  sequentially  against  each  of 
the  16  stored  patterns.  The  mi¬ 
croprocessor  automatically  develops  a 
score  for  the  unknown  waveform  as 
measured  against  known  stored  patterns. 
To  constitute  a  match  or  recognition  the 
unknown  waveform  must  score  a 
specified  absolute  value  when  compared 
against  known  patterns.  In  addition  the 
best  match  must  differ  significantly  from 
the  second  closest  possibility. 

The  accuracy  of  recognition  is 
maximized  as  a  result,  however,  the  sys¬ 
tem  may  fail  to  recognize  one  learned 
word  if  it  sounds  too  much  like  another 
learned  word. 

The  system  measures  12"  x  10.5"  x  5" 
and  weighs  7  pounds  including  power 
supply  and  control  panel.  The  end  user 
version  is  priced  at  $3,875  in  single  unit 
quantities. 

Text  11-20  designed 
for  small  papers 

System  Development  Corporation  is 
introducing  a  new  electronic  publishing 
system  designed  specifically  for  small- 
to-medium-size  newspapers. 

TEXT  11-20  retains  all  of  the  basic  fea¬ 
tures  of" ^DC's  large-newspaper  system, 
TEXT  II,  according  to  Elijah  Triplett, 
president  of  SDC's  Electronic  Publishing 
Systems  Division. 

“The  primary  differences  between  the 
TEXT  11-20  and  the  TEXT  II  are  capac¬ 
ity  and  standardization,”  Triplett  says. 
“With  the  lower  capacity  requirements 
of  newspapers  with  circulation  under 
100.000,  both  the  number  of  minicom¬ 
puters  and  the  size  of  the  data  base  be¬ 
come  amenable  to  a  standardized  system 
design." 

“TEXT  11-20  provides  total  pre-press 
production  and  automated  accounting  at 
a  very  reasonable  cost,”  Triplett  said. 
“We  have  standardized  about  85%  of  the 
system,  so  that  we  can  produce  TEXT 
ll-20's  for  many  different  papers  on  an 
assembly-line  basis.” 


The  new  system  uses  table-driving 
techniques  to  accommodate  the  varying 
formats  and  cost  parameters  of  different 
newspapers.  Triplett  asserts  that  this  ap¬ 
proach  enables  the  system  to  be  tailored 
to  the  needs  of  any  small-to-medium 
sized  newspapers  without  major,  time- 
consuming  reprogramming. 

“We  haven't  sacrificed  any  of  the  key 
features  of  the  larger  TEXT  II  system 
with  this  approach,”  Triplett  stated. 
“We  have  developed  some  twenty 
TEXT  II  systems  now,  and  we  have 
learned  from  this  experience.  In  effect, 
we  have  taken  the  best  features  of  these 
customized  systems  and  combined  them 
into  the  new,  standardized  TEXT  11-20.” 

With  TEXT  11-20,  wire  service  copy, 
reporter-written  stories,  and  advertising 
copy  are  entered  into  the  computer, 
stored,  sorted,  and  prepared  for  photo¬ 
composition  in  the  designated  fonts,  in 
justified  and  hyphenated  lineage,  in  prop¬ 
er  column  widths. 

The  system,  which  can  accept  up  to  16 
low-speed  wires  and  two  high-speed 
wires,  stores  the  wire-service  news  au¬ 
tomatically  for  subsequent  use.  Locally 
written  stories  are  entered  via  video  dis¬ 
play  terminals  or  OCR  readers.  Com¬ 
pleted  portions  of  a  story  in  progress  can 
be  entered  without  waiting  for  the  report¬ 
er  to  complete  the  story. 

“The  TEXT  11-20  also  enables  a  small 
newspaper  to  gain  the  advantages  of  on¬ 
line  ad  entry,  editing,  and  storage,”  Trip¬ 
lett  says.  “Ad  takers  entering  or  check¬ 
ing  ads  can  see  them  justified  and  priced. 
They  can  correct  or  change  copy  re¬ 
peatedly,  and  obtain  credit  checks  while 
speaking  to  the  advertiser.” 

The  system  also  performs  automated 
accounting  functions  for  both  commer¬ 
cial  and  transient  advertisers.  The  sys¬ 
tem  provides  cash  posting,  invoicing,  rec¬ 
onciliation  and  a  variety  of  different  re¬ 
ports.  The  system  holds  the  newspaper’s 
entire  rate  structure,  and  applies  dis¬ 
counts,  surcharges,  rebates,  and  other 
special  cost  processing  parameters. 

SDC  will  demonstrate  the  system’s 
capabilities  using  software  developed  for 
a  medium-size  West  Coast  newspaper. 
Orders  will  be  taken  for  delivery  starting 
in  August. 

Harte-Hanks  to  spend 
$12  million  on  new 
equipment  in  1978 

Harte-Hanks  Communications  Inc. 
expects  to  spend  $12  to  $14  million  on 
capital  investments  in  1978,  Robert  G. 
Marbut,  president  and  chief  executive 
officer,  said. 

This  includes  expenditures  for  elec¬ 
tronic  text-writing  systems  in  Framing¬ 
ham,  Mass.;  Woodbury,  N.J.;  Yp- 
silanti,  Mich.;  and  Yakima.  Wash.;  and 
$6  million  on  new  plants  in  Framingham 
and  Bryan-College  Station,  Texas. 
EDITOR  &  PUBLISHER  for  March  11,  1978 


GOT  A  MINUTE? 

MAKE  THREE  PERFEa  PLATES 

High  speed  production  of  offset 
plates  is  almost  effortless  with  the 
Rutho-Graphics  Platemaker. 

And  this  new  platemaking  system 
asks  little  in  return. .  .a  small 
amount  of  floor  space  and  a  single 
operator. .  .to  meet  the  needs  of 
any  DiUtho®  or  offset  newspaper. 

The  Platemaker  takes  you  from 
camera  negatives  to  single  or 
multiple  plates  as  quickly  as  three 
per  minute! 

Registration  is  precise.  Punched  film, 
placed  on  register  pins,  is  held  by 
vacuum  in  the  film  frame.  The  plate 
stack,  plate  carrier  and  film  frame 
are  registered  to  each  other 
automatically. 

Resolution  is  superb  because  the 
Platemaker  also  employs  high  level 
vacuum  between  plate  and  negative 
during  exposure. 

All  plate  handling  is  from  the  non¬ 
emulsion  side. 

And  semi-automatic  film  changes 
are  swift  and  easy. 

The  new  Rutho-Graphics 
Platemaker. 

When  you  want  plates  fast, 
just  give  it  a  minute. 


’DiLitho  is  a  registered  trademark  of  the 
American  Newspaper  Publishers  Association  Research 
Institute 


Rutho- 

Giaphks 

S  Division  of  Sun  Chemical  Corp. 

P.O.  Box  460 

Pine  Brook,  N.J.  07058 

(201)  227-3827 


Direct  speech  system  aids 
internal  communications 


The  administration  office  of  a  daily 
newspaper  hardly  ever  gets  the  glamour 
treatment  accorded  the  news  room,  but 
in  many  ways  it  is  the  center  from  which 
all  directives  flow  and  through  which 
bottom-line  information  must  pass.  In¬ 
creases  in  efficiency  in  this  office  can 
translate  into  efficiencies  right  down  the 
line. 

That's  why  the  Aufiusta  (Ga.) 
Chronicle-Herald  has  been  using  a  direct 
speech  system  for  several  years  to  speed 
communications  between  the  publisher 
and  other  executives  at  the  80,000  circu¬ 
lation  daily. 

Occupying  a  completely  remodeled 
plant,  the  Chronicle-Herald  is  a  member 
of  the  Southeastern  Newspaper  section 
of  Morris  Communication  Corporation, 
publishing  mornings,  afternoons,  and  a 
combined  edition  on  Sunday. 


Triphone  unit 


“The  direct  speech  system  in  use  per¬ 
mits  maximum  flexibility  in  communica¬ 
tions  throughout  the  administrative  of¬ 
fices,”  comments  Howard  P.  Garrett, 
the  paper’s  electronics  supervisor. 
“People  can  converse  without  picking  up 
an  instrument  with  individuals  in  another 
office.  But  they  can,  by  using  the  same 
system,  enjoy  private  conversations  or 
block  out  all  calls  when  a  meeting  is  in 
progress.” 
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The  Triphone  system  purchased  by  the 
newspaper  for  less  than  $5,000  is  a  single 
line  20  station  unit  which  serves  10  sta¬ 
tions  now  within  the  3rd  floor  office. 
There  is  the  possibility  the  paper  will  add 
6  more  stations  at  a  later  date. 

The  system  serves  several  purposes.  If 
a  visitor  arrives  or  a  call  comes  in,  the 
receptionist  can  contact  the  party  with¬ 
out  going  through  regular  telephone 
channels  and  tying  up  outside  lines.  If  a 
meeting  is  in  progress,  the  Triphone  will 
emit  a  signal  informing  the  receptionist 
that  the  party  called  does  not  wish  to  be 
disturbed.  Thus  the  inconvenience  of 
having  a  phone  ring  and  either  breaking 
in  to  answer  the  outside  call — or  leaving 
the  phone  ring — is  avoided. 

The  system  also  enables  the  people  in 
the  administration  department  to  touch- 
dial  for  immediate  contact  to  any  col¬ 
league,  and  then  speak  hands-free  from 
anywhere  in  the  office.  Thus  if  informa¬ 
tion  is  requested  which  needs  to  be  re¬ 
trieved  from  a  file,  the  clerk  can  read  off 
the  information  without  leaving  the  file. 
The  system  will  pick  up  direct  speech 
from  anywhere  in  the  room. 

This  hands-free  convenience  is  par¬ 
ticularly  appreciated  when  information  is 
required  from  a  colleague  in  order  to 
satisfy  the  demands  of  an  outside  call. 
There  is  no  need  to  put  the  caller  on 
“hold”  since  the  message  to  elicit  the 
information  can  be  given  over  the 
Triphone  in  seconds. 

Confidentiality  is  not  ruled  out  by  the 
system.  Thus  the  general  manager  can 
answer  a  call  from  the  publisher,  for 
example,  without  others  in  his  office 
hearing  the  caller.  He  simply  lifts  the  unit 
like  a  telephone  and  the  incoming  mes¬ 
sage  is  muted  for  his  ear  only. 

Some  time  ago  the  main  panel  board  of 
the  system  was  damaged  by  a  worker 
during  renovation  and  the  newspaper 
executives  realized  for  the  first  time  how 
much  they  depended  on  the  system  for 
internal  communications. 

If  a  meeting  is  in  progress  and  it  is 
desired  to  have  no  interruptions,  the  unit 
is  simply  placed  face-down  on  the  desk. 
Although  a  short  tone  will  still  announce 
an  incoming  call,  the  set  is  completely 
cut  off.  The  receptionist  hears  a  continu¬ 
ous  tone  meaning  “please  do  not  dis¬ 
turb,”  and  informs  the  outside  caller  of 
the  situation.  The  same  message,  of 
course,  can  be  given  to  people  calling 
from  within  the  department. 

Garrett  said  the  direct  speech  system 
is  making  it  easier  to  communicate  effi¬ 
ciently  among  the  newspapers’  execu¬ 
tives. 

Ring  Communications  of  Syosset, 
N.Y.  manufactures  the  system  which  is 
sold  throughout  the  world. 


User  group  updated 
on  DUMMY/CEEFAX 

Newspaper  Computer  Users  Group 
(NCUG)  met  February  12-15  in  Dallas, 
Texas  where  Richard  Palmer,  director  of 
News  and  Production  Baton  Roufte  (La.) 
State  Times  and  Morniiift  Advocate  and 
NCUG  president,  told  the  members  the 
DUMMY  program  (See  E&P  Nov.  12, 
1977)  in  use  at  his  newspapers  was  also 
installed  at  the  Pensacola  (FVd.)  Journal 
and  News,  the  Eiiftene  (Ore.)  Ref(ister- 
Gnard  and  a  newspaper  in  Norway.  The 
computerized  layout  program  was  de¬ 
veloped  by  the  Baton  Rouge  news¬ 
papers. 

During  the  3  day  meeting,  restricted  to 
users  of  Digital  Equipment  Corpora¬ 
tion's  computers.  Palmer  also  gave  an 
update  on  the  Ceefax  system.  Palmer 
said  the  Ceefax  system  was  not  the 
threat  to  U.S.  newspapers  it  once  was 
thought  to  be.  He  also  noted  that  by  1985 
it  is  expected  that  75%  of  the  homes  in 
England  will  be  using  a  Teletext  system. 
Both  ViewData  and  Oracle  systems 
along  with  Ceefax  are  considered  Tele¬ 
text  systems.  Another  report  told  of  a 
Ceefax-type  application  now  under  con¬ 
sideration  by  grocery  chains.  This  will 
send  immediate  price  changes  to  local 
grocery  outlets  using  the  TV  blanking 
channels  of  the  system. 

Jim  Standard,  managing  editor  of  the 
Oklahoman,  presented  his  idea  of  the 
perfect  terminal.  It  should  include  the 
following,  he  said;  hard  copy  output; 
greater  internal  storage;  ease  of  opera¬ 
tion;  operate  over  voice  grade  lines;  be 
both  portable  yet  be  “bolt-downable”; 
have  sophisticated  editing  capability; 
communicate  2  ways  and  have  large 
crisp  flicker-free  characters  on  a  glare- 
free  screen. 

Loehr  Clark  of  DEC  said  the  de¬ 
velopment  of  the  company's  PMS-11 
editorial  page  makeup  system  shown  last 
year  at  the  ANPA/RI  Production  Con¬ 
ference  was  still  continuing.  Clark  told 
the  members  of  NCUG  that  DEC  was 
developing  a  system  dedicated  to  classi¬ 
fied  page  makeup.  An  update  on  the 
project  will  be  given  at  the  AN  PA  show 
in  St.  Louis. 

DEC  announced  at  the  meeting  users 
of  PDP-11/70  systems  will  soon  be  able 
to  take  advantage  of  remote  diagnosis  of 
system  malfunctions.  Remote  diagnostic 
equipment  will  be  supplied  with  all  new 
PDP-1 1  systems  and  present  users  of  the 
systems  can  opt  to  receive  the  units  on 
the  anniversary  of  their  field  service 
agreement. 

The  remote  diagnostic  capability  is 
being  installed  at  no  charge  to  users,  al¬ 
though  users  will  have  to  provide  a  dedi¬ 
cated  voice  grade  telephone  line  and  a 
Data  Access  Arrangement. 

The  remote  computerized  diagnosis  is 

(Continued  on  page  52) 
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RWCOMPnCUrS  AO  MAKE-UP  TIME  BY  50%. 
ITS  SIMPIY  POWERFUL 


Raycomp  I'"  is  a  full  page  ad 
composition  system  designed 
especially  for  medium  size 
newspapers. 

It’s  a  unique  system,  remarka¬ 
bly  easy  to  use,  yet  loaded  with 
powerful  features. 

In  fact,  Raycomp  n  can  do  so 
much,  so  accurately,  in  so  little 
time,  we’re  not  surprised  that 
some  people  have  trouble 
believing  our  claims. 

But  the  claims  are  true.  And  if 
you’re  a  medium  size  news¬ 
paper  you  should  know  about 
some  of  them. 

Roycompnis  incredibly  fosl. 

State-of-the-art  technology 


makes  it  at  least  twice  as  fast  as 
conventional  methods.  For  ex¬ 
ample,  it  can  eliminate  dozens  of 
steps  by  allowing  the  operator 
to  see  and  correct  errors  as  they 
occur.  So  it’s  not  only  faster,  it’s 
more  accurate,  too. 
Roycompnis  eosy  lo  operoke. 

For  all  its  sophistication,  it’s 
basically  a  simple  electronic 
tool.  So  simple,  you  won’t  have  to 
hire  a  technician  to  run  it.  In  fact, 
almost  anyone  can  get  the  hang 
of  it  in  just  a  few  days. 

Roycomp  D  is  priced  right. 

Despite  the  system’s  enor¬ 
mous  capability,  it  costs  far  less 
than  you’d  expect.  Which  is  one 
of  the  reasons  so  many  of  them 
are  hard  at  work  in  so  many 
newspapers. 


But  you  really  have  to  see 
the  Raycomp  II  to  believe  it.  So 
if  you’ll  get  in  touch  with  us  we’ll 
send  you  some  literature  and,  at 
your  request,  set  up  a  demon¬ 
stration. 

If  you’ve  already  seen  a  dem¬ 
onstration,  then  you’ll  probably 
want  a  system.  Either  way, 
call  (617)  443-9521.  Or  write 
“Raycomp  E”  on  the  back  of 
your  business  card  and  send  to 
Raytheon  Graphic  Systems 
Dept.  29 

528  Boston  Post  Road 
Sudbury,  Mass.  01776. 
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Teleram  unit  permits 
virtual  memory/scroll 

Teleram  Communications  has  de¬ 
signed  a  transportable  text  editing  dis¬ 
play  terminal  for  distributed  data  pro¬ 
cessing  and  cluster  markets  called  Model 
2277. 

The  stand-alone  remote  copy  entry 
terminal  allows  operators  to  create,  edit 
and  store  copy  on  a  floppy  (mini)  disc  for 
either  short  or  long  term  retention. 
Transmission  of  any  portion  or  of  all  of 
the  copy  to  a  central  receiving  station 
can  be  done  over  dial-up  telephone  lines, 
dedicated  lines  or  via  direct  cable  con¬ 


nection  to  a  receiving  device. 

The  primary  design  is  for  newspapers 
where  remote  gathering  of  news  and  text 
is  critical  and  this  information  must  be 
written,  corrected  and  transmitted  to 
another  location. 

Two  major  features  of  the  new  system 
are:  virtual  memory/virtual  scroll  with 
automatic  functions  between  solid  state 
working  memory  and  the  floppy  disc, 
text  of  up  to  85K  characters  may  be  writ¬ 
ten,  scrolled  through,  edited,  retained  or 
transmitted;  first  64  characters  of  each 
story  on  disc  (automatically  from  direc¬ 
tory)  is  displayed.  From  the  directory  the 
operator  may  perform  text  retrieve,  ap¬ 
pend,  delete,  transmit,  recopy  and  insert 


TPS/6000 


Logicon  proudly  announces 
the  system  of  the  future 
that’s  ready  to  use  today. 


The  Text  Processing  System/6000  is  the  proven  state-of- 
the-art  system  for  medium  to  large  ne\wspapers. 

TPS/6000  has  all  the  features  you  should  demand  in  a  TPS 
and  more.  PDP  11/34  or  11/70  based.  Single  or  dual  systems  for 
growth  and  flexibility.  Editorial,  Wire  Service,  and  Classified 
systems  for  a  moderate  number,  or  hundreds  of  VDT’s  on  line. 
Intelligent  cluster  VDT’s  greatly  off  loading  the  host  CPU  allow  you 
more  data  processing  faster,  so  you  go  to  press  with  the  latest 
news  in  every  edition.  A  system  with  major  emphasis  on  security, 
data  integrity  and  complete  back-up  to  assure  that  the  newspaper 
gets  out,  no  matter  what. 

TPS/6000.  The  high  performance,  high  uptime  system 
designed  to  maximize  your  product  and  your  profits.  For  all  the 
data  contact  Jack  Nicholson  at  LOGICON,  24225  Gamier  St., 
Torrance,  CA  90505,  phone  (21 3j  325-6060. 


LOGICON 


functions. 

Some  of  the  other  features  include  a 
built  in  mini-floppy  (Shugart)  80K  disc 
system;  acoustic  coupler  modem  and 
comprehensive  software  package;  Z80 
microprocessor;  corrections  by  overwrit¬ 
ing,  inserting,  deleting  of  characters, 
words  or  entire  areas  of  text;  system  can 
relocate  areas  of  text,  has  word  integrity, 
string  search  for  replacing  word,  charac¬ 
ters  within  the  text;  system  will  transmit 
and  receive  on  a  block  basis  or  operate 
interactively  character  by  character;  sys¬ 
tem  supports  a  variety  of  peripherals 
such  as  printers,  mag  tape  cassettes, 
VDT’s  and  computers;  can  simultane¬ 
ously  transmit  while  operator  is  prepar¬ 
ing  additional  copy;  terminal  has  status 
line  that  provides  information  on  termi¬ 
nal  conditions;  character  sets  (various) 
include  foreign  languages  are  displayed 
as  options;  option  available  to  change 
line  lengths  and  number  of  lines  dis¬ 
played. 

Overall  the  unit  is  15"  high,  21"  deep 
and  19"  wide  and  weighs  under  38 
pounds.  Transmission  is  at  either  low 
(300  baud)  or  high  (1200  baud)  speed. 
Unit  comes  with  300  capability. 

Keyboard  has  a  keypad  with  22  keys 
plus  Selectric  layout  with  56  keys.  Sys¬ 
tem  will  permit  operator  to  page  through 
(skip  ahead  or  back)  2K  at  a  time.  Model 
2277  is  priced  at  $5995. 

Jomac  Roller  opens 
plant  in  Atlanta 

Jomac  Roller  Company,  Warrington, 
Pa.,  manufacturer  of  industrial  and  print¬ 
ing  rollers,  has  established  a  printing  roll¬ 
er  manufacturing  facility  in  Atlanta,  Ga. 
The  plant  will  serve  letterpress,  offset, 
gravure  and  newspaper  plants  in  the 
Southeast.  It  will  also  serve  metal  dec¬ 
orating  and  allied  industries. 

According  to  William  S.  Colehower, 
vicepresident,  the  Atlanta  plant,  at  1216 
Menlo  Drive,  N.W.,  will  regrind  and  re¬ 
condition  rollers.  It  will  also  manufac¬ 
ture  Jomac-developed  rollers,  including 
the  Ryno  Hydrometric,  H-TWO-0, 
UV-303  and  Ryno  Hickey  Picker  rollers. 

Colehower  announced  that  James  L. 
Bredlow  has  been  named  production 
manager  of  the  Atlanta  operation.  John 
Hughes  is  district  manager  for  Jomac’s 
Southeastern  Region  which  will  be 
served  by  the  plant. 

Southwest  to  increase 
newsprint  $20  a  ton 

Southwest  Forest  Industries  of 
Phoenix,  Arizona  will  raise  the  price  of 
its  30  pound  newsprint  to  $320  a  ton  from 
$300  on  April  1. 

Southwest  Forest  said  this  was  the 
first  increase  since  July  1,  1976.  Rising 
costs  were  cited  as  the  reason  for  the 
increase. 
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Flint  Ink  system.  The  inks 
perform  excellently  on 
press  and  help  us  produce 
a  high  quality  newspaper 
for  our  readers.” 

If  your  plant  is  letterpress 
or  web  offset  you’ll  find 
that  specially  formulated 
Flint  inks  will  stand  up  to 
the  fastest  press  speeds 
and  give  you  consistently 
high  quality  results. 


Elint 

4kink 

NATIONAL  HEADQUARTERS: 

25111  GLENDALE  AVENUE, 

DETROIT,  MICHIGAN  48239 
ATLANTA  •  CHICAGO  •  CLEVELAND 
DALLAS  •  DENVER  •  DETROIT 
HOUSTON  •  INDIANAPOLIS 
JACKSONVILLE  •  KANSAS  CITY 
LOS  ANGELES  *  LOUISVILLE  •  MIAMI 
MINNEAPOLIS  *  NEW  ORLEANS 
NEW  YORK  •  PORTLAND 
PROVIDENCE  •  SAN  FRANCISCO 


Mr.  E.  L.  Caplinger, 
Production  Manager, 

St.  Louis  Post-Dispatch 


Most  of  the  web  offset 
inks  used  by  the  St.  Louis 
Post-Dispatch  are 
manufactured  by  Flint 
Ink. 


Mr.  E.  L.  Caplinger, 
Production  Manager  of 
the  Post-Dispatch  says: 
“We  get  excellent  mileage 
and  performance  from  our 


User  group 

(Continued  from  page  48) 

composed  of  three  elements:  a  DEC 
electronic  console  which  is  a  micro- 
processor-controlled  unit  that  per¬ 
forms  system  diagnostic  procedures  and 
communicates  with  the  remote  host 
computer;  the  service  response  line,  a  24 
hour,  toll  free  telephone  service  that 
makes  the  initial  determination  of 
whether  to  attempt  remote  diagnosis; 
and  the  digital  diagnosis  center  where  the 
host  computer,  communications  equip¬ 
ment  and  engineering  staff  are  located. 

The  electronic  console  is  used  in  place 
of  the  regular  PDP-11/70  front  panel  al¬ 
lowing  user  to  initiate  operating  com¬ 
mands  through  the  system  terminal. 
When  a  system  malfunctions  the  user 
dials  the  toll-free  number  to  contact  the 
service  response  group  which  then  ar¬ 
ranges  for  remote  diagnosis  and  contacts 
the  appropriate  field  service  office  to 
schedule  a  service  call. 

Configuration  files  are  used  to  deter¬ 
mine  proper  parameters  and  diagnostic 
procedures  for  specific  systems.  The 
console  also  allows  the  remote  host  sys¬ 
tem  to  log  problems  for  each  installatior 
so  trends  can  be  identified  and  flagged. 

GPP  offers  RC  paper 
for  Mergenthaler  line 

General  Photo  Products,  a  division  of 
Anken  Industries,  has  designed  a  new 
high-speed  resin  coated  paper  for 
Mergenthaler’ s  phototypesetting  ma¬ 
chines. 

GPP’s  872  RC  paper  has  a  high-speed 
emulsion  on  standard  weight,  resin 
coated  paper  with  a  dimensionally  stable 
base.  Paper  has  built-in  resistance  to  curl 
and  moisture,  wide  tolerance  for  pro¬ 
cessing  and  fast  drying  time. 

GPP  also  has  871  RC  paper  and 
PRC- 10  and  PRC-lOA  automatic  pro¬ 
cessors  and  phototypesetting  chemistry 
in  the  phototypesetting  product  line. 

NAPP  issues  updated 
waste  reports 

Updated  waste  charts  for  NAPP’s 
Newsprint  Waste  calculator  are  available 
from  the  firm.  The  updated  version  con¬ 
tains  waste  charts  with  statistics  on 
NAPP,  DiLitho  and  offset  operations 
during  the  third  quarter  of  1977.  Charts 
are  printed  on  a  crack  and  peel  sticker 
that  can  be  applied  to  previously  issued 
calculators. 

Write  on  company  letterhead:  NAPP 
Systems  (USA),  P.O.  Box  246,  San  Mar¬ 
cos,  Calif.  92069. 
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Education  writers 
receive  a  grant 

Members  of  the  Education  Writers 
Association  and  other  newsmen  working 
in  that  field  will  benefit  in  3  ways  from  a 
$41,450  grant  made  to  the  EWA  by  the 
Mott  Foundation. 

Most  of  the  grant  will  be  used  for  the 
annual  Charles  Stewart  Mott  Awards 
Competition,  which  offers  cash  prizes 
and  citations  to  all  members  of  the  print 
and  broadcast  media  whose  work  repre¬ 
sents  excellence  in  education  journalism. 

The  1977  awards  will  be  presented  at 
the  EWA’s  annual  seminar  and  business 
meeting  April  19  to  22  in  Washington, 
D.C.  The  grand  prize,  the  Charles 
Stewart  Mott  Award  for  Distinguished 
Education  Reporting,  will  go  to  the  entry 
adjudged  the  best  of  the  first-place  win¬ 
ners  in  15  categories.  It  includes  $1,000 
and  a  plaque.  First-place  winners  will  re¬ 
ceive  $500  each  and  second-place  win¬ 
ners  $250. 

The  purpose  of  the  grant,  to  upgrade  the 
quality  of  education  reporting,  also  will 
be  advanced  through  6  regional  training 
workshops  to  be  conducted  by  the  EWA 
in  the  East  and  on  the  West  Coast  and 
issuance  of  a  revised  edition  of  the 
EWA’s  directory,  “News  Sources  in 
Education.’’  This  item  was  published 
last  September  and  free  copies  were  sent 
to  media  around  the  country. 

Book  author  wins 
AlP  writing  award 

Timothy  Ferris  is  the  1978  winner  of 
the  American  Institute  of  Physics  United 
States  Steel  Foundation  Science-Writing 
Award  in  Physics  and  Astronomy. 

“The  Red  Limit:  The  Search  for  the 
Edge  of  the  Universe,’’  the  prize¬ 
winning  book  by  Ferris,  was  published 
by  William  Morrow  and  Company,  Inc. 
in  May  1977.  This  is  the  first  time  a  book 
written  by  a  journalist  was  so  honored. 

Dr.  H.  William  Koch,  director  of  the 
American  Institute  of  Physics,  will  pre¬ 
sent  the  award  on  April  25,  at  a  luncheon 
meeting  of  AlP  and  the  Washington 
Group,  National  Association  of  Science 
Writers,  to  be  held  in  the  Sheraton-Park 
Hotel,  Washington,  D.C.  Ferris  will  re¬ 
ceive  a  check  for  $1,500,  a  Moebius 
strip,  and  a  certificate.  The  publisher, 
William  Morrow  and  Company,  Inc., 
will  also  receive  a  certificate. 

Ferris  was  bom  in  Miami,  Florida  in 
1944.  He  was  graduated  from  North¬ 
western  University  in  1966,  dropped  out 
of  Northwestern  Law  School  in  1967, 
and  worked  as  a  reporter  for  United 
Press  International  in  New  York  and 
later  for  the  New  York  Post.  He  served 
as  New  York  bureau  chief  for  Rolling 
Stone,  1970-1972,  and  joined  the  faculty 
of  Brooklyn  College  in  1974. 


Circulation  workers 
reach  pact  accord 

About  25  circulation  department 
employes  at  the  Ottawa  Journal  will  re¬ 
turn  to  work  next  month  after  16  months 
on  the  picket  line  in  a  bitter  contract 
dispute. 

The  Journal  and  the  Ottawa  News¬ 
paper  Guild  signed  a  one-year  agreement 
Wednesday  (February  15). 

The  guild  is  the  fourth  union  to  settle 
with  the  Journal.  Pressmen,  stereotypers 
and  mailers  have  returned  to  work.  The 
printers  still  are  out. 

Guild  representative  Katie  FitzRan- 
dolph  described  the  settlement  as  “a 
rape  of  the  previous  agreement’’  because 
the  union  lost  severance-pay  provisions, 
night  differential  and  several  union  posi¬ 
tions.  It  provides  an  8%  wage  increase, 
bringing  the  key  rate  to  $330  a  week. 

There  were  45  circulation  department 
employes  affected  by  the  strike-lockout 
in  October,  1976.  The  25  who  remain  will 
return  to  work  in  the  first  week  of 
March. 

Meantime,  circulation  employes  who 
were  hired  to  replace  the  striking  guild 
members  have  applied  to  the  Ontario 
Labor  Relations  Board  to  have  the  guild 
decertified  as  bargaining  agent  at  The 
Journal. 

NE  production  show 
lists  50  exhibitors 

The  39th  annual  New  England  News¬ 
paper  Production  Conference  will  be 
held  April  21-23  at  57  Park  Plaza- Howard 
Johnson’s  Motor  Hotel  in  downtown 
Boston. 

Over  50  exhibitors  have  reserved 
booth  space  for  the  conference  which 
has  scheduled  meetings  on  Saturday  and 
Sunday,  April  22  and  23. 

The  Sunday  session  includes  a  new 
workshop  on  weekly  newspapers.  Other 
sessions  will  cover  labor-management  re¬ 
lations,  OCR-VDT  economics  and  jus¬ 
tification,  circulation  and  mailroom  sys¬ 
tems,  press  plate  systems  and  ad  com¬ 
position  systems. 

Recycled  newsprint 
price  increased 

Garden  State  Paper  Company  an¬ 
nounced  an  increase  in  the  price  of  its 
recycled  newsprint  to  $310  per  ton  effec¬ 
tive  April  1,  1978. 

The  increase  will  be  the  first  in  15 
months  in  the  company’s  Eastern  Re¬ 
gion,  served  by  its  Garfield,  New  Jersey 
mill,  and  the  first  in  20  months  for  cus¬ 
tomers  of  the  Western  Region’s  Pomona, 
California  mill. 

Company  president  Basil  Snider,  Jr. 
cited  rising  transportation,  purchased 
energy,  and  benefits  costs  as  factors  con¬ 
tributing  to  the  price  increase. 
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FROM  GOHPUTYPE... 

I 

A*‘Systems”  Shopping  List 


MicroStor— A  microprocessor-based  “floppy” 
disc  storage  and  retrieval  system  with  600,000 
characters  of  storage  capacity,  file  manage¬ 
ment  software  that’s  unsurpassed  for  the  price 
and  modular  design  characteristics  that  allow 
the  system  to  expand  with  your  needs. 


■  • 


Interfaces— Our  library  of  interfaces,  easily 
the  largest  in  the  industry,  now  includes 
the  popular  CompuWriter  I/ll  series  direct-entry 
phototypesetter,  thus  allowing  a  CompuWriter 
user  to  increase  input  capability  without  the 
expense  of  a  second  typesetter. 


Look  for  us  at  America  East 
Harris-Computype  Booths  35-38. 


CompuEdit— The  only  video  display  terminal 
on  the  market  capable  of  either  “stand-alone” 
or  “on-line”  operation,  yet  sophisticated 
enough  to  offer  features  like  a  tabbing  key 
for  classified  ad  templates,  or  ten  user- 
programmable  format  keys. 
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Us  magazine 

recruits 

stringers 

By  Carla  Marie  Rupp 

The  latest  from  Us  magazine  is  its 
newly-formed  National  Correspondent 
Network  of  newspaper  reporters  in  20 
cities.  By  the  end  of  March.  Us  will  have 
added  another  20  special  correspondents 
to  its  masthead,  the  New  York  Times 
Company  Publication  has  announced. 

In  recent  weeks  Us  has  asked  editors 
at  about  40  newspapers.  “Is  there  a  good 
feature  writer  on  your  staff?”  “We're 
still  contacting  newspapers  for  writers  to 
be  the  ‘eyes  and  ears'  for  Us  outside  of 
New  York  City.”  says  Us  managing 
editor  Jon  Katz. 

These  correspondents  will  give  Us 
“more  of  a  jump  on  fast-breaking  stories 
and  a  greater  pool  of  ideas  to  draw  from. 
They'll  spot  local  and  national  trends  and 
trend-setters  and  interview  newsmaking 
personalities — the  up-and-comers  and 
the  superstars.” 

The  2  top  Us  editors,  Katz  and  editor 
Ron  Martin,  are  former  newspapermen. 

Katz  joined  Us  in  mid-December  from 
the  Boston  Globe,  where  he  had  been  the 
regional  editor  in  charge  of  trends  and 
New  England  coverage  during  the  last 
two  years.  Coming  to  Us  in  September, 
Martin  has  held  managing  editor  jobs 
with  the  New  York  Post  and  the  Miami 
Herald. 

The  only  former /Veif  York  Times  staff¬ 
er  on  Us  is  Michael  J.  Boylan,  assistant 
managing  editor,  who  used  to  run  the 
Times  picture  desk. 

Reynolds  Dodson,  once  with  Family 
Weekly,  started  Us  less  than  a  year  ago 
as  the  first  editor  under  publisher  Wil¬ 
liam  H.  Davis  and  Davis'  assistant  Porter 
Bibb.  Dodson  left  last  fall. 

In  February,  Us  hired  several  senior 
editors — both  former  newspaper  people. 
They  are  Louise  Lague.  from  the  Waslt- 
iuftton  Star,  who  helped  found  the  popu¬ 
lar  “Ear”  gossip  column,  and  Eric  Lev¬ 
in,  who  was  a  reporter  for  the  Beif’en 
(N.J.)  Record,  before  joining  TV  Guide  4 
years  ago.  Lague  is  covering  lifestyle, 
arts,  fashion  and  women's  interest  for 
Us.  while  Levin  is  concerned  with  tele¬ 
vision  and  sports  subjects. 

The  other  senior  editors  are  Deborah 
Pines,  hired  in  December  from  Seven¬ 
teen  magazine,  and  Peter  Travers,  who 
began  with  Us  after  having  worked  for 
the  Reader's  Diftest.  Pines  takes  care  of 
stories  related  to  government,  national 
affairs,  medicine  and  science,  and 
Travers  directs  the  film,  theatre  and 
music  coverage.  Each  of  the  senior 
editors  have  their  assistant  editors. 
Sally  Abrahms  was  recently  hired  from 
Seventeen. 

Martin  started  the  columnist  concept 
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in  January. 

Frank  Swertlow,  television  critic  for 
the  Chicafio  Daily  News,  leads  the 
“Views  &  Reviews”  section  in  Us  with  a 
television  column.  Roger  Ebert,  the 
Pulitzer  Prize-winning  critic  for  the 
Chicafio  San  Times,  follows  with  a 
“movies”  column.  After  Martha  Hume's 
music  column  on  what  not  to  miss  and 
music  not  worth  bothering  about.  Mau¬ 
reen  Kenney  has  a  books  column. 

“We  don't  consider  ourselves  a  gossip 
magazine,  but  a  personality  and  enter¬ 
tainment  publication.  We  have 
broadened  our  subject  matter  since  Mar¬ 
tin  came,”  Jon  Katz  said  in  an  interview 
with  Editor  &  Pi  bi.ishkr. 

The  purpose  of  the  special  correspon¬ 
dents  is  to  further  broaden  the  content  of 
Us.  “They  are  to  help  Us  find  the  most 
interesting  people  and  pictures  anywhere 
on  any  subject,”  says  Katz.  These 
newspaper  journalists  are  instructed  to 
watch  for  stories  for  Us  on  politics,  edu¬ 
cation.  science,  books  and  human  inter¬ 
est.  He  says  Us  can  also  use  the  New 
York  Times  staffers  around  the  country. 
The  Times  reporters  get  paid  for  doing 
Us  work  on  a  freelance  basis.  In  the 
early  weeks  of  Us.  Times  writers' 
bylines  were  frequently  seen. 

There  are  no  flat  fees  for  the  special 
correspondents'  material.  The  pay,  Katz 
says,  ranges  from  $200  to  $800  per  arti¬ 
cle.  depending  on  the  length  and  the 
amount  of  work  that  went  into  it. 

This  is  the  way  the  National  Corre¬ 
spondent  Network  basically  works:  The 
correspondents  propose  a  piece  to  Katz 
or  to  one  of  the  senior  editors.  If  the 
response  is  favorable,  then  the  writer 
mails  or  telexes  the  story  in. 

During  the  coming  bi-weekly  issues  of 
Us,  the  results  of  the  network  will  be 
felt,  Katz  says.  He  says  he  is  pleased  by 
the  story  ideas  received  so  far. 

In  the  March  7  issue,  Kathleen  Begley, 
one  of  the  first  newspaper  reporters  to 
join  the  Us  network,  writes  on  America's 
philosopher-king,  the  great  bookie,  Mort¬ 
imer  Adler.  A  reporter  for  the  Chicago 
Daily  News  until  its  closing  last 
week.  Begley  used  to  work  with  Jon 
Katz  at  the  Philadelphia  hupiirer.  “Jon 
called  me  a  few  months  ago  and  told  me 
Us  wanted  to  get  more  of  a  news  em¬ 
phasis  in  some  of  the  articles  and  have 
stories  on  interesting  people,  and  he 
knew  I  was  good  at  that.”  Begley  told 
E&P. 

Begley  is  the  author  of  “Deadline”,  an 
autobiographical  account  of  her  days  as  a 
reporter  at  the  Philadelphia  Inquirer  after 
working  as  a  copy  girl  at  the  Delaware 
County  Daily  Times  in  Chester,  Pa. 
Deadline  is  published  by  G.  P.  Putnam's 
Sons.  200  Madison  Avenue,  N.Y.  Be¬ 
sides  Begley,  Katz  also  picked  several 
other  Inquirer  writers  he  worked  with 
when  he  was  with  the  newspaper.  The 
Nashville  correspondent  for  Us,  Judith 
Kinnard,  was  formerly  with  the  Inquirer, 
and  the  Philadelphia  correspondent. 


Robert  Schwabach,  is  still  with  the  In¬ 
quirer.  And  Clark  DeLeon,  of  the  In¬ 
quirer,  has  done  some  freelancing  for 
Us. 

“The  Inquirer  was  a  lot  of  fun  because 
I  had  been  working  with  Gene  Roberts. 

It  was  really  fun  working  for  him  and 
watching  him  remake  the  paper  after  it 
was  purchased  from  Walter  Annen- 
berg,”  recalls  Katz,  who  was  a  regional 
editor  at  the  Inquirer  during  his  four 
years  there  before  joining  the  Boston 
Globe.  Previously,  Katz,  30,  was  a  re¬ 
porter  on  the  metro  staff  of  the  Washinf;- 
ton  Post  in  1971-72. 

“At  Us,  we  have  a  very  young,  bright 
staff.  Our  circulation  has  almost  doubled 
in  the  last  three  months.  And  most  of 
that  has  to  do  with  a  new  distribution 
system.  We'll  be  a  year-old  in  May. 
Lately,  we've  had  some  nice  things  said 
about  Us.”  says  Katz. 

This  is  a  “transition  period”  for  Us, 
Katz  says.  “We're  eager  for  (newspaper) 
reporters'  ideas.  Anyone  can  contact  Us 
about  stories.  We  want  to  have  corre¬ 
spondents  in  every  city  in  the  country.” 

Why  does  Katz  feel  newspaper  report¬ 
ers  can  be  particularly  valuable  for  Us? 
“They're  trained  to  look  for  good  feature 
ideas,  and  they  have  contacts  in  their 
areas.  We've  had  good  experience  with 
newspaper  people.  They  are  quick,  write 
clearly,  and  are  trained  to  be  accurate. 

“Us  is  going  through  a  lot  of  changes. 
We  are  very  confident,  and  are  having 
fun — and  expect  to  be  around  a  long 
time. 

“Even  with  a  newspaper  background. 
I've  been  interested  in  magazines,  and 
learning  what  people  read.  The  competi¬ 
tion  is  challenging.  We  want  Us  to  be 
different  from  People.  They  (People)  are 
very  professional,  and  we  want  to  give 
them  a  run  for  the  money,”  says  Katz. 

The  newspaper  reporters  picked  to 
write  for  Us  so  far  include  Bernard  Izes. 
city  editor,  the  Atlantic  City  (N.J.) 
Press:  and  the  reporters.  David  Peter¬ 
son.  Des  Moines  Refiister:  Laura  Ber¬ 
man,  Detroit  Free  Press:  Rod  Davis, 
Rocky  Mountain  News;  Charlotte 
Moser,  the  Houston  Chronicle:  Tim 
Johnson,  Kansas  City  Star;  Howard 
Hyman.  Las  Vef>as  Sim:  Carl  Hiaasen, 
the  Miami  Herald;  William  Carlsen,  who 
covers  San  Francisco  for  the  New  York 
Times;  Richard  Moody,  the  Seattle 
Times;  and  Peter  Ward,  covering  Ot¬ 
tawa,  of  the  Toronto  Star.  Recent  addi¬ 
tions  are  the  Washington,  D.C.  corre¬ 
spondent  for  Us,  Blythe  Babyak,  a  free¬ 
lance  writer  for  the  New  York  Times 
Sunday  Maftazine  and  New.sweek,  and 
writer  April  Daien,  to  cover  Phoenix. 

The  cities  and  their  correspondents  al¬ 
ready  set  for  Us  are  Atlanta:  Pat  Wat¬ 
ters:  Boston:  William  Sonzski;  Cleve¬ 
land:  Ned  Whalen,  of  Cleveland 
Mafiazine  and  New  Orleans,  with  Fran 
Marcus.  Los  Angeles  is  staffed  by  Leslie 
Ward,  a  full-time  Us  writer  who  heads 
the  West  Coast  bureau. 
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TRANSFERUTH 


The  Complete  Direct  Screen 
Color  System  That  Separates 
You  From  the  Ordinary 

.  «  from  exposure 
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That  s  right,  TRANSFERLITH  is  the  only  complete 
system  that  will  take  you  from  exposure  through 
processing  and  produce  direct  screen  color 
separation  halftone  positive  films  of 
outstanding  dot  guality.  and  it  s  quick, 
economical  -  and  predictable. 


The  heart  of  the  TRANSFERLITH  color  system  is 
the  TCS  850  Camera/Enlarger,  a  sophisticated, 
compact  unit  with  an  enlargement  capability  up  to 
900  %,  designed  specifically  for  producing  quality 
color  separation  positives  from  color  transpar¬ 
encies  up  to  2V4”  X  3V4".  Camera  components 
include  a  Point  Light  Source  for  contact 
masking;  a  "Spectrol”  Light  Source  for 
transparency  separation;  and  a  Programmable 
Exposure  Control.  Completing  the  system  is 
the  TCS  9  Register  Punch;  a  Digital  Readout 
Densitometer;  and  the  one  step,  single 
solution,  table  top  T42S  Automatic  Processor  that  will 
make  your  color  lab  independent  of  other  processing  equipment. 

Processed  by  the  diffusion  transfer  method,  TRANSFERLITH  film  is  a 
panchromatic  emulsion  on  a  stable  polyester  base,  and  is  used  in  place  of 
the  traditional  pan  lith  film.  The  outstanding  advantages  of  the  new,  revolutionary 
TRANSFERLITH  Color  System  are  •  Higher  Speed — reduced  exposure  time 
Unsurpassed  Dot  Quality — bromide  drag  completely  eliminated  •  Wider  Developing 
Latitudes — non-critical  developing  time  •  Better  End-Result  Reliability — processing  not  affected  by 
variations  inherent  in  lith  film  processors  •  Shorter  Processing  Time — rapid  access  speed. 

n  it  comes  to  direct  screen  color  work,  why  stay  with  the  ordinary?  TRANSFERLITH  offers  you  the  simplest, 
economical,  and  most  complete  system  for  producing  high  quality  direct  screen  halftone  separations — everytime! 

TRANSFERLITH  is  a  registered  trademark  of  AGFA-GEVAERT,  Antwerp/Leverkusen 

AGFA-GEVAERT  INC.  ,20,, 288.4,00 


If  You’re  Timid, 
Nicholas 
von  Hoffman 
Is  Not  Your  Man! 


Nicholas  von  Hoffman  strikes 
sparks.  He's  one  columnist  rea¬ 
ders  always  read. 

Von  Hoffman  is  a  provocative 
social,  economic  and  political 
commentator  who  defies  pigeon¬ 
holing.  His  meticulously  re¬ 
searched  columns  on  politics  and 
government,  bureaucracy  and 
corruption,  shady  practices  and 
sacred  cows  are  becoming  le¬ 
gendary.  He  brings  excitement 
to  your  newspaper.  Three  times 
a  week. 

To  learn  if  Nicholas  von  Hoff¬ 
man  is  still  available  in  your 
territory,  call  Dick  Fales,  Nation¬ 
al  Sales  Director,  toll  free  at 
800-223-7384  (In  New  York  call 
collect  212-682-5600). 


235  East  45th  Street, 

New  York,  N.Y.  10017 


/RE  worl(shop 

(Continued  from  page  14) 


When  you’re  on  a  story,  you  don’t  com¬ 
mit  a  crime,  but  you  may  bend  as  close 
as  you  can.” 

Greene  said  a  reporter  investigating 
abuses  in  a  mental  hospital  may  have  to 
work  as  a  custodian  at  the  hospital.  "Is 
that  wrong?”  Greene  asked.  "I  don’t 
think  so.” 

After  Greene  related  how  his  news¬ 
paper  received  information  in  exchange 
for  withholding  some  less-valuable  in¬ 
formation  from  publication,  he  was 
asked  how  often  the  paper  resorts  to 
“blackmail”  to  get  information. 

"In  this  business,  you  use  leverage 
wherever  you  can  get  it,”  Greene  said. 
He  added,  “The  question  is  not  the 
source  of  the  information  but  the  accu¬ 
racy.  Information  on  organized  crime 
rarely  comes  from  a  choirboy  in  a  Pres¬ 
byterian  church.” 

To  get  commitment  from  management 
of  a  news  organization  for  a  time- 
consuming  investigation,  Greene  said 
reporters  may  have  to  initially  invest 
their  own  time. 

“If  you  have  a  semi-committed  man¬ 
agement,  show  them  red  blood  and  (tell 
them)  how  nice  they'll  look  in  a  tuxedo  at 
the  awards  banquet  when  that  informa¬ 
tion  comes  in.” 

Although  discussion  of  how  to  expose 
corruption  among  politicians,  public  of¬ 
ficials  and  businessmen  dominated  most 
panel  presentations,  a  former  organized 
crime  investigator  warned  of  “reporter 
corruption”  in  one  workshop. 

Reg  Bruce,  former  chief  investigator 
for  the  Washington  State  Attorney  Gen¬ 
eral's  office  and  the  former  head  of  the 
department’s  organized  crime  unit,  said, 
“We’ve  heard  a  lot  about  political  cor¬ 
ruption  (during  the  discussions),  but  we 
haven’t  heard  that  much  about  reporter 
corruption.” 

Bruce,  currently  executive  director  of 
Seattle’s  Citizens  Council  Against 
Crime,  said  he  doesn’t  believe  "there’s 
that  much”  reporter  corruption,  but  said 
“there  are  a  lot  of  kinds  (of  corruption, 
such  as)  being  co-opted,  being  set  up.” 

He  said  reporters  often  underestimate 
the  threat  they  pose  to  “crooks.” 

“While  you  sit  around  and  talk  about 
crooks,  they  talk  about  the  press  and  the 
police,”  Bruce  said.  “Especially  in  or¬ 
ganized  crime,  white  collar  crime  and 
politics.” 

Bruce  said  S500  is  “lunch  money”  to 
crooks,  but  they  can  use  that  amount  to 
arrange  to  film  a  reporter  and  a  prostitute 
together.  “It’s  happened,”  he  said. 

Based  on  conversations  with  a  variety 
of  persons  who  have  been  interviewed 
by  investigative  reporters,  Bruce  said  “a 
pattern”  of  criticisms  emerged.  “Your 
profession  is  necessary,  but  like 


everyone  else,  you  have  problems,” 
Bruce  said,  including; 

•  Tunnel  vision — “Many  times  1  have 
refused  to  give  information  because  the 
reporter  was  trying  to  bend  my  answers.  If 
1  say  something  is  black  and  white  I  mean 
black  and  white,  not  red  and  green.” 

•  Lack  of  professionalism — “I’ve  had 
guys  come  into  my  office  who  were  phys¬ 
ically  dirty  and  drunk.  You  can’t  expect 
someone  in  a  responsible  position  to 
cooperate  with  someone  he  can’t  trust.” 

•  Credibility — Bruce  said  sources  be¬ 
ing  questioned  by  reporters  often  wonder 
“Why  is  this  guy  in  my  office?  Is  this  a 
legitimate  story  or  is  the  publisher  tied  in 
with  the  opposition.” 

Bruce  also  warned  reporters  about  the 
“good  of  boy”  syndrome,  saying  it’s 
“too  easy  to  get  to  know  the  politicians 
and  lose  your  objectivity.” 

Bartholomew  resigns 
from  UPl’s  board 

Frank  H.  Bartholomew  resigned  from 
United  Press  International’s  board  of  di¬ 
rectors  February  10,  the  57th  anniver¬ 
sary  of  his  association  with  the  wire  serv¬ 
ice. 

“Bart,”  as  he  is  generally  known, 
joined  the  United  Press  Associations  in 
1921  as  bureau  manager  at  Portland, 
Oregon  and  subsequently  became  a  divi¬ 
sion  manager,  senior  vicepresident,  pres¬ 
ident,  and  finally  chairman  of  the  board 
of  directors. 

In  the  long  span  from  Portland  to  New 
York  he  became  chief  war  correspondent 
in  the  Pacific  during  World  War  11,  cov¬ 
ered  the  Japanese  surrender  aboard  the 
U.S.S.  Missouri,  and  wrote  the  wire  ser¬ 
vices  pool  story  from  a  plane  accom¬ 
panying  the  bomb  carrier  in  the  Bikini 
atomic  tests. 

Before  returning  to  the  United  States, 
Bartholomew  covered  the  war  in  Korea 
and  went  to  Vietnam  with  the  French 
Union  forces.  Back  at  home  as  president 
of  United  Press  Associations,  he 
negotiated  the  merger  of  Hearst’s  Inter¬ 
national  News  Service  with  UPA  into 
United  Press  International.  After  the 
merger,  he  became  chairman  of  the 
board  until  a  final  move  to  his  home  town 
of  San  Francisco,  where  he  has  made  his 
headquarters  with  the  news  agency  ex¬ 
cept  for  trips  east  for  directors’  meet¬ 
ings. 

Art  critic  dies 

Henry  J.  Seldis,  53,  art  editor  and  cri¬ 
tic  for  the  Los  Angeles  Times  since  1958, 
died  February  23  with  cause  of  death  not 
immediately  determined.  Berlin-born, 
Seldis  immigrated  to  the  U.S.  in  1939  and 
served  with  the  U.S.  Army  during  World 
War  II.  He  worked  in  Park  Row  News 
Service  in  New  York  and  then  joined  the 
Times  after  working  for  the  Santa  Bar¬ 
bara  (Calif.)  News  Press. 
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Syndicates 


By  Lenora  Williamson 


Rev.  Kinsolving  regains  credentials 


The  Rev.  Lester  Kinsolving,  i 
McNaught  Syndicate  columnist  and  > 
editor  of  Washington  Weekly,  was 
reinstated  in  the  Congressional  press  gal-  I 
leries  February  23.  r 

The  Standing  Committee  of  Corre-  * 
spondents  had  voted  last  Winter  to  rep-  * 
rimand  Kinsloving  and  deny  his  appli-  • 
cation  for  re-accreditation.  Following  a  ' 
January  24,  1978  meeting  of  the  Senate  ' 
Rules  Committee,  which  considered 
Kinsolving's  appeal,  the  issue  was  re-  ‘ 
turned  to  the  Standing  Committee  of  * 
Correspondents  for  a  process  of  negotia¬ 
tion  in  which  the  parties  concerned  ap¬ 
proved  a  letter  from  Kinsolving  to  the  * 
correspondents'  committee  chairman, 
Joan  McKinney. 

The  letter  stated: 

“Dear  Ms.  McKinney:  Since  the  Sen¬ 
ate  Committee  on  Rules  and  Administra¬ 
tion  has  provided  the  opportunity  for 
both  parties  to  reach  an  understanding 
respecting  matters  at  issue  in  my  appeal. 
I'm  glad  to  reaffirm  that  I  have  not  ac¬ 
cepted  any  fees  to  appear  at  stockholders 
meetings  since  May  1976.  Furthermore,  I 
will  not  do  so  during  the  period  in  which 
I  hold  press  gallery  credentials.  Addi¬ 
tionally,  I  confirm  that  1  will  abide  by  the 
rules  governing  press  galleries  and  the 
provisions  of  the  enclosed  application. 

Therefore,  I  would  appreciate  the  re¬ 
newal  of  my  credentials  to  the  Congres¬ 
sional  press  galleries." 

By  way  of  comment  on  his  letter. 
Father  Kinsolving  later  stated,  “My  let¬ 
ter  to  the  Standing  Committee  in  no  way 
acknowledges  any  violation  whatsoever 
of  the  press  gallery  rules." 

Last  March  the  correspondents  com¬ 
mittee  found  Kinsolving  in  violation  of 
committee  rules  for  his  acceptance  of 
stock  in  exchange  for  expression  of  op¬ 
position  to  the  National  Council  of 
Churches  at  stockholders  meetings  over 
what  he  termed  was  "the  Council's  fail¬ 
ure  to  protest  black  dictatorships  in 
Africa." 

Kinsolving  also  issued  a  statement  that 
the  Senate  Rules  Committee  should  act 
to  bring  about  “a  badly  needed  reform  in 
the  media  galleries,  by  ruling: 

“(1)  That  the  Standing  Committee  of 
Correspondents  must  conduct  all  hear¬ 
ings  and  disciplinary  proceedings  upon 
the  basis  of  the  due  process  of  law,  and 
be  answerable  in  court  for  any  violation 
of  same. 

“(2)  That  the  Standing  Committee 
henceforth  be  elected  on  the  basis  of  one 
vote  per  medium,  rather  than  allowing 
three  wealthy  media,  with  large  number 
of  reporters,  to  continue  to  dominate 
such  elections;  with  resultant  power  of 
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arbitrary  punishment  of  any  journalist 
who  dares  to  criticize  them. 

“(3)  That  all  meetings  and  all  other 
business  of  the  Standing  Committee  be 
made  accessible  to  the  press — including 
the  list  of  all  those  reporters  who  have 
been  given  parking  permits  on  the  U.S. 
Capital  grounds:  which  list  is  presently 
being  concealed  by  this  Standing  Com¬ 
mittee. 

“(4)  That  since  Representatives  of  the 
Denver  Post,  the  Charleston  News  and 
Courier  and  the  Washington  Star  voted 
against  the  representatives  of  the  New 
York  Times  and  the  Associated  Press  in 
order  to  bring  about  an  unprecedented 
and  highly  questionable  expulsion  from 
the  press  gallery  that  the  cost  of  provid¬ 
ing  legal  defense  for  this  action  should 
not  be  met  by  the  taxpayers  (as  was  the 
case  in  its  appeal)  but  should  instead  be 
paid  by  the  three  newspapers  whose  rep¬ 
resentatives  were  responsible." 

Two  weeklies  start 
in  Atlantic  City 

Joseph  Calderone,  former  assistant 
news  editor  of  the  Hackensack  (N.J.) 
Record,  has  started  a  weekly  newspaper 
called  the  Atlantic  Siin  operating  out  of 
Pleasantville,  N.J. 

The  weekly  will  cover  Atlantic  City 
and  the  surrounding  area  and  have  a 
press  run  of  45,000.  The  paper  is  a  tab¬ 
loid  and  is  being  printed  by  an  outside 
firm. 

At  the  same  time,  Ronald  Moissinac. 
co-publisher  of  the  South  Jersey  Advisor 
newspapers  for  the  past  four  years  has 
purchased  sole  interest  and  announced 
he  is  starting  a  new  weekly  edition  for 
Atlantic  City  and  neighboring  com¬ 
munities. 

The  circulation  of  the  new  weekly  will 
be  5,000  and  combined  with  the  three 
existing  editions,  will  boost  the  South 
Jersey  Advisor  Newspapers'  circulation 
to  28,600. 

“We're  very  optimistic  about  legalized 
gambling  in  Atlantic  City  and  confident 
that  its  impact  will  influence  growth  and 
prosperity  throughout  Southern  New 
Jersey  and  the  entire  state,"  said  Mois- 


New  Alabama  daily 

Alexander  City  (Ala.)  Outlook  started 
publishing  5-days  a  week  on  March  1, 
according  to  publisher,  Paul  Anderson. 
The  paper,  which  covers  Tallapossa  and 
Coosa  Counties,  added  a  Tuesday  and 
Thursday  edition.  The  local  news  staff 
was  expanded  to  5  full-time  members. 
The  paper  has  become  a  member  of  AP. 


KXies 

zssuir 


Aine 
Giftcrf 

First-aid  tips  for 
ailing  antiques 

How  to  detect 
fakes  and  forgeries 

Tactical  maneuvers  for 
house  sales  and 
flea  markets 
How  to  outwit 
antique  dealers 

Once  a  week 

United  Feature  Syndicate 
200  Park  Avenue 
New  York,  N.Y.  10017 
(212  )  557-2333 

WHEN  PRICES 
GO  up  Up  UP... 


^  ...it's  time  to  read  ^ 

"  Betty  Yarmon,  ^ 

whose 

Family  Finance 

column  shows  how  to 
cut  costs  and  increase 
income.  How?  By  careful 
budgeting,  intelligent 
buying,  and  educated 
savings  and  investment 
plans. 

Twice  a  week 
Women's  News  Service 
200  Park  Avenue 
New  York,  N.Y.  10017 
(212)  557-2333 


Unesco  to  suggest  moves  toward  state 
control  of  information  brought  denuncia¬ 
tions  from  members  of  the  committee  on 
Freedom  of  the  Press.  At  a  Unesco 
meeting  in  January  in  Bogota,  a  resolu¬ 
tion  was  passed  calling  for  official  integ¬ 
ration  of  cultural  and  press  policies,  and 
many  observers  see  it  as  a  further  step 
toward  encouraging  government  control 
of  the  press. 

A  recent  constitutional  amendment  in 
Mexico  seems  to  be  similar  in  thinking  to 
Unesco’s  proposals.  The  amendment 
calls  for  the  state  to  “guarantee”  the 
“right  to  information.”  Initially  believed 
to  be  an  amendment  guaranteeing  access 
to  governmental  sources,  it  now  appears 
that  the  amendment  could  be  used  as  a 
vehicle  to  place  restrictions  on  the  press. 

This  potentially  dangerous  and  prece¬ 
dent-setting  situation  should  be  watched 
closely. 

Other  new  and  disturbing  proposals  employees  as  their  owners, 
for  controlling  the  free  press  surfaced  in  Another  concern  for  journalists  is  the 
Colombia,  where  there  is  a  proposal  for  growing  trend  toward  “licensing”  of 
“courts  of  honor”  that  would  have  the  newsmen  and  the  requirement  that  they 
power  to  prevent  a  journalist  from  prac-  be  members  of  professional  associations, 
ticing  his  profession  if  found  guilty  of  The  Dominican  Republic  is  studying 
alleged  abuses.  Recently  the  country’s  such  a  law,  and  one  went  into  effect  in 
chief  executive  suggested  that  newspap-  Colombia  the  first  of  this  year.  Similar 
ers  become  cooperatives  with  the  laws,  which  attempt  to  give  a  minority 
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the  power  to  decide  who  may  or  may  not 
work  as  a  journalist,  also  are  on  the 
books  in  Venezuela,  Costa  Rica, 
Ecuador  and  Haiti.  .While  the  aim  of 
such  professional  associations,  or  so- 
called  “colleges,”  to  better  educate 
journalists  is  laudable,  the  implications 
for  the  free  practice  of  journalism  are 
extremely  serious. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

FEATURES  AVAILABLE 

ANECDOTES 

COUNSEUNG 

HORSES 

OUTDOOR  FEATURES 

STORIETTES — Spariding,  well-researched 
weekly  tales  of  little  known  facts  of  his¬ 
tory,  bizarre  encounters,  inventions,  bio¬ 
graphical  sketches  by  veteran  writer. 
Ideal  feature  material.  About  500  words. 
Send  for  FREE  samples,  low  rates.  Flagler 
&  Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  NY  14202. 

MIND  MATTER — Interesting  questions- 
answers  on  personal  relations  by  emi¬ 
nent  psychologist.  Helpful  answers  to 
vexing  problems:  gentle  humor.  Excep¬ 
tional  weekly  column.  350  words.  Send 
for  FREE  samples,  low  rates.  Flagler  & 
Nelson,  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  NY  14202. 

OF  COURSE.  A  HORSE  ...  who  says 
interest  limited?  Scored  highest  reader 
loyalty  of  metro  daily's  surveyed  col¬ 
umns.  Already  nation's  most  popular 
horse  column.  Try  4  weeks  free.  Copley 
News  Service,  P.O.  Box  190,  San  Diego, 
CA  92112. 

MONEY 

“MORE  FOR  YOUR  MONEY”— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples.  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

MOVIEW  REVIEWS 

WILDERNESS  WISDOM.  Weekly  outdoor 
feature.  Hunting,  fishing,  tent  camping, 
hiking,  canoeing,  “where  to  and  how  to 
and  animal  lore.  Question  and  Answer. 
Widely  read.  National  distribution.  Sam¬ 
ples,  rates;  Mallard  East,  P.O.  Box  237, 
Pittsville,  MD  21850. 

GARDENING 

REUGION 

AUTOMOTIVE 

THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson, 
Inc.,  1640  Statler-Hilton,  Buffalo,  NY 
14202. 

TOP  EDITORS  run  Masson's  illustrated 
garden  and  houseplant  weekly.  Sample, 
Box  66,  Needham,  MA  02192. 

POLLS  SAY  “Religious  revival  here."  Re¬ 
ligious  news  attracts/keeps  readers. 
Weekly  feature;  HEINS  RELIGIOUS 
NEWS.  Send  for  samples,  prices:  1866 
Stabler  Rd.,  Akron,  OH  44313. 

YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekerid  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Cineman  Syndicate.  7  Charles 
Court,  Middletown,  NY  10940. 

MOVIES  78 

A  new  syndicated  column  of  film  re¬ 
views.  Bi-weekly  mailing  of  individual  re¬ 
views  including  stills  or  every  major  re¬ 
lease.  Rates  available  on  request.  For 
FREE  SAMPLES  and  further  information 
contact;  Eleanor  Goldstein,  SIRS,  P.O. 
Box  2507,  Boca  Raton,  FL  33432. 

STAMPS 

BOOK  REVIEWS 

STAMP  SCENE— Award-winning  column 
with  exclusive  news,  features,  ^mples, 
rates:  Box  131,  Rego  Park,  NY  11374. 

BOOK  REVIEWS  AVAILABLE— 300  to 
800  words.  Send  for  details  and  rates. 
John  Riddle,  7  Chaucer  Drive,  Newark, 
DE  19713. 

ZONES  5,  7  ONLY — Give  your  readers 
localized  garden  tips  with  “Backyard 
Bounty,"  450  words  per  week.  Jandon, 
Box  127,  Omaha,  NB  68101. 

TRAVEL 

Feature  Your  Feature  in  FEATURES  AVAILABLE 

And  Watch  Your  Syndicate  Sales  Soar! 

INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  now  in  its  5th  year. 
Weekly.  $1.25.  Write  for  free  samples. 

#1  Easy  St.,  Aptos,  CA  95(X)3. 
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FIRST  CLASS 
Permit  No.  20 
New  York,  N.Y. 


Attn:  Circulation  Department 


ANNOUNCEMENTS 
BUSINESS  OPPORTUNITIES 


ANNOUNCEMENTS 
NEWSPAPER  BROKERS 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 
NEWSPAPERS  FOR  SALE 


"How  to  start  Your  Own  Community  News¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says;  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing.”  15-day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


PUBLISHER  of  40-plus  travel  magazines 
seeking  local  associates  for  expansion  in 
selected  U.S.  cities.  Excellent  profitability 
and  training  provided.  Investment  re¬ 
quired.  Contact  Roger  Thrailkill. 
TRAVELHOST,  6116  N.  Central,  Suite 
1020,  Dallas,  Texas  75206.  (214)  691- 
1163. 


SEEK  Associate  Publisher  to  help  with  ex¬ 
pansion  of  international  daily  newspaper. 
Experience  and  imagination,  working  facil¬ 
ity  in  one  or  more  European  languages, 
modest  investment  and  European  resi¬ 
dence  required.  Reply  Box  4021,  Editor  & 
Publisher. 


SUNNY,  COASTAL,  NORTH  CAROLINA. 
Weekly  newspaper  with  very  good  poten¬ 
tial.  Needs  dynamic  and  creative  man¬ 
agement.  $35,000  includes  building,  land, 
composition  equipment  and  inventory. 
Contact  Commercial  Realty  Co.  (9l9) 
791-1381,  3909  Oleander  Dr.,  Wilmington, 
NC  28403. 

NEWSPAPERMAN  with  28  years  of  experi¬ 
ence  wants  to  take  over  managing  or  other 
editorship  of  good,  financially  sound  small 
daily  with  a  circulation  in  the  10-30M 
range.  If  you  as  a  publisher  are  business 
and/or  ad  oriented  and  need  competent 
shirt-sleeve  working  management,  I  could 
be  what  you  are  looking  for.  Broad  back¬ 
ground  as  writer,  copy  and  picture  editor 
tor  dailies,  plus  news  manager  of  daily  .  ,  , 
awarded  sweepstakes  in  1965  Better 
Newspaper  contest.  Would  consider  in¬ 
vesting  some  money  as  guarantee  of  sin¬ 
cerity,  stability  if  working  relationship 
satisfactory  after  trial.  Box  3998,  Editor  & 
Publisher. 


INVESTOR  AVAILABLE 


CAPITAL  TO  INVEST.  Certificates  of  de¬ 
posit  $1,000,000  and  over,  usually  within 
72  hours.  Loans  $1,000.000-$20,000,000 
and  over.  (617)  648-3694. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  88.  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


APPRAISALS  FOR  ALL  PURPOSES 
Newspaper  Service  Co.,  Inc.  P.  0.  Dr. 
12428,  Panama  City,  Fla.  32401. 


NEWSPAPER  BROKERS 


HEMPSTEAD  &  CO. 

Newspaper  brokers  and  appraisers.  Write 
or  call  for  free  consultation.  47  Edgewood 
Dr.,  Cherry  Hill,  N.J.  08003.  (609)  795- 
6026. 


A  REQUEST: 

ALL  ADVERTISERS! 


To  help  us  expedite  your 
questions,  claims  and  pay¬ 
ments  regarding  classified 
invoices,  please  indicate  the 
invoice  number  (to  be  found 
in  the  upper  right  hand 
corner  of  your  bill)  on  all  cor¬ 
respondences  and  checks. 
This  will  assure  proper  credit 
to  your  account. 


Thank  You— UP  Classified  Department 


W.  SID  SMITH,  Media  Broker 
Box  189.  Mount  Pleasant,  Ml  48358 
(517)  772-3261 


LET  US  HELP  YOU  get  top  price  for  your 
newspaper.  Newspaper  Service  Co.,  P.  0. 
Dr.  12428,  Panama  City,  Fla. 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder.  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr... 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 

SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers  ' 
SALES.  SERVICE.  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893 

BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  tor 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364.  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


THE  COMPLETE  NEWSPAPER 
BROKERAGE  SERVICE 
for  weekly  publishers.  We  find  the  buyer, 
provide  the  necessary  legal  assistance,  if 
desired.  All  at  a  modest  lee. 

ROY  HOLDING  &  ASSOCIATES 
Box  212-Galva,  IL  61434 
(309)  932-2270  days.  932-2642  Evenings. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  NAtional  8-1133 

KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales.  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types. 

from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO.  "Kansas  City  Of 
fice,"  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280. 


WE  HAVE  QUALIFIED  BUYERS  tor  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.  0.  Box  4(X),  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


NEWSPAPERS  FOR  SALE 


NEWSPAPERS,  multi-groups,  California 
metro  area,  offset  weeklies.  Mel  Hodell, 
Broker,  Box  2277,  Montclair,  CA  91763. 


NEWSMAN,  YES!  BUSINESSMAN,  NO! 
Why  is  it  that  so  many  folks  think  if  you're  a 
great  newsman  you  ought  to  run  your  own 
newspapers!  I  tried  it  and  I  don’t  like  it.  I 
am  a  good  newsman  but  I'm  not  a 
businessman.  Worrying  about  profit, 
payroll,  supplies,  etc,  is  taking  me  away 
from  the  news  work.  That’s  why  I’d  like  to 
sell  my  three  weeklies  and  either  find  a  job 
as  Managing  Editor  of  a  daily  or  work  for 
the  new  owner  of  these  Zone  5  weeklies. 
Asking  $200,000.  Don't  bother  if  you’re 
just  curious.  Reply  only  if  you’re  really  in¬ 
terested  and  willing  to  battle  competition, 
snowstorms,  and  a  few  deadbeats!  You 
could  get  rich  here  if  you’re  a  good 
businessman  and  a  good  newsman!  Reply 
to  Box  3940,  Editor  &  Publisher. 


NORTHWESTERN  OHIO  SHOPPER,  $45M 
Gross  in  first  year,  priced  at  gross.  Terms. 
29%  down,  8%  over  5  years.  (419)  352- 
3538. 


ADJUDICATED  Back  Country  weekly  tab¬ 
loid.  Zone  9.  Excellent  growth  opportunity, 
perfect  for  fnan/wife  team.  Grossing  $25M. 
Box  3934,  Editor  &  Publisher. 


HEALTH  forces  sale  of  4  year  old  Georgia 
Shopper.  Grossed  $155,000  1977  (over 
40%  increase)  Ja.  59%  increase.  Cash 
$125,000,  Terms  $160,000.  Some  equip¬ 
ment.  No  press.  Exceptional  opportunity 
tor  growth  and  Profits.  Box  3921,  Editor  & 
Publisher. 


ILLINOIS  WEEKLIES  gross  $145,000, 
project  $175,000  ’78.  profitable. 

$150,000  with  one  building,  $35,000 
down,  8' 2%,  10  years. 

OHIO  WEEKLY,  county  seat,  5,700  paid 
subs,  over  6,000  pop.,  competitive.  Sell 
lor  equity  of  $120,(X)0.  Terms. 

MONTANA  EXCLUSIVE,  isolated  weekly, 
1,2(X)  subs  paid.  Sell  at  gross  of  $40,000. 
$10,000  down.  Terms. 

KANSAS  CITY  suburban  grossing 
$120,000.  $90,000,  $26,000  down.  Long 
established,  profitable. 

MINNESOTA  WEEKLY  gross  over 
$100,000.  Priced  $125,000  with  building, 
$100,000  without. 

UPPER  ZONE  5  regional  weekly-shopper. 
Project  over  $500,000  gross  ’78.  Must  buy 
press  or  sell  now  at  $375,000  with  good 
building.  Terms. 

MISSOURI  WEEKLIES,  common  shopper, 
exclusive,  sell  at  gross  $195,000.  29% 
down.  8%,  10  years. 

For  information  or  reports 
ROBERT  N.  BOLITHO 
Box  7133.  Indian  Creek  Branch. 
Shawnee  Mission,  Kans.  66207 

FIRST  TIME  LISTED.  West  Coast  50,000 
plus  controlled  circulation  weekly  in 
rapidly  growing  area.  Good  performer  with 
excellent  future  in  closed  market.  (Ian  re¬ 
coup  $250,000  purchase  price  in  short 
time.  Qualified  buyers  only.  Box  -1027, 
Editor  &  Publisher. 

SMALL,  BI-WEEKLY  magazine  available  in 
Prescott,  Arizona.  Only  magazine  format  in 
city.  Presently  has  state  wide  circulation, 
plenty  of  room  for  expansion.  $12,500. 
Gardner  and  Associates,  401  W.  Goodwin. 
Prescott,  AZ  86301.  (602;  445-1101. 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America's  leading  brokers  know 
that  when  it  comes  to  selling  pa¬ 
pers.  E&P  Classifieds  really  give 
them  the  business!  Here’s  a 
sampling  of  comments  received 
recently  from  across  the  country: 


'Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling 
inquiries  .  .  .  from  across  the 
spectrum  of  the  newspaper  in¬ 
dustry.  They're  read  by  people  on 
weeklies,  dailies,  suburbans, 
shoppers  and  specialized  publi¬ 
cations  .  .  .  and  really  bring 
results!  ” 


“Boy!  Do  your  ads  pull!  The  last 
ones  we  ran  have  us  under  a  ton 
of  calls  and  letters. " 

“I  sold  both  papers  first  time 
around.  It’s  a  pleasure  to  be  an 
advertiser— it  also  pays!" 


These  people  are  pros  when  it 
comes  to  buying  and  selling 
newspaper  properties.  Whether 
you’re  a  broker  or  a  principal,  if 
you’re  in  the  market  to  buy  or  sell 
a  newspaper,  take  the  profes¬ 
sional  approach— 


E&P  CLASSIFIEDS 


WHEN  IT  COMES  TO  SELLING  PAPERS. 
WE  KNOW  OUR  BUSINESS! 


WEEKLY  (offset)  in  growing  area.  Otters 
great  potential  tor  energetic  publisliei 
editor.  Metro  area  nearby.  Zone  2.  Priced 
to  sell.  Write  Box  3927,  Editor  &  Publisher. 

MOUNTAIN  State  exclusive  county  seat 
weekly.  Building,  rotary  press,  newspaper 
all  tor  only  $20,000  down.  Man  and  wife 
team  should  do  well.  SNYDER  NEWS¬ 
PAPER  BROKERS,  P.O.  Box  308.  Lindsay. 
CA  93247. 

AWARD-WINNING  New  Jersey  weekly.  30 
minutes  from  Greenwich  Village,  dross 
$90,000  last  year.  Expect  $100, (XX)  next, 
(jompugraphic  equipment,  bank  financing 
available.  Box  3803.  Editor  &  Publisher. 


FOR  SALE 

Influential  and  respected  trade  newspaper 
serving  major  industry  tor  nearly  75  years. 
Midwest.  Owner  wants  to  retire.  Asking 
price  $100, 0(X)  with  $30,000  down.  Reply 
to  Box  3923,  Editor  &  Publisher. 


NORTtfERN  CALIFORNIA  shopper  within 
45  miles  ol  San  Francisco  3  years  old  with 
exciting  potential  and  continued  expan 
Sion.  90.0(X)  copies  weekly  with  87‘'o  pen 
etration  of  two  counties.  Gross  sales 
1975  $250,000,  1976  $600,000. 

1977  $850,000.  excellent  stall.  Priced 
lor  quick  sale,  (juahlied  buyers  contact 
Glenn  Watkins.  1115  W  Texas,  taiilield. 
CA  94533  or  call  collect  (707)  ■i29-5440. 


NEWSPAPERS  WANTED 


AMPLE  DOWN  F’AYMENT  available  lor 
good  weekly  or  bi-weekly  in  Mid  west  un 
opposed  county  seat.  Please  write  Box 
3733,  Editor  &  Publisher. 


WE  ARE  seeking  to  purchase  a  non  daily 
newspaper  with  a  long  term  record  ol  prol 
liability.  Prelerably  with  more  than  5.000 
paid  circulation.  We  have  excellent  hnan 
cial  and  journalistic  credentials.  Please 
send  details,  copies  of  your  publication  to 
Box  3748,  Editor  A  Fublisher. 


PUBLICATIONS  FOR  SALE 


SPORTS  PUBLICAT lON  6  years  old.  cov 
ering  the  Miami  Dolphins  and  N.rtional 
Football  League.  Publishes  26  times— 
weekly  August  thru  January.  This  16- 
page,  2-color  tabloid  has  established  sub 
scriber  list,  repeat  advertisers  and  audited 
newsstand  reports.  Out  ol  state  owners 
would  like  to  sell  their  interest.  Partner 
available  in  Miami,  Florida.  Financing  avail¬ 
able.  Brokers  inquiries  welcome.  Box  4001 . 
Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


COMPOSING  ROOM 


COMPOSING  ROOM  EQUIPMENT 
11  Linotype  Machines,  Models— 8,  29,  31. 
33.  34. 

3  Monarchs-  Quadders,  Mat  Detectors. 
45  Intertype  Machines,  Models-  C2.  C3, 
C4.  many  equipped  for  TOU  Operation, 
Mat  Detectors. 

Plus  Ludlow  Mats,  cases.  Cabinets.  Morn- 
son  Type  Saws,  Vandercook  Proof  Presses, 
much  more  on  request. 

Contact;  Mike  Vezzuto,  (212)  556-1296 


COMPUTER  SOFTWARE 


ADVERTISING-CIRCULATION  Program 
packages  for  sale  for  IBM  Computer  Sys¬ 
tems  3,  32  or  34.  Including  ad  sales,  inch 
and  money  analysis  reports  anytime,  also 
monthly  billing  reports.  Extensive  year  ago 
history  for  all  ad  inches  and  money. 
CIRCUlATION-draw  sheet,  all  ABC  re¬ 
ports  anytime  and  at  end  of  month.  Ad¬ 
vance  or  arrears  billing.  PIA,  Mail.  R.  C. 
Zollinger,  The  Gallup  Independent,  P.  0. 
Box  1210,  Gallup,  N.M.  87301,  (505) 
863-6811. 
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EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


AUTOMATED 

NEWSPAPER 

ACCOUNTING 

General  Ledger 
Payroll 

Accounts  Payable 
Accounts  Receivable 
Statistical  Sales  Analysis 
Circulation 

Written  in  RPG  II  and  fully  docu¬ 
mented.  For  complete  details  and 
installations  contact: 

Mr.  Frank  Pitts,  Vice-Pres. 
American  Resource  Systems,  Inc. 
2670  Union  Extd.  Suite  532 
Memphis,  Tn.  38112 
(901)  458-4905 


MAILROOM 


SHERIDAN  24P  INSERTER 
EXCELLENT  CONDITION 
Box  3942,  Editor  &  Publisher. 


STA-HI  251 

EXCELLENT  CONDITION 
Box  3943,  Editor  &  Publisher. 


STEPPER  INSERTER  MACHINE  Available 
with  5  stations  and  spare  parts.  Used  2 
months,  $16,000.  Box  3944,  Editor  & 
Publisher. 


CUTLER-HAMMER  MODEL  16D18 
TRUCKLOADERS.  Available  April.  Excel¬ 
lent  condition.  Box  3947,  Editor  & 
Publisher. 


CHESHIRE  LABELING  machines  with 
quarter  folders,  multiwide  label  heads, 
single-wide  label  heads  and  conveyors.  All 
equipment  guaranteed.  Call  collect  or 
write.  Edwin  Heisley,  P.O.  Box  22083,  Dal¬ 
las  TX.  75222.  (214)  357-0196. 


CUTLER  HAMMER  MARK  III.  excellent 
condition,  available  immediately.  Box 
3746,  Editor  &  Publisher. 


MAGNACRAFT  LABELING  MACHINES 
Excellent  condition  available  immediately. 
Box  3747.  Editor  &  Publisher. 


McCAIN 

NEWSPAPER  INSERTER 
Model  660  Newspaper  Inserter  complete 
with  4  insert  feeders,  1  refeed  feeder,  1 
jacket  feeder,  1-3  ft.  conveyor,  1  kick 
counter  and  1  tachometer,  22(jV  60  cycle, 
3  phase  A.C.  motor  equipment.  Machine  is 
equipped  with  a  variable  miss  detector. 
Factory  rated  speed;  15,000  per  hour.  Ex¬ 
cellent  condition.  Phone  E.  St.  John  (914) 
339-4566  or  write  U.P.O.  Box  756,  Kings¬ 
ton.  NY  12401. 


E&P  Classifieds 

Programmed  for  Selling 


MEASURING  DEVICES 


INSTANT  AD  MEASURE,  measures  ads 
"Faster  than  a  ruler.”  Use  to  quickly  vis¬ 
ualize,  measure  and  cost  out  ads.  Com¬ 
plete  postal  form  3541  in  half  the  time. 
$9.45  each  or  $23.50  for  3.  Two  for  one 
special  with  this  ad,  any  quantity,  6,8  or  9 
column  versions.  Specify  agate  lines  or  col¬ 
umn  inches.  Instant  Ad  Measurement  Co., 
P.O.  Box  11105.  Chicago,  IL  60611, 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N,  How¬ 
ard,  Aberdeen.  Md.  21001.  Call  (301) 
575-6500. 


PASTEUP  SUPPUES 


McGANN  &  MARSH,  INC. 

Highest  quality  border  tapes,  largest  as¬ 
sortment  in  the  U.S.  Request  samples. 
54- 14th  Street 
Wheeling,  W.  Va.  26003 
Ph.  (304)  233-5211 


EQUIPMENT  &  SUPPLIES 
PHOTOTYPESETTING 


FOR  SALE:  Six  Hendrix  5700  VDT 
Terminals — Three  with  a  daisy  chain  de¬ 
vice  which  allows  them  to  go  into  one  input 
port  and  one  output  port  on  any  Hendrix 
6100,  6200,  6400  system.  Other  three 
units  are  stand-alone.  Included  is  coaxial 
cable,  visual  display  module,  and  2K  dam 
board.  Asking  $3,500  each  for  all  six,  oi 
$3,750  apiece.  Phone  Dick  Chaney  or  Don 
Wing,  North  Platte,  Nebraska  Telegraph, 
(308)  532-6000. 

COMPUGRAPHIC  4961SL.  Spare  reader, 
parts  kit  and  4  sets  width  plugs.  Very  reli¬ 
able.  $2250.  K.  Parker,  P.O.  Box  553,  Mill 
Valley,  CA  94941.  (415)  383-4500. 

3  EDITWRITER  7500’s;  1  Comp  IV  with  16 
and  20  pt.  lenses.  320  advertising  fonts. 
Take  over  lease  or  purchase  outright.  Call 
Russ  (212)  889-6996. 

COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


TWO  LINOTRON  505C's  12  pt.  Cora  6 
Phototypesetters  with  54  fonts  of  type,  4.5 
pts.  to  96  pt.  type,  65  pica  measure.  3  AKI 
keyboards.  $50.()00  or  make  offer.  For 
more  details  contact  Joe  Brooks.  (904) 
252-1511. 


COMPUGRAPHICS  9000  SYSTEM 
1— Compugraphics  9000  with  direct 
entry  keyboard  and  tape  unit. 

1— Compugraphic  keyboard  series  9100 
paper  tape. 

1— Spare  parts  kit. 

1— RC  paper  processor  (Compudry). 

11— Typefilm  strips — 4  fonts  per  strip  (4 
mathfont). 

System's  3  years  old,  excellent  condition. 
Price:  $15,(300.  Contact  Ed  Farlow,  (205) 
277-4700.  Brown  Printing  Co.,  P.O.  Box 
3603.  Montgomery,  AL  36109. 


2  COMPUGRAPHIC  4961  TL's— Dual  Im¬ 
age,  Direct  Input,  Fonts,  Spare  Parts.  Ex¬ 
cellent  Condition.  (415)  834-6841. 


NEW!  120  page  Photocomposition 
Catalog.  1,000's  of  latest  styles.  Catalog 
$3.00,  credited  to  first  order.  Host 
Graphics.  P.O.  Box  1665,  Harrisburg,  PA 
17105. 


PLATEMAKING  SYSTEMS 


DYNA-FLEX  EQUIPMENT 
Brown  Plate  Burner,  5000  watt  with  spare 
bulb:  plate  processor,  5  bay  with  spare 
parts,  speed  control,  water  pump  and 
motor,  all  electrical  boxes;  16  saddles  for 
duplex  press  and  1  double  truck  saddle 
plate  cutter;  plate  puncher;  plate  bender; 
assorted  ink  rolls.  Can  be  purchased  as  a 
unit  or  separately.  Contact  Don  Paparella, 
(315)  823-3680. 


E&P  CLASSIFIEDS 
We  move  machinery! 


CLASSIFIED  ADVERTISING  RATES 


PRESSES 


10  WOOD  auto  reel-tension-pasters,  com¬ 
plete  with  H-columns.  Ideal  for  a  Harris 
1650,  and  mateable  with  others,  as  well. 
Save  yourself  $3(30,0(X)  to  $5O0,OOO  on 
that  new  press.  $32,000.  Bob  Douglass. 
Lakeland.  FL.  (813)  687-7000. 


Sealed  Bid  Sale 

NEWSPAPER  PRESS 

Hoe  Super  Production  Color  Convertible 
with  8  Web  Uhits,  Complete  Letterflex 
Equipment,  Electrical  Switchgear  and 
Miscellaneous  Supplies.  Now  printing 
Santa  Monica  Evening  Outlook.  For  details 
write  Purchasing  Department,  City  of 
Santa  Monica,  1685  Main  Street.  Santa 
Monica,  CA  90401  or  call  (213)  393-9975 
Ext.  209. 


GOSS  URBANITE  4  black  units  new  1970. 
Urbanite  folder  with  Vi  fold  SU  folder  75 
HP  drive,  2-8  position  roll  stands,  press 
new  197(3.  Will  sell  as  complete  press  or 
components.  IPEC  Inc.,  401  N.  Leavitt  St., 
Chicago,  III.  60612.  Ph:  (312)  738-1200; 
Telex  25-4388. 


POSITIONS  WANTED 

(Payment  must  accompany  order) 

4-weeks  —  $1.40  per  line,  per  issue 
3-weeks  —  $1.55  per  line  per  issue 
2  weeks  —  $1.75  per  line  per  issue 
1-week  —  $1.90  per  line 

Add  $1.50  for  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 
4-weeks  —  $2.10  per  line,  per  issue 
3-weeks  —  $2.30  per  line  per  issue 
2-weeks  —  $2.50  per  line  per  issue 
1-week  —  $2.60  per  line 

Add  $1.50  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 


Air  mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $4.75  per  agate  line— 
$66.00  per  column  inch  minimum  space. 

Classified  Contract  Rotas  Avoilablo  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Name  _ 

Address  _ 

City - 

Phone  _ 

Authorized  by 

Classification  _ 

Copy  - 


State 


Zip 


□  Assign  a  box  number  and  mail  my  replies  daily 
To  Run:  _ Weeks  _  _ Till  Forbidden 

Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  I  PUBLISHER  •  575  Lexington  Ave.*  New  York.  N  Y.  10022 
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EQUIPMENT  &  SUPPLIES 
PRESSES 


EQUIPMENT  &  SUPPLIES 
PRESSES 


INDUSTRY  SERVICES 
CIRCULATION  CONSULTANTS 


HELP  WANTED 
ACADEMIC 


VANDERCOOK  425  full  page  power  proof 
press— new  1971.  HAMMOND  Glider  plate 
paw— Details— Northern  Machine  Works, 
2817  N.  Cedar,  Philadelphia,  PA  19134, 
(215)  425-0300. 


GOSS  COMMUNITY  2  oil  units  and  folder, 
$45,000.  3  unit  Suburban,  1  unit  with 
sidelay,  $55,000.  Pnces  firm.  Do  not  in¬ 
quire  unless  you  are  qualified  for  im¬ 
mediate  cash  purchase.  News  Web,  (312) 
525-0288. 


LUDLOW  ELECTRIC,  GOOD  CONDITION. 
Right  cabinet,  15  fonts,  Howell,  Michigan 
County  Press,  (517)  546-1010,  A.  C. 
Nequette. 


GOSS  COMMUNITY,  7  units,  2  folders 
(aoss  Community  units  for  add-on,  1970 
Goss  Community  folders 
Goss  Suburban,  2  units 
Goss  Suburban,  6  units,  1966 
Goss  SU  folder 
Goss  Suburban  folder 
Goss  Suburban  presses  and  units 
Goss  Suburban  S/C  combo  folder 
Goss  Urbanite  4  units,  new  1963 
Color  King  2:1  folder.  Model  790 
Gregg  flying  imprinter  22%' 

Urbanite  Vk  folder 
Color  King,  3  units  folder  1965 
Fincor  motor  and  control  40-60-75-100HP 
Baldwin  countoveyors  model  108 
Wanted:  Newspaper  equipment 
and  complete  plants. 


IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


12  Unit  1963  HOE-ALLERS  Web  Offset 
Press,  6  color  decks,  2  folders  with 
balloons  and  two  60  H.P.  drives 
6  Unit  1966  GOSS  Suburban  with  Ur¬ 
banite  Folder 

C&P  Web  Offset  Press,  Model  W24,  2  units 
with  roll  arms,  drive,  folder  and  V* 
folder,  available  now 
5  Unit  Cottrell  VI 5A 
5  Unit  NEWS  KING  with  Color  King  Fold¬ 
er,  1966 

4  Unit  VANGUARD  V15  with  double 
folders  and  double  drives 
GOSS  Metro  2  Units,  1  color  deck, 
double  2:1  Folder  1970,  22%"  cutoff 
Model  104  Baldwin  Countoveyor 
2  ton  Hyster  Fork  Lift  and  Paper  Clamp 
45"  Jomac  roller  washer 
WE  BUY  AND  SELL  LETTERPRESS,  IN¬ 
CLUDING  STEREOTYPE  MACHINERY. 


UNIVERSAL  PRINTING 
EQUIPMENT  CO.,  INC. 

1  Madison  Street 

East  Rutherford,  New  Jersey  07073 
(201)  438-3744 


EIGHT  UNIT  HARRIS  V-15A,  new  1973. 
Excellent  condition.  V2  and  Vt  page  heavy 
duty  folder,  balloon  former,  eight  845  roll 
stands.  Geared  for  17,000  I  P  H.  May  be 
inspected  at  Killeen  Daily  Herald,  Killeen, 
Texas,  prior  to  July  15,  1978.  For  addi¬ 
tional  information,  call  Charles  Harrell, 
(817)  778-4444. 


3  UNIT  COLOR  KING  available  immediate¬ 
ly.  60  day  warranty  parts  and  workman¬ 
ship.  Continental  Printing  Machinery,  257 
Stump  Rd.,  Lapeer,  Ml  48446.  (313)  664- 
7050. 


GOSS  COMMUNITY,  7  units,  new  approx¬ 
imately  1973,  with  SC  folder  and  upper 
balloon  former.  Community  folder,  2  drives 
and  all  accessories.  We  will  sell  complete 
press  or  components.  IPEC  Inc.,  401  N. 
Leavitt  St.,  Chicago,  III.  60612.  Ph:  (312) 
738-1200.  Telex  25-4388. 


8  UNIT  Goss  Mark  1,  23  9/16"  cut  off 
16  UNIT  Wood,  22%"  cut  off 
12  WOOD  Auto  Pasters 
10  GOSS  Auto  Pasters 
4  UNIT  Hoe  Colormatic,  21V2  cut  off 
GOSS  URBANITE  V*  folder 
6  UNIT  Color  King 
3  UNIT  Newsking 

1974  5  Unit  Dailyking  with  Balloon  Former 
Bramble  Professional  Press,  Inc. 

Rt.  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011 


HOE  Colormatic  3:2  Folder  manufactured 
1961,  23  9/16"  cutoff,  complete  with  dou¬ 
ble  balloon  formers.  As  is,  where  is,  very 
good  condition.  $70,000.  Call  or  write 
James  Fenley,  Memphis  Publishing  Co., 
495  Union  Ave.,  Memphis,  TN  38101, 
(901)  529-2442. 


OFFSET  PRESS  DRIVES 
$40  HP  Fincor— 100  HP  Fincor— 15  HP 
King— 2-75  HP  CH  Twinned  Rectifier 
drives.  Will  sell  separately.  George  Oxford, 
Box  8483,  Boise,  ID  83705. 


TWO  UNIT  Goss  (immunity  with  Commun¬ 
ity  folder.  Goss  describes  as  well  main¬ 
tained,  very  good  condition.  Lightly  used. 
As  is,  where  is  and  available  immediately. 
First  offer  over  $55,000.  Also  Model  104 
AL  Countoveyor,  first  offer  over  $3,000. 
William  Clark,  Production  Manager,  Shore 
Line  Times,  Guilford,  CT  (203)  453-2711. 

URBANITE  FOLDER 

COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 

WANTED  TO  BUY 

NEED  COIN  OPERATED  NEWSPAPER 
RACKS.  Al  Nequette,  Howell,  Michigan 
County  Press,  (517)  546-1010. 

LATE  MODEL  COMPUGRAPHIC  72001  TG 
or  not.  Preferably  with  processor  and 
fonts.  (203)  434-9550. 

SHERIDAN  24P  INSERTER 

Must  see  in  operation. 

Box  4050,  Editor  &  Publisher. 

DIDDE-GLASER  INSERTING  MACHINE 
GOOD  CONDITION. 

Box  3945,  Editor  &  Publisher. 

COUNT-O-VEYOR  STACKER 
REQUIRED  IMMEDIATELY 

Box  3946,  Editor  &  Publisher. 

STA-HI  251  OR  257 

COUNTER  STACKER. 

BOX  1789,  EDITOR  &  PUBLISHER. 

WANTED  TO  BUY 

MULLER  227  or  EM-10  INSERTER. 
BOX  1781,  EDITOR  &  PUBLISHER. 

SHERIDAN  48P  or  72P  INSERTER. 
Required  by  June  1978.  Box  3299,  Editor 
&  Publisher. 

GOSS  COMMUNITY  OIL  BATH  with  SC  fol¬ 
der  unit  separate.  Box  1983,  Editor  & 
Publisher. 

GOING  TO  UPGRADE  your  APS-4  to  an 
APS-5?  We  are  a  private  party  and  are  look¬ 
ing  for  1  APS-4  in  excellent  condition. 
Please  call  Jim  at  (612)  372-5475. 

GOSS  URBANITE,  One  (1)  or  Two  (2)  Units 
AND  One  (1)  Three  color  Unit.  Call  or  write: 
Willie  Rodriguez 

7950  Haskell  Avenue 

Van  Nuys,  CA  91406 
(213)  787-4100 

TWO  USED  COTTRELL  V-15A  PRESS 
UNITS  AND  ROLL  STANDS. 

Box  3662,  Editor  &  Publisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 

LATE  STYLE 

COTTRELL  V  22/25  AND  845 

BOX  273,  EDITOR  &  PUBLISHER 

INDUSTRY  SERVICES 

AD  PROMOTION 

BEST  SPECIAL  SECTION  by  small  news¬ 
paper,  1977  New  York  Press  Association 
Contest.  Send  $5  for  your  copy— it’s  worth 
copying.  It  brought  us  over  $5,000.  Send 
check  to:  Taconic  Press,  Box  316 
Millbrook,  NY  12545. 

CIRCULATION  CONSULTANTS 

CIRCULATION  CONSULTATION 
Need  a  TMC,  revisions  or  changes?  We  are 
a  firm  that  provides  help  for  short  or  long 
term  circulation  needs.  Systems,  controls, 
or  entire  departments.  New  booking 
June-December,  1978.  Call  Charlie  Wis- 
kow,  (201)  361-0912  or  write  FT  News  Inc., 
Box  259,  Wharton,  NJ  07885. 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR'S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  re¬ 
production.  Ask  for  details.  Berkley- Small 
Inc.,  P.O.  Box  6526,  Mobile,  Ala.  36606. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  engi¬ 
neering  modifications,  rebuilding  and  re¬ 
moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  Rt.  2, 
Box  2285,  McAllen,  Texas  78501.  (512) 
682-7011. 


PUBLISHERS'  REP 


WE  CAN  INCREASE  YOUR  ADVERTISING 
LINAGE  WITH  REVENUE-PRODUCING 
MAIL  ORDER  PAGES.  As  the  leading  Pub¬ 
lishers’  Representatives  in  the  Direct  Re¬ 
sponse  field,  we  can  provide  selective  Mail 
Order  Advertisers  for  your  publication. 
Just  as  we  do  for  Ladies'  Home  Journal, 
Redbook,  Saturday  Review,  Sport,  Es¬ 
quire,  Plants  Alive,  Boston  Herald  Ameri¬ 
can,  St.  Louis  Globe-Democrat,  MacFad- 
den  Women’s  Group  and  so  many  others. 
Let’s  talk.  If  we’re  right  for  each  other, 
we’ll  guarantee  an  increase  in  your  mail 
order  advertising  pages  and  revenue.  Call 
or  write.  Joseph  Sheldon,  Campbell- 
Reynolds,  Inc.,  (Jept.  3311,  641  Lexington 
Avenue,  New  York,  NY  10022  (212)  935- 
4100. 


TAXES 


INCOME  TAX  SPECIALIST 
to 

Editors 
Journalists 
Free  Lancers 
Media  Executives 
PAUL  MILLER 

26  Court  St.,  Brooklyn,  NY  11201 
By  mail  or  appointment 
(212)  339-0447 

California:  (800)  852-7631  Op  43 
(800)  824-5136  Op  43 


Help 

Wsnted.. 


ACADEMIC 


PROFESSIONAL  JOURNALIST  to  teach  in 
the  William  Allen  White  School  of  Jour¬ 
nalism  for  a  full  year  beginning  August  15, 
1978.  Position  demands  teaching  interest 
in  reporting,  editorial  writing,  newspaper 
management,  and  strong  professional 
journalism  background.  Salary  is  attrac¬ 
tive  because  of  a  support  grant  from  the 
Gannett  Foundation.  (Jeadline  for  applica¬ 
tions  March  15,  1978.  An  Equal  Opportu¬ 
nity  Employer.  Write  Dean  Del  Brinkman, 
School  of  Journalism,  University  of  Kan¬ 
sas,  Lawrence,  Kansas  66045. 


THE  UNIVERSITY  OF  KANSAS  William 
Allen  White  School  of  Journalism  seeks  a 
reporting  teacher  with  solid,  recent  pro¬ 
fessional  experience.  Ability  to  teach  other 
News-Editorial  Sequence  courses  will  be 
considered  a  plus,  but  demonstrated  pro¬ 
fessional  reporting  skills  are  paramount. 
The  position,  open  August  15,  1978,  will 
be  a  permanent,  tenure-track  line,  proba¬ 
bly  at  the  Assistant  Professor  level.  Salary 
will  be  in  the  range  of  $14,000  to  $15,000 
for  nine  months,  depending  upon  qualifi¬ 
cations.  Interested  persons  should  apply 
to  the  chairman  of  the  News-Editorial  Se¬ 
quence  by  March  15: 

Prof.  Paul  Jess 
School  of  Journalism 
105  Flint  Hall 
University  of  Kansas 
Lawrence,  Kansas  66045 
An  Equal  Opportunity/Affirmative  Action 
Employer 


EDITOR  &  PUBLISHER  for  March  11,  1978 


GRADUATE  ASSISTANTSHIPS  for  1978- 
79  in  newly  approved  masters  program  in 
mass  communications  with  major  in  jour¬ 
nalism.  $2,925  for  nine  months.  Write: 
Joel  Gambill,  Department  of  Journalism 
and  Printing,  Arkansas  State  University, 
State  University,  AR  72467. 


JOURNALISM  BROADCAST/PRINT:  Full¬ 
time  faculty  needed  for  Fall  1978  to  teach 
broadcast  and  print  journalism,  may  in¬ 
clude  basic  reporting,  public  affairs, 
broadcast  law  and  histon.  May  also  coor¬ 
dinate  print,  radio  and  TV  internship.  MA 
minimum,  professional  experience  neces¬ 
sary,  teaching  experience  desirable.  Be  a 
part  of  this  new  and  expanding  program. 
Application  deadline:  April  7,  1978.  Equal 
Opportunity  Employer.  Write:  Ralph  A. 
Swain,  Acting  Coordinator,  Public  Com¬ 
munications,  Wheeling  College,  Wheeling, 
WV  26(X)3. 


JOURNALISM  faculty  position  for  78-79 
academic  year.  One  year  appointment 
starting  August  15.  Teach  mainly  in  new- 
editorial  sequence.  Several  years  recent 
media  experience.  Masters  preferred.  Sal¬ 
ary  competitive.  Equal  Opportunity 
Employer.  Apply  by  March  31.  Contact 
Chairman,  Journalism  Department,  Uni¬ 
versity  of  North  Dakota,  Grand  Forks,  ND 


VISITING  Assistant  professor  of  jour¬ 
nalism.  Candidate  must  have  MA  degree 
and  five  years  significant  professional  ex¬ 
perience.  Must  be  able  to  teach  Introduc¬ 
tion  to  Mass  Media,  Press  and  Society, 
Newswriting,  Advanced  Reporting,  Pub¬ 
lishing  Practice  and  Mass  Communication 
Law.  Equal  Opportunity/Affirmative  Action 
Employer.  Write  to  James  W.  Welke,  Head, 
Department  of  Journalism,  University  of 
Wyoming,  Laramie,  WY  82071.  Deadline 
April  15th. 


GRADUATE  TEACHING  ASSISTANTSHIPS 
for  1978-79  in  photography,  reporting  and 
editing.  $3,000  and  tuition  reduction. 
Journalism  Department,  South  Dakota 
State  University,  Brookings,  SD  57(X)7. 


ASSISTANT  PROFESSOR  to  teach  news 
writing  and  other  courses.  Minimum  3 
years  newspaper  experience  and  relevant 
advanced  degree.  Strong  public  affairs  re¬ 
porting  experience  desired.  Salary  negoti¬ 
able.  Send  letter  and  resume  by  March  31 
to  Chairman,  Newspaper  Department,  S.  I. 
Newhouse  School  of  Public  Communica¬ 
tions,  215  University  Place,  Syracuse,  NY 
13210.  Syracuse  University  is  an  Affirma¬ 
tive  Action/Equal  Opportunity  Employer. 


JOURNALISM  FACULTY  position  in  large 
undergraduate  and  graduate  School  of 
Journalism.  Appropriate  experience  in 
news-editorial  areas  and  teaching  re¬ 
quired:  Doctorate  preferred.  Salary  com¬ 
petitive.  Rank:  Assistant  professor. 
Southern  Illinois  University  at  Carbondale 
IS  a  major  teaching  and  research  institu¬ 
tion  with  an  enrollment  of  more  than 
22.000  students.  School  is  ACEJ  accre¬ 
dited  with  425  undergraduate  majors,  3(X) 
in  news-editorial  sequences.  Total  of  55 
graduate  students  in  MA  and  PhD  pro¬ 
grams.  Send  resume  to:  Harry  W. 
Stonecipher,  Chairman,  Faculty  Appoint¬ 
ments  Committee,  School  of  Journalism, 
Southern  Illinois  University,  Carbondale, 
IL  62901.  Deadline  for  applications:  April 
15.  1978.  An  Affirmative  Action,  Equal 
Opportunity  Employer. 


AWARD-WINNING  CAMPUS  DAILY  needs 
adviser.  Will  also  teach  reporting  and 
supervise  reporting  laboratories.  Must 
have  4  or  5  years  professional  experience. 
Additional  experience  supervising  a  uni¬ 
versity  daily  preferred.  Masters  degree 
preferred.  Begins  June  1,  1978.  Salary 
competitive.  Application  deadline,  April  1, 
1978.  Minority  persons  and  women  en¬ 
couraged  to  apply.  An  Affirmative  Action 
Employer.  Send  application,  resume,  and 
references  to  Dr.  Reg  Westmoreland, 
Chairman,  Department  of  Journalism, 
North  Texas  State  University,  Denton,  TX 
76203. 


JOURNALISM:  2  positions,  fall  1978.  2  as¬ 
sistant  professors  to  teach  reporting,  edit¬ 
ing  and  layout,  law  and  radio.  Community 
journalism  specialist  desired.  PhD  or  ABD 
needed.  Georgia  State  University  is  An 
Equal  Opportunity/Affirmative  Action 
Employer  in  compliance  with  Title  9  and 
other  civil  rights  laws.  Wrtie  Dr.  Herald 
Davis,  Dept,  of  Journalism,  Georgia  State 
University,  Atlanta,  GA  30303. 
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DEAN 

School  of  Communications  and  Theater 
TEMPLE  UNIVERSITY 

The  Search  Committee  invites  and  will  accept  nominations  and 
applications  until  April  10,  1978  for  appointment  effective  July  1, 
1978. 

Temple  University  is  located  in  Philadelphia,  Pennsylvania,  and 
has  an  enrollment  of  35,000  students  on  six  campuses  in  sixteen 
schools  and  colleges.  The  School  consists  of  three 
departments— Journalism,  Radio-Television-Film,  and  Theater— 
and  has  2,000  undergraduate  and  200  graduate  majors  with  55 
full-time  faculty  members  and  75  additional  staff  members.  It  of¬ 
fers  a  BA  degree,  Master  of  Journalism,  MFA  in  Theater,  MFA  in 
Radio-Television-Film,  and  MA  and  PhD  degrees  in  Communica¬ 
tions. 

Facilities  include  three  theaters,  six  television  studios,  seven 
radio  studios,  a  film  theater,  film  laboratories,  computerized  edit¬ 
ing  laboratory,  still  photography  and  graphics  arts  laboratories, 
library,  and  5,000  watt  FM  radio  station. 

Candidates  should  have  an  earned  doctorate  or  the  equivalent, 
university-level  teaching,  research,  and  administrative  experience. 

Letter  of  application  or  nomination  and  a  professional  vita 
should  be  sent  to; 

Chair,  Search  Committee 
Office  of  the  Dean 

School  of  Communications  and  Theater 
Temple  University 
Philadelphia,  Pennsylvania  19122 

Temple  University  is  an  Equal  Opportunity 
Allirmative  Action  Employer. 


WEST  GEORGIA  COLLEGE  needs  assistant 
professor  of  Mass  Communication  to  teach 
journalism  and  mass  communication 
courses  and  advise  student  newspaper. 
MA  required;  salary  $11,000-12,500  for  9 
months.  Send  resume  to  Dr.  Chester  Gib¬ 
son,  Department  of  Fine  Arts,  West  Geor- 

tia  College,  Carrollton,  GA  30118.  An 
qual  Opportunity  Employer,  M'F. 


THE  DEPARTMENT  OF  JOURNALISM  is 
seeking  candidates  for  three,  one-year  po¬ 
sitions  for  the  1978-79  academic  year. 

1.  Lectureship  in  the  newspaper  se¬ 
quence.  Applicants  should  have  re¬ 
porting  and  editing  experience  on  a 
professional  daily  newspaper  or  wire 
service,  including  work  on  daily  desk 
or  other  newsroom  desks.  MA 
minimum. 

2.  Lectureship  in  the  magazine  se¬ 
quence.  Applicants  should  have  pro¬ 
fessional  magazine  experience  which 
includes  writing,  editing  and  produc¬ 
tion.  MA  minimum. 

3.  Replacement  in  the  newspaper  se¬ 
quence  of  a  faculty  member  on  sab¬ 
batical.  Applicants  should  have  pro¬ 
fessional  daily  newspaper  experi¬ 
ence,  including  reporting  and  copy 
editing.  MA  minimum. 

The  salary  range  for  the  above  three  posi¬ 
tions  is  $14,256  to  $21,624  depending  on 
qualifications  and  experience  of  candi¬ 
dates. 

If  otherwise  qualified,  candidates  with 
previous  teaching  experience  will  be  given 
preference.  It's  also  helpful  if  applicants 
are  qualified  to  teach  in  at  least  one  other 
journalism  area. 

Send  full  resume  to  M.  L.  Stem,  Chairman, 
Department  of  Journalism,  CSULB,  Long 
Beach.  California  90840.  Application 
deadline  is  April  5th. 

CSULB  IS  An  Equal  Opportunity/Affirma¬ 
tive  Action/Title  IX  Employer. 


INSTRUCTOR  WANTED:  A  small  Western 
New  York  Liberal  Arts  College  desires  an 
Assistant  Professor  for  new  position  in 
print  media  for  Media  Communications 
Department.  Position  available  Fall 
Semester.  PhD  required.  Teaching  and 
work  experience  in  journalism  and  public 
relations,  advertising  preferred.  Salary 
negotiable.  Forward  resume  to  Personnel 
Office.  Medaille  College,  18  Agassiz  Circle, 
Buffalo,  NY  14214  by  April  3.  1978.  No 
phone  calls.  Medaille  College  is  an  Equal 
Opportunity  and  Affirmative  Action  Em¬ 
ployer. 


FACULTY  POSITION  re-advertised  to 
teach  news  editorial  courses  and  work  with 
graduate  program  in  mass  communica¬ 
tions.  Excellent  opportunity  to  work  with 
program  that  has  good  media  contact.  PhD 
and  significant  newspaper  experience  re¬ 
quired  or  MA  degree  with  extensive  news¬ 
paper  experience.  Salary  $13,000- 
$17,000  commensurate  with  rank.  Equal 
Opportunity/Affirmative  Action  Employer, 
M/F,  Application  deadline  March  27, 1978. 
Send  resume  and  list  of  references  to  Jeel 
Gambill,  Department  of  Journalism  and 
Printing,  Arkansas  State  University,  State 
University,  AR  72467. 


ADVERTISING  and  Public  Relations.  As¬ 
sistant  professor.  Salary  negotiable  de¬ 
pending  upon  qualifications  and  profes¬ 
sional  experience.  PhD  preferred: 
minimum  master's  and  extensive  quality 
professional  experience.  Tenure  track  po¬ 
sition. 

Accredited  Department  of  Mass  Com¬ 
munications.  300  majors:  10  faculty. 
Broadcasting  and  journalism  sequences. 
Campus  15  minutes  from  St.  Louis.  An  Af¬ 
firmative  Action  Employer.  Contact  John 
Regnell,  Box  73,  Southern  Illinois  Univer¬ 
sity,  Edwardsville,  IL  62026,  (618)  692- 
2230. 


ADMINISTRATIVE 


EDITOR/GENERAL  MANAGER  for  Ohio 
weekly  with  strength  in  the  advertising  de¬ 
partment.  Good  compensation  fora  person 
who  can  motivate  staff  and  produce  a  good 
paper  for  this  excellent  market.  Reply  Box 
38%,  Editor  &  l^ublisher. 


NINE  YEAR  OLD  Long  Island  based,  youth 
oriented  newspapers  (New  York  and 
Florida)  seek  general  manager  to  supervise 
operations.  Knowledgeable  in  accounting, 
advertising  sales,  layout,  production  and 
circulation.  15%  travel.  Help  set  up  news¬ 
papers  in  other  cities.  To  $22,000.  Re¬ 
sume  to;  The  Good  Times,  24  Lumber  Rd., 
Roslyn,  NY  11576. 


PUBLISHERS  AND  GENERAL  MANAGERS 
Looking  to  join  one  of  the  most  progressive 
newspaper  companies  in  the  US?  If  you 
have  the  qualifications,  then  we  have  the 
challenge  for  you.  Salary  range  $25,000- 
$40,000  depending  on  your  abilities  PLUS 
commission.  Immediate  openings.  Write 
qualifications  to  SEARtlH,  Suite  605, 
30500  Van  Dyke  Ave.,  Warren,  Ml  48093. 


STRONG  SALESMAN 
Leading  New  Jersey  weekly  group  needs  an 
experienced  salesman  to  sell  and  service 
major  regional  department  store,  food  and 
mass  merchandiser  accounts  in  home  of¬ 
fice  calls  as  well  as  at  local  level.  Projected 
base  salary  of  $20,000  can  be  enhanced 
by  commissions.  Company  pays  travel. 
Successful  applicant  will  submit  more 
than  usual  resume,  listing  problems  en¬ 
countered  in  competitive  sales,  actions 
taken  and  documented  results  achieved. 
Box  3939,  Editor  &  Publisher. 


THE  VENTURA  COUNTY  Star-Free  Press, 
a  John  P.  Scripps  newspaper,  is  seeking  a 
retail  advertising  sales  person.  Located  in 
Ventura,  California,  a  seaside  community 
65  miles  north  of  Los  Angeles,  this  nearly 
39,000  circulation  7-days-a-week  daily 
(plus  35,000  controlled-distribution 
Thursday  morning  weekly)  offers  a  qual¬ 
ified  salesperson  opportunity  to  grow  in  his 
or  her  career.  A  new  offset  equipped  plant 
IS  now  under  construction.  Excellent  salary 
and  fringe  benefits.  Contact  Advertising 
Director  Bessa  Mileham,  567  East  Santa 
Clara,  Ventura,  CA  93001.  Phone:  (805) 
643-9901. 


ADVERTISING  DIRECTOR 
40,000  circulation  daily  has  top  advertis¬ 
ing  position  open  immediately.  Previous 
newspaper  ad  experience  desirable:  prior 
management  experience  necessary.  De¬ 
partment  of  approximately  40  employees 
requires  aggressive  bottom  line  manager 
with  proven  planning  and  staff  develop¬ 
ment  skills.  Excellent  salary,  bonus  and 
fringe  benefit  package  plus  newspaper 
chain  opportunities  for  future  advance¬ 
ment.  Send  resume  to  Kay  Gause,  Person¬ 
nel  Manager.  Yakima  Herald-Republic, 
P.O.  Box  9668,  Yakima.  WA  98909.  We  are 
an  Equal  Opportunity  Employer. 


SALES  MANAGER 

Advertising  sales  manager  for  20-year-old 
Ohio  rural  and  suburban  paper.  Financially 
sound  and  aggressive  company  needs  a 
good  manager  to  supervise  3  sales  offices 
and  sell  top  accounts.  No  overnight  travel. 
Excellent  opportunity  with  a  growing  com¬ 
pany.  Reply  Box  3897,  Editor  &  Publisher. 


GROWTH  AND  FUTURE  for  aggressive  ad 
salesman  on  small  daily  in  Zone  6.  #2  per¬ 
son  on  vigorous  staff,  take  place  of  pro¬ 
moted  man.  Salary,  commission  in  great 
town.  Weather's  always  good.  Resume  to 
Box  4014,  Editor  &  Publisher. 


RETAIL  DISPLAY  MANAGER 
The  Northern  California  5-day  daily  half¬ 
way  between  Reno  and  San  Francisco 
seeks  well-rounded  leader.  Experienced 
salesperson  ready  to  move  up  could  fill 
qualifications  in  organization  where  retail 
display  sales  should  boom.  Re-shaped 
news  product  combined  with  strong  sales 
effort  has  ABC  circulation  up  20  o  in  6 
months  under  new  publisher.  Replies  held 
confidential.  Call  Robert  Swan.  (916) 
783-0451  or  782-7325. 


ADVERTISING  SALESPERSON  to  call  on 
regional  accounts  in  Midwest  states.  New 
office  to  be  established  in  Omaha  vicinity 
by  national  advertising  representative. 
Mail  resume  to  Richard  Rummel,  American 
Newspaper  Representative,  84  S.  6th  St., 
Minneapolis,  MN  55402. 


ADVERTISING  REPRESENTATIVE 
WANTED— Nebraska  newspaper  seeking 
an  experienced  ad  salesman  for  4,000  cir¬ 
culation  bi-weekly  newspaper  and  7,200 
semi-monthly  shopper.  Live  and  work  in  an 
excellent  city  of  6,000  population  that  has 
a  college.  Beautiful  climate  and  location 
near  the  Black  Hills.  Salary  and  fringes 
negotiable  with  experience.  This  is  not  a 
dead-end  job,  the  future  could  be  fantas¬ 
tic  for  someone  capable  and  willing  to 
work.  For  further  details  write  Ron  Bietz, 
P.O.  Box  1141.  Chadron,  NB  69337. 
Please  include  resume. 


PROMOTIONAL  MINDED  weekly,  over 
5.000,  needs  ad  sales  person,  with  capa¬ 
bility  of  taking  over  department.  Competi¬ 
tive  market.  Want  someone  who  will  make 
calls  5  days  a  week,  and  we  will  pay  for 
results.  Sell  for  strong  county  seat  weekly 
paper,  a  combination  section,  and  a 
monthly  farm  publication.  Excellent  family 
town.  Contact  Cal  Lambert,  Lancaster 
Publishing  Co.,  Box  310,  Lancaster,  Wl 
53813. 


ADVERTISING  MANAGER  for  suburban 
daily  paper.  Salary  negotiable.  Good 
fringe  benefits.  Zone  1.  Call  Publisher 
(40f)  821-7400. 


SALES  MANAGER  for  fast  growing  young 
Oregon  weekly  newspaper  group.  Guaran¬ 
tee  plus  overrides.  Send  resume  and  salary 
requirements  to  Box  3918,  Editor  & 
Publisher. 


PURDUE  (University)  EXPONENT 
ADVERTISING  MANAGER 
Tram  and  manage  student  sales  staff  of 
Big  10  university  daily  presently  grossing 
'■'3  of  potential.  Collegiate  press  experience 
preferred.  Strengths  must  include  market 
achievement  in  present  position  and  ad¬ 
vertising  training  ability.  Resume  with  sal¬ 
ary  expectations  to  Jim  Blair,  The  Purdue 
Exponent.  Room  B-50,  Purdue  Memorial 
Union,  West  Lafayette.  IN  47907. 


ARTIST 


WE  DON'T  ASK  MUCH — Just  an  editorial 
artist  with  verve,  enthusiasm  and  care  tor 
boldly-appealing  layout,  talent  as  an  illus¬ 
trator,  a  good  head  for  planning  and  lead¬ 
ership,  and  a  chance  to  join  a  first-class 
newspaper  organization  at  the  ground  floor 
of  its  newest  and  highest  priority  project. 
We're  launching  a  new  Sunday  newspaper 
to  serve  all  of  Michigan's  Upper  Peninsula, 
and  need  a  top-f light  graphics  director  for 
both  the  newspaper  and  the  locally-pro¬ 
duced  magazine  supplement.  If  you  think 
you  have  the  skills  and  zest  we  want,  con¬ 
tact  James  R.  Whelan,  Editorial  Director, 
Panax  Corporation,  P.O.  Box  1860,  East 
Lansing,  Michigan  48823.  enclosing  re¬ 
sume,  salary  requirements,  and  samples  of 
your  work. 


CIRCULATION 


COME  AND  GROW  WITH  US 
Leading  Midwestern  metro  is  seeking  a 
sales  and  results  oriented  division  man¬ 
ager  with  some  union  experience. 

We  are  an  innovative  and  progressive  man¬ 
agement  team  with  definite  plans  for  the 
future.  Our  city  is  growing  and  has  a  pleas¬ 
ant  living  environment.  Salary  will  be  in  the 
$20,000  range  with  excellent  benefit 
package. 

Don't  miss  this  opportunity  for  immediate 
achievement  and  personal  growth.  Send 
resume  to  Box  4024,  Editor  &  Publisher. 


CIRCULATION  MANAGER  tor  8000  ABC 
daily  and  26,000  CAC  weekly  shopper. 
Must  be  strong  on  management,  carriers, 
mail  distribution  and  circulation  records.  A 
good  chance  for  assistant  circulation 
manager  to  move  up.  Write  Dave  Reilly, 
Daily  American.  Box  190,  Somerset,  PA 
15501. 


THE  PETOSKEY  NEWS-REVIEW  (10,000 
PM,  5-day),  located  in  Northwest  Michigan 
resort  community  seeks  circulation  man¬ 
ager  to  handle  2'/2  person  department. 
Sound  be  promotion  minded  and  be  able  to 
supervise  mail,  carriers,  and  TMC  shopper. 
Send  resume  to  Ken  Winter,  Assistant 
General  Manager,  Petoskey  News-Review, 
Box  528,  Petoskey.  Ml  49770. 


CIRCULATION  DIRECTOR  for  afternoon 
offset  daily  in  a  growing  Zone  4  market. 
Ideal  candidate  has  3  -  years  in  field, 
strong  strengths  and  dealing  with  people, 
analysis  and  evaluation,  and  planning  ans 
organizing.  Person  must  also  be  aggres¬ 
sive,  energetic,  creative  and  willing  to  par¬ 
ticipate  in  a  dynamic  management  team.  If 
you  meet  these  requirements  and  enjoy 
challenges,  personal  development,  prog¬ 
ress,  send  resume  describing  yourself, 
education,  experience  and  salary  require¬ 
ments  to  Box  3643.  Editor  &  Publisher. 


NEED  CIRCULATION  PRO  to  add  mail 
subscribers  for  5  paid  weeklies  in  Virginia. 
Tell  us  what  you  can  do,  how  you  want  to 
be  paid.  Call  or  write:  Norris  Bly,  Byerly 
Publications,  Box  497,  Franklin,  VA  23851 
(804)  562-3187. 


ASSISTANT  Circulation  Manager  needed 
tor  34,000  Zone  3  daily  and  Sunday  news¬ 
paper.  Excellent  future  for  right  person. 
Must  be  promotion  minded.  Send  resume, 
references,  salary,  first  letter  to  Box  4031, 
Editor  &  Publisher. 
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HELP  WANTED 


CIRCULATION 


WE  ARE  a  fast  growing  suburban  daily  in 
ifone  5  seeking  experienced  circulation 
people.  If  you  are  looking  for  a  rewarding 
and  challenging  career  with  an  innovative 
and  progressive  newspaper,  we  may  have 
just  the  right  position  for  you.  All  candi¬ 
dates  must  be  bright,  energetic  and  have 
management  capabilities.  Excellent  start¬ 
ing  salary  and  fringe  benefits,  including 
profit  sharing.  Send  resume  to  Box  3895. 
Editor  &  Publisher. 


CIRCU  LATION  MANAGER  for  a  large  group 
of  paid  suburban  weeklies  in  Zone  1.  Must 
be  capable  of  planning,  initiating,  organiz¬ 
ing  and  supervising  all  aspects  of  circula¬ 
tion,  including  postal  delivery,  TMC,  prom¬ 
otion  and  sales.  A  unique  opportunity  to 
innovate  within  a  strong,  growing  com¬ 
pany.  Excellent  salary,  bonus  and  bene¬ 
fits.  Send  resume  and  salary  history  to  Box 
3937,  Editor  &  Publisher. 


CIRCULATION  MANAGER  wanted  for 
9,000  PM  daily  and  10  weekly  papers.  Re¬ 
sponsible  for  100*  carriers  and  mailroom. 
Salary  openi  excellent  fringe  benefits. 
Near  Lake  Milford.  Contactor  send  resume 
to  John  G.  Montgomery,  814  N.  Washing¬ 
ton  St,,  Junction  City,  KS  66441.  (913) 
762-5000. 


CIRCULATION  DIRECTOR  for  dynamic. 
New  England  weekly  newspaper.  Circula¬ 
tion  50,000.  Experienced  in  single  copy 
sales  and  subscription.  Exciting  challenge 
and  fabulous  growth  potential.  Send  re¬ 
sume  to  Box  3911,  Editor  &  Publisher. 


CIRCULATION  MANAGER  tor  8,500  ABC 6 
day  daily.  Pleasant  county  seat  city  of 
9,000  in  county  of  32,000.  Will  consider 
person  with  proper  experience  even  if  not 
presently  circulation  manager.  Send  re¬ 
sume  to  Harry  Case,  Kenton  Times.  Ken¬ 
ton,  OH  43326. 


ASSISTANT  Circulation  Director  for 
30,(X)0  6  day  PM  publication  in  Zone  5. 
Requires  knowledge  of  motor  route,  car¬ 
rier,  collections  and  promotion.  Must  have 
potential  to  become  Circulation  Director. 
Solid  progressive  company  with  excellent 
fringes  and  advancement  opportunities. 
Send  complete  resume  including  salary 
requirements  to  Box  3906,  Editor  & 
Publisher, 


GROWING  paper  seeks  established  boy 
crew  operator  who  can  handle  a  unique 
new  promotion.  You  should  net  $50,OT0 
per  year.  Zone  2.  Write  Box  4008,  Editor  & 
Publisher. 


AGGRESSIVE,  goal-oriented  promoter  de¬ 
siring  to  manage  sound  department, 
achieve  circulation  growth  targets,  and 
participate  in  management  team  of  grow¬ 
ing  group-owned  Zone  5  9,500  ABC  7-day 
daily  with  6,000  TMC  weekly.  Excellent 
career  opportunity  in  beautiful  small  city 
to  replace  present  manager  who  is  being 
promoted  to  more  responsibility  within 
dynamic  group.  Reply  in  confidence  to  Box 
4040,  Editor  &  Publisher. 


ADMINISTRATIVE  CIRCULATION 
MANAGER 

We  are  in  the  process  of  putting  together  a 
top-notch  circulation  team  in  one  of  the 
fastest  growing  markets  in  the  Sun  Belt. 
We  are  about  to  embark  on  one  of  the  most 
exciting  facets  of  circulation  management 
today:  The  development  of  a  compuferized 
Circulation  Information  System  with  full 
subscriber  and  marketing  data. 

We  are  seeking  an  energetic,  detail 
oriented  person  to  manage  the  transition 
and  the  many  administrative  details  of  the 
circulation  activities  in  a  metro  daily.  The 
right  candidate  activities  in  a  metro  daily. 
The  right  candidate  should  have  a  strong 
background  in  accounting  and  systems 
development  and  implementation.  Experi¬ 
ence  in  circulation  and  data  processing 
highly  desirable  but  not  a  requirement. 
Responsibilities  will  include  an  active  role 
in  the  implementation  and  design  of  a 
computerized  Circulation  Information  Sys¬ 
tem.  all  accounting  functions  and  trans¬ 
portation  and  distribution.  The  person  we 
want  should  have  good  administrative 
abilities,  excellent  people  skills  and  a 
strong  desire  to  make  things  better. 

This  IS  a  real  challenge  with  excellent 
growth  and  advancement  possibilities  with 
one  of  the  nation's  top  newspaper  groups. 
All  replies  confidential.  Please  send  re¬ 
sume,  salan  history  and  requirements  to 
Box  4042,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


DEMANDING  POSITION 
Zone  5,  30,000  daily  in  highly  competitive 
area  is  looking  for  Classified  Manager  who 
wants  to  push  his/her  skills  to  the  limit. 
Must  be  strong  in  transient  promotion, 
skilled  at  phone  room  operation,  able  to 
analyze  market  and  spot  potential,  and 
have  demonstrated  ability  to  train  and 
manage  small  staff. 

That  person  will  become  a  key  member  of 
our  management  team,  receive  an  attrac¬ 
tive  salary,  plus  incentive  and  an  opportun¬ 
ity  to  move  up  fast  with  this  newspaper  or 
others  owned  by  major  northeastern-based 
corporation.  Tell  us  about  yourself  and 
your  salary  requirements  in  first  letter.  Box 
3941,  E  &  P. 

Equal  Opportunity  Employer  M/E. 


ASSISTANT  CLASSIFIED  AD  MANAGER 
Champaign  News  Gazette,  a  41,000  /.  daily 
and  Sunday,  is  in  search  of  an  aggressive 
promotion-oriented  assistant.  Knowledge 
of  VDT  and  a  strong  background  in  people 
management  is  a  must.  This  position  will 
be  both  demanding  and  rewarding.  If  in¬ 
terested  call  Joe  Craig,  Champaign  News 
Gazette,  Champaign,  IL  (217)  351-5285. 


CLASSIFIED  AD  MANAGER  for  New  York 
City  suburban  195,000  twice-weekly 
group.  Phenomenal  growth  in  highly  com¬ 
petitive  area  demands  selling,  blouse  or 
shirtsleeve  manager  who  can  enhance  cur¬ 
rent  35%  annual  growth.  Total  responsibil¬ 
ity  for  fast-growing  department.  Excellent 
salary/override/bonus.  Send  resume,  re¬ 
ferences,  current  earnings  to  N.  Hirsch, 
Suffolk  Life  Newspapers,  Westhampton, 
NY  11977  or  call  (516)  288-3900.  .  .  now. 


E&P  Classifieds- 
As  effective  in 
the  newspaper  community 
as  your  newspaper's  classifieds 
are  in  your  community! 


HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  MANAGER 
SANTA  FE,  NEW  MEXICO 
THE  CITY— a  fascinating  place  to  live,  rich 
in  history  and  tradition,  a  cultural  and  arts 
center  of  the  Southwest.  A  noted  vacation 
center  and  a  mild  climate  of  desert  and 
mountains  with  skiing,  hunting,  fishing. 
THE  POSITION— manager  of  a  thriving, 
successful  classified  department  that  of¬ 
fers  opportunity  and  challenge  for  a 
knowledgeable  person  who  is  oriented  to¬ 
wards  a  progressive  and  aggressive  clas¬ 
sified  operation. 

THE  NEWSPAPER— The  New  Mexican,  the 
west's  oldest  newspaper,  a  member  of  the 
Gannett  Group.  19M  daily,  23M  Sunday, 
completely  offset,  scheduled  for  VDTs  in 
1978. 

Write  or  call  Al  Prufert,  Ad  Director.  The 
New  Mexican,  P.O.  Box  2048,  Santa  Fe, 
NM  87501,  (505)  983-3303. 


ASSISTANT  MANAGER 

FOUR  A 

MILLION  AD  CLASSIFIED 

The  San  Antonio  Light  seeks  an  experi¬ 
enced  classified  person  with: 

(1)  experience  in  sales  management 
and  training 

(2)  a  working  knowledge  of  the  new 
electronic  techniques,  and 

(3)  a  desire  to  grow  in  a  competitive 
three  daily  newspaper  market. 

You'll  earn  good  pay  and  benefits  and 
enjoy  living  in  the  great  climate  (no  snow 
here)  of  San  Antonio,  one  of  America's  four 
unique  cities. 

Send  resume  and  salary  requirements  tO: 
Bill  Green,  Classified  Ad  Manager 
San  Antonio  Light 
P.  0.  Box  161 
San  Antonio,  TX  78291 
An  Equal  Opportunity  Employer. 


HELP  WANTED 


DISPLAY  ADVERTISING 


EDITOR  &  PUBLISHER  wants  2  advertis¬ 
ing  salesmen.  One  for  New  York  office,  one 
for  Chicago  office.  50%  travel;  salary  and 
commission  and  expenses.  Must  be  dig¬ 
nified,  responsible  and  imaginative.  In¬ 
teresting  work.  Knowledge  of  newspaper 
field  necessary.  Please  send  resume  in¬ 
cluding  income  requirements  and  refer¬ 
ences  tO:  D.  L.  Parvin,  Ad  Manager,  Editor 
&  Publisher,  575  Lexington  Ave.,  New 
York.  NY  10022. 


DISPLAY  AD  SALES 

The  Morning  Courier  in  Champaign- 
Urbana,  Illinois  is  looking  for  an  experi¬ 
enced  salesperson  to  handle  local  retail 
accounts.  Champaign  has  all  the  comforts 
of  a  small  town  and  the  conveniences  of  a 
metropolitan  area.  We  offer  top  pay,  good 
benefits,  37Vz  hour  week  and  the  oppor¬ 
tunity  for  advancement.  Send  resume  and 
salary  history  to:  Keith  L.  Stewart, 
Lindsay-Schaub  Newspapers.  P.O.  Box 
789,  Decatur,  IL  62525. 


RETAIL  AD  MANAGER 
SALARY:  35-50K 

Escape  snow,  smog  and  strikes!  Western 
newspaper  chain  with  140M  ABC  circula¬ 
tion  needs  seasoned,  aggressive  ad  man¬ 
ager.  Tough  job.  Long  hours,  personal 
sales  calls,  some  travel.  Need  strong 
motivator  with  innovative  sales  programs. 
Full  benefits  and  live  in  Pacific  Northwest. 
Resume  tO:  Brett  Larsen,  Outdoor  Empire 
Publishing,  511  Eastlake  Ave.  East,  Seat¬ 
tle.  WA  98109. 


GROWING  afternoon  daily  in  warm  Texas 
climate  needs  several  good  Display  sales¬ 
persons.  Good  opportunity  for  the  right 
people.  Send  resume  and  references  to 
Box  3900,  Editor  &  Publisher. 


TOP  PEOPLE  DESERVE  TOP  PAY 
Aggressive,  experienced,  salesperson,  will¬ 
ing  to  work  hard,  wanted  to  join  fast  grow¬ 
ing  Midwest  weekly  group.  Outstanding  in¬ 
centives,  excellent  benefits,  no  travel, 
career  opportunity.  For  confidential  inter¬ 
view.  send  resume  and  earnings  history. 
Box  3902,  Editor  &  Publisher. 


NEED  aggressive,  enthusiastic  person  to 
join  display  staff  of  6  on  20,000  circulation 
daily  in  Zone  9.  Part  of  growing,  quality- 
oriented,  award  winning  group.  Need  a 
hard-working  self-starter  who-s  well  or¬ 
ganized  and  willing  to  commit  time  and 
effort  to  be  top  salesperson.  Attractive  in¬ 
come  and  career  growth  potential  for  the 
right  person.  Apply  in  confidence  to  Box 
3904,  Editor  &  Publisher. 


SMALL  PROGRESSIVE  daily  in  pleasant 
community  between  Rockland  and 
Chicago  needs  a  retail  ad  representative. 
Positive  attitude  and  willingness  to  learn 
more  important  than  experience.  Attrac¬ 
tive  starting  salary,  good  benefits  and  a 
pleasant,  modern,  offset  plant.  Send  re¬ 
sume  to  Jim  Johnson,  Retail  Advertising 
Manager,  Belvidere  Daily  Republican,  401 
Whitney.  Belvidere.  IL  61008. 


MAJOR  PACIFIC  Northwest  metro  seeking 
experienced  display  salespersons.  College 
graduates  with  advertising  sequence  and  3 
or  more  years  experience  preferred.  Excel¬ 
lent  salary  and  fringe  benefits.  An  Equal 
Opportunity  Employer.  Mingrities  and 
females  encouraged  to  apply.  Write  Box 
3915,  Editor  &  Publisher. 


CALIFORNIA  still  land  of  opportunity!  70 
year  old  fast  growing  daily  seeks  experi¬ 
enced  sales-layout  person.  Tremendous 
potential,  booming  area.  Salary  plus  com¬ 
mission,  company  benefits.  Send  com¬ 
plete  resume  with  sample  layouts.  Box 
3929,  Editor  &  Publisher. 


ADVERTISING  MANAGER— New  Washing¬ 
ton  DC  suburban  sports  biweekly  needs  ad 
manager  now.  Prefer  recent  college 
graduate  with  some  experience.  Must  love 
sports.  Apply  immediately  tO:  Sport  Re¬ 
port,  903  Caddington  Ave.,  Silver  Spring, 
MD  20901. 


ADVERTISING-MARKETING  manager 
needed  by  fast  growing  Mid-West  univer¬ 
sity  city  daily.  Excellent  potential  for  am¬ 
bitious  qualified  person  to  take  charge  in 
our  top  sales  management  position.  We 
need  marketing  skills.  We  are  expanding 
the  territory  senriced  by  our  award-winning 
newsapaper.  Come  help  us  grow  in  a  great 
home  town  and  recreational  area.  Please 
send  resume  to  Box  4004,  Editor  & 
Publisher. 


CUSTOMER  SERVICE  REPS 


APPLICATIONS 
^  SPECIALIST 

^  (COPY  PROCESSING  SYSTEMS) 

Dymo  Graphic  Systems,  Inc.,  a  leading  manufac¬ 
turer  and  developer  of  phototypesetting  systems  and 
equipment,  including  computerized  composition  sys¬ 
tems  for  commercial  printers  and  typographers, 
newspapers,  and  other  publishers  and  in-plant  opera¬ 
tions,  has  an  immediate  need  for  experienced  indivi¬ 
duals  to  assume  challenging  leadership  roles  in  cus¬ 
tomer  training. 

Responsibility  for  systems  application  and  customer 
training.  Background  should  include  newspaper  gra¬ 
phic  arts  experience  with  an  emphasis  on  prepress 
operations.  Your  newspaper  production,  graphic 
arts  or  systems  manufacturing  experience  is  urgently 
needed  to  train  our  expanding  customer  base  and 
assist  in  the  overall  installation.  Travel  is  extensive, 
due  to  customer  support  activities. 

Positions  offer  attractive  salary  and  opportunity  for 
growth  along  with  a  broad  based  fringe  package. 

Send  resume  to:  Human  Resources 

Dymo  Graphic  Systems,  Inc. 

355  Middlesex  Avenue 
Wilmington,  MA  01887 


We  are  Pleased  to  be  an  Equal  Opportunity  Employer  M/F 


EDITOR  &  PUBLISHER  for  March  11,  1978 


63 


HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

DISPLAY  ADVERTISING 

EDITORIAL 

EDITORIAL 

EDITORIAL 

PROFESSIONAL  salesperson  needed  for 
growing  small  daily  on  California’s  Central 
Coastline.  Salary  plus  incentives.  Write 
Gerry  Barton.  Advertising  Manager,  The 
Daily  Press.  Box  427,  Paso  Robles,  CA 
93446. 


EDITORIAL 


Writing  heavyweight  needed. 

Degree  required  plus  minimum 
tout  years  experience  with 
newspaper,  wire  service  or 
corporate  PR  department. 
Duties  include  writing  for  vati- 
ous  corporate  publications, 
features  for  placement  in  trade 
media,  position  papers  on 
legislative  issues,  news  re¬ 
leases.  If  you're  not  an  out¬ 
standing  writer,  don't  reply. 
Send  resume  and  salary  his¬ 
tory  to  Box  3920 .  Editor  &  Pub¬ 
lisher.  We  otter  excellent  sal¬ 
ary  and  benefits  in  a  Zone  8 
location. 


Award-winning  weekiy,  dominant  news¬ 
paper  in  competitive  area  has  opening  for 
experienced,  take-charge  person.  Make¬ 
up,  iayout,  news  writing,  retporting  and 
photo  skilis,  all  part  of  the  job  require¬ 
ments.  We  are  seeking  someone  who  is  ex¬ 
perienced,  mature,  highly  motivated  and 
can  work  to  make  a  good  newspaper  even 
better.  Write  or  phone  Kenneth  Weidner. 
Publisher,  Ticonderoga  Sentinel,  10  Park 
Place,  Ticonderoga,  NY  12883. 

REPORTER— We  want  a  hard-driving,  ag¬ 
gressive  reporter  who  writes  with  the  best 
for  our  46,000  Zone  5  daily.  Some  experi¬ 
ence  necessary.  Must  initiate  creative 
ideas,  spell  perfectly  and  know  simple,  de¬ 
clarative  sentences.  He/she  will  be  a  one-' 
person  bureau  in  adjacent  county,  respon¬ 
sible  for  bofh  hard  news  and  features  in 
that  area.  As  part  of  one  of  top  groups  in 
the  business,  we  offer  a  career,  not  just  a 
job,  if  you  want  opportunity  and  responsi¬ 
bility.  We  have  the  best  pay  and  fringes  in 
the  business  and  a  recreational  wonder¬ 
land.  No  job  jumpers  or  mediocrity.  If 
you're  among  the  best  writers  and  report¬ 
ers,  contact  Box  3938,  Editor  &  Publisher. 


THE  COURIER-JOURNAL  has  an  opening 
for  a  critic.  Strong  knowledge  of  drama 
and  film  needed;  music  background  help¬ 
ful.  Minimum  of  2-3  years  experience  re¬ 
quired.  Send  applications  to  Michael 
Davies.  Managing  Editor.  525  W.  Broad¬ 
way.  Louisville,  KY  40202. 

BY  MOST  STANDARDS,  we  are  a  small, 
six-day,  9,500  (ABC),  Zone  6  evening 
newspaper.  However,  we  don't  want  to  look 
or  read  "small."  That's  why  we  are  looking 
tor  a  professional  editor  to  mold  and  lead  a 
staff  of  four  or  five  reporters.  Are  you  a 
nuts  and  bolts  news  room  manager  with 
the  ability  and  stamina  to  produce  a  first 
rate  editorial  product  for  a  "small"  city 
daily?  If  so,  we  promise  excellent,  competi¬ 
tive  earnings  and  one  of  the  finest  envi¬ 
ronments  on  Earth  in  which  to  live  or  raise 
a  family.  Box  3910,  Editor  &  Publisher. 

SHIRT  SLEEVE  EDITOR  for  fast  growing 
Arizona  business  and  financial  semi¬ 
monthly  with  18.000  circulation.  Send  re¬ 
sume  It  you  are  sharp,  experienced,  hard 
working  and  interested  in  a  great  future. 
Arizona  Business,  Financial  and  Real  Es¬ 
tate  Press.  801  East  Pasadena,  Phoenix, 
AZ  85014. 

EDITORIAL  WRITER 

We’re  strongly  independent  Zone  5  met¬ 
ropolitan  daily,  and  we're  looking  for  an 
ediforial  writer  who  can  help  us  continue 
our  strong  emphasis  on  local  issues.  We 
have  won  numerous  state  and  national 
awards  for  editorial  writing  and  editorial 
pages,  and  we  want  someone  who  can  con¬ 
tribute  to  that  kind  of  effort.  We  would 
prefer  someone  wif  h  at  least  2  or  3  years  of 
editorial  writing  experience,  and  who  has  a 
knowledge  of  layout  and  editing.  Send 
complete  resume,  salary  requirements  and 
representative  samples  of  writing  to  Box 
3744,  Editor  &  Publisher. 

FREE  PLACEMENT  SERVICE 
Daily  Newspapers 

Send  us  your  resume:  we  will  duplicate  and 
refer  it  on  current  job  openings.  Editorial, 
advertising,  circulation  and  back  shop 
applicants  welcomed. 

New  England  Daily  Newspaper  Assn. 

340  Main  St,,  Room  627 

Worcester,  Mass.  01608 


IT’S  A  CLASSIFIED  SECRET! 

We’ll  never  reveal  ttie  identity  of  an 
E&P  Box  Holder.  However,  if  you  don't 
want  your  reply  to  go  to  certain  news¬ 
papers  (or  companies),  seal  your  reply 
in  an  envelope  addressed  to  the  Box 
Holder.  Attach  a  note  listing  news¬ 
papers,  groups  or  companies  you  don't 
want  the  reply  to  reach;  put  the  reply 
and  note  in  an  envelope  addressed  to 
E&P  Classifieds.  If  the  Box  Number 
you're  answering  is  on  your  list,  we'll 
discard  your  reply. 


WE  NEED  a  proven  self-starter  with  3  good 
years  of  daily  experience.  You  will  have  to 
prove  you  can  work  long  and  hard  while 
surrounded  by  some  of  the  most  beautiful 
scenery  along  Florida's  Southern  Gulf 
Coast. 

We’re  a  rapidly  growing  daily  whose  com¬ 
mitment  to  qualify  is  matched  only  by  our 
desire  to  get  better.  And  the  opportunity  is 
unlimited  for  the  guy  or  gal  who  can  do  it 
all. 

Send  a  letter,  a  resume,  and  several  non- 
returnable  samples  of  your  work  to  Ray 
Bearfield,  City  Editor.  Naples  Daily  News, 
1075  Central  Ave.,  Naples.  FL  33940. 

MISSISSIPPI  WEEKLY  needs  self-starter 
good  on  copy-layout.  Write:  Ronnie 
Buckley,  Box  449,  Bay  Springs.  MS.  Or 
phone:  (512)  392-3014  evenings. 

SUBSTANTIAL  daily  newspaper  in  Zone  8 
looking  for  experienced  business  editor. 
Write  giving  complete  background  and  sal¬ 
ary  requirements  to  Box  3932,  Editor  & 
Publisher. 

WE  ARE  LCXJKING  for  a  writer-editor  with 
2  or  more  years  experience  on  a  small  or 
medium  daily  producing  bright  news  and 
feature  pages.  This  person  should  have 
creative  layout  skills,  imagination,  and 
good  news  sense.  VDT  experience  helpful. 
The  job  IS  as  assistant  Life/Style  editor  for 
a  150,000  daily,  and  duties  will  include 
writing,  layout,  planning  and  staff  supervi¬ 
sion.  Send  resumes  with  clips  and  tear- 
sheets  to:  Cindy  Boal,  Life/Style  Editor, 
Dayton  Daily  News.  Dayton.  OH  45401,  be¬ 
fore  March  21. 

MANAGING  EDITOR  for  small  daily  in  the 
heart  of  the  Rockies.  Must  lead  small  staff, 
write,  layout  attractive  newspaper,  handle 
camera,  be  PR-minded.  get  involved  in 
community.  Send  resume,  references, 
samples  to:  Mane  Baranczyk,  Mountain 
Mail,  Box  189,  Salida.  CO  81201. 

MAJOR  METRO  (160,000)  seeks  editor  of 
lifestyle  section.  Strong  leadership  for 
staff  of  8:  demonstrated  flair  for  layout 
and  tight  editing  are  prerequisites.  We  are 
seeking  more  than  just  a  Lifestyle  Editor. 
We  want  a  person  who  has  potential  for 
larger  management  role  in  expanding  news 
operation,  ^nd  resume  and  3  full  sections 
from  the  same  week  to  Box  3913,  Editor  & 
Publisher. 

STATE  EDITOR  to  serve  an  area  larger 
than  all  of  New  England,  generating  news, 
features  and  photos  for  Montana's  big¬ 
gest.  brightest  daily  through  bureaus,  cor¬ 
respondents  and  staff  assistance.  A  pro¬ 
fessional  and  managerial  challenge  involv¬ 
ing  writing,  editing,  layout  and  travel  for 
someone  who  is  now  demonstrating  drive 
and  imagination  in  a  similar  position 
elsewhere.  Please  send  tearsheets  and 
clips  to  Personnel  Manager,  The  Billings 
Gazette,  P.O.  Box  2507,  Billings  MT 
^103.  An  Equal  Opportunity  Employer 

STATE  CAPITAL  Metro  AM  in  Sunny  South 
IS  expanding  its  desk  operations.  Top-of- 
the-line  VDTs,  young,  agjgressive  staff,  un¬ 
limited  opportunity.  Join  our  rim  and  set 
your  own  goals.  Box  3908,  Editor  & 
Publisher. 


EDITORIAL  OPENINGS  IN  NORTHWEST 


Our  dally  newspaper  has  openings  for: 

REPORTER— prefer  3-4  years  experience  in  reporting  on  a 
dally  newspaper.  Starting  salary  $10,000-$1 3,000  based  on 
qualifications. 

CITY  EDITOR— to  be  In  charge  of  staff  day  to  day  operations. 
Qualifications  to  Include  reporting  and  desk  work.  Starting 
salary  $13,000-$1 5,600. 

Excellent  professional  atmosphere  on  a  lively,  dally  newspaper. 
There  Is  growth  potential.  Location  is  in  the  Northwest  with  all  that 
implies.  Really  superb  living  conditions. 

To  reply,  send  resume  and  summary  of  your  work  to  Box  4022, 
Editor  &  Publisher. 

Our  staff  Is  aware  of  these  openings. 

We  are  an  Equal  Opportunity  Employer  with  a  voluntary  Affirma¬ 
tive  Action  Program.  We  sincerely  encourage  all  qualified  persons 
to  apply. 


EDITORIAL  WRITER 

Conservative,  Zone  4  metro  is  expanding. 

It  you’re  a  top-notch  reporter  with  mature 
judgment  who  can  develop  your  own 
sources  and  generate  meaningful  edito¬ 
rials  without  waiting  for  city  desk  direc¬ 
tion,  we'd  like  to  talk  to  you.  Tell  us  what 
an  editorial  should  be— and  do.  Box  3909, 
Editor  &  Publisher. 

ARE  YOU  LOOKING  FOR  your  place  in  the 
sun  to  pursue  a  career  in  outdoor  writing? 
Come  to  Florida's  Sun  Coast  and  be  a  part 
of  the  award-winning  sports  staff  of  the  St. 
Petersburg  Evening  Independent. 

We  are  looking  for  an  experienced  and 
skillful  writer  to  cover  all  phases  of  outdoor 
recreation.  This  person  must  also  have  an 
interest  and  apptitude  for  copy  editing. 

In  return  we  offer  a  good  salary  with  such 
"extras"  as  profit  sharing,  quarterly  cost  of 
living  adjustment,  paid  vacations  and 
more! 

So  come  to  the  Sun  Coast.  Send  your  re¬ 
sume  and  clippings  to  Steve  Infinger, 
Employment  Manager,  Times  Publishing 
Co.,  P.O.  Box  1121,  St.  Petersburg,  FL 

3372L _ 

CHIEF  PHOTOGRAPHER 
Want  a  chance  to  put  your  color  and  black 
and  white  photography  on  the  pages  of 
Idaho's  largest  evening  daily?  We're  a 
photo  oriented  22,000  circulation  paper 
looking  for  a  man  or  woman  with  proven 
news  photography  talent,  hustle  and  the 
ability  to  manage  a  4-person  photography 
staff.  The  Times-News  processes  its  own 
color,  runs  weekly  picture  pages,  has  an 
entertainment  magazine  and  features  edi¬ 
tion  color  on  section  fronts  3  times  a  week. 
It's  a  challenging  job  for  a  top  of  the  line 
photographer.  We  need  someone  in  March. 
Send  resume  and  portfolio  to  Chris  Peck, 
Managing  Editor,  times-News,  Box  548, 
Twin  Falls,  ID  83301.  (208)  733-0931. 

ASSISTANT  1 

MANAGING  EDITOR 

We're  aiming  to  become  the  finest 
medium-small  daily  in  the  Northwest. 

To  accomplish  this  goal,  we  are  seeking  an 
innovative,  enthusiastic,  reader-oriented 
pro  to  direct  the  day-to-day  operation  of 
our  newsroom. 

The  person  we  select  will  have  demon¬ 
strated  superior  skills  as  a  reporter  and 
city  editor  and  must  be  capable  of  inspir¬ 
ing  and  guiding  the  local  news-gathering 
efforts  of  our  staff  of  nine  reporters  and 
two  photographers. 

Photojournalism  plays  a  key  role  at  our 
newspaper.  Ability  to  work  with  photo¬ 
graphers  to  achieve  consistent,  outstand¬ 
ing  photo  content  is  essential. 

Apply  only  if  you  have  a  strong  commit¬ 
ment  to  excellence.  We're  serious  about 
wanting  the  best  tor  our  readers.  Reply  by 
mail  only,  sending  resume,  tear  sheets,  re¬ 
ferences,  salary  requirements  tO:  Oren 
Campbell,  Managing  Editor,  Walla  Walla 
Union-Bulletin,  First  and  Poplar  Streets, 
Walla  Walla,  WA  99362. 


THE  JACKSON  CLARION-LEDGER  is  look¬ 
ing  for  three  editorial  specialists  to  round 
out  a  prize-winning,  talented  staff: 

•  Religion  Writer/Editor 

•  Business  Writer/Editor 

•  Medical-Science  Writer 

Please  send  complete  resume  and  clips  to 
William  L.  Seymour,  Managing  Editor,  The 
Clarion-Ledger,  P.O.  Box  40,  Jackson,  MS 
39201. 

PACIFIC  NORTHWEST  PM  daily  (20,000, 
6-days)  seeks  sports  editor,  5  years  daily 
newspaper  experience.  Emphasis  on  writ¬ 
ing  and  staff  organization.  PAC  10  high 
school,  recreation  coverage.  Sports  staff 
includes  2  full-time  and  help  from  univer¬ 
sal  desk,  photographer  and  3  part-timers. 
VDTs.  Ideal  spot  for  medium  daily 
sportswriter  wanting  to  manage  own  de¬ 
partment.  Preference  to  Zone  9  appli¬ 
cants.  Contact  Bonnie  Cooper,  Albany 
Democrat-Herald,  P.O.  Box  130,  Albany, 
OR  97321. 

WANTED 

Sports  Editor  to  handle  staff  of  16,  AM  and 
PM  papers,  covering  pro  sports  teams,  col¬ 
leges,  high  schools  and  outdoor  sports. 
Zone  5  city.  Salary  begins  upper  20s.  Box 
3722,  Editor  &  Publisher. 

EDITOR— Houstonian  Magazine,  our  third 
regional  publication,  begins  September 
1978.  We  need  a  qualified  editor  with 
Houston  background,  editorial  manage¬ 
ment  experience,  proven  judgment  to  un¬ 
derstand  city  magazine  concept.  Salary 
negotiable.  Send  job  and  salary  history, 
references  to  Wick  Allison,  Dallas  SW 
Media  (Jorp.,  2902  Carlisle,  Dallas,  TX 
75204.  Inquiries  will  be  confidential.  For 
more  information,  call  Ms.  O'Dell,  (214) 
748-9166,  collect.  We  are  ready  to  go!  In¬ 
terested  parties  should  not  delay. 

NATIONAL  Catholic  publication  seeks  ex¬ 
pert  re-write  person  with  5  years  experi¬ 
ence  and  special  knack  for  telephone  in¬ 
terviews.  Send  resume  with  full  work  and 
character  references  to  Editor,  Columbia, 
P.O.  Box  1670,  New  Haven,  CT  06507. 

REPORTER 

We  still  have  some  openings  in  our 
Pittsburgh,  Boston  and  Chicago  bureaus 
for  hard-hitting  business  Reporters.  Major 
trade  publication  is  expanding  coverage  in 
these  bureaus  and  we  need  new  Reporters 
to  dig  out  the  industry  news.  Must  have 
newspaper  reporting  experience.  Send  re¬ 
sume  and  salary  requirements  to:  Box 
4023,  Editor  &  Publisher. 

MANAGING  EDITOR  tor  aggressive,  well- 
established  alternative  weekly.  Must  be 
absolutely  independent,  mature,  hard 
working,  creative.  Proven  excellence  in 
both  investigative  reporting  and  editing/ 
management  essential.  4-day  week,  $250 
week,  all  fringes.  Resume  and  references 
to  Maui  Sun,  1924  Main,  Wailuku,  Maui 
96793. 


EDITOR  &  PUBLISHER  for  March  11.  1978 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


COMMUNICATIONS 
SPECIALIST 

Research  and  writing  of  speeches  for 
management  and  corporate  staff  members 

The  sharp  focus  here  is  on  writing  speeches  that 
effectively  represent  the  views  of  top  management 
decision  makers  in  regards  to  a  wide  variety  of  business 
and  government  related  public  issues.  The  selected 
candidate  will  also  assist  in  the  coodination  of 
community  relations  programs  and  become  actively 
involved  in  a  full  scope  of  writing  assignments. 

To  meet  the  requirements  of  this  position,  selected 
candidates  must  project  a  unique  combination  of 
imagination  and  flexibility,  as  well  as  strong  analytical 
ability.  A  background  of  2  or  more  years  in  the 
newspaper  industry,  government  or  corporate 
communications  that  demonstrates  exceptional  writing 
ability  required,  a  BA  in  journalism  or  a  related 
educational  discipline  preferred. 

The  promotional  outlook  here  at  Miller  Brewing, 
one  of  the  fastest  growing  major  brewers  in  the 
country,  is  outstanding,  the  corporate  visibility  is 
clear  and  the  salary  and  benefits  are 
exceptional.  For  confidential  consideration, 
forward  a  resume  with  salary  requirements  and 
earnings  history  to;  S.  Westrum,  Dept.  192-8. 

MILLER  BREWING  COMPANY 
4000  West  State  Street 
Milwaukee  Wl  53208 

An  Equal  Opportunity  Employer  M/F 


Mity 


MANAGING  EDITOR 

Need  aggressive  person  on  the  way  up  to 
fill  second  slot,  news  department  growing 
6-day  morning  daily.  Will  manage  staff  ot 
9.  Needs  knowledge  of  news,  layout,  edit¬ 
ing.  photography.  Award-winner.  New 
plant,  VDT.  Near  the  coast  50  miles  north 
of  Los  Angeles.  Trade  eastern  blizzards  for 
California  sun?  Immediate  opening.  Good 
salary,  generous  benefits,  profit  sharing. 
Harold  Kinsch,  Editor,  Daily  News,  P.O. 
Box  107,  Camarillo,  CA  93010. 


DIRECTOR  OF  PUBLIC  AFFAIRS 
AND 

EXECUTIVE  ADMINISTRATOR 
East-West  Center 

The  East-West  Center  is  accepting  appli¬ 
cations  and  nominations  for  the  position  of 
Director  of  Public  Affairs  and  Executive 
Administrator  to  be  responsible  for  initiat¬ 
ing.  promoting  and  maintaining  lines  of 
communication  aimed  to  stimulate  aware¬ 
ness,  participation,  and  cooperative  sup¬ 
port  of  institutions  and  individuals  with  an 
interest  in  Center  goals  and  programs.  The 
individual  selected  will:  assume  the  man¬ 
agement  of  the  Office  of  Vice  President  for 
Development  and  Public  Affairs:  develop 
and  supervise  the  Center's  public  informa¬ 
tion,  publication,  and  community  services 
activities;  assist  in  Center's  development 
and  alumni  efforts;  plan  and  supervise 
public  events  and  orientations. 

REQUIRED  QUALIFICATIONS: 
EDUCATION— Master's  degree  (or  the 
equivalent)  in  communication,  journalism, 
public  relations  or  an  area  directly  related 
to  this  position  (equivalent  four  years  re¬ 
lated  work  experience). 

EXPERIENCE— Five  years  experience  de¬ 
veloping.  directing  and  maintaining  an  ef¬ 
fective  comprehensive  public  relations 
program  in  an  educational,  governmental 
or  business  organization.  Concurrent  with 
or  in  addition  to  the  above,  three  years 
executive-level  administrative  experience 
in  an  educational,  governmental  or  busi¬ 
ness  organization.  Experience  must  pro¬ 
vide  demonstrated  ability  to  determine 
public  relations  needs;  implement  and  di¬ 
rect  a  public  information  program  through 
written  materials,  illustrations,  photo¬ 
graphs,  exhibits,  and  radio,  television,  and 
motion  picture  materials;  produce  infor¬ 
mational  materials;  plan  public  events; 
work  with  people  of  diverse  cultural  back¬ 
grounds. 

PREFERRED  QUALIFICATIONS: 

Above  described  experience  in  an  educa¬ 
tional  institution;  experience  in  develop¬ 
ment  and  alumni  work;  living  or  working 
experience  in  a  second  cultural  environ¬ 
ment. 

Salary— $36,171  to  $47,025  per  annum 
plus  for  those  eligible,  17.5  percent  cost- 
of-living  allowance  (subject  to  change). 
Travel  and  relocation  to  Hawaii  paid. 
Cover  letter  detailing  relevancy  of  qualifi¬ 
cations  and  complete  vita  with  name  and 
address  of  three  professional  references 
must  be  postmarked  no  later  than  May  2. 
1978.  ^nd  to  East-West  Center,  Person¬ 
nel  Division,  Dept,  516,  1777  East-West 
Road,  Honolulu.  Hawaii  %848. 

An  Equal  Opportunity  Employer  M/F 


MANAGING  EDITOR  who  can  direct  news, 
ad.  circulation  and  promotion  efforts  for 
top  Midwest  weekly  that  wants  to  continue 
established  growth.  Excellent  community 
and  an  even  better  opportunity,  good  sal¬ 
ary  and  fringes.  Write  Box  4047,  Editor  & 
Publisher, 

SPORTS  EDITOR  for  9,000  circulation 
deep  south,  cotton  country  daily.  Good 
hunting,  good  living,  prefer  J-grad  with 
experience—  long  on  writing  and  initiative. 
VDTs,  high  standards.  Contact:  John  Em¬ 
merich,  Greenwood  Mississippi  Common¬ 
wealth  (601)  453-5312. 


ASSISTANT 
MANAGING  EDITOR 

I  need  a  highly  skilled  newsperson  to  direct 
and  work  with  a  reporting  team  dedicated 
to  producing  the  finest  in  community  jour¬ 
nalism.  You've  had  2-3  years  reporting  ex¬ 
perience,  hold  accuracy  sacred  and  have 
people  management  skills.  VDT  newsroom. 
If  you  are  looking  for  responsibility,  want  to 
learn  and  desire  to  live  in  beautiful  Central 
Pennsylvania,  write  me  a  letter  today.  No 
phone  calls.  Neil  C.  Hopp,  Managing 
Editor,  The  Carlisle  Evening  Sentinel,  Car¬ 
lisle,  PA  17013. 


WOMEN'S  EDITOR  to  handle  Localife 
pages  of  16,000  circulation  northwestern 
Ohio  daily.  Job  entails  editing,  layout,  fea¬ 
ture  writing  and  responsibility  for  weekly 
food  and  crafts  hobby  page.  Send  resume 
to  James  F.  Daubel,  editor  and  publisher. 
The  News-Messenger,  Fremont,  OH 
43420. 


COPY  EDITOR  for  30,000  Zone  6  dailies. 
VDT  experience  preferred.  Send  resume 
and  salary  requirements  to  Box  4015. 
Editor  &  Publisher. 


MANAGING  EDITOR  FOR  medium  daily  in 
Zone  6.  Must  have  mature  outlook,  yet  be 
able  to  change  with  the  changing  needs  of 
a  growing  newspaper  m  a  growing  market. 
Must  be  able  to  show  convincingly  the  abil¬ 
ity  to  supervise  all  sections  of  news 
editorial  department.  Must  be  a  leader  who 
can  and  does  set  the  standard  of  perform¬ 
ance  and  professional  honesty  tor  staff  to 
follow.  Send  resume  and  brief  statement 
of  Journalist  philosophy  to  Box  4039, 
Editor  &  Publisher. 


WRITER 

East-West  Center 

Applications  and  nominations  are  being 
accepted  for  the  position  of  Writer  in  the 
Office  of  Vice  President  for  Development  & 
Public  Affairs,  Under  the  supervision  of 
the  Information  Officer,  the  writer  is  re¬ 
sponsible  for  gathering  information  on 
Center  program  activities  from  a  variety  of 
sources  and  preparing  written  reports  and 
feature  articles  to  provide  information  to 
general  and  specialized  audiences  whose 
support  and  cooperation  is  desired  for  the 
achievement  of  Center  goals. 

REQUIRED  QUALIFICATIONS: 
EDUCATION— Bachelor's  degree  (or  the 
equivalent),  preferably  in  a  communica¬ 
tion-related  field  (equivalent— 3  years 
full-time  news  and  feature  writing  experi¬ 
ence  in  any  combination  of  newspaper 
magazine  journalism  or  public  informa¬ 
tion). 

EXPERIENCE— With  Bachelor's  degree  m 
communication-related  area.  3  years  full¬ 
time  employment  as  a  news  and  feature 
writer  in  journalism  or  public  information. 
With  Bachelor's  degree  in  unrelated  area. 
4  years  ot  the  above  described  work  ex¬ 
perience. 

ABILITIES—  Demonstrated  ability  to  gath¬ 
er  information  from  a  variety  of  sources 
and  to  write  news  and  feature  articles  in  an 
interesting,  clear,  concise,  professional 
fashion  for  media  use  and  for  specific  au¬ 
diences  in  Center  program  areas:  ability  to 
work  effectively  in  person  to  person  con¬ 
tact  and  in  cross-cultural  situations. 
PREFERRED  QUALIFICATIONS: 

Master's  degree  in  communication-related 
field.  Work  in  Asian/ Pacific  area  which  en¬ 
tailed  both  writing  and  dealing  with  cross- 
cultural  situations. 

SALARY— $15,090  per  annum  plus  for 
those  eligible,  IZiz^o  COLA  (subject  to 
change). 

Cover  letter  detailing  relevancy  of  qualifi¬ 
cations  and  complete  vita  with  name  and 
address  of  three  professional  references 
must  be  postmarked  no  later  than  April  10. 
1978.  Send  to  East-West  Center,  Person¬ 
nel  Division,  Dept.  516,  1777  East-West 
Road.  Honolulu,  Hawaii  96848. 

An  Equal  Opportunity  Employer  M/F 


EDITOR  IN  CHIEF 

for  magazine  highly  respected  in  govern¬ 
ment  and  philanthropy.  Relocate  to  West 
Coast.  Outstanding  opportunity  for  a  top 
experienced  editor.  Send  resume  to  Box 
3705,  Editor  &  Publisher. 


NEWS  EDITOR  for  growing  West  Virginia 
community  newspaper.  Strong  local 
news/photo  concern.  Benefit  plan  with 
paid  medical  sick  days  and  2  weeks  vaca¬ 
tion.  Send  resume  to  R.  J.  Cooper,  Pub¬ 
lisher,  Record-Delta,  7  North  Locust. 
Buchannon,  WV  26201. 

SOUTH  FLORIDA  AM 
COPY  EDITOR 

For  city  desk  must  be  skilled  in  editing 
local  news,  headline  writing,  layout.  Elec¬ 
tronics  editing  experience  desirable. 
Please  send  resume  including  salary  re¬ 
quirements  to  Box  4009,  Editor  & 
Publisher. 

General  assignment  reporter  with  at  least 
1  year  daily  newspaper  experience.  Please 
send  resume  detailing  experience  and  sal¬ 
ary  requirements  to  Box  4010,  Editor  & 
Publisher. 


AMBITIOUS?  We  re  for  you.  Our  universal 
desk  needs  someone  wtio's  sharp  on  copy, 
will  challenge  writers  and  can  write  bright 
heads.  The  reward  is  your  limit.  The  oppor¬ 
tunity  to  go  someplace  in  the  corporation 
or  to  stay  here  among  great  staff  and  fine 
community  is  up  to  you.  Applicants  should 
have  some  desk  experience,  good  writing 
ability  and  able  to  handle  camera.  Re¬ 
sumes  only  to  William  M.  McCarty,  Manag¬ 
ing  Editor,  The  Herald-Star,  Steubenville. 
Ohio  43952. 


MANAGING  EDITOR  (or  aspiring  managing 
editor)  who  understands  hard  news  and 
the  need  to  give  readers  information  that 
will  help  them  make  decisions.  Must  be 
strong  in  writing,  design,  use  of  photos  and 
people  management.  This  is  a  unique  op¬ 
portunity  to  showcase  your  talent  with  a 
progressive  company  dedicated  to  excel¬ 
lence.  Send  resume  to  Bonnie  Cooper,  Al¬ 
bany  Democrat-Herald,  P.O.  Box  130,  Al¬ 
bany,  OR  97321. 


REPORTERS 

The  NATIONAL  ENQUIRER,  America's 
largest  weekly  circulation  newspaper  has 
immediate  openings  for  MEDICAL  and 
SCIENCE  reporters.  We  are  looking  for 
quick-thinking  individuals  capable  of 
breaking  national  news  in  the  fields  of  sci¬ 
ence  and  medicine.  Applicants  must  be 
free  to  travel  the  world  from  our  corporate 
headquarters  near  Palm  Beach.  Florida. 
Staff  starting  salary  $32,400  plus  fringe 
benefits  are  excellent.  Send  resume  and 
clippings  to: 

Mr.  Boyd  E.  Wanzer 
NATIONAL  ENQUIRER.  INC. 

Lantana,  FL  33464 
An  Equal  Opportunity  Employer 


REPORTER— A  versatile,  experienced, 
self-starting  reporter  is  needed  by  Connec¬ 
ticut's  fastest  growing  and  most  aggres¬ 
sive  newspaper.  Send  resume  and  clips  to 
Chris  Powell,  Managing  Editor,  Journal  In¬ 
quirer,  306  Progress  Drive.  Manchester. 
CT  06040. 


AWARD  SERVICES  OFFICER 
East-West  Center 

Responsible  for  the  development  and  dis¬ 
semination  ot  all  informational  materials 
announcing  Center  award  opportunities. 
REQUIRED: 

EDUCATION  Bachelor's  degree  or  equi¬ 
valent  (3  years  directly  related  experi¬ 
ence). 

EXPERIENCE— Four  years  responsible  ex¬ 
perience  developing  a  wide  range  of  infor¬ 
mational  materials  and  identifying  through 
library  research  specific  targeted  audi¬ 
ences  for  informational  materials. 
ABILITY— To  communicate  effectively 
both  orally  and  in  writing;  perform  general 
administrative  duties  including  supervi¬ 
sion  of  others;  and  work  effectively  with 
persons  of  diverse  cultural  backgrounds. 
PREFERRED:  Masters'  degree  in  market¬ 
ing.  advertising  or  communications: 
knowledge  of  design  and  production  of 
audio-visual  informational  materials  such 
as  slide  presentations,  slide  tapes,  video 
cassettes,  posters,  and  exhibition  displays 
in  addition  to  printed  informational  mate¬ 
rials. 

SALARY— $16,618  per  annum  plus  for 
those  eligible,  17‘2°o  cost-of-living  al¬ 
lowance  (subject  to  change). 

Cover  letter  detailing  relevancy  of  qualifi¬ 
cations  and  vita  must  be  postmarked  no 
later  than  April  7,  1978.  East-West  Center, 
Personnel  Division,  Dept.  516.  1777 
East-West  Road.  Honolulu.  Hawaii  96848. 
An  Equal  Opportunity  Employer  M  F 
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Positions  Wanted  .  .  . 


HELP  WANTED 


EDITORIAL 


SAN  DiEGO  has  become  an  exciting,  re¬ 
porter's  city.  Instead  of  newspapers  fold¬ 
ing,  we  have  papers  expanding  with  fresh 
competition  from  all  sides.  The  San  Diego 
Tribune  is  a  strong  afternoon  newspaper 
with  steady  circulation  of  130,000  the  in¬ 
dependent  voice  of  the  Copley  group.  We'd 
like  to  increase  that  circulation  and  prove 
our  point  that  PMs  can  tap  that  lively  mar¬ 
ket  of  young  people  who  don't  think  they 
need  newspapers.  We're  about  to  hire 
more  reporters  and  desk  people,  and  we're 
looking  for  exceptional  ones  who  have  the 
spirit  for  a  serious  expansion  drive.  Send 
resumes  and  clips  to  Richard  Eby,  P.O. 
Box  191,  San  Diego,  CA  92112  or  Phone 
(714)  299-3131. 

INDIANA  bi-weekly  needs  reporter  with 
knowledge  of  photography.  Immediate 
opening.  Send  resume,  salary  needs  to  Box 
4012,  Editor  &  Publisher. 


NATIONAL  SPORTS  PUBLICATION  has 
opening  tor  editor-writer  with  solid  back¬ 
ground.  College  degree  plus  minimum  3-5 
years  experience.  Attractive  salary  and 
many  fringe  benefits.  Send  complete  re¬ 
sume.  including  salary  requirements  to. 
Box  4007,  Editor  &  Publisher. 


CAMDEN  (South  Carolina)  Chronicle  going 
5  afternoons  from  tri  weekly  needs  experi¬ 
enced  daily  managing  editor,  (lall  Mr. 
Welch  at  (803)  432-6157.  After  6PM  (803) 
438-9441,  ext  112. 


DESK  PERSON  Connecticut's  fastest 
growing,  most  aggressive  newspaper 
needs  someone  good  at  all  aspects  of  desk 
work;  Editing,  re  writing,  working  with  and 
managing  reporters,  and  layout.  Experi¬ 
ence  important,  but  competence  more  im¬ 
portant.  Send  resume  and  clips  to  Chris 
Powell.  Managing  Editor,  Journal  Inquirer, 
306  Progress  Drive,  Manchester,  CT 
060-vO. 


MANAGING  EDITOR 

A('  UPl  Bureau  Chief  or  assistant  ready  to 
move  to  Los  Angeles  to  manage  local 
newswire  staff.  Phone  Joe  Quinn  (213) 
625  7601. 


FREELANCE 


DISCOVER  NEW  WRITING  MARKETS. 
Profit  from  our  exclusive  assignment  list¬ 
ings.  Trial  6  issues.  $5.  "Freelancer's 
Newsletter,"  15EP  Wynkoop  (P.  0.  Bo> 
128),  Rhinebeck,  N.Y.  12572. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor 
&  Publisher,  575  Lexington 
Avenue,  New  York,  N.Y. 
10022.  Please  be  selective 
in  the  number  of  clips  sub¬ 
mitted  in  response  to  an  ad. 
Include  only  material  which 
can  be  forwarded  in  a  large 
manila  envelope.  Never 
submit  complete  newspa¬ 
pers  or  magazines  unless 
specifically  called  for. 


Editor  &  PuDlisher  is  not  re¬ 
sponsible  for  the  return  of 
any  material  submitted  to  its 
advertisers.  Therefore  we 
suggest  that  you  never  send 
irreplacable  material. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 
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HELP  WANTED 

MAILROOM 

IMMEDIATE  OPENING  for  General  Night 
Mailroom  Foreman.  Progressive  7  day  AM 
operation.  Excellent  opportunity  for  per¬ 
son  with  minimum  5  years  Mailroom/ 
Transportation  experience.  Consider  pres¬ 
ent  assistant  who  desires  to  join  a  progres¬ 
sive  organization  in  East  Coast,  Zone  2  re¬ 
sort  area.  Non-Union  shop  over  75, OCX) 
size.  Reply  stating  background,  reference 
and  salary  reference  and  salary  require¬ 
ments  to  Box  3916,  Editor  &  Publisher. 

PERSONNEL 

PERSONNEL  DIRECTOR— large  daily 
newspaper  in  Zone  5  has  an  immediate 
opening  for  a  Personnel  Director.  The  can- . 
didate  for  this  job  may  be  top  person  at  a 
smaler  paper  or  assistant  at  a  larger  paper 
with  no  place  to  go.  Here  is  your  chance  to 
move  up.  Full  package  of  benefits  includ¬ 
ing  an  excellent  retirement  plan.  Send  re¬ 
sume  and  salary  requirements  in  confi¬ 
dence  to  Box  3797,  Editor  &  Publisher. 

PRESSROOM 

HEAD  PRESSMAN  and  manager  for  8-unit 
SC  pressroom.  Daily  newspaper  with  out¬ 
side  presswork.  Must  produce  quality 
work.  Zone  2  in  rural  areas  in  pleasant 
working  condition  with  progressive  com¬ 
pany.  Top  salary  and  benefits.  Call  (301) 
822-1500,  ask  for  Ron  Whitaker. 

WEB  OFFSET 

NEWSPAPER 

PRESSPERSONS 

Large  weekly  newspaper  and  commercial 
operation  in  Virginia  is  seeking  experi¬ 
enced  presspersons.  Company  paid  medi¬ 
cal.  dental  and  life  insurance,  profit  shar¬ 
ing  and  retirement.  All  replies  confidential, 
forward  replies  and  salaiy  requirements  to 
Box  3659,  Editor  &  Publisher.  An  Equal 
Opportunity  Employer,  M.F. 

METRO  PRESS  SHIFT  SUPERVISOR 
Large  twice  weekly  newspaper  and  com¬ 
mercial  operation  in  Virginia  is  seeking  ex¬ 
perienced  shift  supervisor.  Company  paid 
benefits  include  medical,  dental  and  life 
insurance,  profit  sharing  and  retirement. 
All  replies  confidential.  Forward  replies 
and  salary  requirements  to  Box  3724, 
Editor  &  Publisher.  An  Equal  Opportunity 
Employer. 

PRESSROOM  working  foreman- 

supervisor  tor  Western  Daily  with  double 
width  press.  Expenses  paid  for  interview 
and  moving.  Excellent  fringes,  non-union, 
top  salary.  Give  all  details  of  experience 
plus  references.  All  replies  100  o  confi¬ 
dential.  Write  Box  4005,  Editor  & 
Publisher. 

PRODUCTION 

PERSON  TO  HEAD  UP  our  production  de¬ 
partment  from  time  copy  enters  compos¬ 
ing  room  door  until  papers  depart  from 
press.  Knowledge  of  modern  typesetting 
equipment,  camera  and  ability  to  run  and 
maintain  a  Cottrell  V-22  press  a  must.  Po¬ 
sition  now  open  and  must  be  filled  soon. 
Contact  Eldorado  Times,  Eldorado,  KS 
67042,  (316)  321-1120, 

PRODUCTION  MANAGER 
Opportunity  for  human  relations  oriented 
production  manager  with  working  knowl¬ 
edge  of  composing,  platemaking  and 
press.  Will  have  full  responsibility  for  these 
departments.  Medium  sized  AM  PM  daily 
in  a  growing  market  located  in  Zone  6 
Computer  experience  helpful.  Organiza¬ 
tion  provides  career  growth  potential 
Send  resume  with  salary  history  to  Box 
4046,  Editor  &  Publisher. 

PUBLIC  RELATIONS 

SMALL  INDEPENDENT  LIBERAL  ARTS 
COLLEGE  in  Zone  5  seeks  newswriter-pub- 
lications-public  relations  person.  Bache¬ 
lor's  degree  required.  Clear  newswrit¬ 
ing  a  must,  also  keyline  and  publica¬ 
tions  experience.  Broadcast  experience 
helpful.  Immediate  availability  required. 
Send  resume,  references,  and  salary  re¬ 
quirements  to  Box  3926,  Editor  & 
I  Publisher. 


ACADEMIC 


NO  MISTAKE,  I’m  pioneering  Positions 
Wanted  Academic.  Photojournalism  Lec¬ 
turer.  Award  winner,  20  state,  2  national. 
Have  written  significant  articles.  Writing 
book.  27  years  experience  television  prod¬ 
uction  and  news;  daily  and  weekly  photo¬ 
journalism.  Young  thinker.  Almost  have 
bachelor's.  Heading  for  master's.  Now 
daily  staffer.  Available  August  1978.  Box 
3825,  Editor  &  Publisher. 


ADMINISTRATIVE 


GENERAL  MANAGER  and  business  buil¬ 
der  available  for  your  large  weekly  or  small 
daily.  Familiar  with  all  aspects  of  publica¬ 
tion  management.  Area  no  barrier  tor  the 
right  opportunity.  Box  3905,  Editor  & 
Publisher. 


SUCCESSFUL,  mature  newspaper  pro 
seeks  opportunity  to  continue  30-year 
career  as  general  manager,  ad  manager, 
etc.  Increased  business  300%  in  last  job. 
Box  3685,  Editor  &  Publisher. 


PRODUCTION  OR  MARKETING  OPPOR¬ 
TUNITY  with  major  daily.  Overall  knowl¬ 
edge  of  operations,  expecially  production 
and  advertising.  Experienced  in  pre-press 
line  management  at  large  metro;  cold  type 
conversion,  new  technology  implementa¬ 
tion.  Extensive  staff  work  in  expense  and 
capital  budgeting  and  project  manage¬ 
ment.  Young.  MBA  in  marketing  and  man¬ 
agement.  Box  3999,  Editor  &  Publisher. 


INTERESTED  in  an  outstanding  developer 
of  human  potential.  A  community  minded 
doer  IS  looking  tor  a  challenge  with  room 
for  growth.  Prefer  Zone  9.  Confidential. 
Box  4028,  Editor  &  Publisher. 


SEEKING  challenge  in  Zone  4.  10  years 
do-it-all  weekly  and  printing  management 
plus  13  years  printing  management.  Age 
57.  married,  both  enjoy  involvement. 
Lawrence  Booher,  8521  Clearcreek  Road, 
Springboro,  OH  45005.  (513)  748-0413. 


RECENT  MBA  grad  with  extensive  editorial 
experience  on  outstanding  community 
newspaper.  Responsible  for  directing  large 
staff,  managing  plant,  participating  in 
labor  negotiations,  maintaining  commun¬ 
ity  relations  and  administering  budget. 
Seek  administrative  position  on  small  to 
medium-size  daily  in  Zone  5.  Also  have 
J-school  MA,  am  33  and  married.  Box 
4017,  Editor  &  Publisher. 


ARTIST 


ARTIST  Layouts/Finished  Graphics.  10 
years  with  top  paper.  Wide  range  of  prod¬ 
uction  skills.  Prefer  East  Coast.  Box  4020, 
Editor  &  Publisher. 


CARTOONIST 


EDITORIAL  CARTOONIST 
Progressive,  award-winning  cartoonist 
doing  3  cartoons  per  week  at  75,000 
seeks  opening  with  progressive  100,000- 
doing  5  cartoons  per  week.  Modern  style 
and  ideas  with  impact.  30.  married.  6 
years  experience.  Relocate  any  Zone.  Box 
3816,  Editor  &  Publisher. 


CIRCULATION 


CENTRAL  TIME  ZONE,  circulation  man¬ 
ager,  7000  daily.  27  years  experience, 
available.  Box  3663,  Editor  &  Publisher. 


ADDED  BDNUS  FOR 
E&P  POSITIONS  WANTED  PEOPLE! 

We  realize  that  due  to  the  mail  service 
sometimes  subscribers  receive  their  mag- 
a.  ines  several  days  later  than  should  be 
expected.  So,  while  you're  awaiting  for 
just  the  right  publisher  to  see  your  POSI¬ 
TIONS  WANTED  ad— we  mail  out  tear- 
sheets  of  the  HELP  WANTED  pages  to  our 
Positions  Wanted  advertisers  who  live  out¬ 
side  the  New  York  metropolitan  area.  That 
way  everyone  has  the  Help  Wanteds  by 
Monday  morning— and  the  same  chance 
to  shoot  off  an  early  reply  to  any  Help 
Wanted  Ads  of  Interest! 


CIRCULATION 


V.P./CIRCULATION 

of  major  metropolitan  daily  and  Sun¬ 
day  newspapers  seeking  new  chal¬ 
lenges.  In  AO's.  Experienced  in  all 
phases  budgeting,  marketing  con¬ 
cepts,  management  of  SOO-person 
department— fleet,  street  sales, 
home  delivery,  adult  and  youth  car¬ 
riers. 

Qualified  lor  General  Manager  or  Cir¬ 
culation  Director  of  large  metropoli¬ 
tan  newspaper  with  advancement  po¬ 
tential,  any  area.  Replies  in  confi¬ 
dence  to  Box  4000,  Editor  &  Publisher. 


MATURE  CIRCULATOR— presently  em¬ 
ployed-experienced  all  phases— desires  to 
relocate  as  Circulation  Manager  of  small- 
medium  publication  in  Zones  4.6  or  8.  All 
replies  confidential.  Box  4019,  Editor  & 
Publisher. 


INDIVIDUAL  with  extensive  promotional 
and  customer  relations  experience  pres¬ 
ently  handling  related  services  for  over 
450,000  circulation  interested  in  being  re¬ 
tained  by  syndicate.  Box  4036,  Editor  & 
Publisher. 


CIRCULATOR  with  20  years  experience 
and  under  40  desires  number  1  spot  on  a 
medium  sized  daily  newspaper.  Currently  a 
department  manager  on  a  large  metro.  Ex¬ 
cellent  record  in  carrier  promotions  and 
budget  control.  Also  experienced  in  single 
copy  sales  and  N.I.C.  programs.  Box  4044, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  PRO:  Heavy  background  sell¬ 
ing/servicing  classified  accounts.  Clas¬ 
sified  Advertising  Director  (weekly)  super¬ 
vise  over  30  (sales,  ad  takers,  customer 
service,  etc.)  Personally  opened  new  areas 
of  classified  sales.  Enjoy  fast  pace/wel¬ 
come  challenge.  Zone  2.  Zone  2.  Box 
3670,  Editor  &  Publisher. 


CLASSIFIED  AD  MANAGER  -Presently 
with  a  100,000  AM/PM  daily  with  a  staff  of 
30.  Excellent  track  record  in  auto  and  real 
estate.  Past  business  experience  with  a 
large  250,000  weekly.  Seeking  a  progres¬ 
sive  newspaper  with  room  for  advance¬ 
ment.  Desires  to  relocate  to  Zone  3  or  4. 
Box  4038,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


AGGRESSIVE  Sales  Manager  (40)  12  years 
background  on  large  dailies.  Excellent 
motivator.  Zones  3, 4, 6,8, 9.  Box  3802, 
Editor  &  Publisher. 


PRESENT  Advertising  Manager  seeks 
same  position  on  good  daily  with  opportu¬ 
nity  for  further  advancement.  Over  25 
years  experience  in  all  phases  of  news¬ 
paper  advertising  on  a  7  day  a  week, 
30,(X)0  circulation  paper.  With  my  train¬ 
ing,  experience  and  knowledge,  I  have 
much  to  offer.  Reply  Box  4(X)3,  Editor  & 
Publisher. 


WORKING  AD  MANAGER.  Weekly  or  small 
daily.  BJ  Missouri,  54.  Wife  is  commercial 
artist.  $3(X)  draw.  Phone  (813)  894-4550. 


EDITORIAL 


VERSATILE  newswoman,  31,  with  daily 
and  major  metro  experience  as  reporter, 
suburban  editor,  copy  editor  with  slot  po¬ 
tential.  Seeking  job  in  Zone  1,  San  Fran¬ 
cisco  or  Philadelphia  areas,  preferably 
with  writing  duties.  Top  recommendations. 
Box  3474,  Editor  &  Publisher. 


REPORTER/PHOTOGRAPHER  with  3  years 
weekly  experience  seeks  position  on 
weekly  or  daily  in  Midwest,  would  consider 
public  relations.  BS  in  public  relations/ 
journalism.  Doug  Rich,  P.O.  Box  71,  La 
Cygne,  KS  66040.  (913)  757-2763. 
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PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 


EDITOR  on  one  of  biggest  and  best  dailies 
seeks  to  swap  New  York  job,  3-hour  com¬ 
muting  for  key  post  on  smaller  paper,  even 
if  it  means  less  money.  Age  40,  newsman 
22  years.  Could  be  managing  editor;  news, 
business,  wire  or  section  editor.  Box  3815, 
Editor  &  Publisher. 


QUALITY-DEMANDING  editor  of  35,000 
daily,  staff  of  30,  seeks  executive  position 
with  metro  or  suburban  paper.  In  mid  3Ch, 
adaptable,  experienced  in  all  newsroom 
jobs  and  new  technology.  Box  3808,  Editor 
&  Publisher. 


HIGHLY  COMPETENT,  experienced  pro¬ 
fessional  newsman,  bureau  chief,  25  years 
europe  wire  agencies,  radio  reporting  ur- 
rently  specialising  east  european  affairs,  | 
nato,  common  market  seeks  responsible 
position  charge  foreign  news.  Still  working 
europe  but  eager  return  U.S.  Prefers  New 
England  zone  but  will  consider  others. 
Reply  to  Boite  38,  I.P.C.  1,  Blvd.  Char¬ 
lemagne,  1040  Brussels,  Belgium. 


REPORTER-PHOTOGRAPHER,  32,  knows 
government,  politics  inside  and  out  at  all 
levels.  Also  specializes  in  environmental, 
music,  outdoor,  survey  research,  etc.  MA-J; 
BApol.  SCI.  Mich.  State.  Prefers  Zone  5 or  2 
daily.  Writes  fast  and  good.  Box  3829,  Editor 
&  Publisher. 


TALENTED  newswise  photographer.  MSJ. 
Will  relocate.  (213)  397-6371.  J.  Biltchick, 
12763  Mitchell  Ave.,  Apt.  4,  Los  Angeles 
CA  90066. 


METRO  AREA  REPORTER,  5  years  experi¬ 
ence  with  local  government  and  features, 
seeks  writing  spot  with  management  fu¬ 
ture  on  quality  daily  Zones  1-5.  Strong 
prose;  VDT  qualified.  Box  3899.  Editor  & 
Publisher. 


OLD  PRO  seeks  new  reporting  challenge 
on  small  daily,  strong  weekly.  Zone  3  or  4. 
Camera,  darkroom,  layout,  scanner,  VDT 
experience.  Box  3936,  Editor  &  Publisher. 


SPORTSWRITER,  dedicated  and  experi¬ 
enced,  seeks  position  with  mid  to  major 
size  paper  in  Zone  1  or  2.  Please  contact 
Box  3933,  Editor  &  Publisher. 


BROADLY  EXPERIENCED  reporter,  27, 
seeks  job  on  medium  or  large  daily.  2  years 
reporting  experience,  copy  editing  with 
VDTs,  political  speech  writer,  major  maga¬ 
zine  credits,  edit  page  editor  major  campus 
daily,  good  on  photo.  Zones  1,2, 9  preferred, 
but  willconsiderany  major  metro.  Box  3898, 
Editor  &  Publisher. 


MULTI-TALENTED  lifestyle  editor,  small 
daily,  seeks  job  with  writing  emphasis.  Box 
3925,  Editor  &  Publisher. 


MANAGING  EDITOR  of  small  media 
magazine  seeks  return  to  reporting.  Strong 
on  news,  features,  copy  editing.  Reply  Box 
3919,  Editor  &  Publisher. 


3  YEARS  experience,  1976  J-grad  can  do 
news,  sports,  features,  photos  and  educa¬ 
tion.  Can  type,  spell,  listen  and  adapt  to 
your  style.  Have  clips.  Congressional,  daily 
and  weekly  training  and  will  travel.  Can 
work  with  you  and  your  town.  Box  3907, 
Editor  &  Publisher. 


EXPERIENCED  general  assignment  repor¬ 
ter,  4  years  on  large  weekly,  seeks  report¬ 
ing  job  on  daily.  Intelligent,  hard-working, 
dedicated,  MAjournalism,  Prefer  Zones  9, 
8.  Box  3912,  Editor  &  Publisher. 


SPORTS  EDITOR,  30,  with  daily  and  metro 
reporting  experience  seeks  reporting  or 
desk  job  with  metro  daily  in  any  Zone.  BA, 
MAJ  with  5  years  professional  experience. 
Clips  available.  Box  3903,  Editor  & 
Publisher. 


SPORTSWRITER  stuck  on  desk  at  major 
New  York  daily  wants  out  of  office  and  into 
arenas.  Have  covered  most  sports  and 
freelance  for  Basketball  Weekly,  Track  & 
Field  News,  Runner’s  World  Magazine  and 
others.  I’m  young,  eager  and  I’m  good. 
Surely  there  must  be  someone  out  there 
with  a  writing  position  for  me.  Box  3931, 
Editor  &  Publisher. 


TOP  GOVERNMENT  WRITER,  49,  seeks 
top  editor’s  spot  on  small  daily. 

Box  3917,  Editor  &  Publisher 


EDITORIAL 


AWARD-WINNING  36-year-old  bilingual 
copyeditor/reporter/rewrite  man,  11  years 
experience  major  dailies,  wire  senrices  in 
US  and  Canada,  strong  on  features  and 
investigative,  experience  VDT,  seeks  desk 
or  writing  spot  in  Zones  1.2,5,4.8  or  On¬ 
tario.  Fast,  professional.  Box  3928,  Editor 
&  Publisher. 


PHOTOGRAPHER  with  6  years  news  ex¬ 
perience  seeking  to  relocate.  Contact  Box 
3922,  Editor  &  Publisher. 


SPORTS — Writer/deskman.  Recent  college 
grad,  former  managing  editor  and  sports 
editor  of  large  Zone  1  college  daily.  Can  do 
it  all,  including  VDT  and  photos.  Box  3723, 
Editor  &  Publisher. 


ASSISTANT  SPORTS  EDITOR  with  2>/2 
years  experience  on  daily  wants  to  move  up 
to  major  daily  or  become  sports  editor  of 
medium-sized  daily.  Have  covered  wide 
range  of  sports  in  addition  to  working  in 
slot  4  or  5  times  a  week.  Box  3729,  Editor 
&  Publisher. 


HELP!  Recent  J-grad  becoming  addicted 
to  Gong  Show  and  soaps.  Talented  but  un¬ 
employed.  Officer  in  Army  Reserve,  hard 
worker,  willing  to  relocate  anywhere,  but 
prefer  Zones  1-4.  Box  3679,  Editor  & 
Publisher. 


COLUMNIST/SPORTS  EDITOR  seeks  posi¬ 
tion  on  medium  size  daily.  13  years  experi¬ 
ence.  Box  1460,  Editor  &  Publisher. 


SPORTS  EDITOR— accustomed  to  long 
hours  and  covering  the  local  area  in  depth. 
Journalism  grad  29  with  6  years  of  experi¬ 
ence  seeking  job  on  larger  daily.  Box  3731, 
Editor  &  Publisher. 


COPY  EDITOR 
I  19  years  on  nm,  slot,  wire,  layout.  VDT. 
I  Thorough,  very  fast.  Zone  9.  Box  3695, 
Editor  &  Publisher. 


4  MAN  SPORTS  STAFF  rolled  into  one.  The 
hard  work  is  tine,  but  I  would  like  to  do  it 
for  a  larger  daily  with  better  pay.  Excellent 
organizer  and  writer  with  a  good  eye  for 
page  design.  Box  3728,  Editor  &  Publisher. 


SPORTSWRITER,  seeks  entry  position 
with  daily  beginning  June.  College  sports 
editor  for  Hz  years,  stringer  for  Cleveland 
Press  daily/weekly  and  magazine.  Edited 
local  softball  paper.  Photo  skills,  sharp 
layouts  with  clever  ideas.  Box  3718,  Editor 
&  Publisher. 


FORMER  weekly  and  small  (17,CX)0)  daily 
editor  now  with  large  daily  group,  seeks 
return  to  community  involvement  as  take- 
charge  editor  of  small  daily  or  weekly. 
Totally-qualified  non-drinker.  Zones  4,  9. 
Box  20/0,  Editor  &  Publisher. 


HARDWORKING  4-year  reporter  at  large 
metro  daily  desires  women’s  department 
or  features  section.  Box  3507,  Editor  & 
Publisher  for  resume  and  clips. 


SPORTS  DESK  in  Zone  2,3,  or  5.  I  have 
spent  6  years  as  a  small-town  sports  editor 
or  writer  and  am  best-suited  to  do  mainly 
layout,  heads  and  editing.  Box  4002, 
Editor  &  Publisher. 


NEWSWOMAN,  BA-MA  Journalism,  with 
experience  on  dailies,  wire  services.  Seeks 
position  on  quality  daily  Zone  2  or  9.  Box 
I  4(X)6.  Editor  &  Publisher. 

SUNBELT  NEWSMAN,  35  MAJ,  14  years 
of  experience  ranging  from  reporter  to 
managing  editor.  Currently  news  editor  but 
seeking  reporting  job  on  medium-sized  or 
metropolitan  daily.  Box  4013,  Editor  & 
Publisher. 


AWARD  WINNING  editor  wants  to  get  back 
into  entertainment  writing.  Experience  in 
film,  drama,  TV,  art,  music,  celebrities. 
Box  4018,  Editor  &  Publisher. 


OOPS!  I  stepped  on  a  sacred  cow.  Award¬ 
winning  political  writer  who  sees  the 
handwriting  on  the  wall  looking  for  a  new 
wall.  (I  have  covered  other  beats).  Box 
4016,  Editor  &  Publisher. 


SPORTSWRITER,  4  years  desk  and  writing 
experience— Preps  to  Pros— wants  to  move 
on.  For  a  fluid  and  colorful  writer,  contact 
Box  4048,  Editor  &  Publisher. 


EDITORIAL 


PHOTO  EDITOR,  experienced,  looking  for 
metro  publisher  committed  to  best  use  of 
photos  and  willing  to  grant  authority. 
Strengths:  extensive  photo  background, 
expert  pix  judgment,  initiator  or  eye¬ 
catching  assignments  and  layout.  Box 
3737,  Editor  &  Publisher. 


SELF-STARTING,  hard-working  woman 
journalist  wants  chance  to  show  what  she 
can  do  on  small  to  medium  daily.  2  years 
experience  on  weeklies.  Good  with  camera. 
J-school  grad.  For  clips  write:  Cristina  Val¬ 
des,  198  Emmet  Ct.,  San  Francisco,  CA 
94110  or  call  (415)  826-3923. 


BUSINESS  WRITER,  34,  seeks  return  to 
news  field  as  business  writer  or  reporter.  8 
years  experience  as  reporter,  copy  editor, 
city  editor.  Currently  #2  man  on  public 
relations  staff  of  Fortune  500  firm.  Box 
4025,  Editor  &  Publisher. 


SPORTS  WRITER,  29,  5  years  experience, 
4  as  editor  of  daily.  Versatile,  VDT.  Seeks 
writing  and/or  desk  job  with  professional 
operation,  any  Zone.  Box  4026,  Editor  & 
Publisher. 


SEEKING  Reporting-Editing  position  with 
small  daily;  6  years  community  journalism 
experience:  will  finish  graduate  study  at 
Minnesota  on  March  31,  available  thereaf¬ 
ter;  will  relocate.  Box  4029,  Editor  & 
Publisher. 


SERIOUS  REPORTER— Jobless  but  de¬ 
termined  28-year-old  with  BA  in  journalism 
and  5  years  reporting  experience  seeks  po¬ 
sition  on  aiw  daily,  any  region.  Call  (xuy 
Sullivan,  1360  Third  Ave.,  Sacramento,  CA 
95818.  (916)  443-8613. 


EXPERIENCED  deskman.  All  phases  met¬ 
ropolitan.  small  town  operation  including 
VDT.  Box  4030,  Editor  &  Publisher. 


EDITOR/CAPITOL  HILL  REPORTER  for 
newsletter  on  Federal  regulatory  action 
seeks  reportingywriting  position  with  Wash¬ 
ington,  DC  magazine  or  newspaper.  Excel¬ 
lent  experience  covering  Congress,  Fed¬ 
eral  agencies  and  the  courts.  Bylined  fea¬ 
ture  articles  in  Washington  Post  and  other 
newspapers.  Bright  (Phi  Beta  Kappa,  MSJ 
Northwestern),  young  and  energetic.  Box 
4043,  Editor  &  Publisher. 


SUN  SPOT  or  local  tie  sought  by  honors 
Michigan  State  J-grad  with  2  years  campus 
reporting,  editing.  Box  4032,  Editor  & 
Publisher. 


FIRST-RATE  reporter  seeks  news/sports/ 
feature  spot  on  daily  anywhere.  Tired  of 
the  turndowns;  let’s  talk  turkey.  Andrew 
Armstrong,  (607)  547-2334. 


I  WANT  a  sportswriting  position  on  a 
medium-sized  to  metro  daily  where  quality 
writing  IS  appreciated.  6  years  experience 
as  a  sportswriter.  Clips,  layouts  and  refer¬ 
ences  on  request.  Box  4034,  Editor  & 
Publisher. 


EDITORIAL 


WRITER/EDITOR,  25,  seeks  writing  posi¬ 
tion  in  Zones  1-3.  J-grad.  Experience  in 
entertainment  industry  and  reporting. 
Knows  photography.  Background  in 
graphic  design.  Will  give  you  l(X)°o  .  .  . 
Need  a  hard  worker?  Box  4033,  Editor  & 
Publisher. 


CONTROVERSIAL,  INCISIVE  writer- 
reporter  seeks  opportunity  anywhere. 
Available  immediately.  Age  28.  MA  jour¬ 
nalism.  Experience  in  US,  overseas,  (^m- 
plete  data,  clips  on  request.  All  offers  con¬ 
sidered.  MIKE  KIELKOPF,  49  Bon-Aire, 
Iowa  City,  lA  52240.  (319)  351-9150. 


DON’T  MISS  OUT  on  your  chance  to  hire 
this  versatile  May  1978  J-grad.  I'll  do  it  all, 
from  reporting  (strong  on  business,  poli¬ 
tics)  to  desk  work  to  production.  College 
editor  plus  outside  experience.  Will  relo¬ 
cate  to  any  Zone.  Box  4035,  Editor  & 
Publisher. 


SPORTS  EDITOR  3*/2  years  for  Zone  1 
8,000  daily  seeks  reporting  or  desk  posi¬ 
tion  with  larger  daily  in  any  Zone.  MSJ, 
VDT  trained.  Strong  writer,  thorough 
editor.  Box  4037,  Editor  &  Publisher. 


CHALLENGE  ME!  Editor  on  medium-sized 
Southern  daily,  with  more  than  12  years' 
wire  service  experience  (much  in  major 
bureau  management),  wants  to  be  chal¬ 
lenged  by  a  publisher  with  some  spine. 
Give  me  authority  with  the  title  and  I’ll  give 
you  a  professional  news  operation.  Famil¬ 
iar  with  Harris,  Compugraphic  and  Hendrix 
electronic  editing  systems.  Box  4041, 
Editor  &  Publisher. 


METRO  DAILY  feature  writer.  27,  4  years 
experience,  wants  a  change  of  scenery. 
Contact  Box  4045,  Editor  &  Publisher. 


J  SCHOOL  GRAD,  tops  in  class,  one  year 
experience  as  daily  sports  editor  seeks 
challenging  position  on  quality  daily  which 
expects,  respects,  appreciates,  rewards 
good,  hard  work.  Experienced  in,  glad  to 
do  hard  news,  features,  columns,  reviews, 
photography,  desk  work— you  name  it. 
(916)  529-0469. 


PHOTOJOURNALISM 


WIRESERVICE  PHOTOGRAPHER  seeks 
opportunity  with  magazine  or  newspaper. 
Contract  or  staff.  Any  Zone.  Resume  and 
portfolio  available.  Box  4011,  Editor  & 
Publisher. 


PRODUCTION 


PRODUCTION  MANAGER-Executive 
Foreman.  Proven  record  in  cost,  personnel 
reduction;  labor  relations,  cold  type  con¬ 
versions;  VDT  operations.  Knowledgeable 
in  all  departments,  front  to  back.  Box 
3821,  Editors  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  identification 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 

lAPA  says  journalists  face  risks 


The  study  of  the  press  situation  in  the 
Western  hemisphere  made  in  Cancun, 
Mexico,  last  week  by  the  board  of  direc¬ 
tors  of  the  Inter  American  Press  Associa¬ 
tion  revealed  that  “the  independent 
press  and  professional  journalists  face 
challenges,  risks  and  dangers  on  a  great 
variety  of  fronts  and  in  a  great  many 
forms." 

It  said,  “the  life  of  the  journalist  seems 
more  and  more  to  be  one  of  personal  and 
professional  jeopardy.  The  threat  and 
use  of  violence  against  newsmen  is  be¬ 
coming  commonplace  in  many  countries. 
Its  impact  as  a  tool  of  censorship  is 
real.” 

The  report  recalled  the  association  of 
Pedro  Joaquin  Chamorro,  editor  of  La 
Pretisu,  Managua,  Nicaragua,  who  was 
an  lAPA  director,  and  of  Roberto  Mar¬ 
tinez  Montenegro,  a  reporter  for  El 
Noroeste  in  Mexico.  In  Argentina,  jour¬ 
nalists  including  Rodolfo  Walsh  are 
among  hundreds  of  persons  who  have 
disappeared. 

Chamorro's  widow,  Violeta,  accom¬ 
panied  by  her  son  and  daughter,  pledged 
to  continue  her  husband's  crusade  for 
freedom  and  liberty  in  Nicaragua.  She 
was  elected  by  lAPA  to  fill  her  hus¬ 
band's  unexpired  term  on  the  board  of 
directors. 

In  a  resolution  presented  by  lAPA 
President  Tina  S.  Hills,  Chamarro  was 
honored  as  a  “Martyr  for  Freedom  of 
the  Press.” 

Another  resolution  paid  tribute  to  the 
late  Alberto  Gainza  Paz,  of  La  Prensu, 
Buenos  Aires,  for  his  fight  against  Peron 
many  years  ago.  lAPA  had  recognized 
him  as  a  “Hero  of  Freedom  of  the  Press” 
at  that  time. 

During  the  Cancun  meeting  the 
Nicaraguan  ambassador  to  Mexico,  Er¬ 
nesto  Navarro  Richardson,  met  with 
President  Hills,  German  Ornes,  lAPA 
first  vice  president  and  editor  of  El 
Carihe,  Santo  Domingo,  and  Romulo 
O'Farrill.  Jr.,  an  lAPA  past  president 
and  publisher  of  Noveclades,  Mexico 
City.  He  said  he  had  “official  instruc¬ 
tions”  to  ask  lAPA  to  send  a  lawyer  to 
Managua  “to  verify  the  impartiality  of 
the  investigation”  by  his  government 
into  the  Chamorro  murder.  He  referred 
to  an  intemationiil  press  ciunpaign  to  in¬ 
volve  the  Somoza  government  in  the  case. 

The  lAPA  officers  concluded  such  an 
action  could  have  an  adverse  effect  on 
the  human  rights  of  anyone  who  might  be 
charged;  the  publicity  surrounding  the 
acceptance  would  react  favorably  in  the 
Somoza  government  and  could  seriously 
jeopardize  the  defense  of  the  accused; 
and  it  is  the  responsibility  of  the  au- 
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thorities  who  are  properly  equipped  to 
make  such  investigations. 

The  lAPA  felt  it  had  neither  the  mate¬ 
rial  means  or  legal  right  to  participate. 
Furthermore  it  was  felt  this  was  an  at¬ 
tempt  by  the  Somoza  government  to  use 
lAPA,  and  it  voted  to  decline  the  invita¬ 
tion. 

In  her  report.  President  Hills,  pub¬ 
lisher  of  El  Mundo,  San  Juan,  noted  that 
"in  general  terms  freedom  of  the  press 
has  not  deteriorated"  in  the  last  6 
months. 

“Perhaps  it  is  becoming  clear  to  the 
totalitarian  governments  with  which  we 
still  must  endure  in  this  hemisphere  that 
censorship,  exile,  imprisonment  and 
other  repressive  measures  against  the 
press  do  not  serve  even  their  own  best 
interest. 

“Attacks  on  a  free  press  are  counter¬ 
productive.  That  message  is  clearly  writ 
in  this  hemisphere  today.  It  is  our  job  to 
bring  the  message  home,  wherever  and 
whenever  it  is  necessary. 

“This  is  not  a  time  for  complacency,” 
she  said.  “It  is  a  time  for  vigilance.” 

This  note  was  supported  by  George 
Beebe,  Miami  Herald  and  lAPA  second 
vice  president,  in  his  report  as  chairman 
of  the  World  Press  Freedom  Committee. 
That  Committee  started  by  the  IN  PA  and 
IPl  five  years  ago  now  has  30  journalistic 
affiliates  on  five  continents. 

“With  an  array  of  totalitarian 
governments — Communists,  leftists, 
rightists,  and  Unesco — all  intent  on  con¬ 
trolling  words  that  are  opposed  to  their 
policies,  there  is  never  a  dull  moment,” 
Beebe  said. 

“As  we  of  the  free  world  media  step 
up  our  offensives,  so  do  our  adversaries, 
who  are  dismayed  to  find  us  entering 
arenas  where  they  never  before  have 
been  challenged. 

“lAPA  delegations  have  been  in  Lima, 
Bogota,  Costa  Rica,  Chile,  Paraguay  and 
Panama.  (It  was  later  revealed  that  one 
had  been  in  Haiti  recently.) 

“The  World  Press  Freedom  Commit¬ 
tee  has  been  in  Bogota,  Sri  Lanka,  Flor¬ 
ence,  Nairobi  and  Costa  Rica. 

“And  we  will  be  on  hand  in  Stockholm 
and  Kuala  Lumpur  for  the  next  Unesco 
sessions,  and  in  Paris  in  the  fall  to  chal¬ 
lenge  the  revised  Soviet  media  declara¬ 
tion. 

“We  never  have  had  such  unity  and 
determination  among  the  free  world 
media — and  at  a  time  when  we  most  need 
it.” 

Beebe  added  that  WPFC  has  “never 
opposed  establishment  of  government- 
funded  information  services.  Operated 
without  government  interference,  these 


would  add  immeasurably  to  the  flow  of 
news  and  would  be  welcomed. 

“The  WPFC  and  the  international  wire 
services  are  cooperating  with  several  no¬ 
tions  in  instituting  their  national  news 
agencies.  Nor  are  we  opposed  to  a  Third 
World  News  Agency,  providing  it  does 
not  become  a  monopoly  to  the  exclusion 
of  existing,  independent  agencies. 

“Our  concern  is  that  in  many  coun¬ 
tries  the  government-owned  news  agen¬ 
cies  not  only  decide  what  news  is  to  be 
used  within  the  nation,  but  also  seek  to 
censor  news  ‘going  out  of  the  country.' 

“This  is  a  disturbing  trend  that  denies 
the  people  the  truth  in  news,  and  must  be 
resisted  and  condemned.” 

In  its  report  on  freedom  of  the  press 
throughout  the  hemisphere,  lAPA  found; 

In  El  Salvador  a  new  law  permits 
police  to  arrest  any  person  criticizing  the 
government  or  releasing  “false  and 
biased”  information  abroad.  The  reign  of 
fear  for  journalists  also  persists  in  Chile, 
where  the  state  of  siege  enters  its  fifth 
year  and  even  the  hope  of  a  return  to  a 
free  press  does  not  appear  to  exist  under 
the  present  regime. 

In  Cuba,  journalists  continue  to  be  im¬ 
prisoned  unjustly. 

On  the  other  hand,  glimmers  of  light 
could  be  seen  in  the  situations  in 
Ecuador  and  Bolivia  where  returns  of 
constitutional  government  have  been 
promised.  But  journalists  in  both  coun¬ 
tries  still  are  practicing  their  profession 
under  the  self-censorship  that  results 
from  the  potential  threat  represented  by 
authoritarian  governments. 

Panama  is  another  country  where  indi¬ 
cations  exist  of  a  freer  press.  The  press 
operates  now  with  fewer  restrictions  and 
there  is  hope  that  the  liberalization  will 
continue  after  ratification  of  the  new 
canal  treaties. 

Even  in  Haiti  a  note  of  optimism  could 
be  found,  although  recent  developments 
make  that  situation  unclear.  A  special 
delegation  of  the  Freedom  of  Press  and 
Information  Committee  spent  a  week  in 
Haiti  examining  individual  cases  and  the 
potential  for  improvement  of  the  envi¬ 
ronment  for  journalists.  Its  report,  which 
included  cases  resulting  from  a  violent 
attack  on  an  editor,  made  clear  that  the 
opportunity  for  change  for  the  better 
exists  in  this  country,  which  has  never 
known  the  benefits  of  a  free  press. 

There  is  also  a  cautious  hope  for  im¬ 
provement  in  the  press  situation  in  Peru. 
While  no  definitive  solution  to  the  ques¬ 
tion  of  what  is  to  happen  to  the  exprop¬ 
riated  daily  newspapers  in  Lima  was  ap¬ 
parent,  the  possibility  of  their  return  to 
their  former  owners  still  exists. 

A  possibility  for  elimination  of  the 
prior  censorship  exercised  over  five 
newspapers  in  Brazil  also  exists.  The 
government  promises  changes,  but  so  far 
nothing  concrete  has  materialized. 
Meanwhile,  the  continued  effort  by 
(Cantimied  on  pane  58) 
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"WHEN  WE  CONVERTED 
WE  GOT  WHAT  WE  , 
HAD  TO  HAVE...  / 
A  TOTAL  5 

4  SYSTEM,  TOTAL  ^ 
J  SERVICE  AND  ^ 
fj  TOTAL  SUPPLY" 


TOM  TAYLOR 
GENERAL  FOREMAN 
New  York  Times 


"We  knew  the  changeover  was  going  to  be  a 
mammoth  job.  We  had  to  have  spmeone  that 
could  quickly  set  up  a  plateroonij,  jirain  our 
people  and  supply  us  with  whatever  it  takes  to 
go  offset.  Western  did  all  of  it— what  a  relief." 

Tom  Taylor,  of  the  New  York  Times, 
didn't  have  to  worry  about  a  thing.  And  still 
doesn't . . .  for  Western's  continual  follow-up 
service  and  quality  products  assure  a 
smooth  operation. 

Are  you  converting  to  offset  or  Di-Litho? 

If  so,  consider  Western's  complete  plateroom 
conversion  package.  We'll  lay  out  and  design 
your  plateroom — train  your  people  and  supply 
you  with  everything  you  need— machinery, 

plates  and  chemistry _ and  follow-up 

service,  too— continual  follow-up  service  to 
keep  you  operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  Hugh 
McGaughy — he'll  give  you  the  good  news,  or 
call  Hugh  at  our  toll-free  number 
800/325-3310.  We  will  also  send  you  a 
package  of  literature— and  have  a  Technical 
Representative  call  if  you  wish. 


Tom  Taylor  and  assistant  Mac  Russell  check  quality. 


uienern 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS.  MO.  63122  •  PHONE  TOLL  FREE  800-325-3310 


Do  you  qualify  for  these  giants? 

Attention,  Graphic  Arts  Students! 

Attention,  Working  Newspapermen  and  Women! 

April  15  is  application  deadline  for  two  important  schol¬ 
arship  programs  sponsored  by  The  Scripps-Howard 
Foundation;  the  Robert  P.  Scripps  Graphic  Arts  Grants 
and  Ellen  Browning  Scripps  Journalism  Fellowships. 

The  Graphic  Arts  Grants,  financed  by  the  vice-chair¬ 
man  of  The  Edward  W.  Scripps  Trust,  are  made  avail¬ 
able  to  colleges  and  universities  which  award  them  to 
students  who,  in  the  opinion  of  the  college  or  university 
authorities,  have  the  best  potential  for  becoming  news¬ 
paper  production  oriented  employees  at  the  administra¬ 
tive  or  executive  level.  Grants  are  a  maximum  of  $1000 
annually,  and  are  renewable  upon  application.  Qualified 
journalism  departments  and  schools  are  invited  to 
participate. 

ROBERT  P.  SCRIPPS 

The  Journalism  Fellowships  are  awarded  in  memory 
of  the  teacher-journalist  who,  with  her  brother  E.  W. 
Scripps,  founded  the  Newspaper  Enterprise  Association 
in  1902,  and  who  was  a  significant  personality  in  the 
development  of  Scripps-Howard  Newspapers.  Each 
year,  fellowships  of  $1000  are  awarded  to  up  to  10 
working  newspapermen  and  women  who  wish  to  obtain 
advanced  degrees  in  subjects  which  will  be  of  particular 
help  to  them  as  professional  journalists.  Such  programs 
need  not  be  in  journalism,  but  may  be  in  any  discipline 
which  is  deemed  relevant  to  the  practice  of  journalism 
of  the  highest  quality.  The  latter,  in  fact,  is  encouraged. 

Application  forms  for  the  Robert  P.  Scripps  Grants, 
to  be  submitted  by  the  college  or  university,  and  for  the 
Ellen  Browning  Scripps  Fellowships,  to  be  submitted  by 
the  individual,  may  be  obtained  by  writing  The  Scripps- 
Howard  Foundation  at  the  address  below. 


ELLEN  BROWNING  SCRIPPS 
(1836-1932) 


Scripps-Howard  Foundation 


200  PARK  AVENUE,  NEW  YORK,  N.Y.  10017 
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